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Linage  Analysis  Reveals  Silver  Linings 
In  1930  Advertising  Clouds 

Few  Dailies  Exceeded  Abnormal  Peak  of  1929,  but  Many  Surpassed  1928  Record — General  Adver¬ 
tising  in  Typical  Cities  Well  Ahead  of  1928  and  Retail  Shows  Trend  Back  to  Newspapers 


By  ARTHUR  ROBB 


The  main  sources  of  loss  outside  of  the 
retail  and  general  classes  were  in  auto¬ 
motive  advertising  and  in  classified.  The 
automotive  situation  has  a  simple  ex¬ 
planation — a  shrinkage  of  more  than  -It) 
l)er  cent  in  number  of  cars  sold — and  the 


from  Media  Records  figures  for  1928, 
1929,  and  1930.  The  usual  Media  Records 
breakdown  is  used — Total,  Retail,  Gener¬ 
al,  Automotive,  Financial,  and  Classified. 
Figures  for  1928  are  taken  as  basic,  100 
ix;r  cent  and  figures  for  other  years  are 


THE  1930  LINAGE  REPORTS 

Advertising  linage  statistirs  for  the  year  1930  are  published  in  this 
issue  for  a  larger  number  of  newspapers  than  has  ever  been  represented 
in  a  compilation  of  this  nature. 

Starting  on  page  28  and  continuing  through  page  12  are  the  figures  for 
377  newspapers  in  90  cities  reported  by  Media  Records,  Inc.  This  table 
details  the  linage  under  the  heads  of  Retail  (Local);  General  (National); 
Automotive,  Financial,  Classified,  ami  Total.  Legal  advertising  is  not  shown 
seirurately,  but  is  included  in  Total  Advertising. 

On  pages  52  66  appear  the  reports  gathered  annually  by  Editor  &  Publisher 
from  1,110  newspapers  in  785  cities  of  the  United  States  and  Canada.  These 
reports  show  Total  Advertising,  Local  Display,  National  Display,  Classified, 
and  Legal  Advertising. 

Calculations  bused  on  comparative  totals  for  1930  and  1929  indicate  that 
the  total  of  newspaper  advertising  appropriations  for  1930  approximated 
$700,000,000,  a  decrease  of  17.5  per  cent  from  the  estimated  appropriations 
for  1929. 


There  are  bright  spots  in  the  record 
of  1930  newspaper  advertising  linage. 
Despite  the  shrinkage  in  number  of  lines 
printed  and  dollars  received,  as  compared 
with  1929,  which  brought  the  total  invest¬ 
ment  of  advertisers  in  daily  and  Sunday 
tiewspapcrs  from  approximately  $850,- 
[W.OOO  in  1929  to  about  $700,0(X),0()0  last 
j-ear,  there  are  some  elements  which  give 
|)romise  that  the  “good  old  days”  are  not 
5one  forever. 

First  in  importance  is  the  fact  that 
general  (or  national,  if  you  prefer  the 
sld  term)  advertising,  automotive  and 
financial  excluded,  held  well  above  its 
1928  level,  even  though  it  fell  behind 
1929. 

Second  is  the  fact  that  retail  (or  local 
iisplay)  advertising  held  up  remarkably 
well,  especially  toward  the  year’s  end, 
uid  in  total  showed  a  smaller  loss  than 
ither  the  grand  totals  or  several  lesser 
livisions  of  linage. 

Third  is  the  fact  that  the  relatively 
»gest  proportion  of  loss  in  all  classifica- 
ions  fell  on  the  Sunday  editions,  with 
wth  morning  and  evening  papers  holding 
heir  total  losses  at  about  11  per  cent 
irom  1929  records. 

No  better  record  could  have  been  ex- 
)ected  in  the  face  of  a  world-wide 
hrinkage  both  in  number  of  business 
ransactions  and  in  volume  of  money 
ransferred  in  individual  transactions. 
Wvertisers,  both  retail  and  general,  con- 
inued  throughout  1930  to  demonstrate 
heir  reliance  upon  daily  newspaper  ad- 
fertising.  The  increase  in  general  linage 
)ver  1928  indicates  that  the  1929-1930 
)anic  will  not  interrupt  the  steady  up¬ 
ward  course  which  this  class  of  advertis  - 
Jig  has  maintained  for  more  than  15 
rears.  The  1929  peak  from  which  19.30 
■etreated  slightly  cannot  be  regarded,  in 
he  light  of  developments,  as  other  than 
1  part  of  the  anticipation  of  future 
values  which  marked  all  commerce  and 
inance  two  years  ago. 

As  to  retail  advertising,  there  have 
iwn  and  are  positive  signs  that  the  ap- 
Mrent  dissatisfaction  witli  the  newspaper 
IS  a  vehicle  for  retail  store  advertising 
wrent  a  few  years  ago  is  definitely  on 
nr  wane.  With  comnnKlity  prices  falling 
“id  a  steady  increase  in  number  of  trans- 
ictions  recpiired  to  maintain  income, 
*rge  users  of  space  in  metrotxditan 
allies  are  concentrating  their  effort  in 
•rwspapers. 

vogue  of  shopping  news,  circulars 
w  various  direct  mail  schemes  dropped 
'ff  sharply  in  19.30.  Many  consistent 
STJ-s  of  newspaper  space  increased  their 
Wropriations  last  year  over  1029.  and 
hr  decline  in  total  retail  linage  is  in 
**’gt  measure  attributable  to  the  en- 
^td  retirement  from  business  of  many 
^s  not  equipped  to  weather  a  panic, 
^standing  among  them  were  retail 
wo  stores  in  large  cities,  many  of  them 
wng  from  the  retail  picture  late  in 
^“*9  and  early  in  1930.  Some  of  them, 
t's  wrell  known  now,  sinned  in  the  direc- 
'®''  of  excessive  advertising  expendi- 
using  up_  their  capital  and  being 
^le  to  replenish  it  when  sales  dropped 
— and  at  the  same  time  running 
V  linage  totals  which  newspapers  found 
•nipossible  to  equal  last  year. 


situation  was  anticipated  by  automotive 
manufacturers,  if  not  by  newspapermen, 
before  the  panic.  The  classified  shrink¬ 
age  is  only  partially  due  to  the  business 
recession.  A  decided  drop  in  number  of 
help  wanted  and  situation  wanted  adver¬ 
tisements  was  an  immediate  reflection  of 
bad  employment  conditions,  but  classified 
had  in  previous  years  shown  a  steady  de¬ 
cline  from  the  high  ot  1926,  recorded 
during  a  nation-wide  real  estate  boom 
and  promoted  efficiently  by  the  country’s 
energetic  classified  advertising  staffs. 
For  more  than  two  years  real  estate  ac¬ 
tivity  has  been  largely  in  professional 
hands,  supplying  a  steady,  healthy 
nucleus  of  classified  linage,  but  none  of 
the  expansive,  what-do-we-care-what-it- 
costs  space  announcements  of  five  years 
ago.  With  no  immediate  prospect  of  an¬ 
other  real  estate  speculative  orgy,  hope 
for  increase  in  classified  volume  lies  in 
improvement  of  industrial  conditions, 
with  demand  for  help  indicated  by  new 
want  ads.  The  first  two  months  of  1931 
indicated  a  trace  of  improvement  in  this 
direction. 

Financial  advertising  did  not  assume 
major  proportions  in  most  newspapers 
prior  to  1927  and  reached  a  peak  in 
1929.  In  most  cities  it  is  largely  morn¬ 
ing  paper  linage  and  while  in  general  it 
has  declined  heavily  from  1929,  its  loss 
against  1928  in  both  morning  and  eve¬ 
ning  newspapers  is  well  under  20  per 
cent.  In  the  smaller  cities  early  this 
year  numerous  newspapers  show  in¬ 
creases  in  financial  copy  over  1930. 

.Assuming  that  1929  was  a  period  of 
wholesale  inflation  Pf  values,  even  those 
attributed  to  newspaper  space,  an  effort 
has  been  made  in  this  study  tf>  find  a 
broader  base  of  comparison  for  the  1930 
totals.  Statistics  for  all  English-lan¬ 
guage  daily  and  Sunday  newspapers  pub¬ 
lished  in  the  23  cities  for  which  Epitor 
&  PuBUSHF.R  has  printed  annual  linage 
totals  since  1914  in  its  Internation.m. 
S’e,\r  Book  were  for  this  study  taken 


compared  in  terms  of  the  1928  base. 
They  show,  with  little  need  for  comment, 
what  is  happening  to  newspaper  linage. 
For  instance: 

Morning  papers  published  in  these  23 
cities  carried  retail  advertising  as  fol¬ 
lows  during  these  three  years : 


Retail  Percent  of 
Year  Linage  1928  Total 

1928  .  1.52,978,837  100 

1929  .  158,119,280  103 

1930  .  145,078,942  94 

These  morning  newspapers  carried  gen¬ 
eral  linage  as  follows : 

(ieneral  Percent  of 
A'ear  Linage  1928  Total 

1928  .  60,4.38,961  100 

192<)  .  74,%3,928  123 

1930  .  65,516,539  108 

In  classified  linage,  the  morning  paper 
record  for  these  cities  was : 

Classified  Percent  of 
A’ear  Linage  1928  Total 

1928  .  8.3,173,776  100 

192<>  .  77,860,281  93 

19.30  .  64,288,«)0  77 

For  automotive  advertising,  the  as¬ 
tounding  comparison  reads ; 

Automotive  Percent  of 
Year  Linage  1928  Total 

1928  .  16,40.3,476  100 

1929  .  19,211,65.3  117 

19.30  . 16,413,7^  100 

.And  for  financial  advertising  in  morn¬ 
ing  papers,  the  figures  show: 

Financial  Percent  of 
Year  Linage  1928  Total 

1928  .  26,89.3,104  100 

1929  .  .31,0,32,602  115 

19.30  .  23,062,603  86 


Grand  total  for  these  morning  papers 
shows  the  following  three-year  compari¬ 
son  : 

Total  Percent  of 
A'ear  Linage  1928  Total 

1928  .  .3.39.978,254  100 

1029  .  .366,62.5.746  108 

19.30  .  323.0.57,077  95 

I'or  evening  papers,  the  comparisons 


sliow  some  widely  divergent  results  from 
those  just  quoted.  For  instance,  retail 
advertising,  backbone  of  the  evening 
paper,  shows  as  follows : 


Retail  Percent  of 
Year  Linage  1928  Total 

1928  .  379,994,015  100 

192f)  .  372,806,730  98 

19.30  .  342,974,232  90 


General  advertising  in  these  evening 
papers,  automotive  and  financial  omitted, 
parallels  the  morning  paper  showing,  as 
follows : 

General  Percent  of 
Year  Linage  1928  Total 

1928  .  106,51.5,634  100 

1929  .  123,62.3,917  116 

19.30  .  114,393,025  107 

Classified  advertising  in  evening  papers 
listed  shows  a  slightly  smaller  decline 
than  in  the  morning  papers,  as  follows : 

Classified  Percent  of 


Year  Linage  1928  Total 

1028  .  99,461,065  100 

1920  .  9.5,438,441  95 

19.30  .  79,318.318  79 


.Automotive  advertising  got  in  a  large 
part  of  its  unpleasant  work  in  the  eve¬ 
ning  paper  totals,  showing  as  follows : 

Automotive  Percent  of 


Year  Linage  1928  Total 

1928  .  .3.5,002..373  100 

1929  .  .37,076.264  105 

19.30  .  28,642,218  81 


Financial  advertising  sagged  alxmt 
equally  in  evening  and  morning  papers, 
tlie  evening  figures  being  as  follows : 

Financial  Percent  of 
A’ear  Linage  1028  Total 

1028  .  2.3,000,655  100 

1929  .  2.5.068,405  112 

10.30  .  19.477..505  84 

Grand  total  advertising  in  these  eve¬ 
ning  papers  compared  as  follows : 

Total  Percent  of 
A'ear  Linage  1928  Total 

1928  .  64.3..584..503  lOO 

1020  .  664,.304..524  103 

10.30  .  .504,4^)9,212  92 

Sunday  paper  figures  tell  their  own 
story,  which  is  a  continuation  in  the  same 
strain  as  far  back  as  1926.  While  many 
dailv  newspapers  carried  a  larger  volume 
in  19.30  than  in  1928,  the  number  of  Sun¬ 
day  newspapers  to  do  so  is  few  imlecd. 
Even  in  19^,  the  Sunday  papers  did  not 
benefit  by  the  general  expansion  of  busi¬ 
ness.  dropping  behind  their  record  of  the 
three  previous  years.  Their  19.30  loss 
was  the  sharpest  recorded  in  modern 
newspaper  annals.  Retail  advertising  in 
these  .Sunday  newspapers  compared  as 
follows : 


Retail  Percent  of 
A’ear  Linage  1928  Total 

1028  .  1.35.640,406  100 

1929  .  127,821, .3.58  04 

10.30  .  112,70.3,.560  83 


General  advertising,  automotive  and 
financial  excepted,  made  a  better  record, 
though  well  behind  that  of  the  morning 
and  evening  papers.  The  comparison 
follows : 


General  Percent  of 
Year  Linage  1028  Total 

1928  .  .39,12.3.6.37  100 

1920  .  43,670,445  111 

1930  .  .37,160,611  95 


(Continued  on  page  76) 
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ALL  BILLS  AFFECTING  NEWSPAPERS 
DIE  AS  71st  CONGRESS  ADJOURNS 

No  Bills  Touching  Upon  Press  Passed — Vestal  Copyright  Bill 
and  Measure  Changing  Indirect  Contempt  of  Court 
Procedure  Are  Among  Those  Carried  Under 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 

V^ASHINGTON,  March  9. — Although  of  Montana,  prohibiting  publication  of 
”  the  last  session  of  the  71st  Congress  reading  matter  for  pay  in  newspapers  or 


adopted  no  legislation  designed  to  Itenefit 
newspapers  or  newspapermen,  it  at  least 
let  nothing  through  the  legislative  mill 
which  could  be  considered  harmful. 

Strenuous  efforts  were  made  to  jam 
through  the  Vestal  copyright  bill,  mak¬ 
ing  copyrights  easier  to  obtain  and 
easier  to  hold  once  they  have  been  ob¬ 
tained,  but  it  failed  in  the  closing  mo¬ 
ments  of  the  session,  due  partly  to  the 
filibustering  efforts  of  Senator  Elmer 
Thomas,  of  Oklahoma.  There  is  con- 


periodicals  enjoying  the  second-class 
privileges,  unless  the  reading  matter  is 
plainly  marked  to  indicate  that  it  is 
paid  for. 

Bills  by  Representative  Joseph  J. 
Mansfield,  of  Texas,  and  Senator  Law¬ 
rence  C.  Phipps,  of  Colorado,  requiring 
publishers  to  print  in  their  circulation 
statements  additional  information  con¬ 
cerning  the  ownership  of  stock. 

Several  bills  which  would  apply  the 
same  postage  rate  on  semi-weeklies  as 


EDITOR  &  PUBLISHER 
CALENDAR 

Marrh  16-17 — Interstate  Circula¬ 
tion  Managers’  Assn.,  annual  con¬ 
vention,  Hotel  Casey,  Scranton,  Pa, 

March  20-21 — Illinois  Press  Assn, 
meeting.  Peoria. 

Marrh  24-25 — Central  States  Cir¬ 
culation  Managers’  Assn.,  spring 
nieetuig.  Congress  Hotel,  Chicago. 

April  8-9 — Ohio  Circulation  Man¬ 
agers’  Assn.,  annual  convention, 
Neil  House,  Columbus,  0. 

April  20— Associated  Press,  an¬ 
nual  meeting.  Hotel  Commodore, 
New  York. 

April  21-23— American  Newspa¬ 
per  Publishers’  Assn.,  annual  con¬ 
vention,  Hotel  Pennsylvania,  New 
York. 

April  23 — Bureau  of  Advertising 
of  A.N.P.A.,  annual  dinner,  Hotel 
Pennsylvania,  New  York. 


siderable  doubt  whether  the  measure  now  applies  on  weeklies 


would  have  passed  in  any  event,  since 
there  was  determined  opposition  by  some 
senators  who  were  not  satisfied  with  the 
form  presented  to  the  senate. 

Failure  of  the  bill,  w’hich  passed  the 
house,  means  that  much  of  the  work 
done  on  the  measure  will  have  to  be  done 
over  again. 

Another  measure  of  particular  interest 
to  newspaper  publishers  is  the  Norris 
anti-injunction  bill,  which  carried  a 
provision  giving  defendants  in  contempt 
of  court  cases  the  right  to  be  tried  by  a 
judge  other  than  the  one  against  whom 
the  contempt  was  committed.  This  pro¬ 
vision  is  sponsored  by  Senator  Arthur  H. 
Vandenberg,  of  Michigan,  Grattd  Rapids 
Herald  publisher.  It  is  a  direct  out- 
grrowth  of  the  Qeveland  contempt  cases, 
where  two  newspapermen  were  sen- 


A  bill  by  Representative  Thomas  A.  "The  Barr  contempt  case,”  said  Alfred 
McMillan,  of  South  Carolina,  permit-  Q.  Anderson,  publisher  of  the  Dallas 
ting  the  circulation  of  newspapers  at  Dispatch,  "Demonstrates  conclusively 
second-class  rates  if  they  contain  _  lot-  that  a  newspaperman  enjoys  no  special 
teries  conducted  by  bona  fide  business  privileges  in  the  protection  of  his  news 
organizations  or  religious  or  charitable  sources.  The  communications  between 
bodies.  client  and  lawyer,  between  patient  and 

doctor  and  in  certain  cases  between  hus- 

REPORTER  JAILED  FOR  band  and  wife,  are  privileged  and  this 

PROTECTING  SOURCE 

“Newspapermen  have  often  flattered 
E.  M.  Barr,  Dallas  (Tex.)  Dispatch,  themselves  that  they  had  the  protection 
Spends  24  Hours  Behind  Bars —  <>1  confidential  relations  of  this  kind  and 

Obtained  Information  on  proves  again  that  they  do 

«  •  iri  •  have. 

Communist  Flogging  “Barr  was  put  in  an  awkward  position 

-  by  having  given  a  pledge  of  secrecy  and 

(By  telegraph  to  Editor  &  Publisher)  then  finding  out  that  the  information 


grrowth  of  the  Qeveland  contempt  cases,  (Sy  telegraph  to  Editor  &  Publisher)  then  finding  out  that  the  information 

where  two  newspapermen  were  sen-  Dallas,  Texas,  March  12. — No  dime  conveyed  to  him  practically  put  him  in 

fenced  to  jail  by  a  judge  they  had  novel  unfolded  its  plot  more  sensationally  confidential  relations  with  an  emissary 
criticized.  than  did  the  contempt  proceedings  which  of  a  gang  of  floggers  and  kidnappers. 

Shortly  before  the  session  ended.  Sen-  kept  Edmond  M.  Barr,  reporter  for  the  He  stood  the  gaff  and  met  all  the  require- 
ator  Charles  L.  McNary,  of  Oregon,  in-  Dallas  Dispatch,  in  jail  for  24  hours,  ments  of  the  ethics  of  the  situation  by 
troduced  a  bill  which  would  prohibit  Information  regarding  the  kidnapping  going  to  jail.  His  appeal  to  his  news 
broadcasting  of  lotteries  by  radio.  This  and  flogging  of  two  communists  and  the  source,  the  clerk  in  the  attorney’s  office, 
was  presented  at  the  request  of  the  legis-  alxluction  of  their  lawyer  was  obtained  to  get  him  out  of  a  plight  into  which  this 
lative  committee  of  the  National  Edi-  by  Barr  and  published  in  the  Dispatch,  volunteer  press  agent  for  the  gang  had 


circulated  free  “or  mainlv  free.”  Adams  and  was  judged  in  contempt  of 

The  bill  would  permit  the  postmaster  court,  fined  $100  and  committed  to  jail 
general  to  accept  such  jieriodicals  at  the  until  he  should  answer.  His  attorney 
rate  of  1  cent  for  each  two  ounces  or  told  him  the  only  way  he  could  get  out 
fraction,  provided  the  copies  were  pre-  of  jail  was  to  purge  himself  of  contempt, 
sented  for  mailing  made  up  according  to  It  then  was  arranged  that  Barr  should 
states,  cities  and  routes.  answer  the  question  in  open  court.  He 


lative  committee  of  the  National  Edi-  by  Barr  and  published  in  the  Dispatch,  volunteer  press  agent  for  the  gang  had 
torial  Association.  When  a  grand  jury  probe  began  Barr  gotten  him.  proved  unavailing.  Aside 

Representative  Will  R.  Wood,  of  In-  was  asked  where  he  got  the  story.  Say-  from  this.  Barr  did  his  duty  to  the  pub- 
diana,  chairman  of  the  House  Appropri-  ing  it  was  a  privileged  communication  lie  in  giving  the  investigating  grand  jury 
ations  Committee,  introduced  a  measure  and  had  been  given  him  under  a  pledge  such  information  as  he  possessed  which 
to  revise  the  rates  on  periodicals  weigh-  of  confidence  he  refused  to  answer.  He  would  help  it  in  its  work  of  protecting 
ing  eight  ounces  or  more,  if  they  are  was  haled  before  District  Judge  Grover  liberty  and  life  in  Dallas  county.” 

circulated  free  “or  mainlv  free.”  Adams  and  was  judged  in  contempt  of  - 

The  bill  would  permit  the  postmaster  court,  fined  $100  and  committed  to  jail  NEW  OKLAHOMA  DAILY 
general  to  accept  such  jieriodicals  at  the  until  he  should  answer.  His  attorney  Consolidation  of  the  Aha  (Okla.) 
rate  of  1  cent  for  each  two  ounces  or  told  him  the  only  way  he  could  get  out  Weekly  Record  and  Weekly  Advertiser 
fraction,  provided  the  copies  were  pre-  of  jail  was  to  purge  himself  of  contempt,  for  publication  as  the  Aha  Daily  Record. 
sented  for  mailing  made  up  according  to  It  then  was  arranged  that  Barr  should  a  morning  newspaper,  has  been  announced 
states,  cities  and  routes.  answer  the  question  in  open  court.  He  by  A.  W.  Doughty,  editor  of  the  new 

Because  they  were  introduced  late  in  did  so  naming  Norman  Register,  chief  daily  and  editor  of  the  former  Weekly 
the  session,  no  action  was  taken  on  either  clerk  in  the  office  of  the  district  attorney  Record.  The  Alva  Review-Courier,  one 
the  Wood  bill  or  the  McNary  bill.  It  who  had  put  Barr  in  jail.  He  was  dis-  of  the  Eugene  Pulliam  group,  is  in  the 
is  probable  they  will  be  reintroduced  at  charged  from  custody.  ahernoon  field. 

the  next  session.  - — —  _ 

Another  measure  which  died  and  which  | 
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SALE  OF  OFFICIAL  DATA 
ASSAILED  BY  WILBUR 

Secretary  of  the  Interior  Cites  Kelley 

Case  as  Justification  for  Passage 
of  Proposed  Colton  Law 
by  Next  Congress 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  D.C.,  March  12.— At 
the  instigation  of  Ray  Lyman  Wilbur, 
Secretary  of  the  Interior,  an  effort  will  be 
made  in  the  next  session  of  Congress  to 
enact  legislation  prohibiting  the  sale  or 
publication  of  government  documents  or 
the  information  therein,  without  the  con¬ 
sent  of  Congress  or  the  head  of  the 
government  department  concerned.  The 
move  for  this  additional  barricade  be¬ 
tween  the  public  and  information  as  to 
what  government  departments  are  doing 
is  an  aftermath  of  the  Kelley  investi¬ 
gation  and  articles  published  in  the  New 
York  World. 

In  the  closing  days  of  the  last  session, 
a  bill  proposing  penalties  for  the  sale 
of  such  government  material  or  infor¬ 
mation  was  introduced  in  the  House  by 
Representative  Don  B.  Colton  of  Utah, 
chairman  of  the  house  committee  on 
public  lands.  The  bill,  H.  R.  17,338,  went 
to  the  committee  on  the  judiciary  W 
there  was  no  time  to  consider  it  before 
adjournment. 

Representative  Colton  has  indicated  he 
will  reintroduce  the  measure  in  the  next 
Congress. 

As  Ijearing  on  the  justification  for  such 
legislation,  the  author  of  the  bill  brought 
forward  a  letter  from  Secretary  Wilbur 
in  which  he  reviewed  the  so-called  ex¬ 
pose  made  by  Ralph  S.  Kelley,  former 
chief  of  the  field  division  of  the  Depart¬ 
ment  of  Interior.  In  this  letter.  Secre¬ 
tary  Wilbur  said: 

“I  am  pleased  to  have  an  opportunity 
to  express  this  department’s  view  on 
H.  R.  17,338,  An  act  to  amend  the 
Criminal  Code  of  the  United  States. 
This  bill  was  introduced  at  my  request 
following  this  department’s  recent  ex¬ 
perience  with  one  of  the  chiefs  of  field 
division  in  the  general  land  office.” 

The  secretary  then  reviews  the  case 
of  Ralph  Kelley,  offering  circumstances 
calculated  to  show  that  he  was  under 
contract  to  the  New  York  World  for 
a  series  of  critical  articles  while  he  was 
yet  an  employee  of  the  department. 

“This  incident,”  the  secretary  states, 
“in  spite  of  the  notoriety  which  it  has 
attracted,  is  unimportant  compar^  with 
the  possibilities  open  for  a  repetition  of 
it.  The  information  possessed  by  clerks 
of  this  department  is  beyond  measure.  I 
am  advised  that  at  present  there  is  no 
statute  which  directly  penalizes  the  sale 
of  such  data. 

“I  think  we  are  justified  in  asking  the 
protection  of  such  a  statute  as  H.  R- 
17,338.” 

ACCESS  TO  RECORDS  WON 

Judge  Grant*  Permanent  Order  to 
West  Virginia  Daily 

Newspapers  have  emerged  victorious 
from  the  latest  attempt  made  by  petty 
officialdom  to  curb  their  service  to  the 
public.  The  granting  of  a  permanent 
writ  of  mandamus  to  the  staff  of  the 
Williamson  (W.Va.)  Daily  News  ends 
the  condition  which  began  recently  when 
the  clerk  of  Mingo  county _  denied  re¬ 
porters  access  to  the  official  records. 
The  writ  was  granted  on  Monday  b> 
Circuit  Judge  Beno  F.  Howards. 

In  their  petition,  Hubert  G.  Clars. 
editor,  and  Edwin  L.  Rice  and 
Wellman,  reporters,  maintained  ‘they 
have  an  interest  in  the  official  rKords 
and  papers  of  the  county  court  of  Mingo 
county  and  have  a  right  to  inspect  the 
same  for  dissemination  among  the  people 
of  said  Mingo  county  and  as  editor  ana 
reporters  of  said  paper  they  do  not  de¬ 
sire  to  inspect  said  records  for  mere 
curiosity  or  for  the  purpose  of  creating 
public  scandal,  but  solely  and  only  as 
citizens  and  taxpayers  engaged  m  the 
lawful  business  of  editing  a  newspape 
and  publishing  the  news  of  Mingo 
as  truthfully  and  correctly  found  m  th 
records  of  its  courts.” 
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HARD  BUT  FAIR  FIGHT  FOR  WORLD  READERS 

World-Telegfam  Executive  Praises  Rivals’  Ethics — Pollard  Joins  Scripps-Howard  Daily — Barrett  Goes 

to  American — Three  Offers  for  A.P.  Morning  Membership 


Additional  members  of  the  old 
New  York  World  and  Evening 
World  staffs  found  places  on  other  New 
York  newspapers  this  week  as  the  city’s 
journalistic  life  began  to  assume  a  more 
normal  course.  The  World-Telegram 
was  holding  nearly  all  the  circulation 
it  gained  from  the  merger  and,  although 
returns  had  not  been  entirely  collected 
by  any  of  the  papers,  estimates  threw 
some  light  on  the  reaction  of  evening 
circulations. 

Robert  P.  Scripps,  president  of  the 
Scripps-Howard  newspapers,  returned 
to  New  York  from  Bermuda  late  last 
week  with  Mrs.  Scripps  and  their  two 
children.  He  expressed  complete  satis¬ 
faction  with  the  manner  in  which  the 
merger  was  conducted  and  declared  that 
the  Scripps-Howard  organization  real¬ 
ized  its  great  responsibility  in  acquiring 
the  World  newspapers. 

The  most  important  personnel  atmounce- 
ment  of  the  week  was  made  when  Roy 
W.  Howard  informed  Editor  &  Pub¬ 
lisher  that  Harold  S.  Pollard,  former 
editor  of  the  Evening  World,  will  join 
the  World-Telegram  next  week.  Mr.  Pol¬ 
lard  will  handle  local  editorials  in  associa¬ 
tion  with  Dan  Williams,  who  was  with 
the  Telegram  for  several  years  before  the 
merger.  Ludwell  Denny  will  continue  to 
write  the  national  and  international  edi¬ 
torials,  and  Mr.  Howard  will  continue 
his  policy  of  contributing  occasionally 
to  the  editorial  page. 

James  W.  Barrett,  former  city  editor 
of  the  Morning  World,  will  join  the 
New  York  American  next  week  as  city 
editor.^  Mr.  Barrett  has  also  received  a 
commission  from  Harper  &  Bro.,  New 
York  publishers,  to  edit  a  history  of  the 
Pulitzer  newspapers. 

J.  Otis  Swift,  a  veteran  of  the  Morn¬ 
ing  World,  joined  the  World-Telegram 
this  week  and  will  continue  the  nature 
column  he  instituted  on  the  World  several 
years  ago.  He  will  also  continue  his 
work  with  the  Yosian  clubs,  composed 
of  young  people  who  study  natural 
phenomena  at  first  hand  in  their  hikes 
around  the  city. 

Tristram  W.  Metcalfe,  former  school 
page  editor  of  the  Evening  World,  has 
taken  a  similar  position  on  the  World- 
Telegram.  Charles  M.  Sievert  and  Vir¬ 
ginia  Barnard,  Mr.  Metcalfe’s  assistants, 
have  gone  to  the  Scripps-How'ard  paper 
with  him. 

Several  Morning  World  reporters  were 
taken  over  by  the  New  York  American. 
They  were  George  Hall,  Phillip  Pearl, 
Monroe  Stern  and  Allen  Norton.  Lind¬ 
say  Dennison,  veteran  rewrite  man  of 
the  Evening  World,  went  to  the  Evening 
Journal,  ^d  Claude  Bowers,  Evening 
World  editorial  writer  and  authority  on 
politics,  will  start  a  daily  political  column 
in  the  Journal  March  9.  Burris  Jenkins, 
the  Evening  World’s  sports  page  car¬ 
toonist  and  columnist,  is  also  on  the 
Journal. 

Ruth  Millard,  formerly  of  the  Sunday 
•Yorld,  is  now  doing  women’s  page  fea- 
hjres_  for  the  World-Telegram,  and 
Martin  Green,  another  of  the  evening 
^tion’s  famous  rewrite  battery,  has 
joined  the  Sun.  That  paper  has  also 
token  on  several  former  Evening  World 
district  men. 

Joseph  Holland,  display  advertising 
man,  and  Elizabeth  Gordon,  of  the  World 
classified  department,  have  joined  the 
American.  Miss  Gordon  will  do  classi¬ 
fied  promotion  work.  David  Morrisey, 
Evening  World  financial  editor,  has 
joined  Wollman  &  Co.,  a  stock  exchange 
home. 

Karen  Hollis,  food  editor,  and  Forrest 
Cam,  baseball  writer,  both  of  the  Eve- 
mng  World,  have  joined  the  Ez’ening 
°0it.  Miss  Hollis  will  conduct  a  daily 
column  called  “Foods  for  Thought.” 

Despite  the  fact  that  the  closing  of 
Congress  has  brought  about  the  seasonal 
W-dowrn  in  Washington  news,  three  mem- 
^cs  of  the  World’s  staff  in  that  city 
already  found  new  jobs.  Elliott 


Thurston,  former  chief  of  the  World 
bureau,  has  become  correspondent  for 
the  Philadelphia  liecord,  and  will  attempt 
to  build  up  a  correspondence  service  for 
other  dailies.  With  him  is  H.  E.  C. 
Bryant,  who  was  on  the  World  20  years, 
and  who  is  now  representing  the  Raleigh 
(N.C.)  Observer-Dispateh,  Asheville 
(N.C.)  Citizen  and  Great  Palis  (Mont.) 
Tribune,  William  C.  Murphy,  Jr.,  has 
joined  the  Scripps-Howard  organization. 
Frank  W.  Connor,  Samuel  W.  Bell  and 
Theodore  F.  Klutz  have  not  yet  found 
new  places. 

In  the  sports  department  the  W'orld- 
Telegram  has  acquired  four  morning 
and  evening  World  men.  They  are 
George  H.  Daley,  Quentin  Reynolds, 
Robert  Eidgren  and  Gus  Steiger.  Boze¬ 
man  Bulger,  who  was  covering  the  New 
York  Giants’  training  camp  in  San  An¬ 
tonio  when  the  merger  came,  returned 
to  New  Y’ork  this  week.  He  has  been 
doing  some  syndicate  work  and  declared 
he  was  not  yet  ready  to  announce  his 
future  plans.  Bill  Hennigen,  covering 
the  Giants  for  the  Morning  \Vorld,  pre¬ 
ceded  Bulger  to  New  York. 

With  very  little  decrease  in  demands 
for  the  World-Telegram,  action  was 
taken  this  week  to  provide  additional 
printing  facilities.  The  use  of  a  press  in 


the  Brooklyn  Times  plant  was  obtained, 
and  this  will  be  used  until  permission  can 
be  obtained  to  use  presses  in  the  Nexo 
York  Times'  new  Brooklyn  plant,  which 
began  operation  last  week.  Eight  units 
and  two  folders  of,  the  new  Hoe  presses 
ordered  for  the  World-Telegram’s  West 
street  plant,  now  in  course  of  construc¬ 
tion,  are  being  set  up  temporarily  in  the 
paper  storage  room  of  the  Dey  street 
plant,  and  are  expected  to  be  ready  for 
use  at  the  beginning  of  next  week.  The 
World-Telegram,  according  to  Thomas 
H.  Dowling,  circulation  director,  is 
printing  near  to  600,000  daily  and  re¬ 
turns  are  coming  back  at  the  rate  of 
about  15  per  cent.  When  late  returns 
from  Brooklyn,  suburban  and  country- 
are  in,  it  is  expected  the  paper  will  show 
a  circulation  of  approximately  450,000. 
Circulation  managers  were  reluctant  to 
talk  about  circulations  this  week  and  de¬ 
clared  nothing  definite  could  be  learned 
about  the  effect  of  the  merger  on  their 
sales  until  the  publishers’  figures  are  re¬ 
leased  next  month.  Unofficial  estimates 
in  the  evening  field,  however,  give  the 
Sun  a  40,000  increase,  the  Journal  30,000, 
and  the  Post  10,000,  at  the  start  with  a 
droD  back  to  around  5,000. 

To  handle  its  doubled  circulation,  the 
World-Telegr?*'’  has  had  to  establish  20 


N.  Y.  WORLD  EMPLOYES  ATTEND  “FUNERAL” 


Former  New  York  World  writers  photographed  around  the  “roflfin”  in  which 
the  last  edition  was  placed  at  “funeral”  tea.  James  W.  Barrett  is  on  the  right 
and  Frank  Sullivan  on  the  left  of  the  “coffin.”  At  the  extreme  left  is  Harrv 
Friend  and  next  to  him  B.  J.  Lewis.  Miss  Anne  Cutler  is  at  the  left  of  the 

“coffin.” 


A  FUNERAL  service  for  the  late  Nexv 
York  World  was  held  by  former 
members  of  the  morning  editorial  staff 
at  the  Fifth  Avenue  Hotel,  Sunday  even¬ 
ing,  March  8.  Tea  was  served  and 
about  80  were  present. 

The  service  was  simple.  There  was 
no  funeral  oration  or  other  address. 
The  small  dining  room  was  hung  with 
black  draperies,  and  a  copy  of  the 
Morning  World’s  last  edition  was  laid 
on  a  black  stand,  with  a  wreath  at  the 
base  and  a  black  candle  burning  at  the 
head.  The  wreath  bore  the  inscription, 
“We  Mourn  Our  Loss,”  and  a  crepe 
hung  at  the  entrance  to  the  room. 

As  they  entered,  the  guests  received 
envelopes  addressed,  “Personal  and  Con¬ 
fidential,  Compliments  of  the  Fifth  Ave¬ 
nue  Hotel.”  They  contained  tickets  en- 
titTfng  the  unemployed  to  food  at  Mr. 
Zero’s  Tub  in  St.  Mark’s  Place.  The 
tickets  were  legitimate  and  were  “Good 
for  All  You  Can  Eat.”  A  buffet  was 
served  in  the  hotel  by  waiters  dressed  in 
black  with  black  gloves. 

Many  of  the  former  World  employes 
present  had  obtained  jobs  on  other  news¬ 
papers,  and  they  discussed  the  World’s 
passing  as  they  would  discuss  a  news 


story  a  week  old.  Among  those  present 
were  James  W.  Barrett,  city  editor,  and 
Mrs.  Barrett;  B.  J.  Lewis,  night  man¬ 
aging  editor ;  Benjamin  Franklin,  night 
city  editor;  Herman  Michelson,  Sunday 
editor;  Samuel  Chotzinoff,  music  critic; 
Frank  Sullivan,  columnist;  Mr.  and 
Mrs.  Franklin  P.  Adams;  Herbert  Gas¬ 
ton  :  Eleanor  Kellogg,  Laurence  Stern, 
and  Lindsay  Parrott. 

The  funeral  service  was  arranged  by 
Ann  Cutler,  press  agent  for  the  Fifth 
Avenue  Hotel. 


.-\  second  funeral  was  held  by  former 
World  employes  in  Hollywood,  March 
11,  when  a  copy  of  the  final  edition  was 
buried  on  the  Fox  Motion  Picture  Com¬ 
pany’s  lot.  Nearly  a  score  of  former 
reporters  now  working  as  scenario 
writers  and  film  executives  attended  a 
ilinner  the  night  previous.  .Among 
former  World  men  present  were  Quinn 
Martin,  once  motion  picture  critic; 
Oliver  H.  P.  Garrett,  Samuel  Spewack, 
Wells  Root.  Dudley  Nichols,  Will  B. 
Johnstone,  Louis  Weitzenkorn,  former 
Sunday  editor;  Courtenay  Terrett,  Ralph 
Block.  Joseph  Jackson,  Tom  Geraghtv, 
Edward  Dean  Sullivan  and  Joseph 
O’Neil. 


new  temporary  routes  and  four  additional 
agencies  were  split  up  in  Brooklyn  this 
week. 

Commenting  on  the  rush  for  circula¬ 
tion  which  was  a  natural  outcome  of  the 
merger,  Mr.  Dowling  said  to  Editor  & 
Publisher  : 

“The  other  circulation  managers  played 
the  fairest  game  anyone  could  ask  for. 
Instead  of  fighting,  everyone  went  out 
for  himself,  and  there  wasn’t  a  sign  of 
gangster  tactics  in  any  of  the  bids  for 
the  World  and  Evening  World  circula¬ 
tion.” 

Two  additions  were  made  to  the 
World-Telegram  circulation  staff  this 
week.  They  were  Robert  L.  Dyer,  form¬ 
erly  of  the  Milivaukee  Sentinel  and  prior 
to  that  circulation  manager  of  the 
Columbus  Citizen,  and  Walter  Sinclair, 
formerly  with  the  New  York  American 
and  .Nexv  York  Evening  Journal.  Dyer 
was  hired  for  circulation  promotion 
work.  Sinclair  is  a  road  man. 

On  Thursday,  March  5,  the  World- 
Telegram  was  out  of  papers  at  Grand 
Central  terminal  for  an  hour  and  a  quar¬ 
ter  and  shorter  periods  in  which  papers 
were  cleared  out  have  occurred  at  other 
terminals  throughout  the  week.  Thurs¬ 
day’s  situation  was  caused  partly  because 
of  the  breakdown  of  a  folder  in  the  Dey 
street  plant.  The  irregularity  of  the 
World-Telegram  edition  schedules.  Edi¬ 
tor  &  Publisher  learned,  has  caused 
some  confusion  in  the  circulation  routine 
of  other  evening  papers. 

No  permanent  adjustments  have  yet 
been  made  by  the  World-Telegram  on 
advertising  contracts.  Hal  J.  Fletcher, 
advertising  director,  informed  all  local 
and  general  advertisers  that  those  hav¬ 
ing  contracts  with  the  World  newspapers 
alone  or  with  the  W'orld  and  Telegram 
will  be  accorded  the  same  advertising 
rates  as  provided  in  their  contracts  with 
the  Press  Publishing  Company  for  Eve¬ 
ning  World  advertising. 

The  World-Telegram  is  not  quoting 
any  circulation  figures  to  advertisers  at 
present.  Mr.  Fletcher  said. 

The  World-Telegram  is  carrying  out 
all  Evening  World  contract  requirements 
concerning  position. 

Three  inquiries  were  received  this  week 
concerning  possible  purchase  of  the  New 
York  Repository,  which  is  being  pub¬ 
lished  six  mornings  a  week  by  the  Scripps- 
Howard  Newpapers  to  keep  alive  the 
Associated  Press  membership  formerly 
belonging  to  the  New  York  World,  W. 
W.  Hawkins,  general  manager  of 
Scripps-Howard,  told  Editor  &  Pi:b- 
lisiier. 

“The  air  is  full  of  rumors  about 
establishment  of  a  new  morning  paper,” 
he  said,  “but  most  of  the  prospective  pro¬ 
moters  change  their  minds  when  they 
learn  the  cost  of  such  a  venture  and 
realize  the  competition  facing  them.  We 
are  not  averse  to  holding  on  to  the  morn¬ 
ing  .Associated  Press  membership  for  a 
while.  We  want  to  keep  it  at  least  until 
we  know  more  definitely  just  what  we 
want  to  do  about  it. 

“We  have  a  feeling  that  some  offers 
have  been  made  by  people  who  are  rely¬ 
ing  on  the  prestige  of  an  A.  P.  member¬ 
ship  as  a  talking  point  in  raising  money 
and  we  are  not  intentionally  going  to  be 
party  to  any  scheme  whose  major  pur¬ 
pose  is  to  unload  upon  the  public  stock 
in  a  venture  as  highly  speculative  as  pub¬ 
lication  of  a  newspaper  in  such  a  highly 
competitive  field  as  New  York.” 

Following  announcement  that  former 
World  employes  taken  over  by  Scripps- 
Howard  would  not  receive  the  two  weeks’ 
pay  accorded  to  others,  some  of  those 
who  had  joined  the  World-Telegram, 
resigned  and  rejoined  the  merged  papers 
under  assumed  names.  Editor  &  Pub¬ 
lisher  was  told  this  week  on  good 
authority. 


Details  of  advertising  linage  shifts 
following  the  World-Telegram  consoli¬ 
dation  are  on  Page  76  of  this  issue. 
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PUBLIC  UTILITY  STATUS  FOR  PRESS 
SOUGHT  BY  MISSOURI  LEGISLATORS 

Six  Bills  Introduced  in  House  and  Senate  Give  Public  Service 
Commission  Full  Authority  Over  Advertising  Rates  and 
Business  Conduct — Unlikely  to  Pass 


JEFFERSON  CITY,  Mo.,  March  10.— 
Missouri’s  metropolitan  newspapers  as 
well  as  rural  publications,  magazines  and 
periodicals  would  be  declared  nublic  utili¬ 
ties,  their  advertising  and  subscription 
rates  and  their  general  operations  sub¬ 
jected  to  and  regulated  by  the  public 
service  commission  of  the  state  under 
bills  pending  in  the  legislature. 

The  series  of  bills,  six  of  them,  were 
introduced  in  the  house  by  L.  Gus  Smith, 
a  farmer-teacher  member  from  I-aclede 
county  which  is  in  the  Ozark  section  of 
Missouri.  One  of  the  measures  has 
been  engrossed  by  the  house  with  little 
opposition  being  raised  to  it.  The  others 
are  pending  on  the  house  calendar  for 
engrossment.  Companion  bills  were  in¬ 
troduced  in  the  senate  by  Carter  M.  Bu¬ 
ford.  lawyer,  Reynolds  county,  also  in 
the  Ozark  hill  country.  The  senate 
measures  have  not  been  reported  out  of 
committee. 

Under  the  proposed  laws  the  Missouri 
commission  would  lie  empowered  to  ex¬ 
amine  all  newspaper  corporations  and 
keep  informed  as  to  their  general  condi¬ 
tion,  capitalization,  and  the  manner  in 
which  their  properties  are  operated  in 
connection  with  all  advertising  services. 
Books,  records  and  documents  would  be 
subject  to  subpoena  by  the  commission. 

All  newsoapers  would  be  required  to 
file  an  annual  report  with  schedule  of 
advertising  rates  and  periodical  reports 
whenever  the  commission  so  demands. 
Also  the  commission  would  be  given  the 
authority  to  require  specific  informa¬ 
tion  on  any  point.  The  annual  report 
would  be  re<juired  by  Sept.  30  of  each 
year  with  a  penalty  rtf  $100  a  day  for 
each  day  of  failure  to  comply.  On  its 
own  motion  or  complaint  of  others  the 
commission  could  determine  the  “just, 
reasonable  and  proper  regulations,  prac¬ 
tices  and  service”  to  be  in  force  in  con¬ 
nection  with  advertising  and  prescribe 
the  same  b-  order.  Also  the  commission 
would  be  authorized  to  ascertain  the 
value  of  the  pro^'erty  of  every  news¬ 
paper  corporation  and  every  fact  which 
in  its  judgment  may  have  liearing  on 
such  value  with  the  power  to  make 
revaluations  and  to  ascertain  new  con¬ 
struction  extensions. 

Newspaper  corporations  which  violate 
any  of  the  authority  which  it  is  pro¬ 
posed  to  vest  in  the  commission  would 
be  subject  to  forfeit  up  to  $5,000  for 
each  and  every  offense,  or  any  officer 
or  aeent  who  aids  or  abets  in  failures 
to  obey  orders  would  lie  deemed  guilty 
of  a  misdemeanor  under  the  proposed 
laws. 

.Another  of  the  Smith  measures,  the 
one  alread"  engrossed  by  the  house, 
would  olace  the  Kansas  City  and  St. 
I-ouis  newspapers  under  the  state  tax 
commission  for  taxine  mirposcs  along 
with  other  utilities.  This  proposal  does 
not  include  the  newspapers  of  St. 
Joseph,  and  Springfield,  other  populous 
centers  of  Missouri,  and  also  excludes 
the  rural  jiapers.  .\t  present  the  metro¬ 
politan  papers  in  the  state  are  under  the 
taxing  powers  of  the  counties  and  cities 
in  which  they  are  located. 

“My  idea.”  Mr.  Smith  explained,  “in 
proposing  that  the  newspapers  of  Kansas 
City  and  St.  Louis  be  placed  under  the 
tax  commission  for  taxing  purposes,  is 
to  establish  a  classification  for  them  in 
the  taxing  schedules  of  the  state  for 
yhich  no  provision  is  now  made  except 
In  a  general  clause.” 

Mr.  Smith  is  a  former  assessor  of  his 
county.  He  stated  his  bills  in  this  re¬ 
gard  arc  based  on  experiences  and  ideas 
obtained  when  he  was  an  assessor. 

.As  to  his  newspaper  measures  which 
would  place  the  regulation,  advertising 
and  subscription  rates  under  the  pub- 
lice  service  commission.  Mr.  Smith  re¬ 
lated  it  was  his  opinion  that  newspapers 
serve  the  public  as  utilities  and  believes 
they  should  come  in  that  classification 


under  the  law  so  that  maximum  and 
minimum  rates  can  be  established  in  the 
various  fields  of  publications. 

Smith  said  he  had  no  ulterior  motives 
and  lielieved  such  laws  would  be  to  the 
benefit  of  all.  No  one,  he  added, 
prompted  the  bills  and  he  had  them 
drawn  and  introduced  them  of  his  own 
volition. 

In  the  background  of  the  efforts  to 
regulate  newspapers  is  seen  a  political 
condition  in  Missouri.  Charles  U. 
Becker,  Republican,  is  serving  his  third 
term  as  secretary  of  state.  He  is  a 
power  in  Republican  politics  of  the  state 
and  credited  with  ambitions  to  be 
governor.  Many  times  Becker,  who 
years  ago  was  on  the  staff  of  a  metro¬ 
politan  paper,  has  lieen  brought  under 
the  fire  of  the  city  newspapers  and  crit¬ 
icized  for  his  political  and  official  activi¬ 
ties.  In  retaliation  Becker  has  charged 
personally  and  tlirough  communications 
from  the  publicity  department  of  his 
office  that  certain  metropolitan  news¬ 
papers  of  Missouri  were  evading  taxes. 

.Although  denying  responsibility  for 
the  newspaiier  regulatory  bills  Becker 
frankly  says  that  he  is  in  sympathy  with 
the  purjKise  sought  by  them.  His  feel¬ 
ing  toward  certain  of  the  big  city  papers 
is  noticeable  and  generally  recognized  by 
those  who  come  in  contact  with  him. 
When  asked  if  Becker  sponsored  or 
urged  the  measures  Smith  flatly  denied 
such  was  the  case,  or  that  he  had  ever 
talked  with  Becker  regarding  them. 

Regarded  as  an  element  entering  into 
the  situation  indirectly  is  a  big  program 
iH'fore  the  general  assembly  involving 
an  enormous  financial  outlay  for  the 
rehabilitation  of  the  state's  educational 
and  institutional  systems.  The  rural  dis¬ 
tricts  of  Missouri  have  been  told  that 
if  the  financial  plan  is  adopted  it  will 
lie  much  to  their  benefit  and  relief  in 
taxes.  This  condition  has  drawn  lines 
between  the  city  and  rural  districts  with 
many  of  the  metropolitan  papers  asking 
more  equalized  legislation  to  attain  the 
results  sought  by  the  financial  measures, 
as  the  big  plan  would  unload  heavy  tax 
burdens  on  business  and  residents  in  the 
populous  centers  of  Missouri. 

Belief  of  legislative  observers  is  that 
the  bills  have  a  chance  of  succeeding  in 
the  house.  It  is  very  doubtful  if  they 
will  get  any  place  on  the  senate  side 
as  the  session  is  rapidly  waning,  together 
with  the  fact  they  have  not  yet  come  out 
of  committee  and  that  the  upper  body 
is  slow  to  overturn  the  established  order. 
If  the  measures  should  Ik-  passed,  which 
is  very  questionable,  it  is  not  lielieved 
Governor  Caulfield  would  approve  them. 


LIBEL  CLAIMANT  INDICTED 

Thomas  J.  Mangan,  Suing  Bingham¬ 
ton  Press,  Accused  of  Felonies 

Thomas  J.  Mangan.  vice  president  and 
director  of  the  State  Rank  of  Bingham¬ 
ton.  who  has  filed  suit  for  $J(t0.0(K) 
against  the  Binghawton  (N.Y. )  Press 
and  Thomas  R.  Hutton,  its  editor,  was 
indicted  by  a  county  grand  jury  this 
week  on  four  counts  of  felony  and  one 
of  misdemeanor  for  his  alleged  part  in 
the  bank's  failure. 

Mangan.  a  widely  known  Binghamton 
lawyer  who  recently  was  re-elected  by 
the  state  legislature  as  a  regent  of  the 
L^niversity  of  the  State  of  New  York, 
is  suing  the  newspaper  for  linking  his 
name  with  the  activities  of  .Andrew  T. 
Horvatt,  former  president  of  the  bank 
who  has  disappeared.  Horvatt.  Mangan 
and  several  other  officers  of  the  bank 
were  named  in  20  indictments  returned 
this  week.  The  state  has  been  investigat¬ 
ing  the  hank’s  affairs  for  several  weeks, 
f ('flowing  disclosures  made  by  the  Press. 

Attorneys  for  the  Binghamton  Press 
company  and  Hutton  have  moved  for 
immediate  trial  of  the  libel  action. 


JUDGE  OVERRIDES  JUROR 
ON  PICTURE  TAKING 
UDGE  EDWARD  J.  JEFFERIES, 
Detroit  jurist,  recently  defended 
the  taking  of  rourt  pictures  by 
cameramen  in  the  Bnckley  murder 
trial,  now  being  carried  on  in  bis 
court,  after  a  juror  had  complained 
that  the  flashlights  prevented  his 
hearing  the  testimony. 

“Please  be  patient,”  Judge  Jef¬ 
feries  said,  "^he  safety  of  the 
administration  of  criminal  law  is 
publicity.  1  believe  very  strongly 
in  the  administration  of  law  and 
safe-guarding  human  liberties. 

“I  am  tolerating  this  situation 
because  of  the  legitimate  interest 
of  the  people  of  this  state  and 
nation  in  the  conduct  of  this  trial.” 


CUBAN  EDITOR  MOBBED 
AS  “GAG”  IS  UFTED 

Office  of  Weekly,  Antagonistic  to 
Machado,  Visited  by  Vandals 
Who  Destroy  Copy — El  Pais 
Resumes  Publication 


Following  the  official  lifting  of  Presi¬ 
dent  Machado’s  suspension  and  censor¬ 
ship  decree  against  Cuban  newspapers 
March  6,  one  editor  of  a  Cuban  humor¬ 
ous  weekly  publication,  Karikato,  was 
injured  and  members  of  his  staff  were 
beaten  when  a  mob,  on  March  10,  stormed 
the  publication’s  office,  wrecked  equip¬ 
ment.  and  destroyed  copy  and  cartoons. 

The  attack  on  the  Karikato  office  fol¬ 
lowed  the  issuance  of  its  first  paper 
since  the  suspension  decree  went  into 
effect.  The  editor.  Jules  E.  Gounard, 
was  badly  cut  by  a  knife  and  was 
knocked  unconscious  bv  a  blackjack. 

.According  to  a  special  dispatch  to  the 
York  members  of  the  staff 

believe  the  attack  was  made  or  inspired 
by  government  agents  because  of  car¬ 
toons  and  comments  bitterly  critical  of 
the  eovernment  which  were  printed  on 
resumption  of  publication.  They  assert¬ 
ed  that  no  police  were  in  sight  at  the 
time  of  the  raid  and  that  it  could  not 
have  taken  place  without  government 
connivance  since  the  plant  is  located  in 
the  heart  of  Havana.  Also,  they  said, 
the  police  did  not  arrive  until  an  hour 
after  the  attack  was  made. 

Secretary  of  the  Interior  A'^ivancos 
angrily  denied  this  charge.  He  said 
that  a  thorough  investigation  was  being 
made. 

PI  Pais,  the  onlv  Cuban  daily  which 
refused  to  publi.sh  under  the  conditions 
imposed  by  Machado,  resumed  publica¬ 
tion  March  7.  .All  the  other  dailies 
were  already  publishing,  although  they 
were  forced  to  submit  to  government 
supervision  of  news. 

CHANGES  ON  TEXAS  DAILIES 

Changes  in  the  personnel  of  the  M'unn 
Warren  Newspapers  were  announced  re¬ 
cently  b"  David  M.  Warren,  secretarv- 
tieasurer  and  general  manager.  J.  D. 
Merriman.  Jr.,  editor  of  the  Pauhandic 
(Texas')  Herald  for  two  years,  has  been 
named  editor  and  publisher  of  the  Spear¬ 
man  (Texas)  Reporter,  succeeding  Oran 
Kelly.  C.  N.  Melton,  editor  anil  pub¬ 
lisher  of  the  Stinnett  (Tex.)  Hutehin- 
son  County  Herald,  succeeds  Mr.  Merri¬ 
man.  L.  N.  Rrashears,  with  the 
mechanical  department  of  the  Panhandle 
Herald,  has  gone  to  Stinnett  as  editor 
of  that  paper. 


TOWNS  SEEK  PUBLICITY 

Two  more  towns  in  the  Adirondack 
resort  section  of  New  A’ork  state  are 
planning  to  spend  $10,000  a  year  to  ad¬ 
vertise  their  advantages  as  s'ummer  and 
winter  recreation  spots.  Gov.  Franklin 
D.  Roosevelt  this  week  approved  a  law 
granting  the  Town  of  Webb,  Herkimer 
county,  power  to  create  a  publicity  fund, 
and  Senator  Palmer  introduced  a  similar 
proposal  for  Rockland  county.  Last 
year  six  towns  were  given  authority  to 
spend  public  funds  for  advertising. 


REED’S  SLAP  IGNORED 
BY  CAMERAMAN 


George  Cautken  of  K.  C.  Journal- 
Post  Refuted  to  Retaliate  When 
Aged  Former  Senator  At¬ 
tacked  Him 


(Special  to  Editor  &  Publisher) 

K.\nsas  City,  March  9. — Kansas  City 
still  is  talking  about  the  slapping  late 
last  week  of  George  Cauthen,  Journal- 
Post  photographer,  by  former  Senator 
James  A.  Reed  and  the  subsequent  edi¬ 
torial  written  by  Dick  Smith,  managing 
editor. 

Cauthen  was  slapped  when  he  took 


George  E.  (Cauthen.  staff  photogra¬ 
pher,  Kansa.s  City  (Mo.)  Journal-Post, 
who  was  strurk  by  former  Senator 
Janies  .A.  Reed  after  he  had  taken  a 
picture  in  the  criminal  court  room 
where  the  murder  trial  of  Mrs. 

Myrtle  Bennett  was  held. 

a  photograph  in  the  courtrixim  where 
the  former  senator  was  attorney  for 
Mrs.  Myrtle  Bennett,  accused  of  murder¬ 
ing  her  husband. 

Much  to  the  credit  of  Cauthen,  who  is 
only  ,30,  he  did  not  strike  back  at  his 
antagonist  who  is  70.  On  every  hand 
Cauthen  was  pointed  at  as  the  “only 
newspaper  photographer  who  had  been 
slapped  by  a  former  candidate  for  United 
States  president.”  But  more  generally 
was  he  commended  for  not  retaliating. 

A  front  page  editorial,  written  by  Mr. 
Smith,  and  headed  “Techy  Jim,”  said, 
in  part: 

“Irascibility,  which  not  infrequently 
comes  with  age,  may  be  indicative  of 
many  things — inflated  ego,  waning  pow¬ 
ers,  a  sense  of  frustration,  loss  of  a 
sense  of  proportion  or  whatnot. 

“W’e  do  not  know  what  it  is  symp¬ 
tomatic  of  in  James  A.  Reed,  former 
United  States  senator.  But  whatever 
the  trouble  in  his  case,  it  is  deep  seated. 

“If  the  former  senator  were  younger, 
the  Journal-Post  would  feel  like  firing 
George  Cauthen,  the  photographer,  for 
not  breaking  his  camera  over  his  assail¬ 
ant’s  head.  As  it  is,  we  think  Photog¬ 
rapher  Cauthen  deserves  a  medal  for 
the  remarkable  self-restraint  and  dig¬ 
nity  he  showed.” 

The  experience  of  Cauthen  not  only 
gave  the  Journal-Post  outlet  for  edi¬ 
torial  comment,  but  also  increased  street 
sales  by  thousands,  since  there  was  gen¬ 
eral  dissatisfaction  over  the  way  the 
trial  was  handled  by  the  trial  judge  ami 
Reed.  The  jury  brought  in  a  verdict  of 
acquittal. 

PLYMOUTH  DEMOCRAT  SOLD 

Rolland  B.  Metzkcr  and  Heyward  P- 
Gibson  have  purchased  the  Plyntoutn 
(Ind.)  Denwerat,  evening  daily,  front 
Clay  Metzker,  it  was  announced  last 
week. 
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MODERN  UBRARY  EFFECTS  BIG  ECONOMIES 

Cable  and  Telegraph  Tolls  Saved,  Libel  Suits  Prevented  by  Efficient  Functioning  in  Presenting  Back¬ 
ground  Material — ^Work  of  New  York  Herald  Tribune  Department  Told 


By  DAVID  G.  ROGERS 

Director  of  Reference,  New  York  Herald  Tribune 

This  is  the  first  of  a  scries  of  articles  on  nezesfiafier  libraries,  their  functions 
and  manayctnent,  zohich  zinll  be  presented  in  Editor  &  Puri,isher. 

the  same  time  being  familiar  with  the  The  Paris  edition  of  the  New  York 
general  work  of  the  department.  Herald  Tribune  has  bound  volumes  of 

Classification  of  the  subject  news  is  the  Herald  Tribune.  Stories  of  interest 
vital,  for  on  it  depends  the  coherence  to  Europe,  breaking  here  and  having 
of  the  system  and  the  certainty  and  former  news  connections  are  easily 


A  section  of  the  library  in  the  New  York  Herald  Tribune. 


The  Xezv  York  Herald  Tribune,  as 
well  as  other  foresighted  newsnapers, 
found  it  necessary  to  provide  modern 
methods  and  equipment  where  research 
for  facts  could  be  carried  on  side  by 
side  with  the  publishing  of  its  daily 
paper. 

Our  library  gathers  and  has  ready  for 
prompt  reference  all  the  information 
which  will  be  of 
use  in  expanding, 
explaining  and 
interpreting  the 
daily  news 
stories  and  Sun¬ 
day  features,  as 
they  reach  the 
various  editors’ 
desks. 

The  main  pur¬ 
pose  of  the  old 
“mor^e"  was  to 
compile  obituary 
material  of 
prominent  people 
so  that  w  hen 
they  died  a  comprehensive  life  record  of 
the  deceased  might  be  recorded.  Obituary 
material  is  still  an  important  item  in 
our  daily  routine  but  is  only  secondarv 
to  other  more  important  functions. 

We  have  prepared  many  hundreds  of 
advance  obituaries  of  prominent  persons 
and  national  figures  or  those  who  have 
been  featured  in  the  news.  A  great 
many  of  these  sketches  are  put  in  type 
and  held  until  death  brings  it  out  for 
immediate  use. 

We  want  information  about  people 
more  for  its  value  in  connection  with 
some  achievement  and  some  new  public 
interest  in  them  todav.  while  they  are 
still  alive,  than  for  the  single  and  final 
use  in  obituaries. 

Our  reporters,  if  they  are  wise,  con¬ 
sult  the  library  files  before  going  out 
after  an  interview,  to  get  light  on  the 
interests,  achievements  and  character¬ 
istics  of  the  person  to  be  interviewed. 
The  leads  thus  obtained  often  develop 
front  page  stories  from  interviews  which 
otherwise  would  be  commonplace. 

Our  subject  file  is  the  development  of 
history  from  day  to  day.  Through  our 
clippings  we  are  able  to  follow  the  prog¬ 
ress  of  any  movement  and  to  present  a 
histo'’-  of  this  movement  while  it  is  still 
growing  and  before  it  is  either  old 
enough  or  stabilized  sufficiently  to  be 
put  in  hook  form. 

The  New  York  Herald  Tribune  news 
and  Sunday  departments  feature  many 
special  stories  by  writers  whose  function 
it  is  to  explain  and  interpret  the  news. 
Much  of  their  time  is  spent  on  stories 
which  develop  the  personality  of  some 
figure  prominent  in  the  day's  news  or 
gather  scattered  threads  of  many  months 
and  weave  a  concise  account  of  a  politi¬ 
cal,  economic,  labor,  or  scientific  situa¬ 
tion;  or  use  the  knowledge  of  the  past 
to  point  the  possibilities  of  the  future. 

To  make  all  this  possible  we  have  an 
adequate  reference  library  of  several 
thousand  volumes,  two  separate  though 
closely  coordinated  files,  the  biographi¬ 
cal,  with  a  half-million  individual  fold¬ 
ers,  in  aphabetical  name  order,  and  the 
subject  index  with  alxiut  3,000  general 
subjects  and  subdivisions.  These  files 
contain  every  piece  of  news  concerning 
the  individual  or  subject  that  appeared 
from  various  news  sources  which  come 
to  the  notice  of  the  library  staff.  Many 
of  these  records  date  back  30  or  40  years. 

Our  clippings  are  obtained  from  evt-’’ 
r«ponsif)le  metropolitan  newspaper,  ex¬ 
change  and  foreign  papers,  ma  azines, 
pamphlets,  etc.  Lurid  publications  are 
not  clipped  for  they  too  often  sub¬ 
ordinate  facts  to  .sensation.  Such  clip¬ 
pings  if  ^  used  to  base  a  future  story 
npon,  might  cause  serious  embarrass- 
nient  to  our  paper. 

work  of  each  member  of  the 
ubrary  staff  is  laid  out  on  definite  lines. 
Lach  worker  specializes  in  one  duty,  at 


readiness  with  which  material  can  be 
produced  when  requested.  The  task  of 
deciding  how  to  mark  a  story  often  is 
difficult,  for  it  must  be  classified  and 
filed  so  that  it  can  be  found  even  when 
the  vaguest  idea  of  the  story  remains  in 
the  mind  of  the  inquirer. 

The  system  of  subject  classification 
used  is  one  particularly  adapted  to  news¬ 
paper  use.  It  has  been  developed  by 
many  years  of  newspaper  reference  ex¬ 
perience  and  it  is  both  simple  and  flexible. 

The  subject  card  index  is  the  arrow 
that  points  the  way  to  any  subject  asked 
for.  It  is  so  simple  even  the  most  in¬ 
experienced  memlier  of  the  staff  should 
find  no  difficulty  in  producing  material 
wanted.  The  card  index  is  always  at 
the  ellxiw  of  the  classifier  and  is  a  per¬ 
fect  guide  at  all  times  in  the  rather 
complex  task  of  classification. 

Many  of  our  editorials  are  founded 
upon  facts  obtained  or  confirmed  either 
from  our  biographical  files  or  subject 
files  or  reference  books.  Without  this 
quickly  available  data  editorial  writers 
would  be  laboring  under  a  serious 
handicap. 

Reporters  and  editors  are  constantly 
demanding  facts  or  confirmation  concern¬ 
ing  every  subject  imaginable.  Our  abil¬ 
ity  to  furnish  the  desired  information 
quickly  proves  the  undoubted  value  of 
a  reference  department  that  really 
functions.  The  Herald  Tribune  refer¬ 
ence  department  aims  to  give  100  per 
cent  service  from  9  a.m.  to  4  p.m. 
every  day  in  the  year  with  a  staff  of  12, 
working  different  shifts. 

The  library  door  is  wide  open  to  all 
our  various  departments — no  red  tape — 
no  standing  in  line  at  a  barred  dorir. 
The  young  reporter  with  an  assignment 
he  is  quite  hazy  about  comes  to  us  for 
help. 

After  a  little  talk  on  the  subject, 
more  frequently  than  not  we  send  him 
away  happy  with  the  required  facts. 
You  must  get  in  close  contact  with  appli¬ 
cants  for  information  if  you  are  to 
thoroughly  understand  their  wants. 

Our  reference  department  effects  a 
large  annual  saving  in  telegraph  and 
cable  tolls,  by  providing  the  background 
and  facts  inadequately  dealt  with  in  tele¬ 
graph  ami  cable  copy  reaching  the  edi¬ 
tor’s  desks. 


handled  with  small  outlay  of  cable  tolls. 
The  new  facts  are  cabled  and  a  reference 
to  former  stories  in  their  bound  files  is 
given  which  provides  the  necessary 
background. 

The  greatest  saving  of  expense  to 
which  our  reference  department  should 
be  credited,  is  the  thousands  of  hours  we 
are  able  to  .save  reporters  each  year.  By 
being  able  promptly  to  furnish  the  needed 
data  for  their  assignments,  the  making  of 
e.xpensive  telephone  calls  and  long  and 
unsuccessful  outside  searches  for  facts 
are  eliminated. 

Our  files  are  standard  steel  equipment. 
The  sizes  of  folders  used  in  the  bio¬ 
graphical  files  are  5  by  8;  the  subject 
files,  9  by  11.  These  sizes  were  favored 
because  larger  clippings  can  be  filed  with¬ 
out  folding.  The  more  folds  in  a  clip¬ 
ping.  the  quicker  it  will  become  unfit  for 
use. 

The  reason  is  obvious.  The  present 
day  pulp  paper  after  a  very  few  years 
becomes  so  lirittle  it  will  not  stand  un¬ 
folding — hence  the  less  folding  the 
longer  the  clippings  will  last. 

Eifty  years  from  now  this  generation 
will  be  heartily  and  rightly  “cussed”  for 
not  leaving  more  bound  newspaper  files 
or  rag  paper. 

/\  recent  survey  of  newspaper  librar¬ 
ies  by  a  professor  of  journalism  showed, 
according  to  his  statement,  only  about  a 
dozen  newspapers  really  have  an  up-to- 
date  reference  department. 

That  statement  may  be  true,  but  it  is 
also  a  fact  that  many  times  that  num¬ 
ber  of  papers  have  seen  the  absolute 
necessity  of  reorganizing  their  reference 
department  and  replacing  antiquated 
methods  and  equipment. 

The  success  of  their  venture  will  be 
determined  by  the  foresight  shown  by 
the  managing  editor,  or  whoever  is  in 
authority,  in  having  the  right  person 
supervise  the  job. 

Generally  speaking,  editorial  execu¬ 
tives  have  little  time  to  become  ac¬ 
quainted  with  the  infinite  detail  of  library 
work,  or  what  is  needed  to  make  the 
library  one  of  the  paper’s  greatest  assets. 

If  the  librarian  has  the  news  execu¬ 
tive’s  confidence  he  should  be  consulted 
as  to  the  best  system  to  install  and  what 
equipment  to  use.  Who  better  knows  the 
reference  problems  of  his  paper  than  he? 


If  he  is  to  be  trusted  to  do  the  work  he 
should  also  have  a  word  as  to  the  tools 
he  works  with. 

A  newspaper  library  that  functions 
properly  more  than  pays  for  its  estab¬ 
lishment  and  maintenance  on  a  liberal 
basis.  It  should  never  be  forgotten 
that  a  newspaper’s  reference  library  is 
the  memory  of  the  editorial  brain  and 
that  to  have  a  brilliant  brain  one  must 
also  have  a  trustworthy  and  fruitful 
memory. 

Any  newspaper  that  still  retains  the 
old  “morgue”  with  all  its  gloomy  tradi¬ 
tions  is  hopelessly  outclassed  in  the 
journalism  of  this  age. 

The  more  demands  for  facts  from  the 
staff,  the  more  accurate  the  printed 
news  will  be.  There  will  be  fewer  news 
corrections,  greater  assurance  a.gainst 
libel  and  a  Superior  paper  will  he  pro¬ 
duced  that  will  rightfully  enjoy  the  con¬ 
fidence  of  the  reading  public. 


GRAND  JURY  INDICTS 
LEA  AND  CALDWELL 

Banker-Publiahers  Charged  With  Con¬ 
spiracy  to  Violate  U.  S.  Banking 
Laws — Bank  Official  Also 
Indicted 


(By  telefjraph  to  Editor  &  Pt’BtisnF.H) 

Nashviu.e,  Tenn.,  March  9. — Federal 
indictments  charging  conspiracy  to  vio¬ 
late  the  national  banking  laws  were  re¬ 
turned  Saturday  against  Col.  Luke  Lea 
and  Rogers  Caldwell,  Memphis  and 
Nashville  publishers,  and  against  J.  Basil 
Ramsey,  president  of  the  defunct  Hol- 
ston-Union  National  Bank  of  Knoxville. 
The  indictments  charge  the  three  entered 
into  a  conspiracy  on  March  31,  1928,  the 
day  Col.  Lea  and  Caldwell  bought  the 
Knoxville  Journal,  with  the  result  that 
Ramsey  made  false  entries  on  the  bank’s 
records  and  credited  the  Lea-Caldwell 
account  with  $98,000,  when  no  credit 
should  have  been  entered.  Two  indict¬ 
ments  were  returned  against  each,  and 
were  brought  by  the  federal  grand  jury 
at  Greeneville. 

Caldwell  also  has  been  indicted  by  the 
Davidson  county  grand  jury  on  six 
counts  ranging  from  larceny  to  receiving 
stolen  property.  The  charges  are  the 
o’utgrowth  of  the  crash  of  Caldwell  & 
Co.  and  the  Bank  of  Tennessee.  A  joint 
legislative  committee  is  now  investigat¬ 
ing  the  failure  of  Lea-Caldwell  banks, 
which  closed  their  doors  with  more  than 
$6,000,000  of  state  funds  on  deposit,  and 
the  indictments  are  based  on  revelations 
made  by  this  committee. 

Col.  I-ea,  in  a  formal  statement,  de¬ 
clares  that  a  campaign  to  destroy  him 
has  been  going  on  for  months. 

“I  am  innocent  of  any  violation  of 
law,”  he  says.  “I  am  glad  that  charges 
have  been  brought  out  into  the  open.  I 
welcome  an  opportunity  to  have  such 
charges  tried  before  a  fair  and  impartial 
jury  of  my  fellow  citizens.”  Col.  Lea 
and  Caldwell  are  the  owners  of  South¬ 
ern  Publishers.  Inc.,  holding  companv  for 
the  stock  of  Memphis  Commercial  Ap¬ 
peal.  F.Z’cniny  Appeal  and  Knoxville 
To’urnal.  Southern  Publishers  is  now  in 
receivership.  Col.  Lea  also  is  head  of 
Tennessee  Publishing  Company,  publish¬ 
ers  of  the  Xasliznlle  Tennessean  and 
P.Z’cniny  Tennessean. 


MAYOR  SUES  DAILY 

Damages  totaling  $25,000  are  asked 
by  J.  Gilbert  St.  Tulien,  mavor  of  Lafay¬ 
ette,  La.,  in  a  libel  suit  filed  last  week 
against  the.  Lafayette  Daily  Adz’ertiser. 
based  on  a  political  advertisement  signed 
“This  Space  Paid  For  By  Taxpayers,” 
in  which  the  mayor  was  criticised  for 
awarding  a  certain  paving  material  con¬ 
tract.  Thomas  M.  Callahan  is  editor 
and  manager  of  the  Daily  Advertiser. 
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VIOLENT  ‘CORNPONE-POTLIKKER’  STRIFE 
STARTED  BY  ATLANTA  CONSTITUTION 

Note  Attached  to  A.P.  Dispatch  hy  Julian  Harris,  News 
Director,  Precipitated  Controversy  Which  Spread 
Across  the  Nation 

By  WILLIAM  O.  KEY.  JR. 

Staff,  Atlanta  Constitution 

EDITOR’S  NOTE — ^The  statement  in  the 


foregoing  dispatch  to  the  effect  that  potlikker 
is  an  essence  in  which  cornpone  is  ‘Munked” 
is  questioned.  .  As  a  matter  of  fact, 
cornpone,  so-called,  that  can  be  “dunked”  is 
not  genuine  cornpone,  despite  the  asseverations 
of  Governor  Long  to  the  contrary — Atlanta 
Constitution. 

ILD  enough  in  itself,  the  foregoing 
editorial  note  opened  the  floodgates 
of  one  of  the  most  widely-printed 
feature  stories  of  many  years.  Not 
only  that,  but  it  fermented  nation-wide 
controversy  such  as  few  subjects  of  far 
greater  import  have  done.  As  a  run¬ 
ning  feature,  it  has  proved  to  be  the 
“Abie’s  Irish  Rose’’  of  recent  American 
journalism. 

In  the  editorial  note  quoted  in  the 
pre-em,  the  “foregoing  dispatch”  had 
reference  to  a  brief  Associated  Press 
story  from  Baton  Rouge,  La.,  of  Feb. 
12,  in  which  Gov.  Huey  P.  Long  was 
represented  as  having  dined  a  banker  at 
his  home.  The  purpose  of  the  financier’s 
visit  was  in  connection  with  the  pur¬ 
chase  of  some  $15,000,000  of  Louisiana 
state  highway  bonds.  Governor  Long 
was  quoted  as  saying  that  after  serving 
the  hanker  with  potlikker  and  corn¬ 
pone  the  financier  purchased  the  lx)nds 
at  approximately  $500,000  higher  than 
any  other  bidder.  The  governor  at¬ 
tributed  this  lilK-ral  attitude  to  the  work¬ 
ings  of  the  potlikker  and  cornpone,  and 
the  A.P.  story  interpreted  the  execu¬ 
tive  as  describing  the  manner  in  which 
the  truly  southern  combination  was 
eaten.  The  cornpone,  the  Raton  Rouge 
story  stated,  was  “dunked.” 

Julian  Harris,  eldest  son  of  Joel 
Chandler  Harris  and  director  of  news 
for  the  Aflasiia  Constitution,  scruti¬ 
nized  the  story,  frowned  for  a  moment 
and.  under  a  two-em  dash  indicted  the 
editor’s  note  nrinted  above.  Although 
reared  in  the  true  southern  atmosphere 
of  Uncle  Remus,  versed  in  the  tradi¬ 
tions  and  customs  of  the  genteel  South¬ 
land.  Mr.  Harris  did  not  take  exception 
to  the  mode  in  a  pedantic  or  picayunish 
humor,  l^ter  he  admitted  that  he  did 
it  purposely  to  break  a  good  feature 
story. 

“I  knew  Governor  Ix)ng  eventually 
would  see  the  editor’s  note,”  he  said, 
“and.  knowing  his  .sen.se  of  humor,  I 
suspected  what  would  happen.  That 
meant  that  the  people  would  get  a  story 
which  would  take  their  minds  off  not 
only  the  depression  news  that  inevit¬ 
ably  clouded  the  pages  of  the  daily 
papers,  but.  to  some  extent,  make  them 
forget  their  own  troubles.” 

This  prophecy,  which  mav  or  may  not 
have  been  heard  with  skepticism  among 
younger  members  of  the  Constitution 
staff,  proved  not  only  true,  but  ex¬ 
tremely  modest.  The  original  Baton 
Rouge  potlikker  story,  with  its  chal¬ 
lenging  editor’s  note,  was  printed  in 
editions  of  the  Constitution,  Fridav, 
Feb.  13.  It  was  just  a  brief  story  and 
was  buried  inside.  On  Monday  after¬ 
noon  came  a  mock  indignant  telegram 
from  Governor  Long  demanding  a  cor¬ 
rection. 

Thus  the  play  was  thrust  into  the 
hands  of  the  Constitution’s  news  direc¬ 
tor,  who  promptly  wired  the  governors 
of  every  state  in  the  south,  setting 
forth  the  issue  and  calling  for  their 
verdict  on  “crumbling”  against  “dunk¬ 
ing.”  Mr.  Harris,  who  bv  that  time 
had  been  dublied  the  Cornpone  and  Pot¬ 
likker  editor,  telegraphed  Governor 
Long  restating  the  Constitution’s  stand 
and  extending  the  I.ouisiana  executive 
two  hours’  time  in  which  to  recede  from 
his  “dunking  hersy.” 

The  next  morning  the  Constitution 
carried  startling  headlines  on  page  one. 
A  two-column  36-point  head  stated  the 
case  thus: 

Potlikker  anp  Cornpone 
May  Split  Solid  Solth 
If  Huey  Long  Wins  Out 


Meanwhile  the  news  had  been  broad¬ 
cast  over  the  Constitution’s  late-night 
radio  news  service  the  night  before. 

Up  to  that  time  the  story  had  been 
more  or  less  local.  But  by  the  after¬ 
noon  of  Tuesday,  Feb.  17,  papers  from 
various  sections  began  querying.  Var¬ 
ious  editors  desired  stories  of  various 
lengths ;  and  it  is  significant  to  note 
that  throughout  the  potlikker-pone  con¬ 
troversy  the  more  progressive  the  paper 
the  greater  display  it  has  given  the 
feature.  Institutions  such  as  the  New 
y'ork  Times,  World,  and  the  Herald 
Tribune  dealt  liberally  with  the  story, 
as  well  as  recognizing  it  editorially  at 
uncommon  length. 

Large  Atlanta  department  stores  were 
quick  to  see  the  advertising  possibilities 
of  the  issue.  Rich’s,  Inc.,  advertised 
it  would  serve  the  two  dishes  and  take 
a  census  of  “crumblers”  and  “dunkers.” 
Grocers  advertised  turnip  greens  and 
corn  meal  as  the  best  ingredients  for  the 
delicacy ;  “to  dunk  or  not  to  dunk”  be¬ 
came  an  advertising  slogan. 

No  section  of  the  country  was  left 
unscathed  by  the  ethereal  conflict  over 
“dunking”  and  “crumbling.”  The  pot- 
likker-cornpone  story  goes  on,  but  the 
south  remains  solid — for  “crumbling.” 


W.  C.  JOHNSON  HONORED 


.General  Manager,  Chattanooga  News, 
Marks  25th  Anniversary  With  Paper 

Walter  C.  Johnson,  general  manager 
of  the  Chattanooga  (Tenn.)  News, 
marked  the  25th  anniversary  of  his  asso¬ 
ciation  with  that  newspaper  March  7. 

A  colunui-length  editorial  in  the  News, 
March  9,  related  Mr.  Johnson’s  history, 
and  of  the  difticulties  he  faced  many  years 
ago  when  he  tried  to  obtain  advertising 
from  merchants  who  were  against  the 
News  because  of  its  stand  in  favor  of 
Prohibition. 

Mr.  Johnson  went  to  the  News  from 
the  Memphis  Morning  Neu'S  in  1906. 
He  is  active  in  affairs  of  the  Southern 
Newspaper  Publishers  Association,  the 
Community  Advertising  Association,  and 
of  many  local  civic  organizations. 

BUELL  SUCCEEDS  HALL 

C.  M.  Hall,  formerly  managing  editor, 
Browtisz'ille  (Tex.)  Herald,  has  been 
named  editor  of  the  Harlingen  Valley 
Morning  Star.  Ralph  Buell,  former  edi¬ 
tor,  San  Benito  Light,  has  been  named 
editor  succeeding  Hall. 


HAINES  DOES  ABOUT  FACE  ON 
CRUSADING  POLICY 

Harry  B.  HAINES,  publisher 
of  the  Paterson  (N J.)  Evening 
News,  has  evidently  changed  his 
mind  concerning  the  value  of  a 
crusading  policy  for  a  newspaper. 

Last  October  he  told  an  EDITOR 
&  PUBLISHER  reporter  that  he 
was  through  crusading,  that  the 
public  didn’t  appreciate  such  pub¬ 
lic  spiritedness  on  the  part  of  the 
publisher,  and  that  it  made  more 
enemies  for  a  paper  than  friends. 

Recently,  on  the  occasion  of  his 
being  named  the  “most  useful  citi¬ 
zen”  of  Paterson,  he  told  a  Newark 
(NJ.)  Sunday  Call  reporter  that 
he  would  continue  as  a  crusading 
editor  as  long  as  he  has  a  paper. 
The  public  does  appreciate  a 
crusading  newspaper  he  said.  He 
attributed  the  public’s  apparent  in¬ 
difference  to  the  fact  that  it  does 
not  always  understand  the  point  at 
issue. 


STATIONS  BUYING  NEWS 
FROM  CONSOLIDATED 


Three  Have  Already  Signed  for 
Day  Report  Including  Special 
Features — Others  Requesting 
Service 


The  Consolidated  Press  Association  is 
now  putting  its  complete  day  leased  wire 
service  into  radio  broadcasting  stations 
in  cities  where  exclusive  rights  to  the 
service  are  not  held  by  a  newspaper. 
Three  of  the  big  stations  of  the  coun¬ 
try,  KDKA,  Pittsburgh;  WBZA,  Bos¬ 
ton,  and  KSTP,  St.  Paul,  already  have 
installed  the  service  and  arrangements 
are  being  made  to  serve  a  number  of 
other  stations. 

News  specialty  dispatches  carried  on 
the  consolidated  wires  are  used  by  the 
stations  daily.  Among  them  are  Charles 
F.  Speare’s  financial  and  business  re¬ 
views,  David  Lawrence’s  dispatches  on 
national  affairs,  Lawrence  Perry’s  amateur 
sports  stories,  Jessie  Henderson’s  Holly¬ 
wood  dispatches,  foreign  news,  market 
reports,  domestic  news  feature  stories, 
etc. 

The  service  is  delivered  to  the  radio 
stations  by  leased  wires  with  telegraphic 
printers,  installed  in  the  studio  offices. 


TOLD  OF  WORLD  TRAVELS 

Lindsay  Hoben,  reporter,  Milwaukee 
(Wis.)  Journal,  recently  completed  a 
series  of  15  round-the-world  radio  talks 
over  WTMJ,  Journal  station.  He  told  of 
many  of  the  places  he  visited  in  a 
43,500-mile  news  gathering  trip  around 
the  globe  in  1929-1930. 


COULDNT  ‘KILL*  MISSING 
PERSONS  BUREAU 

Memphis  Daily  Wanted  to  Drop 
Feature  but  Letters  Con¬ 
tinued  —  256  Reunions 
Effected 


(Special  to  Editor  &  Publisher) 

Memphis,  Tenn.,  March  10.— The 
Memphis  (Term,)  Evening  Appeal  has 
start^  something  it  has  tried  in  vain  to 
stop — a  Missing  Persons  Bureau. 

This  week  the  bureau  rounded  out  44 
weeks  as  a  feature  of  the  Appeal,  which 
was  42  weeks  longer  than  it  was  booked 
to  run.  It  was  started  “just  as  a  little 
stunt,”  to  effect  family  reunions  during 
the  week  that  followed  Mother’s  Day  of 
1930. 

The  first  announcement  brought  30  re¬ 
quests  for  aid  in  locating  missing  rela¬ 
tives. 

When  the  actual  work  of  finding  miss¬ 
ing  persons  got  under  way,  letters  came 
in  at  the  rate  of  75  to  IW  a  day.  The 
greatest  number  received  in  one  day  was 
214.  The  total  is  now  more  than  5.000. 

When  the  influx  of  letters  continued 
three,  four  and  five  weeks.  Tack  Bondur- 
ant,  of  the  Appeal  editorial  staff,  mana¬ 
ger  of  the  bureau,  threw  up  his  hands 
and  begged  for  mercy.  It  was  decided 
to  let  the  feature  die.  Requests  for  co¬ 
operation  from  papers  in  cities  where 
missincr  persons  were  last  heard  of  were 
discontinued.  But  the  letters  continued 
to  come. 

Next,  the  feature  was  moved  to  an 
inside  page,  and  no  further  announce¬ 
ments  were  made  over  the  paper’s  radio 
station,  WMC.  Interest,  however,  con¬ 
tinued  as  if  nothing  had  been  done. 

In  desperation,  the  bureau  started 
printing  all  letters  in  agate  under  a 
standing  head.  .^nd  still  the  letters 
came.  Rondurant  has  succeeded,  though 
in  cutting  the  average  to  about  six  a  day. 

The  bureau  has  been  notified  of  its 
effectiveness  in  bringing  about  256  re¬ 
unions.  It  also  believes  that  it  reunited 
relatives  in  scores  of  other  cases.  Many, 
Bondurant  points  out,  fail  to  notify  the 
bureau  of  the  final  result  of  its  work. 

The  bureau  provided  many  excellent 
feature  stories.  Co-operation  of  papers 
and  radio  stations  in  other  cities  was 
easily  obtained  because  usually  the 
request  made  good  local  copy.  The  prin¬ 
cipal  means  of  locating  missing  persons 
was  simply  through  wide  publicity  asking 
for  information  about  them. 

No  further  attempts  will  be  made  by 
the  Appeal  to  kill  the  bureau.  Instead, 
executives  of  the  paner  have  decided  to 
retain  it  as  a  permanent  feature. 


M.  &  O.  TO  BORROW  $635,000 


Paper  Company  Will  Meet  Demandi 

of  MemphiB  Commercial  Appeal 

Receivers  for  the  Minnesota  &  On¬ 
tario  Paper  Company  have  been  author¬ 
ized  to  borrow  $635,000  to  meet  the 
demands  of  Memphis  Commercial  -Ap¬ 
peal.  Inc.,  and  the  Great  Lakes  Paper 
Compan",  Ltd. 

The  amount  also  includes  working 
capital  for  subsidiary  companies.  The 
loan  was  made  through  Internation^ 
Lumber  Company!  one  of  the  subsidi¬ 
aries  with  assets  of  the  M.  &  0.  as  se¬ 
curity. 

Receivership  of  Memphis  Commercial 
.Appeal.  Inc.,  was  lifted  recently,  when 
the  M.  &  O..  largest  creditor,  agreed  to 
give  the  Appeal  a  line  of  credit  up  to 
$200,000  and  to  advance  $95,000  in  cash. 


ARRIVE  FROM  EUROPE 

Benjamin  Wood,  vice-president  of  the 
Wood  Newspaper  Machinery  Corpora¬ 
tion,  returned  to  New  York  March  10 
from  Europe  on  the  “Paris.”  Other  pas¬ 
sengers  on  the  liner  were  (jeorge  Denis, 
manager  of  Intransigeant,  Paris  daily, 
and  George  Washington  Ochs  Oakes, 
editor  of  Current  History. 


OCT.  25  COPIES  WANTED 

Editor  &  Publisher  is  in  need  of 
copies  of  its  Oct.  25.  1930,  issue  and  wiD 
be  grateful  to  subscribers  who  can  fut' 
nish  them.  Postage  will  be  refunded. 


THEY  “CRUMBLE”  IN  ATLANTA 


Mrs.  Norman  Cooledge  being  introduced  into  the  joys  of  crumbling  by 
Julian  Harris,  “Girnpone  and  Potlikker”  editor  of  the  Atlanta  Constitution. 
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CRITIC  FAVORS  DELAYED  CRITICISM  PLAN 


Kelcey  Allen,  Dean  of  New  York’s  First  Nighters,  Says  More  Considered  Play  Reviews  Would  Result — 
Critic  Now  Primarily  a  Reporter,  He  Declares — Has  Served  Thirty  Years  in  Drama  Departments 


the  man  who  has  been  covering  first 
Anights  in  New  York  theaters  for  a 
longer  time  than  any  other  critic  now 
on  a  New  York  daily  is  probably  the 
last  known  to  the  general  theater-going 
public  of  the  metropolis.  He  is  Kelcey 
Allen,  dramatic  critic  of  the  two  Fair- 
child  publications,  IVomen’s  Wear  Daily 
and  the  Daily  News  Record,  of  New 
York,  and  his  public  includes  a  host  of 
retail  dry  goods  store  men  and  women, 
not  only  in  New  York,  but  in  other 
parts  of  the  country. 

Known  along  drama  row  of  Broad¬ 
way  as  the  possessor  of  a  ready  wit,  Mr. 
.Mien  has  earned  his  position  and  popu¬ 
larity  through  more  than  30  years  of 
work  in  newspaper  dramatic  depart¬ 
ments.  During  his  long  career,  he  has 
seen  famous  critics  come  and  go,  and  he 
has  seen  old  styles  of  dramatic  reporting 
disarded  for  new  ones. 

A  dramatic  critic’s  job,  this  seasoned 
reviewer  thinks,  is  no  hit-and-run  affair. 
Unlike  the  reporter  who  telephones  to 
the  office  the  details  of  a  three-alarm 
fire,  the  man  who  covers  a  theatrical 
opening  cannot  telephone  his  story  to  an 
impatient  rewrite  man  who  will  rush  it 
to  the  copy  desk  to  l)eat  the  deadline. 
The  thought  and  consideration  demanded 
by  many  important  dramatic  works  pro¬ 
duced  in  New  York  each  season  have 
been  the  basis  of  long-continued  difficul¬ 
ties  for  the  critical  forces  of  morning 
papers.  Many  cures  have  been  suggested 
by  local  reviewers,  and,  of  them  all,  Mr. 
•Mien  thinks  the  deferred  criticism  plan 
is  best. 

This  method,  followed  by  St.  John 
Irvine,  dramatic  critic  of  the  Lotidon 
Observer,  during  his  visit  to  New  York 
in  1928  as  guest  critic  for  the  World, 
affords  morning  paper  reviewers  ample 
time  to  write  their  opinions  and  makes 
it  j)ossible  for  them  to  see  a  show  to  the 
finish,  Mr.  Allen  pointed  out.  The  plan, 
briefly,  consists  of  postponement  of  pub¬ 
lication  of  the  morning  paper  critic’s 
review  until  two  days  after  a  show  opens 
instead  of  publication  the  morning  after 
the  opening. 

“When  a  big  musical  show  opens  on 
Broadway,”  Mr.  Allen  declared,  “final 
curtains  and  morning  deadlines  conflict.” 
Consequently  a  morning  paper  critic 
rarely  sees  more  than  a  few  minutes  of 
the  second  act  of  these  lengthy  produc¬ 
tions.  He  is  forced  to  hurry  from  the 
theatre  to  get  his  review  to  the  office  in 
time  for  at  least  the  late  editions.  His 
review  never  gets  in  the  early  edition. 

“I  think  it  would  be  more  fair  to  the 
critic  and  to  newspaper  readers  if  re¬ 
views  were  held  over  for  a  day.  Dramatic 
criticisms  are  news  in  a  way,  but  there 
is  no  chance  of  scoring  a  beat  on  them 
>s  is  the  case  in  other  news  stories.  The 
people  who  follow  a  certain  critic  are 
usually  willing  to  wait  an  extra  day  for 
bis  opinion  on  a  show.” 

As  a  veteran  playgoer,  Mr.  Allen 
looks  upon  the  theatre  as  primarily  a 
■ueans  of  entertainment.  Although  it  is 
u  form  of  art,  the  general  public  is  not 
interested  in  it  as  art,  he  thinks.  And 
w  the  dramatic  critic’s  duty  is  to  tell 
tbe  public  whether  a  show  is  good  enter¬ 
tainment  and  whether  he  thinks  it  will 
uppeal  to  the  majority. 

“After  all  a  review  is  only  one  man’s 
opinion,”  he  declared.  “He  may  know  a 
lot  about  the  art  of  acting,  the  art  of 
^writing,  the  art  of  scene  design, 
™  if  he  is  a  good  judge  of  entertain- 
ttent,  he  is  a  good  critic  for  the  public.” 

,  Some  show  reviewers  are  well  versed 
m  the  art  of  the  drama,  Mr.  Allen  ob- 
served.  but  such  knowledge  is  no  longer 
necessary  for  daily  newspaper  work. 
Itie  critic  he  thinks,  is  now  primarily  a 
reporter. 

‘A  newspaper  could  assign  a  man  from 
1  small  town  to  cover  an  opening  and 
ne  would  be  just  as  liable  to  turn  in  a 
“Wipetent  review  as  a  first  string  critic,” 
'■i*  Mr.  Allen’s  opinion.  “No  critic  is 


By  JOHN 

infallible.  We  are  all  like  judges  at  a 
prize  fight.  Our  decisions  may  show  dis¬ 
agreement  among  ourselves,  and  they 
may  also  be  entirely  in  disagreement 
with  the  public’s  opinion.” 

“Abie’s  Irish  Rose”  was,  of  course. 


Kelcey  Allen 


the  classic  instance  of  that.  It  lasted  four 
years  despite  the  reversed  thumbs  of 
New  York’s  entire  critical  coterie.  And 
the  same  thing  might  happen  to  any  play. 

“The  annual  critics’  box  score  printed 
by  Variety  shows  how  fallible  we  are. 
The  same  group  of  men  are  dealt  with 
every  year,  and  each  time  the  listing 
varies.  One  critic,  who  was  at  the  top 
for  two  years  is  now  at  the  bottom.” 

Despite  his  rather  irreverent  attitude 
toward  the  sanctity  of  dramatic  criticism. 
Mr.  Allen  is  certain  this  department  of 
the  newsnaper  is  an  important  part  of 
its  service.  Whether  or  not  the  critics 
arc  in  agreement  on  any  given  play, 
their  opinions  count  for  something  with 
their  readers. 

“If  all  the  critics  say  ‘this  is  a  great 
play'.”  he  declared,  the  producer  can 
safely  look  for  a  success.  If  we  disa¬ 
gree,  the  play  usually  has  to  struggle. 


F.  ROCHE 

It  might  come  through,  or  it  might  fail. 
It  all  depends  on  the  intricacies  of  show 
business.” 

During  his  30  years  of  attendance  at 
New  York  first  nights  Mr.  Allen,  whose 
own  name  is  a  by-word  in  dramatic  cir¬ 
cles,  has  made  the  acquaintance  of  all 
those  fabulous  gentry  whose  names  are 
whispered  with  reverence  by  the  hopteful 
drama  critics  of  the  future,  and  he  thinks 
they  are  a  grand  crowd.  His  acquaint¬ 
ance  began  when  he  used  to  carry  copy 
for  Hillary  Bell  of  the  old  New  York 
Press,  John  R.  Stevenson  of  the  old 
New  York  News,  John  Carbo-  Harring¬ 
ton  of  the  Dispatch,  Dr.  Hartley  of  the 
Clipper  and  A.  C.  Wheeler,  who  was 
“Nim  Krinkle”  of  the  World.  That  was 
when  Park  Row  was  Newspaper  Row 
and  most  of  the  theatres  had  a  special 
room  for  the  convenience  of  news¬ 
papermen  who  came  to  report  on  their 
offerings. 

If  anyone  could  possibly  be  “satur¬ 
ated”  in  dramatic  criticism,  Mr.  Allen  is 
that  person.  He  has  never  done  anything 
hut  dramatic  department  chores  since  he 
started  newspaper  work — and  he  started 
on  the  Tammany  Times,  away  back  when 
Edwin  Booth  was  the  big  box  office  at¬ 
traction.  After  the  Tammany  Times, 
he  worked  for  the  New  York  Recorder, 
and  shortly  thereafter  shifted  to  the 
Clipper.  The  Clipper  had  an  arrange¬ 
ment  with  the  United  States  Post  Office 
whereby  mail  for  actors,  who  could  not 
he  located  through  regular  channels,  was 
forwarded  to  its  office  where  further 
search  was  carried  on.  Yo'ung  Allen 
conceived  the  idea  of  seizing  all  the  let¬ 
ters  addressed  to  actors  he  knew  were 
in  New  York,  and,  by  hurrying  to  de¬ 
liver  them  in  person,  succeeded  in  see¬ 
ing  a  surprising  number  of  shows  “on 
the  cuff.” 

For  14  years  he  gained  experience  on 
the  Clipper.  Then  came  a  day  when  he 
happened  to  pick  up  a  copy  of  Women’s 
Wear.  He  knew  it  was  read  by  thou¬ 
sands  of  merchant’s  buyers  who  visited 
New  York  regularly  on  business.  These 
people,  he  thought,  must  like  to  see 
shows  when  they  are  in  town,  but  this 
paper  does  not  tell  them  what  shows  to 
see.  It  should,  he  decided,  and  went  im¬ 
mediately  to  the  headquarters  of  the 
Fairchild  Publications,  where  he  con¬ 
vinced  the  editors  that  he  was  right. 
That  was  in  1015,  and  in  the  ensuing  15 
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Photograph  shows  Gov.  Harry  G.  Leslie  signing  Indiana's  new  rontempt  law 
which  provides  for  a  change  of  judge  in  cases  of  indirect  contempt.  Left  to 
right:  Rep.  J.  D.  T.  Bold,  author  of  the  law;  Governor  Leslie  (seated);  E^rl 
Mushlitz,  assistant  managing  editor,  Indianapolis  Star  and  president  of  the 
Indianapolis  alumni  chapter  of  Sigma  Delta  Chi  which  sponsored  the  bill; 
Donld  D.  Hoover,  assistant  city  editor,  Indianapolis  News,  who  was  active  in 
having  the  bill  formulated  and  introduced;  and  Edwin  V.  O'Neel,  Indian¬ 
apolis  Star,  former  national  president.  Sigma  Delta  Chi. 


years,  a  seat  has  been  reserved  for  Kel¬ 
cey  Allen  of  Women’s  Wear  for  every 
important  opening  on  and  off  Broadway, 

Today,  with  fashions  changing  faster 
than  a  politician’s  opinions.  Women’s 
Wear  reports,  not  only  on  the  entertain¬ 
ment  quality  of  a  show,  but  also  on  the 
costuming  of  its  cast.  A  special  fashion 
critic  accompanies  Mr.  Allen. 

Night  after  night  at  the  height  of  the 
theatre  season,  the  critics  of  all  the 
daily  newspapers  meet,  exchange  plea- 
antries,  and  after  the  show  go  their  sepa¬ 
rate  ways,  perhaps  not  to  meet  again 
until  the  next  first  night.  This  is  not  as 
it  should  be,  thinks  Mr.  Allen.  He 
urges  a  closer  tie  between  New  York’s 
official  first-nighters. 

“In  London,”  he  said,  “the  critics  have 
an  organization  of  their  own.  It’s  not 
exactly  a  luncheon  club  or  a  militant 
society  out  to  obtain  better  working  con¬ 
ditions.  It’s  just  a  group  which  can  gel 
together  to  entertain  a  celebrated  visit¬ 
ing  actor,  or  a  noted  critic  from  another 
country.  In  New  York  there  is  nothing 
like  that.  If  an  English  critic  comes 
here  he  only  meets  such  of  the  New 
York  reviewers  as  he  happens  to  encoun¬ 
ter  at  the  theatre  or  at  private  parties. 

“If  we  could  arrange  to  get  together 
occasionally  somehow,  I  think  it  would 
be  to  our  advantage.  It  would  give  us  a 
chance  to  invite  actors,  producers,  play¬ 
wrights  to  luncheons  where  we  might 
hear  what  they  have  to  say  about  the 
theatre.  It  would  at  least  be  a  pleasant 
social  activity.” 

The  first  play  Mr.  Allen  ever  saw  was 
“Hazel  Kirke,”  at  the  Garden,  and  since 
then,  he  estimates,  he  has  seen  about 
5,000  theatrical  productions. 


VERDICT  SET  ASIDE 


$8,500  Award  to  Bo«ton  Reporter 
Called  Against  Weight  of  Evidence 

Judge  Joseph  H.  Walsh,  in  Boston, 
has  set  aside  the  $8,500  verdict  a  jury 
awarded  recently  to  F'rederick  H. 
Thompson  against  the  Boston  Publishing 
Company,  owners  of  the  Herald-Traveler, 
as  being  against  the  weight  of  the  evi¬ 
dence.  This  leaves  the  case  open  for  a 
new  trial.  Thompson,  former  Boston 
Post  reporter,  obtained  for  premature 
publication  former  Governor  Alfred  E. 
Smith’s  article  in  the  Atlantic  Monthly 
in  1928,  on  whether  a  Catholic  could 
make  a  g(X)d  president.  Thompson  was 
arreste<l  and  acquitted  at  Concord,  N.H., 
where  the  magazine  is  published.  The 
suit  was  based  on  stories  of  his  arrest. 
Thompson  sued  the  Herald-Traveler  for 
$50,000  and  the  Boston  Globe  and  Boston 
Transcript  for  $25.0(X)  each.  All  three 
were  tried  together.  The  jury  refused 
to  give  any  damages  against  the  Globe 
and  Transcript. 


NEWSPAPERMEN  ELECTED 

Two  newspapermen,  Albert  N.  Leman, 
assistant  Sunday  editor  of  the  Boston 
Post,  and  Louis  M.  Lyons,  feature  writer 
on  the  Boston  Globe,  were  elected  to 
office  at  the  recent  Reading,  Mass.,  town 
election.  Leman  was  elected  to  the 
l)oard  of  selectmen.  Lyons  was  unop¬ 
posed  for  the  planning  board. 

NEW  WIDE  WORLD  OFFICE 

Wide  World  Photos  which  is  now 
furnishing  pictures  exclusively  to  the 
Times  in  Los  Angeles,  recently  estab¬ 
lished  offices  in  the  Times  Building.  The 
I^s  Angeles  bureau  of  the  Wide  World 
Photos  has  a  battery  of  four  camera¬ 
men.  Paul  Dorsey  is  manager. 


AIDING  WAR  VETERANS 

The  Grand  Rapids  (Mich.)  Herald  has 
set  aside  a  room  on  the  second  floor  of 
its  building  for  the  convenience  of 
World  war  veterans  who  wish  to  apply 
for  bonus  loan  blanks. 
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SHORTER  HOURS  AND  WAGE  INCREASES 
URGED  BY  ROBERT  P.  SCRIPPS 


Newspaper  Group’s  President  and  Editorial  Director  States 
Views  on  Depression  Cures  Before  Convention  of 
“Progressives”  in  Washington 


SHORTER  hours  for  labor  and  a 
wider  distribution  of  wealth  represent 
the  way  out  of  the  morass  of  industrial 
depression,  in  the  opinion  of  Robert  P. 
Scripps,  president  and  editorial  director 
of  the  Scripi»-Howard  Newspapers.  He 
expressed  this  view  in  the  political  con¬ 
vention  of  “Progressives”  in  Washington 
March  12.  Mr.  Scripps’  address  follows; 

“I  am  happy  to  be  able  to  register  the 
keen  and  particular  interest  of  the 
Scripps-Howard  Newspapers  in  the  prob¬ 
lems  here  under  discussion,  and  in  the 
sort  of  legislation  that  can  be  expected 
from  the  so-called  ‘maverick’  legislators 
here  assembled.  Editorially  we  do  not 
agree  with  all  of  them  all  of  the  time, 
but  the  fact  is  we  find  our.selves  plugging 
for  most  of  them  most  of  the  time. 

“The  special  question  of  this  session — 
unemployment  and  industrial  stabiliza¬ 
tion — is  one  I  have  been  writing  a  lot 
about  lately,  and  I  am  not  going  to  bore 
you  rehashing  20  or  30  columns  of  ma¬ 
terial  already  printed.  However,  I  do 
want  to  relieve  myself  of  one  thought. 
In  leading  this  discussion  Senator 
I^Follette  is  tackh'iig  a  problem  that 
goes  directly  to  the  heart  of  a  vital  ques¬ 
tion;  can  the  institution  of  democracy 
sur\’ive  the  age  of  science  and  the  ma¬ 
chine? 

“For  science  and  the  machine  are  here 
to  stay,  and  must  be  exploited  somehow. 
And  under  our  present  loose  and  an¬ 
archistic  industrial  system,  they  are  not 
being  exploited  efficiently,  from  the 
standpoint  of  most  of  our  people. 

“When  increased  i^r  capita  produc¬ 
tion,  on  the  farm  or  in  the  shop,  means 
not  plenty,  but  unemployment  for  mil¬ 
lions  of  intelligent  and  willing  workers, 
then  something  is  decidedly  wrong  with 
the  system  which  permits  this  condition. 

“I  doubt  if  legislators  can  do  much 
about  it  l)y  passing  laws.  But  they 
might  supply  the  leadership  which  in¬ 
dustry  itself  has  so  far  l)een  unable  to 
supply.  At  least  the  sort  of  legislators 
here  gathered  might  do  that. 

“I  am  not  for  Socialism,  or  Bolshev¬ 
ism,  or  Fascism.  B'eing  what  I  am,  a 
newspaperman,  I  could  not  be.  I  have 
observed  that  all  sorts  of  dictatorships 
.strangle  the  very  thing  that  I  am  par¬ 
ticularly  interested  in — a  free  and  in¬ 
dependent  press.  They  likewise  strangle 
free  and  independent  financiers.  And 
business  men.  And  politicians.  All  of 
these  should  have  the  same  dread  that 
I  have,  professionally,  of  too  much 
power  in  the  state. 

“But  by  the  same  token,  I  am  aware 
that  the  bulk  of  our  people  are  not 
writers,  not  orators,  not  company  pro¬ 
moters.  Their  interest  is  regular  eat¬ 
ing,  and  continuation  of  family  life,  sadly 
disrupted  by  the  recurrent  business  de¬ 
pressions  which  economists  have  here¬ 
tofore  accepted,  and  even  come  to  label, 
cyclical. 

“I  think  that  the  bulk  of  our  people 
like  to  have  free  writers,  and  orators, 
and  bankers  in  their  midst.  They  like 
them,  up  to  a  point.  'TTie  point  is 
reached  when,  in  the  midst  of  plenty, 
they  themselves  are  thrown  out  of  work. 
This  has  been  happening  pretty  regularly 
for  some  centuries.  But  today  the 
masses  are  reading — alxnit  Russia  and 
al)out  Italy — and  it  is  inconceivable  that 
they  will  stand  for  it  indefinitely. 

“We — and  I  speak  from  my  own 
point  of  view — have  got  here  a  problem 
that  the  world  will  not  get  rid  of  simply 
by  guess  and  by  gosh,  or  by  any  other 
natural  prcKess.  The  fact  is  that  all 
over  the  civilized  world,  by  reason  of 
application  of  science,  potential  per  capita 
production  is  increasing  much  more  rap¬ 
idly  than  population.  My  own  hunch  is 
that  if  all  of  us  are  to  keep  busy  and 
not  starve — and  if  I,  and  Bob  I^Follette, 
and  any  young  business  man  you  want 
to  name — are  going  to  keep  our  jobs, 
that  fact  can  indicate  only  one  way  out. 

“First,  shorter  hours  of  labor  than 
have  ever  been  dreamed  of. 


“Second,  a  much  more  wide  distribu¬ 
tion  of  wealth — through  wages  or 
otherwise — to  permit  increased  luxury 
consumption,  and  increased  luxury  em¬ 
ployment. 

“As  I  see  it,  the  alternative  is  the 
g(K)se-step,  one  way  or  another,  and 
Stalin  or  Mussolini  makes  mighty  little 
difference. 

“Finally,  I  think  that  some  such  read¬ 
justment  is  coming.  I  think  it  inevit¬ 
able.  And  I  think  it  can  be  expedited 
by  Senators  and  Congressmen  in  this 
way ;  by  making  it  equitable  between 
one  business  and  another.  I  have  had 
a  good  many  what  you  call  ‘big  busi¬ 
ness’  contacts  lately.  I  have  been 
amazed  at  the  nunilx;r  of  these  people 
who  are  thinking  clearly  on  this  subject. 
I  think  what  many  of  them  want  is  a 
chance  to  retire  gracefully  from  their 
present  untenable  position,  with  .some 
guarantee  that  they  will  not  be  kicked 
in  the  rear  by  a  competitor  on  the  way 
out.” 


USING  BROOKLYN  PLANT 


New  N.Y.  Time*  Building  House*  16 
Pres*  Unit*,  Stereo  Equipment 


Printing  of  the  Brooklyn  and  Queens 
editions  of  the  York  Times  was 

l)egun  from  that  paper’s  new  Brooklyn 
plant  last  week.  The  three  story  marble 
and  granite  plant  cost  $2,0(X),0()0  and 
was  constructed  in  less  than  a  year.  It 
contains  16  units  of  Wood  presses  and 
five  pairs  of  folders. 

The  building  is  one  block  long  and 
a  half  block  wide  and  is  located  near 
the  Br(K)klyn  terminal  of  the  Long 
Island  railroad.  A  private  alley  along 
the  rear  provides  loading  space  for 
trucks  and  a  large  concrete-paved  space 
is  used  for  parking.  In  addition  to  the 
three  stories  above  ground,  there  is  a 
basement  and  a  sub-basement.  The 
lower  floor  houses  the  reel  room  and 
the  basement  is  used  for  the  main  press 
room  which  extends  along  one  side  of 
the  plant  for  nearly  a  block.  The 
stereotype  department  is  on  the  same 
floor,  and  automatic  conveyors  run  be¬ 
tween  it  and  the  presses.  Automatic 
conveyors  carry  the  papers  to  the 
delivery  room  on  the  ground  floor.  On 
the  main  floor  also  are  located  the  pub¬ 
lication  office  and  the  display  advertis¬ 
ing  department  of  the  Brooklyn  and 
Queens  edition.  A  large  news  room 
takes  up  part  of  the  second  floor.  The 
remainder  of  this  floor  together  with  all 
of  the  third  is  used  for  paper  storage. 


BROUN  PLANS  MEETING 


Columni*t  Give*  Public  Chance  to 
Prote*t  Civic  Corruption 


WOMAN  CARRIER  TRAVELS 
126.MILE  ROUTE  DAILY 

Mrs.  tressie  t.  branum, 

rural  carrier  for  the  Birming¬ 
ham  (Ala.)  Post,  handles  a  daily 
task  few  men  would  care  to  un¬ 
dertake.  Eiaeh  day  she  takes  an 
automobile  load  of  Posts  from 
Birmingham  to  Parrish,  Ala.,  a 
round  trip  of  126  miles.  She 
leaves  Birmingham  at  11:45  a.m., 
delivers  the  papers  at  rural  mail 
boxes  and  returns  at  6  p.m. 

During  the  year  Mrs.  Branum 
travels  an  estimated  distance  of 
39,312  miles. 


SAYS  PRESS  SHOULD  BE 
MERCHANTS’  MENTOR 


L.  M.  Barton  Stre**e*  Folly  of  Cur¬ 
tailing  Expenditure*  in  Time*  of 
Depre**ion  in  Talk  Before  New*- 
papermen  in  Twin  Citie* 


(Special  to  Editor  &  Publisher) 

St.  Pai'i.,  Minn.,  March  9. — News¬ 
papermen  of  Minneapolis  and  St.  Paul 
were  advised  by  Leslie  M.  Barton  of 
Chicago,  director  of  the  100,000  Group 
of  American  Cities,  to  educate  the  manu¬ 
facturer  and  merchant  to  the  use  of 
good  advertisements,  properly  used.  The 
suggestion  W’as  made  at  the  recent 
“New’spaper  Men’s  Ni^ht”  of  the  Town 
Criers  Club  of  St.  Paul. 

Mr.  Barton  stressed  the  folly  of  busi¬ 
ness  men  in  curtailing  their  advertising 
with  the  advent  of  a  depression  period. 

“Such  action  seems  to  merchants  and 
manufacturers  a  sensible  economy,”  Mr. 
Barton  said,  “but  therein  lies  the  trouble 
with  American  business  today.  I  want 
to  bring  you  the  story  of  how  one  store 
found  the  truth  in  the  statement  that 
business  volume  rises  and  declines  with 
the  volume  of  advertising.” 

The  speaker  then  told  how  a  Chicago 
department  store,  a  few  weeks  after  the 
Wall  street  crash  of  1929,  decided  to  use 
$24,000  in  one  dav  on  advertising.  The 
next  dav  the  volume  of  business  exceeded 
$600,000. 

Mr.  Barton  sounded  an  especial  warn¬ 
ing  to  business  men  against  picking  up 
hear.say  data  and  considering  it  authentic 
information. 

“Tile  business  man  must  get  his  facts 
from  their  proper  source,”  he  remarked. 
“Owen  D.  Young  has  said,  ‘Facts  are  the 
scarcest  raw  material.  They  are  difficult 
to  assemble.  This  is  shown  by  the  econ¬ 
omy  with  which  we  use  them.  One  has 
to  dig  deep  for  them  Iiecause  they  are 
as  difficult  to  get  as  thev  arc  nrecious 
to  have.  1  shall  lie  hapny  if  we  can  sub¬ 
stitute  the  calm  findings  of  the  investi¬ 
gator  for  the  blatant  explosions  of  the 
politician.’  ” 

L.  C.  Hodgson,  former  mayor  of  St. 
Paul,  also  addressed  the  newspapermen 
and  lauded  the  daily  press  as  the  servant 
of  all  the  people. 


Heywood  Broun,  columnist  for  the 
Xeiv  York  WorJd-Teleqram,  has  decided 
to  give  the  public  an  opportunity  to  voice 
its  indignation  about  corruption  in  civic 
government  by  holding  a  mass  meeting 
for  which  he  will  pay  all  expenses.  It  will 
be  held  .April  2  at  the  Town  Hall  on  West 
43d  street  near  6th  avenue. 

Broun’s  mass  meeting  plan  was  evolved 
several  days  ago  when  he  wrote  a 
column  calling  for  an  investigation  of 
District  Attorney  Crain’s  office  and  an 
inquiry  into  Mayor  W’alker’s  conduct  of 
the  city  government.  He  said  he  thought 
public  apathy  was  due  to  the  absence  of 
any  practical  method  by  which  a  public 
protest  could  get  a  hearing.  A  mass 
meeting  was  his  solution. 


DEEMS  TAYLOR  JOINS 
NEW  YORK  AMERICAN 


Ra*coe,  Towne  AI*o  Added  to 
Staff  and  New  Feature  Page 
Started — Editorial  Page 
Shifted 


MURPHY  IS  NAMED  M.E. 

Ross  Murphv  of  the  Telegraph  copy 
desk  of  Nnv  York  Herald  Tribune,  has 
been  appointed  managing  editor  of  the 
f.ns  Anqeles  Eveninq  Express,  it  was 
announced  this  week  by  Paul  Block,  who 
recently  purchased  control  of  the  latter 
paner.  Murphy,  who  will  succeed  Ran¬ 
som  Henshaw.  was  formerly  city  editor 
of  Memphis  Pre.t.t-.'^cimitar  when  Mr. 
Bl(Kk  was  publisher. 


With  the  acquisition  of  Deems  Taylor, 
operatic  composer  and  music  critic  of  the 
-VcTC’  York  ll'orld  from  1921  to  1925,  as 
music  critic  and  columnist,  the  New  York 
American  rearranged  its  editorial  and 
feature  page  make-up  last  week.  The 
editorials  and  the  daily  political  cartoon 
have  been  moved  from  the  back  page  to 
an  inside  page  of  the  first  section  and  a 
feature  page  similar  to  the  World’s  old 
“page  opposite  ^itorial”  has  been  started. 

This  page  is  made  up  with  two 
“columns”  of  one  and  one-half  column 
width,  separated  by  a  single  column  fea¬ 
ture.  .A  three-column  cartoon  and  addi¬ 
tional  single  column  features  complete 
the  page.  Taylor’s  contributions  occupy 
the  first  extra-w’idth  column  three  times 
a  week  under  the  heading  “The  Listener.” 
They  alternate  with  “Bookman’s  Day¬ 
book”  by  Burton  Rascoe.  The  other 
wide  column  is  shared  by  Gilbert  Gabriel, 
drama  critic,  and  Charles  Hanson  Towne, 
editor  of  Harper’s  Bazaar,  who  has  been 
added  to  the  .American  staff  as  book  re¬ 
viewer.  On  days  when  Taylor’s  column 
appears,  Rascoe’s  material  is  run  in  the 
single-column  space  under  the  title,  “Day- 
Book  of  a  New  Yorker.” 

“Art  Notes”  bv  Malcolm  A'aughan 
and  “Passing  By,’’  a  column  by  Idwal 
Jones,  are  other  regular  features.  Book 
and  magazine  advertising  is  carried  on 
the  page,  and  poetry  and  miscellaneous 
shorts  are  also  used. 

.After  resigning  from  the  World  in 
1925,  Taylor  became  editor  of  .'IfujiVal 
America,  and  remained  in  that  position 
until  1929.  Since  then  he  has  been  en¬ 
gaged  principally  in  composing  his  latest 
opera,  “Peter  Ibbetson,”  which  is  being 
presented  at  the  Metropolitan  Opera 
House  this  season.  The  Metropolitan 
produced  “The  King’s  Henchman”  by- 
Taylor  in  1927,  and  the  New  York 
Symphony  Orchestra  played _  his  sym¬ 
phonic  poem,  “Jurgen”  in  1925. 


‘LIVING  HAND”  FAILED 


Barrett  Tell*  Rotary  Club  of  New 
York  World’*  Demi*e 

If  all  the  liberals  and  all  the  people 
who  mourned  the  passing  of  the  Sea; 
York  World  had  subscribed  and  adver¬ 
tised  in  the  paper,  it  would  not  have 
failed.  James  W.  Barrett,  former  city- 
editor  of  the  paper,  told  memliers  of  the 
New  A'ork  Rotary  Club  at  a  luncheon 
in  the  Hotel  Commodore,  March  12.  Mr. 
Barrett  asked  what  could  be  done  to  pre¬ 
vent  the  destruction  of  another  such 
paper  as  the  W'orld,  founded  not  for 
financial  gain,  but  for  public  service,  if 
it  should  appear, 

“What  if  another  Joseph  Pulitzer 
arises,”  he  asked,”  “what  can  be  done  to 
prevent  the  destruction  of  that  man  and 
ins  paper?” 

Touching  on  the  cause  of  the  Worlds 
failure,  Mr.  Barrett  said; 

“The  World  staff  worked  not  for  their 
superiors  but  for  the  World,  itself,  and 
for  'he  intangible  spirit. 

“Editorials  have  said  that  it  was  the 
dead  hand  which  w-recked  the  World 
No.  rather  it  was  a  living  hand  which 
failed  to  carrv  on.” 


STUDENT  STORIES  PUBLISHED 

Short  stories  written  by  students  of 
the  English  department  of  the  local  high 
school  arc  being  nuhlished  by  the  Albany 
(N.Y.)  Times-l’niou  as  a  new  feature 
of  the  daily  fiction  page.  The  stories 
are  selected  by  the  head  of  the  high 
school  English  department. 


A.N.P.A.  DIRECTORS  TO  MEET 

.A  meeting  of  the  lioard  of  directors 
of  the  .American  Newspaper  Publishers’ 
.Association,  will  he  held  at  New  A”ork 
beadouarters.  Mondav.  March  16.  Plans 
for  the  annual  .A.N.P..A.  convention,  to 
be  bold  ar  the  Hotel  Pennsylvania.  April 
21-23,  will  be  discussed. 


NEW  CHINA  CENSORSHIP 

Censorship  of  news  dispatches^  reach¬ 
ing  Shanghai  from  interior  cities  b^ 
been  resumed  under  orders 

headquarters  of  Commander-in-Chiet 

Chiang  Kai-shek.  The  bandit 
in  the  A’angtze  provinces  is  chietiy 
responsible.  Messages  referring  to  plan? 
of  attack  and  number  of  troops  are  being 
suppressed. 


Calkin*  &  Holden  Appointed  HOOVER  ACCEPTS 

International  Paper  Company  New  Herbert  Hoover  on  ^ 

York,  has  appointed  Calkins  &  Holden  10  accepted  an  invutation  to  attend  tn 
as  its  agent  to  handle  the  advertising  spring  dinner  of  the  Gndtron  Club 
of  the  Mulch  paper  division*  Washington,  April  11. 
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PROMOTION  OF  COOKING  SCHOOL  UNAGE 

Local  Advertisers  Are  Backbone  of  Successful  Session  and  Care  Should  Be  Taken  to  Give  Them  Full 
Co-operation — Independent  School  Called  Best — Tie-up  Ideas  Told 


Experience  in  handling  cooking 
schools  has  demonstrated  that  the 
national  advertiser  is  not  the  most  im¬ 
portant  in  a  cooking  school  program 
horn  a  sales  standpoint. 

I  have  never  seen  enough  prospects 
closed  from  a  general  mailing  or  other 
sales  efforts  on  national  advertisers 
to  sell  tie-up  programs  with  a  cooking 
school  to  pay  for  the  cost  of  the  mailing. 

Further  than  that,  the  interest  of 
national  advertisers,  (other  than  those 
tied  up  with  the  larger  organizations 
like  Home  Economics  or  De  Both)  in 
cooking  schools  is  waning.  They  feel 
that  they  are  not  getting  their  money’s 
worth  out  of  the  programs  unless  they 
are  in  a  position  to  control  their  part  in 
the  program  or  at  least  have  it  person¬ 
ally  supervised  by  their  own  represen- 
utives,  and  that  costs  money. 

Generally  speaking,  we  have  found  that 
a  cooking  school’s  direct  cash  costs  are 
slightly  more  than  offset  by  the  gross 
revenue  from  the  national  advertising 
that  the  organization  putting  on  the 
school  brought  with  it,  and  that  which 
we  and  our  representatives  working  in 
close  harmony  were  able  to  glean  addi¬ 
tional  to  that.  That  is  about  as  it 
should  be. 

Other  costs  such  as  time  spent  by  mem¬ 
bers  of  a  newspaper’s  staff,  promotion, 
advertising,  free  news  space,  etc.,  are 
properly  chargeable  to  general  promotion 
expense.  The  resulting  good-will  is  of 
inestimable  value,  but,  however,  is 
seldom  taken  into  account  by  many 
publishers. 

That  brings  us  down  to  cases — how 
to  build  the  school.  It  isn’t  a  one  year 
job.  It  takes  about  three  of  hard  work, 
improving  each  school,  making  care¬ 
ful  checks  and  notes,  and  applying  wlmt 
one  learns  each  year  to  the  next  with 
new  ideas  until  the  school  achieves 
state  or  national  recognition.  It  can  be 
done. 

The  independent  school  is  the  finest 
kind  in  point  of  service  to  the  women 
who  attend.  It  is  also  the  hardest  to 
sell  national  advertising  for  because  the 
only  control  the  advertiser  has  over  his 
participation  is  assurance  that  he  will 
get  full  value. 

There  is  only  one  way  to  get  a  na¬ 
tional  advertising  prospect  list : 

1.  Set  down  the  names  of  all  food 
and  household  manufacturers  and  dis¬ 
tributors  advertising  in  other  markets 
in  your  state. 

2.  .\dd  the  names  of  any  state  or 
local  firms  that  might  be  interested  such 
as  canning  firms,  cheese  factories,  candy 
manufacturers,  whole.sale  houses  and 
general  distributors. 

3.  Talk  with  these  wholesale  houses 
and  distributors  and  get  the  names  of 
accounts  on  which  they  do  a  large 
business  or  on  which  their  business  is 
small  but  that  they  believe  to  have 
great  possibilities  if  pushed.  Or  ac¬ 
counts  that  should  be  prospects  because 
of  their  close  personal  contact  and  in¬ 
fluence. 

4.  Get  from  your  national  advertis- 
mg  representatives  their  suggestions  as 
to  manufacturers  whom  they  know  to 
be  prospects  for  cooking  schools. 

Contact  two  or  three  of  your  best 
food  retailers  and  get  a  list  from  them 
of  manufacturers  they  believe  .should 
be  interested. 

It  is  a  wise  plan  to  have  some 
Clipping  Bureau  send  you  all  of  the 
Cooking  School  editions  from  other 
towns  in  the  state  throughout  the  year 
*od  keep  them  in  a  file  until  ymir 
^hool  comes  around  and  then  set  down 
the  logical  prospects  that  used  space  in 
these  other  schools. 

7,  names  and  addresses  of  the 
"'■ger  food  advertisers  having  general 
distribution  in  your  city  taken  from  one 
of  the  larger  women's  magazines  just  in 


By  ROBERT  B.  BOLLES 

Manager,  Milwaukee  Office,  Fred  Kimball,  Inc. 


case  a  miracle  should  happen  and  they 
should  become  interested  in  your  school 
because  of  a  special  condition. 

8.  Add  the  names  on  any  other  firms, 
appliance  manufacturers,  bottlers,  ice 
cream  manufacturers,  and  others  that 
because  of  local  dealerships  or  branches 
you  believe  to  be  prospects. 

Now  having  compiled  a  comprehen¬ 
sive  list  of  names  we  suggest  that  you 
compile  a  simple  letter,  one  or  two  pages 
telling  the  simple  facts  about  your 
school.  Do  not  give  exact  costs  unless 
you  for  some  good  reason,  think  it  is 
«bsolutely  necessary.  Enclose  a  stamped 
government  post  card,  addressed  to  you 
and  saying : 

Gentlemen : 

W’e  have  read  your  letter  announcing 
your  cooking  school  to  be  held  (Dates). 

We  are  interested  in  participating  and 
would  like  further  facts  together  with 
complete  information  as  to  linage  re¬ 
quirements,  free  goods,  and  any  other 
costs. 

Name  . 

Address  . 

The  stategy  of  this  return  card  is  that 
it  immediately  separates  the  good  from 
the  poor  prospects. 

These  mailings  have  the  greatest  effec¬ 
tiveness  when  sent  from  the  newspaper 
direct.  As  the  return  cards  come  in,  the 
cards  should  be  sent  to  the  proper  office 


cf  the  paper's  representatives  with  a  note 
attached  as  to  the  schedule,  amount  of 
free  goods  and  fees  that  it  is  felt  that 
the  advertiser  should  use  at  the  same 
time  writing  the  advertiser  to  acknowl¬ 
edge  the  card  and  give  him  the  repre¬ 
sentative's  name  and  address  and  further 
saying  that  the  matter  had  been  turned 
over  to  him  to  follow  through  on. 

With  this  type  of  work  over  a  period 
of  three  years  on  the  Jauctn’iHc  (Wis.) 
Gaaette,  national  linage  grew  to  about 
18, (MX)  out  of  a  total  60,(XX)  lines  of  ex¬ 
clusive  schexd  advertising,  in  a  city  of 
20,000  population.  The  school  was  inde¬ 
pendent. 

Women  like  parties.  The  more  party¬ 
like  the  school  is  made,  the  more  attrac¬ 
tive  it  will  be  and  the  greater  the  at¬ 
tendance.  If  there  is  an  active  Women’s 
I'ederation,  go  to  its  i)resident,  and  sug¬ 
gest  that  the  larger  organizations  act  as 
hostesses.  The  Catholic  Women's  (Tub 
sponsored  one  se.ssion  for  a  school  and 
appointed  a  committee  of  six  who  greeted 
the  women  as  they  came  in,  passed  out 
registration  cards  and  literature,  etc. 
The  Art  League  would  take  another  ses¬ 
sion,  etc.  Thus  each  session  was  spon¬ 
sored.  After  one  of  the  sessions  a  little 
party  was  given  for  all  the  hostesses 
with  sandwiches,  salad,  cake  and  ice 
cream  served  by  the  lecturer.  Their 
names  were  u.sed  liberally  in  the  publi- 


NASSAU  REVIEW  MARKS  DUAL  EVENT 


Remodeled  home  of  ISnssau  Daily  Review,  Rockville  Centre.  N.  \. 


^HE  Xassan  Daily  Ra-iew,  Rockville 
Centre,  N.  Y.,  celebratetl  its  lOth 
anniversary  and  formal  opening  of  its 
remodeled  building.  March  7.  Twenty- 
five  hundred  invitations  were  issued  to 
notables  to  attend  the  event. 

.\  special  8-page  edition  without  adver¬ 
tising,  inserted  in  the  regular  March  7 
issue,  related  the  history  of  the  news¬ 
paper  and  its  territory,  included  views  of 
the  newspaper  plant  and  personnel,  and 
letters  of  congratulation  received  by  the 
publisher,  James  E.  Stiles,  .\mong  the 
letters  were  messages  from  President 
Hoover  and  Governor  Roosevelt. 

A  history  of  the  newspaper  and  the 
weekly  newspapers  that  preceded  it  in  the 
field,  covering  a  century  of  Long  Island 
journalism,  published  in  a  handsomely- 
bound  and  illustrated  volume,  was  written 
by  Arthur  L.  Hodges,  associate  editor, 
with  a  foreword  by  Mark  Sullivan, 
Washington  correspondent  for  New  York 
Herald  Tribune.  These  books  were 
given  as  souvenirs  of  the  occasion. 


The  Review  was  first  published  March 
7,  1921,  as  an  eight-page  newspaper,  and 
represented  the  amalgamation  of  the 
Hempstead  Inquirer,  founded  in  18.30; 
.South  .Side  Dhsen’cr.  Freeport,  founded 
in  186,3;  Nassau  County  Review  of  Free- 
lK)rt,  established  in  1895 ;  and  the  Na.t.sau 
Post,  dating  from  1914. 

Mr.  Stiles  entered  the  newspaper  field 
in  1914  by  starting  the  Nassau  Post.  Be¬ 
ginning  in  1918  he  began  accpiiring  the 
older  weekly  newspapers. 

The  Review  now  circulates  in  28  com¬ 
munities  on  Ixing  Island,  in  a  radius  of 
eight  miles  of  the  newspaper  plant,  and 
has  a  personnel  of  mf)re  than  ‘X)  em¬ 
ployees,  a  system  of  2.^)  carriers,  and  a 
fleet  of  four  delivery  trucks  to  central 
points. 

A  new  24-page  Duplex  tubular  press 
was  installed  in  the  remodeled  plant,  and 
new  quarters  were  provi<led  for  the  job 
printing  department.  In  the  basement  a 
new  paper  storage  room  and  additional 
stock  rooms  were  constructed. 


city.  It  was  found  that  the  various  com¬ 
mittees  vied  with  one  another  to  build 
attendance  at  their  sessions. 

It  is  difficult  for  women  with  small 
children  to  attend  a  cooking  school.  It 
has  been  found  advantageous  to  have 
a  nursery  for  two  reasons ;  First,  the 
children  who  accompany  their  mothers 
usually  make  some  disturbance  in  the 
audience  that  makes  it  difficult  to  carry 
on  the  session ;  secondly,  it  is  a  great 
promotion  idea  and  many  women  come 
who  otherwise  would  not. 

One  school  went  so  far  as  to  get  the 
city  physician  to  set  up  a  table  and  run 
a  regular  clinic  giving  each  woman  a 
complete  form  with  her  child’s  weight, 
height,  and  general  condition  on  it  when 
she  called  for  it  at  the  end  of  the  session. 
The  nursery  can  be  furnished  by  a  furni¬ 
ture  store,  and  include  a  display  on  a 
table  at  the  entrance  of  baby  clothes  ami 
things  from  one  of  the  better  baby  shops 
or  departments.  Solicit  tie-up  advertis¬ 
ing  on  both  of  these  features.  It’s  a 
great  idea  and  doesn’t  take  much  work. 

Regi.stration  cards  are  good.  A  .3  by  6 
card  with  a  one-inch  stub  perforated  and 
made  in  duplicate  is  suggested.  The 
woman  fills  out  the  card  with  her  name 
and  address  and  answers  several  ques¬ 
tions  on  it  such  as : 

“Have  you  an  electric  refrigerator?’’ 

“Would  you  be  interested  in  one?’’ 

“How  old  is  your  gas  stove?’’ 

“Have  you  a  radio?’’ 

The  woman  should  be  required  to  fill 
out  the  card  and  tear  off  the  stub.  Ushers 
collect  the  cards  which  may  be  used  in 
a  prize  drawing  after  each  session.  The 
woman  identifies  hers  by  pre.senting  the 
stub  to  compare  with  the  card  after  the 
winning^  names  were  announced.  After 
the  session  the  cards  make  prospect  lists. 
Each  advertiser  can  get  many  prospects 
off  the  cards  and  several  of  them  partici¬ 
pate  in  schools  purely  for  the  value  of 
having  these  prospect  lists. 

WVimen  can  be  asked  to  make  any  sug¬ 
gestions  or  criticisms  of  the  school  on 
the  back  of  the  card.  In  this  way  many 
valuable  suggestions  are  obtained  and  a 
lot  of  good  recommendations  for  use  in 
promotion  copy  the  following  year. 

The  market  basket  idea  is  very  good. 
The  school  can  use  a  number  of  them 
at  each  session  and  insist  that  the  vari¬ 
ous  advertisers  give  sufficient  free  goods 
to  make  them  of  about  $2  value  each. 
Earge  and  valuable  prizes  such  as  a 
Frigidaire  or  a  washing  machine  or 
radio  are  not  always  desirable.  These 
bring  too  much  of  the  wrong  kind  of  at¬ 
tendance  and  detract  from  the  value  of 
the  school. 

Another  stunt  that  has  been  worked 
is  to  take  the  waste  off  of  paper  cores 
and  cut  that'  newsprint  up  into  .sheets 
about  10  by  4  Inches.  When  folded  with 
a  cheap  manila  cover  and  saddle  stitched, 
they  made  fine  note  books.  On  the  cover 
may  be  printed  the  names  of  all  the  ad¬ 
vertisers  participating  in  the  school  and 
on  the  back  a  promotion  advertisement  of 
the  paper  offering  a  10  days’  free  sub¬ 
scription  to  anybody  attending  the  school 
who  is  not  a  regular  subscriber.  In  one 
school’s  session,  about  60  full-time  sub¬ 
scribers  were  obtained  from  the  total 
11,(X)0  attendance.  One  of  the  printers 
pn  do  the  clipping,  binding,  and  print¬ 
ing  on  this  book. 

The  best  bet  in  any  cooking  school  is 
the  local  advertiser,  and  publishers  will 
do  well  to  study  ways  and  means  to  help 
their  local  advertiser  get  more  business 
from  these  .schools,  and  on  that  basis 
will  be  entitled  to  request  greater  sup¬ 
port  and  participation  in  the  way  of 
linage  from  local  firms. 

For  instance,  a  department  store  is  the 
biggest  linage  user  in  a  paper.  Yet  gen¬ 
erally  speaking,  their  participation  in 
cooking  schools  is  small  and  they  are 
usually  such  busy  people  that  they  simply 
dress  a  dead  display  with  a  housedress, 
(Continued  on  page  71) 
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‘NEWSPAPER  ATLAS’  AIDS  ADVERTISERS 
TO  VISUALIZE  THEIR  CAMPAIGNS 

New  A.N.P.A.  Bureau  of  Advertising  Booklet  Shows  Every  City 
That  Has  One  or  More  Daily  Papers — Suggested 
by  Agency  Executive 

A  “NEWSPAPER  ATLAS”  of  the  buying  power  index  is  reached,  of  .83253 
United  States  and  Canada  has  been  for  the  average  newspaper  county  and 
issued  in  booklet  form  by  the  Bureau  of  .07272  for  the  average  non-newspaper 
Advertising  of  the  American  Newspaper  county.  ,  .  .  . 

Publishers’  Association  as  a  means  of  The  statement  adds :  “Keeping  in  mind 
helping  advertisers  and  agencies  visualize  that  markets  are  made  up  of  people,  this 
newspaper  campaigns.  The  atlas  shows  study  of  newspaper  counties  makes  ap- 
every  city  that  has  one  or  more  daily  parent  that  all  markets  which  can  be 
newspapers  and  emphasizes  the  bureau’s  made  commercially  profitable  are  ade- 
slogan,  “Wherever  you  find  a  daily  news-  quately  and  completely  covered  by  daily 
paper,  you  find  a  market.”  newspapers.  ‘\\  herever  you  find  a  daily 

The  atlas  was  suggested  by  the  head  newspaper  you  find  a  market,’— and  it 
of  an  advertising  agency,  who  said  that  be  added:  ‘W herever  you  find  a 

a  set  of  good  maps  would  be  valuable  in  worth-while  market,  you  find  a  daily 
outlining  newspaper  campaigns  and  in  newspaper  ready  and  able  to  do  the  ad- 
showing  clients  where  their  advertising  vertising  job/  ” 

is  being  placed.  Other  agencies  sec-  While  the  maps  show  every  city  that 
onded  his  views  ^  daily,  a  star  is  shown  for  every 

Maps  are  shown  for  each  state,  also  c'ty  where  a  member  of  the  Bureau  of 
for  Canada,  Alaska,  Hawaii  and  the  Ad'ertising  is  ocated  The  members  of 
Philippines.  To  facilitate  marking  of  the  ‘he  bureau  are  listed  by  states  m  connec- 
man«  detail  is  eliminated,  and  nothinsr  tion  With  the  maps. 


A  “NEWSPAPER  ATLAS”  of  the 
United  States  and  Canada  has  been 
issued  in  booklet  form  by  the  Bureau  of 
Advertising  of  the  American  Newspaper 
Publishers’  .\ssociation  as  a  means  of 
helping  advertisers  and  agencies  visualize 
newspaper  campaigns.  The  atlas  shows 
every  city  that  has  one  or  more  daily 
newspapers  and  emphasizes  the  bureau’s 
slogan,  “Wherever  you  find  a  daily  news¬ 
paper,  you  find  a  market.” 

The  atlas  was  suggested  by  the  head 
of  an  advertising  agency,  who  said  that 
a  set  of  good  maps  would  be  valuable  in 
outlining  newspaper  campaigns  and  in 
showing  clients  where  their  advertising 
is  being  placed.  Other  agencies  sec¬ 
onded  his  views. 

Maps  are  shown  for  each  state,  also 
for  Canada,  Alaska,  Hawaii  and  the 
Philipinnes.  To  facilitate  marking  of 
maps,  detail  is  eliminated,  and  nothing 
shown  but  county  lines  and  those  cities 
which  have  daily  newspapers.  Eiach  map 
is  accompanied  by  population  of  the 
state,  number  of  morning,  evening,  and 
Sunday  newspapers,  and  combined  mini¬ 
mum  national  advertising  rate  of  each 
division. 

No  attempt  is  made  to  show  trading 
areas.  Instead,  the  book  includes  a 
study  of  the  counties  in  which  daily 
newspapers  are  published,  stating  that 
90  per  cent  of  daily  circulation  is  con¬ 
centrated  in  the  county  of  publication  or 
in  other  counties  that  have  daily  news¬ 
papers.  These  daily  newspaper  coun¬ 
ties,  it  is  stated,  have  on  an  average  11.4 
times  as  much  buying  power  as  the  aver¬ 
age  non-newspaper  county. 

This  conclusion  is  reached  by  a  study 
of  population,  income  tax  payers,  homes 
with  telephones,  domestic  light  users,  and 
automobiles.  It  was  found  that  all  the 
daily  English  language  newspapers  in 
the  United  States  are  located  in  1,022  of 
the  3,071  counties,  or  about  one-third. 

In  this  one-third  of  the  counties  are 
concentrated  72.6  per  cent  of  the  popu¬ 
lation,  83J  per  cent  of  the  automobiles, 
88.2  per  cent  of  the  homes  with  elec¬ 
tricity,  89.2  per  cent  of  the  homes  with 
telephones,  and  91.6  per  cent  of  the  in¬ 
come  tax  payers.  From  these  figures  a 
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BREWER  NAMED  PUBLISHER 

Former  Owner  of  Lansing  Daily  Now 
With  New  Bedford  (Mass.)  Papers 

Basil  Brewer,  formerly  owner  and  pub¬ 
lisher  of  the  lutttsing  (Mich.)  Capital 
Mnvs,  has  been  appointed  publisher  and 
general  manager  of  the  New  Bedford 
(Mass.)  Standard  and  Mercury,  it  was 
announced  March  10  by  the  papers’  board 
of  directors. 

Mr.  Brewer  was  with  the  Scripps- 
Hqward  Newspapers  13  years,  during 
which  time  he  was  business  manager  of 
the  Cincinnati  Post  and  the  Cleivland 
Press.  He  was  editor  and  publisher  of 
the  Omaha  Bee,  before  going  to 
Lansing. 

He  was  liorn  in  Missouri  in  1884  and 
was  graduated  from  the  Missouri  State 
Teachers  College  at  Kirkville.  Mr. 
Brewer’s  family  will  move  to  New  Bed¬ 
ford  in  the  late  spring. 

H.  A.  MERRILL  PROMOTED 

H.  Augustus  Merrill,  with  the  Port¬ 
land  (Me.)  Ez'ening  News  staff,  three 
and  one-half  years,  has  been  made  chief 
editorial  writer.  Previously  he  was  with 
the  Portland  (Me.)  Press  Herald. 
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FOUR  STORIES  BROKE  ACROSS 
STREET  FROM  NEWSPAPERS 

Four  stories,  three  of  them 
making  Page  One,  broke  con¬ 
veniently  for  the  Salt  Lake  Tribune 
and  Telegram  recently — directly 
across  the  street  from  the  news¬ 
paper  plant  and  within  full  view 
of  the  desk  of  Harvey  Hancock, 
managing  editor  of  the  Tribune. 
They  occurred  on  four  consecutive 
days. 

The  first  was  a  $20,000  jewelry 
store  fire,  the  second  a  $5,000 
theater  robbery  in  which  three 
night  watchmen  were  bound  and 
gagged,  the  third  the  fatal  fall  of 
the  manager  of  the  same  theater 
who  had  climbed  the  building  in 
an  effort  to  find  where  the  robbers 
of  the  previous  night  broke  in,  and 
the  fourth  a  restaurant  fire. 


TEXAS  DAILIES  SOLD 

Longview  News  and  Journal  Purchased 
by  C.  E.  Faulk  and  Associates 

C.  E.  Faulk,  former  publisher  of  the 
Monroe  (La.)  News-Star  and  Morning 
Post,  and  associates,  have  purchased  the 
Longview  (Tex.)  Daily  News  and 
Morning  Journal  and  also  the  Gregg 
County  Oil  News,  all  published  by  the 
Longview  News  Company,  Inc. 

VV.  K.  Leatherock,  major  stockholder 
in  the  Longview  News  Company  and 
former  publisher  of  the  Sayre  (Okla.) 
Headlight,  has  not  announced  his  plans. 

TO  PUBLISH  “TIMID  SOUL” 

H.  T.  V\ebster’s  cartoon  series  “The 
Timid  Soul,”  which  now  appears  in  the 
Nezv  York  Herald  Tribune,  will  be  issued 
in  lxH)k  form  by  Simon  &  Schuster,  New 
York. 

KELLY  ON  CRUISE 

John  E.  Kelly,  marine  editor.  New 
York  Herald  Tribune,  is  scheduled  to 
sail  at  midnight  on  March  13,  for  a 
VN'est  Indies  cruise  on  the  S.  S.  Kungs- 
holm.  He  will  return  April  1. 

CORNISH  NIGHT  NEWS  EDITOR 

George  A.  Cornish,  former  day  news 
editor  of  the  New  York  Herald  Tribune, 
has  been  appointed  night  news  editor, 
with  an  assistant,  Ben  A.  Franklin, 
formerly  assistant  night  city  editor  of 
the  World. 
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HOMES  WIRED  \  V  '  i 

NEWSPAPER  ORCULATION  \  1  .A 

I  I  MORNING  \  V^\ 

I  I  EVENING  \  f  \  I 

SUNDAY 

One  of  the  maps  in  the  new  A.N.P.A.  atlas,  graphically  showing  newspaper  circulation  in  relation  to  the  number  of  homes 

wired  for  electricity  in  each  state. 


UBEL  ACTION  BASED  ON 
HEADLINE  DISMISSED 

Wisconsin  Supreme  Court  Holds  Head¬ 
line  Alone  No  Basis  for  Damages 

Unless  It  Is  Libelous  Per  Se  and 
Identifies  the  Person 

The  headline  of  a  news  article  can¬ 
not  be  the  basis  of  a  libel  action  unless 
the  headline  is  clearly  libelous  by  itself 
and  indentifies  the  libeled  person,  the 
Wisconsin  Supreme  Court  ruled  March 
10  in  dismissing  a  $100,000  libel  suit 
filed  against  the  Milzvaukee  Jourml  by 
the  Rev.  B.  F.  Schoenfeld  of  Park  Falls 
Wis.,  early  in  1930. 

The  suit  was  based  on  a  headline 
which  read : 

“Warrant  for  pastor  in  fur  thefts; 
loot  cached  in  organ  at  Park  Falls.” 

Details  of  the  news  story,  accuracy 
of  which  was  not  contested,  were  that 
a  young  man  had  stolen  furs  which  had 
been  hidden  in  the  organ  at  Mr.  Schoen- 
feld’s  church  and  that  the  furs  had 
been  illegally  trapped. 

The  pastor  contended  that  the  head¬ 
line  “libeled  him  by  making  it  appear 
that  he  had  been  charged  with  larceny 
of  the  furs.”  Judge  G.  N.  Risjord  in 
the  trial  court  ordered  judgment  in  favor 
of  the  Journal  after  a  jury  had  held 
that  the  whole  article  must  be  considered 
in  determining  libel.  This  action  was 
upheld  by  the  state  supreme  court. 

“The  plaintiff  contends  that  the  court 
erred  in  refusing  to  award  judgment  for 
the  plaintiff,  notwithstanding  the  verdict 
of  the  jury,  which  found  the  entire  article 
not  libelous,”  said  the  opinion  of  Justice 
George  B.  Nelson. 

“The  basis  of  the  plaintiff’s  conten¬ 
tion  is  that  the  language  found  in  the 
headlines  is  libelous  per  se  and  was  not 
a  fair  index  of  the  concededly  privileged 
article  following. 

“The  unsoundness  of  plaintiff’s  con¬ 
tention  is  apparent  when  the  language 
complained  of,  standing  alone  and  apart 
from  the  entire  article,  is  given  consid¬ 
eration.  Even  assuming  that  it  is  sus¬ 
ceptible  of  the  meaning  that  same  pastor 
at  Park  Falls  had  been  named  in  a 
larceny  warrant,  there  is  nothing  in  these 
headlines  to  identify  the  plaintiff  as  being 
such  pastor, 

“It  is  well  settled  that  defamatory 
words  must  refer  to  some  ascertained 
or  ascertainable  person  and  that  that 
person  must  be  the  particular  plaintiff. 

“Considering  the  entire  article  as  one 
document  and  construing  the  headlines 
and  article  together,  as  we  feel  bound 
to  do,  it  clearly  appears  that  the  whole 
article  did  not  convey  the  meaning  that 
the  plaintiff  was  charged  with  larceny 
of  furs,  or  that  he  had  hidden  such 
stolen  furs  in  the  church  organ.  The 
plaintiff’s  name  is  not  mentioned  in  the 
headlines  by  which  the  plaintiff  is 
identified  as  the  ascertained  or  ascertain¬ 
able  person.” 

TO  IMPORT  FRENCH  BOXERS 

Foreign  Amateur  Winners  Will  Meet 
Golden  Gloves  Winners 

The  French  bpxing  federation  at 
Paris  has  accepted  an  invitation  from 
the  Chicago  Tribune  to  send  its  team 
of  amateur  boxing  champions  to  Chi¬ 
cago  for  an  international  match  with 
the  Golden  Gloves  winners  of  America 
at  the  Chicago  Stadium,  May  12.  The 
team  will  be  chosen  at  the  French  na¬ 
tional  amateur  tournament  in  Paris  on 
April  12  and  13,  and  eight  champions 
with  four  alternates  will  sail  for 
America  on  April  29.  The  bouts  will 
climax  the  Tribune’s  fourth  annual 
Golden  Gloves  tournament. 

The  (Chicago  team  w'ill  be  made  tip 
of  the  winners  in  the  intercity  match 
between  New  York  and  Chicago,  sched¬ 
uled  for  Madison  Square  Garden 
March  .30. 

DAILY  TEN  YEARS  OLD 

The  Eldorado  (Ill.)  Daily  Journal  re¬ 
cently  marked  the  tenth  anniversap"  of 
its  founding.  L.  O.  Trigg  is  publisher. 
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the  evening  bulletin  reaches  91%  OF  THE  HOMES  IN  PHILADELPHIA’S  BILLION  DOLLAR  MARKET 


^tas 

have  lost  their  lure 


ERRITORIAL  sales  quotas  have 
lost  their  former  lure.  Sales  at  a 
profit”  takes  the  place  of  **sales  at  any 
cost.**  And  many  a  firm  is  making  more 
money  by  selling  less  merchandise. 

The  farther  you  go  from  great  city 
markets,  the  higher  your  sales  costs 
rise.  Soon  —  many  a  product  gets  out 
where  the  margins  grow  slim. 

In  1931— pick  the  best  markets  — 
and  sell  them  the  hardest.  Center  your 
attention  upon  metropolitan  people 
-thirty-five  million  of  them  in  a 
dozen  compact  centers. 

They  are  the  easiest  to  reach  — and 
the  cost  is  lowest.  They  buy  more  and 
oftener,with  cash  from  regular  incomes. 

But  no  mere  dribble  of  circulation 
can  compel  their  attention.  Ten  or 


fifteen  per  cent,  coverage  of  these 
centers  simply  ignores  eighty -jive  per 
cent,  of  the  most  profitable  business. 

Only  the  force  of  newspaper  advertis¬ 
ing  can  capture  these  sales  strongholds. 

Only  the  newspaper  gives  that  flexi¬ 
bility  of  planning,  commands  that 
retail  co-operation,  gives  that  check¬ 
up  on  results  which  1931  demands. 

Philadelphia  is  the  outstanding  ex¬ 
ample  of  the  economy  and  efficiency  of 
newspaper  advertising.  The  Philadel¬ 
phia  Bulletin  reaches  ninety- one  per 
cent,  of  the  homes,  in  a  billion  dollar 
market,  at  sixty-five  cents  an  agate  line. 
560,855  net  paid  circulation,  secured 
without  prize,  premium  or  contest. 

The  greatest  coverage  at  the  lowest 
cost  of  any  great  market  in  America. 


The  Evening  Bulletin 


WILLIAM  L  McLEAN,  PUBLISHER 
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35  MEDICAL  QUACKS  ARE  CONVICTED 
AS  RESULT  OF  DAILY’S  EXPOSURE 

Philadelphia  Record  Remarkably  Successful  in  Crusade 
Against  Fraud  Healers — Eight  Investigators  Submitted  to 
“Treatments” — New  State  Legislation  Being  Sought 

By  ANDREW  McCLEAN  PARKER 

64/~kUACKERY  must  go!”  more  far  reaching  in  consequence  was  the 

V  That  line  over  a  lead  editorial  in  light  thrown  upon  the  whole  vast  issue  of 
the  Philadelphia  (Pa.)  Record  on  May  medical  practice  in  Pennsylvania. 

5,  1930,  meant  what  it  said.  The  battle  following  the  convictions 

It  was  more  than  a  verbal  warning,  was  transferred  immediately  to  Harris- 
The  Record,  suiting  action  to  its  words,  burg,  the  capital,  where  legislators  be- 
put  its  resources  behind  an  investigation  gan  efforts  to  revise  the  existing  statu- 
of  the  practice  of  the  healing  arts  by  tory  structure  under  which  Pennslyvania 
unlicensed  “doctors,”  and  banged  away  attempts  to  regulate  the  practice  of  the 
on  page  1.  healing  arts. 

It  named  names  and  named  places.  _  Into  the  hands  of  Kenneth  McCal^, 
Investigators  posing  as  patients  called  Sunday  editor  of  the  Record,  and  the 
on  the  quacks,  submitted  to  all  sorts  writer,  the  R^ord  placed  the  details  of 
of  treatments  for  all  sorts  of  mythical  tbe  investigation.  The  idea  of  loolong 


ailments  and  reported  their  findings. 


into  the  operations  of  the  quacks  had 


Di.strict  Attorney  Monaghan  took  l>een  McCaleb’s  originally.  _ 
cdficial  recognition  of  the  situation.  The  first  step  was  a  tedious  one.  It 
stepped  in.  took  over  the  evidence  involved  the  preparation  of  a  list  con- 
uncovered  by  the  Record,  and  issued  taining  the  name  of  every  doctor  m 

warrants.  Philadelphia,  medical  men,  chiropractors. 

Result-^6  arrests.  neuropaths,  naturopaths,  osteopaths,  and 

Bound  over  by  the  magistrates,  the  proponents  of  a  half-dozen  other  schools, 

prisoners,  men  and  women,  were  indicted  Burden^  with  this  great  array  of 
by  a  grand  jurv.  Their  trials  before  names  it  first  was  n^essary  to  cul  out 

Judge  William  C.  Ferguson  in  Quarter  those  who  were  legally  entitled  to 

Sessions  Court  have  just  recently  been  pr^tice.  j  •  t. 


completed. 


The  check  was  made  against  the 


Result — ^35  convictions;  one  acquittal  official  lists  in  the  Harrisburg  offices  ot 
in  a  case  in  which  the  defendant,  as  was  the  Department  of  Medical  Education 
his  right,  was  given  the  lienefit  of  a  and  Licensure.  It  was  more  than  a 

check.  It  was  a  double  and  triple  check, 
Benjamin  M.  Colder,  a  member  of  to  have  involved  one  legitimate  prac- 
Congress  from  Philadelphia,  and  counsel  titioner  in  a  list  of  quacks  would  have 
for  one  large  group  of  the  fake  healers,  ®  journalistic  disaster, 

took  occasion  during  an  argument  Eventuallv  the  check  was  completed 
before  a  jury  to  attack  the  motives  of  the  unlicensed  healers  reduced  to  a 

the  Record  in  its  exposure  of  his  clients.  index  file.  The  staff  of  investiga- 

He  charged  that  the  Record  under-  tors  was  then  assembly, 
took  the  investigation  “to  sell  news-  }}  consisted,  besides  McCaleb  and  niy- 
jiapers  and  gain  circulation.”  self,  of  four  men  and  tour  w»men  (^ne 


“The  more  people  thev  could  send  to  a  rejiiirter  then  on  the  Record  staff, 

jail,  the  more  dividends  they  would  the  young  women  had  k-en  en- 


pay,”  he  shouted. 


man  up  with  a  jerk. 

“That  is  going  too  far,  Mr.  Colder,' 
he  warned. 


We  decided  they  should  move  in 
pairs  in  their  visits  to  the  quacks  and  in 


that  his  remarks  be  withdrawn. 


.Assistant  District  Attorney  Bryan  A.  offices  of  several  of  the  quacks 


Hermes,  wffio  conducted  the  prosecu¬ 
tions,  then  interrupted  to  say: 


■At  the  very  first  stop  an  old  Cernian 
felt  my  stomach  and  decided  the  gall 


“.A  newspaper  wffiich  in  the  interest  of  bladder  was  “full  of  sand.”  For  the  small 
public  health  conducts  an  investigation  of  ^>5  in  cash,  paid  in  advance,  he 

of  a  shameful  abuse  is  to  he  congratu-  would  remove  the  debris.  His  method 
lated.  The  Ri^ord  went  out  to  find  involved  great  doses  of  a  violent  purga- 


the  facts,  a  credit  to  any  public  agency 
whether  a  newspaper  or  not.  It  discov¬ 


ered  an  abuse,  a  systematic  violation  of  costs, 

the  state  laws.  .And  let  it  be  .said  to  its  These  e 
credit  that  it  sent  out  its  own  people  f,f  tfie  t 
and  spent  its  own  money  to  search  out  would  hai 
these  abuses.”  fearlesslv 

Judge  Ferguson  congratulated  the  punishmer 
Record’s  investigators  for  their  courage  work, 
in  placing  themselves  at  the  mercy  of  Jn  each 
the  quacks  in  order  to  obtain  the  facts  vestieatof 


necessary  to  the  exposure  of  their  illegal  set  traced  over  the  same  course  within 


practice. 

.And  Dr.  John  A.  McGIinn,  former 
president  of  the  Philadelphia  County 


retiring  of  each  investigator  were  prepared  each 


address : 

“The  Record  is  to  be  complimented 


night. 

When  the  investigations  had  bet 


for  its  courageous  series  of  articles  completed,  it  fell  my  lot  to  write  the 


exnosing  unlicensed  practitioners 


series  of  articles  which  appeared  daily 


with  a  forged  medical  diploma  from  the 
University  of  Pennsylvania. 


The  latter  was  Mario  L.  Pomendale,  of  the  healers  that  the  Record's  inves- 
a  young  faker  who  specialized  in  insur-  tigators  were  suffering  actual  ailments, 
ance  claims  in  accident  cases. ^  He  had  each  member  of  the  investigating  staff 
been  clever  enough  to  get  a  job  as  an  was  required  to  submit  to  a  complete 
assistant  on  the  staff  of  the  Philadelphia  and  thorough  physical  and  pathological 
General  Hospital.  examination  at  the  hands  of  a  group  of 

The  Record’s  exposure  of  medical  the  foremost  diagnosticians  in  the  city, 
quackery  had  the  immediate  result  of  Thev  came  through  this  ordeal  with 
putting  many  quacks  out  of  business,  but  a  clean  bill  of  health. 


Nevertheless  the  quacks  found  these 
same  people  suffering  a  galaxy  of  ail¬ 
ments,  ranging  from  misplaced  verte¬ 
brae  and  gallstones,  to  cancer,  and 
enlarged  hearts. 

One  quack,  a  “specialist”  in  treating 
enlarged  hearts,  cured  them,  he  ex¬ 
plained,  by  beating  them  back  into  shape 
with  a  rubber  mallet. 

Eugene  Kelly,  a  member  of  the  inves¬ 
tigating  staff,  took  a  $3  “beating”  from 
this  quack  which  left  him  black  and  blue. 

Time  and  again  the  investigators 
were  forced  to  undergo  various  kinds 
of  “electrical  treatments”  and  “baths,” 
internal  as  well  as  external.  Backs  and 
chests  were  burned  red  under  violet  ray 
lamps.  One  “doctor”  offered  a  stock 
cure  which  he  called  “vitalic  breathing,” 
a  system  of  snorts  which  he  said  had 
lieen  “learned  from  the  horse.” 

Over  a  period  of  four  weeks,  day 
after  day.  these  men  and  w’omen  submit¬ 
ted  to  this  sort  of  thing,  gathering  the 
evidence  with  which  the  Record  was  able 
to  expose  the  quacks. 

In  any  instance  in  which  there  was 
the  slightest  doubt  of  the  violation  of 
the  medical  practice  act  by  the  healer, 
he  was  given  the  “break”  and  eliminated 
from  the  li.st  which  was  finally  printed. 

The  number  of  convictions  belore 
Judge  Ferguson  set  a  new  all-time 
record  in  Philadelphia  for  thoroughness 
and  results  in  a  newspaper  exposure  of 
a  public  evil. 

WALES  STUDYING  RUSSIA 

Henry  W  ales,  Paris  correspondent  of 
the  Chicago  Tribune,  is  now  in  Moscow, 
after  having  obtained  a  passport  from  the 
Soviet  government  which  will  permit  him 
to  travel  in  all  parts  of  the  country.  His 
first  story  of  a  series  appeared  in  the 
Tribune  March  8. 

STATE  STAFF  MEETS 

Members  of  the  state  staff  of  the  Prm’- 
idence  (K.I.)  Journal  and  Evening  Bul¬ 
letin.  held  their  third  annual  dinner 
March  8,  at  East  Greenwich,  R.I.  James 
F.  Kaveny  was  toastmaster. 


LUCKY  STRIKE  DENIES 
“LUCKY  NUMBERS” 

American  Tobacco  Co.  Tell*  News¬ 
paper  Rumors  Are  False — 
Imprint  Figures  Used 
to  Cbeck  Product 

The  American  Tobacco  Company, 
Inc.,  took  official  cognizance  of  a  "lucky 
number”  rumor  affecting  Lucky  Strike 
cigarettes  this  week  in  an  open  letter  to 
Joseph  G.  Mahar,  sports  editor  of  the 
Albany  (N.Y.)  Times-Union. 

In  his  column  recently,  Mahar  wrote 
about  the  widely  spread  rumor  that  the 
finder  of  a  pack  of  Lucky  Strike  cigar¬ 
ettes  wrapped  in  tin  foil  bearing  the 
number  “40”  would  win  $10,000  or 
$100,000  or  something  like  that  sum. 
Mahar  received  the  following  letter  this 
week  from  the  American  Tobacco  Com¬ 
pany,  111  Fifth  avenue.  New  York: 

“One  of  our  friends  in  Albany  recently 
sent  us  a  clipping  from  your  paper  com¬ 
menting  on  the  so-called  ‘Lucky  Num¬ 
bers’  stamped  on  the  tinfoil  of  packages 
of  Lucky  Strike  cigarettes  about  which 
rumors  of  prizes  have  lately  gained  some 
currency.  W^ith  the  thought  that  you 
would  like  an  explanation,  we  are  taking 
the  liberty  of  addressing  this  letter  to 
vou  for  yo'ur  possible  guidance  in  case 
further  inquiries  are  made. 

“The  American  Tobacco  Company  has 
never  offered  any  prizes  of  any  sort  for 
the  so-called  ‘Lucky  Numbers’  because 
such  offers  are  illegal  and  would  violate 
the  anti-lottery  provisions  of  the  postal 
laws.  The  number  on  the  tinfoil,  as 
correctly  explained  in  yo'ur  column,  is 
stamped  on  during  the  manufacturing 
process  to  help  us  check-up  on  the 
machine  and  operator  in  case  a  faulty 
package  is  discovered. 

“Some  inquiries  have  stated  that  the 
offer  was  made  over  the  radio.  Per¬ 
haps  you  would  like  to  show  this  letter 
to  yo'ur  radio  editor  so  he  can  know 
the  facts  in  case  some  of  your  readers 
ask  him  for  information.” 


gaged  in  newsjiaper  work.  One  of  the 


judge  Ferguson  brought  the  congress-  “  medical  student.  Two  other 

women  were  trained  nurses. 


.  ,  V  1  •  j  j  I  j  order  to  pet  the  “feer*  of  the  thing  lie- 

.And  so  Golder  ap<d.wzed  and  asked  ^^.^e  sending  these  people  into  the  field. 


the  writer  just  undertook  a  round  of  the 


tive.  It  was  nasty  medicine  but  excell¬ 
ent  evidence.  He  was  later  fined  $2!^0 


These  early  experiences  revealed  some 
of  the  things  the  investigating  staff 
would  have  to  face,  but  they  went  at  it 
fearlessly  and  bravely,  taking  plenty  of 
punishment  before  they  completed  their 
work. 

In  each  instance  where  a  pair  of  in¬ 
vestigators  called  on  a  quack,  a  second 


the  next  few  days.  Thus  there  were 
four  ■witnesses  in  each  case. 

Detailed  reports  of  the  day’s  activities 


only  way  to  kill  quackery  is  through  under  the  general  heading :  “Bootlegging 
publicity.  ...  the  Healing  Arts.” 

Following  their  conviction,  the  fake  McCaleb  furnished  concurrent  copv 
healers  were  fined  in  amounts  ranging  on  the  evils  of  quackery,  the  weaknesses 
from  $1.^  and  costs,  to  $350  and  costs,  in  the  medical  laws,  suggestions  for 
Two  were  sent  to  jail,  one  a  quack  who  their  correction  and  the  progress  of  the 
used  a  hypodermic  needle  for  the  injec-  district  attorney  in  forging  ahead  on 
tion  of  “cancer  serum”,  the  other  a  youth  the  evidence  supplied  by  the  Record. 


There  is 

no  substitute  for  the 
Star-Telegram  and 
Record  -  Telegram. 
140,000  daily  circu¬ 
lation  in  FortNX/orth 
and  West  Te  xas. 


Fort  Worth  Star  Telegram 

3?ort  iDortli  eiefitain 


As  a  general  precaution  against  the 
piissibility  of  later  claims  on  the  part 


AMON  G.  carter  a  L  SHUMAN 

p,t»tdrml  and  Pubhttker  V,et.l‘ffd*Ht  tad  Adv  Dtrtttar 

riwrter  M*mbrr.  Audit  Burr«u  of  rirruUttOfi* 


★ 


LARGEST  aRCULATION 
IN  TEXAS  ^ 


★ 


The  Gannett  Newspapers 


BROOKLYN  DAILY  EAGLE 


The  EAGLE  is  3rd  in  ISetv  York  City  in  total  advertising  linage 


Albany  Evening  News  ::  Albany  Knickerbocker  Press  ::  Olean  Herald  ::  Plainfield,  N.  J.,  Courier-News  ::  Elmira  Star-Gazette-Advertiser 
Elmira  Sunday  Telegram  ::  Newburgh-Heacon  News  ::  l^tica  Observer-Dispatch  ::  Malone  Telegram  Ogdensburg  Republican- Journal 
Rochester  Democrat  it  Chronicle  ::  Rochester  Times  Union  ::  Brooklyn  Daily  Eagle  ::  Ithaca  Journal-News  ::  Hartford,  Conn.,  Times 

Reprenented  by  J.  P.  MrKINNEY  &  SON  —  New  York  —  ChiraKo  —  San  Franei!<co 


y  BROOKLYN^ 

f  with  over  1 

500,900  , 

families  is  one  of 
the  thirteen  rich 
home  markets 
.  served  by  i 

LgannettJ 

^  J>fewspapers Mj 


and  those  who  know  this  immense  market  best  regard 
the  EAGLE  as  the  bedrock  of  their  sales  efforts. 


b'rederick  Loeser  used  1,595,356  EAGLE  lines  in  1930 
Abraham  &  Straus  used  1,176,787  EAGLE  lines  in  1930 


While  from  general  advertisers  come  such  statements 
as  this: 


‘Since  we  began  to  furnish  our  Guasti  wine  jellies  for  your  Home  Guild 
luncheon  and  to  advertise  them  in  the  EAGLE  we  have  secured  splendid 
distribution  in  Brooklyn  and  Long  Island,  including  three  of  the  largest 
chain  store  systems.’ — Italian  Vineyard  Company 


/  ■ 
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“CIRCULATION  VALUE”  OF  HIGHWAYS 
JUSTIFIES  TAX,  LAWMAKERS  TOLD 


State  Spends  Millions  to  Improve  Roads,  Then  Advertisers 
Get  Benefits  for  Nothing,  Proponents  of  Signboard 
Levy  in  New  York  Declare 


The  State  of  New  York,  spending 
$50,000,000  a  year  for  improved 
roads,  is  creating  a  new  “circulation 
v’alue”  of  public  highways,  but  billboard 
advertisers  pay  nothing  in  return  for  it, 
proponents  of  the  Hofstadter-Zimmer- 
man  bill  to  tax  outdoor  advertising  signs 
argued  at  a  public  hearing  before  the 
judiciary  committee  of  the  State  Assem¬ 
bly  at  Albany  on  March  11. 

group  of  100  women,  representing 
400  scenic  beauty,  garden  and  public  wel¬ 
fare  clubs  in  the  state;  representatives  of 
business  men's  associations,  officials  of 
the  New  York  State  Hotel  Men’s  Asso¬ 
ciation  and  Col.  Frederick  Stuart  Greene, 
state  commissioner  of  public  works, 
were  lined  up  in  favor  of  the  billboard 
tax  at  the  hearing. 

But  the  pleas  of  labor  union  dele¬ 
gates,  who  predicted  thousands  would  be 
thrown  out  of  work  by  the  measure  if 
enacted  into  law,  and  the  arguments  of 
farmers  that  the  people  do  not  own  an 
“easement  of  \Sew”  along  the  highways 
have  doomed  the  bill  to  defeat  again,  it 
was  indicated  by  the  remarks  of  Edmund 
B.  Jenks,  veteran  chairman  of  the  As¬ 
sembly  Tudiciary  Committee. 

The  Hofstadter-Zimmerman  bill,  in¬ 
cidentally  a  bi-partisan  measure,  would 
require  a  $2t)0  annual  license  fee  and  a 
tax  amounting  to  five  cents  a  square 
foot.  It  would  apply,  however,  only  to 
signboards  erected  along  state  highways 
outside  the  limits  of  incorporated  cities 
and  villages.  This  provision  was  inserted 
to  appease  a  large  number  of  national 
advertisers  and  theatre  men  who  l)elieve 
in  the  value  of  billboard  advertising  in 
cities,  and  to  stress  the  fact  that  the 
proposed  law  is  not  intended  to  tax  sign¬ 
boards  out  of  existence  but  merely  to 
regulate  them  along  arterial  roads. 

The  fact  that  the  taxpayers  are  spend¬ 
ing  huge  sums  each  year  to  build  fine 
roads  for  recreational  puriwses  and  cer¬ 
tain  advertisers  are  deriving  l)enefits 
without  directly  paying  for  them,  at  the 
same  time  they  defeat  the  purpose  of  the 
new  roads,  was  developed  into  a  new 
line  of  attack  by  Col.  Greene  and  Meade 
C.  Dobson,  speaking  for  the  Long  Island 
Chamber  of  Commerce.  Their  argu¬ 
ments  on  this  point  superseded  the  time¬ 
worn  cry  for  scenic  beauty  alone. 

Mr.  tXibson  pictured  I>ong  Island's 
road  system  as  “shoestring  slums”  littered 
with  rows  of  billboards.  He  told  the 
committee  that  advertisers  pay  for  bill¬ 
board  space  according  to  the  amount  of 
estimated  traffic  along  the  road. 

Debate  over  the  bill  became  acri¬ 
monious  when  Col.  Greene  declared  he 
would  continue  to  erect  screens  in  front 
of  all  signs  that  obstructed  beauty  or 
menaced  safety  along  the  state  highways. 
.\ssemblyman  Stone  of  Syracuse  inter¬ 
posed  with  the  assertion  that  the  “people 


A  circulation 
that  has  more 
than  doubled  in 
the  last  ten  years/ 


Now  more  than  fllMKM* — VKT  r'II> 


The  Portland  News 
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pay  for  the  roads  and  they  pay  for  the 
advertising.” 

“Well,  ril  put  up  screens  if  I  have 
to  go  to  jail ;  at  least  it  will  be  for  a 
good  cause,”  retorted  the  colonel,  who 
said  he  was  speaking  as  a  taxpayer  and 
as  the  representative  of  11,000,000 
people  in  New  York  state.  "The  state 
spent  $6,000,000  to  build  the  new  mid- 
Hudson  bridge  at  Poughkeepsie,”  he  re¬ 
lated,  “and  on  the  day  it  w'as  opened 
contracts  w’ere  let  for  seven  huge  bill¬ 
boards  along  the  beautiful  approach 
road.  We  cut  this  road  through  a  moun¬ 
tain  wilderness.  Before  it  was  built,  the 
wilderness  wasn’t  worth  a  cent  for  ad¬ 
vertising  purposes,  but  as  soon  as  a 
good  road  was  there,  advertisers  erected 
big  boards  that  would  have  cut  off  the 
entire  scenery  from  motorists.  But  I 
stopped  them.  I  had  big  screens  built  in 
front  of  the  signs,  and  caused  them  to 
al)andon  the  plan.” 

“We  don’t  expect  to  do  away  with 
signboards  entirely,”  Col.  Greene  went 
on.  “but  we  do  want  to  regulate  them 
and  place  them  where  they  won’t  be  a 
menace  to  life  and  limb.  Besides,  the 
state  should  receive  some  return.” 

In  answer  to  claims  made  by  labor 
unions  that  several  thousand  men  would 
l)e  added  to  the  ranks  of  the  umemployed. 
Col.  Greene  declared  that  less  than  -seven 
per  cent  of  all  the  billboards  in  the  state 
are  located  on  rural  property  within  the 
jurisdiction  of  the  proposed  law.  And 
most  of  these  signs,  he  said,  are  painted. 
Thus,  printers,  pressmen  and  bill  posters 
would  not  lose  their  jobs. 

Opening  the  argument  against  the  bill. 
William  Robertson,  secretary  of  the  New 
York  City  .Allied  Printing  Ifrades  Coun¬ 
cil,  referred  to  “the  calamity  of  the  age 
in  the  printing  industrv — the  collapse  of 
the  New  York  World.”  He  declared  the 
Zimmerman  measure  would  add  to  flie 
woes  of  the  industry  bv  causing  a  3.5  per 
cent  reduction  in  billbiard  advertising. 

“There  would  be  no  roads  witliout 
industry,  and  advertising  is  the  dynamic 
force  of  industry,”  argued  .1.  A.  Con¬ 
way,  on  behalf  of  New  York  City  press¬ 


men.  “Radio  has  cut  down  the  amount 
of  printed  advertising  in  newspapers  and 
we  can’t  afford  to  lose  any  more  by  cur¬ 
tailment  of  billboard  advertising,”  he 
said. 

Assemblyman  Stone  backed  up  the 
arguments  of  the  labor  men  with  the 
assertion  that  “labor  can’t  prosper  until 
industry  is  prosperous.” 

Claude  J.  Holding,  secretary  of  the 
New  York  State  Hotel  Men’s  Associa¬ 
tion,  which,  he  said,  spends  $5,000,000  a 
year  for  roadside  signs,  put  the  associa¬ 
tion  on  record  in  favor  of  the  tax,  “in 
the  interest  of  stabilizing  the  billboard 
industry.” 

“Hotel  men  are  not  in  favor  of  abol¬ 
ishing  all  signs,  although  even  that  has 
been  Urged  by  Gen.  J.  Leslie  Kincaid, 
president  of  the  American  Hotels  Cor¬ 
poration,  but  they  do  want  proper  con¬ 
trol  so  that  signs  won’t  be  a  nuisance 
and  drive  tourists  away  from  our  roads,” 
Mr.  Holding  told  the  legislators.  “The 
use  of  the  highways  is  a  privilege,  not  a 
right,  and  we  are  willing  to  pay  for 
regulation.” 

The  psychology  of  color  in  advertising 
entered  into  the  debate  when  Albert 
Bard,  an  attorney,  representing  the  Na¬ 
tional  Committee  for  Preservation  of 
Roadside  Beauty,  as.serted  that  people 
won’t  patronize  a  product  if  they  dislike 
the  advertising. 

“Don’t  you  like  the  colors  of  the  Shell 
Oil  Company  signs?”  Mr.  Bard  was 
asked  by  ?  member  of  the  committee. 

“I  think  the  Shell  Oil  signs  are  the 
worst,  the  most  offensive  ones  along  our 
roads.”  Mr.  Bard  renlied. 

“But  you  will  admit  that  the  Shell 
company  is  giving  the  Standard  Oil  Com¬ 
pany  .a  grmd  run  ?”  came  back  another 
solon,  to  which  Mr.  Bard  answered; 

“Well,  the  Standard  Oil  Company  has 
taker  down  hundreds  of  its  signs  on 
Cahiornia  roads.” 

Mr.  Bard  devoted  his  remaining  argu¬ 
ments  to  the  legal  phase  of  taxing  bill- 
hoards.  citing  zoning  laws  as  parallel 
ai'thoritv  for  the  state  to  rerulate  road¬ 
side  advertising  under  the  expressed 
police  power. 


READER  BOUGHT  SPACE 
TO  FIND  SULLIVAN 


World’*  Humorous  Writer  Replies 
That  He  Was  “Struck  From 
Behind,’’  Ruining  Trousers — 

Now  on  New  Yorker 


The  following  advertisement  ap¬ 
peared  on  March  4  in  the  Public  No¬ 
tices  section  of  the  New  York  Herald 
Tribune: 

“Frank  Sullivan,  where  are  you? 
Have  looked  in  every  paper.  Can’t  live 
without  you  in  this  family.  Z-76  Herald 
Tribune.” 

Sullivan  was  a  popular  humorous 
writer  on  the  late  World. 

The  following  night  the  Herald  Trib¬ 
une  received  the  following  missive: 

“In  reference  to  the  inquiry  of  Z-76, 
in  the  Public  Notices  Department  of  the 
Herald  Tribune,  I  beg  to  state  that  I 
don’t  know,  but  am  making  every  ef¬ 
fort  to  find  out.  I  was  walking  along 
minding  my  own  business  when  some¬ 
thing  hit  me  from  behind,  practically 
ruining  my  best  pair  of  serge  pants.  It 
is  all  very  strange,  but  probably  for  the 
best. 

“If  I  discover  any  determinations  as 
to  my  present  whereabouts  I  will  be  only 
too  glad  to  share  them  with  my  unknown 
friend  of  this  morning’s  advertisement. 
Until  then,  hello,  everybody. 

“Frank  Sullivan." 

Early  the  next  day  F.P.A.,  of  the 
Conning  Tower,  former  World  feature 
now  in  the  Herald  Tribune,  solved  the 
mystery  with  information  that  Sullivan 
had  announced  “that  he  was  about  to 
put  his  whereabouts,  described  in  news¬ 
paper  contracts  as  unique,  special  and 
extraordinary,  into  the  office  of  the  New 
Yorker.” 


GAME  NETS  $1,600 

.A  basketball  game,  staged  recently  by 
the  Omaha  Bec-Xcto.f  sports  department 
for  needy  children,  netted  $1,600. 


E  GYPT^S 

ASSnriATED  DAIL IE!5 


The  newspapers,  eomprising  Egvpt’s  Associated  Dailies 
promise  the  following  ininimuin 


FOR  EmCIENCY 
NET  PRODUCT 
and  PROFIT 


COOPERATION  TO  ADVERTISERS 


using  2,800  lines  or  more  of  advertising  to  be  run 
within  one  year,  and  more  cooperation  on  large 


GET  A  DUPLEX 


contracts; 


“SUPER-UNIT”  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 


A  press  for  every  newspaper. 
A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 


1.  Visit  prospects  with  advertisers’  salesman. 

2.  Solicit  tie-up  advertisements  from  local  dealers. 

3.  Notify  dealers  of  advertising  campaigns  and 
suggest  that  they  amply  stock  up  on  the  goods 
to  he  advertised,  and  that  they  make  window 
displays  of  the  goods  to  be  advertised. 

4.  Furnish  city  route  lists. 

.5.  Check  up  on  advertisers  distribution. 

6.  Fay  careful  attention  to  insertion,  billing  and 
checking  copy  details. 


THESE  P.APERS  COOPERATE  WITH  ALL  THEIR 
ADVERTISERS 


Our  Customers 
I  Write  Our  Ads 


St.  Louis  (Mo.)  Star 


Springfield  (Mass.) 
Shopping  News 


Mount  C.armel  Republican-Register 
Du  Qiioiii  Call 
('arhnndale  Free  Press 
Harrisburg  Register 
Marion  Republican 
Lawrenceville  Record 


Ontralia  Sentinel 
West  Frankfort  .4merican 
Murphyshoro  Independent 
Eldorado  Journal 
Cairo  Citizen 
Benton  Evening  News 


Mount  Vernon  Register  News 


Charlottetown  (P.  E.  1.)  Patriot 


Liberal  (Kansas)  News 
Chicago  Kung  Shong  Yat  Po 


NOT  Tribune  Towns 


S: 
u  & 

m 


NOT  in  socalled  “49th  State" 


I  FOR  INFORnATIOig-WRrfE5ECRtTARY-MABION.ll.Uj 


New  York  World -Telegram 

A  SCRIPPS-HOWARD  NEWSPAPER 

B Y - OF - A N D -F O R  NEW  YORKERS 


■i  <«>  «i* 


M  tM  Mt  «!• 


M  Ml  ^4r  «if)  .« 


Sell  New  York  at  Lower  Cost 


.  4  great  newspapers  now  are  one 
.  NOW  .  .  .  ONE  giant  medium  through  which 
.  to  sell  New  York 

.  at  65c  a  line  . .  .  temporarily  . .  .  which  is 
,  former  open  rate  of  Evening  World  alone  . . .  and 
.  only  20c  more  than  former  Telegram  rate 
.  thus  presenting  a  tremendous 
.  circulation  bonus 
.  new  contract  now  offers  year’s 
.  rate  protection 

.  economy  is  the  huy-word  in  1931 
.  here’s  a  low  rate  in  line  with  low 
.  commodity  prices 
.  and  here’s  greatest  selling  power  in 
.  America’s  greatest  market 


AND  ADVERTISING  AGENCIES 


All  advertisers  having  contracts  with  The 
World  newspapers  alone  or  with  The  World 
and  New  York  Telegram  will  he  accorded 
the  same  rates  as  provided  in  their  contracts 
with  the  Press  Publishing  Company  for 
Evening  World  advertising.  Thus  adver¬ 
tisers  will  he  offered  space  in  the  consolidated 
newspaper  at  the  rates  previously  paid  for 
space  in  the  Evening  World  alone.  Tempo¬ 
rarily  at  least.  General  Advertisers  without 
World  contracts  will  be  accorded  a  flat  rate 
of  6i>c  per  line  for  the  consolidated  circula¬ 
tion  of  all  four  papers  in  the  new  paper, 
the  New  York  World-Telegram — advertisers’ 
most  sensational  buy  for  1931. 
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Circulatio n _ 

MIDWEST  ASSOCFaTION 
ELECTS  HOFFMANN 

R.  E.  Mohler  Made  Fir»t  Vice-Pre»i- 

dent  by  Circulator*’  Group- 
Salary  Voted  for  Secretary 
Boyd 

(B.v  telegraph  to  Ei>ito«  &  Publish f.r) 

Sr.  Louis,  Mo..  March  11. — L.  J. 
Hoffmann.  St.  Louis  Star,  in  the  annual 
election  today  was  advanced  to  presi¬ 
dent  of  the  Midwest  Circulation  Man¬ 
agers’  .Association,  and  R.  E.  Mohler, 
Colorado  Springs,  was  chosen  first  vice- 
president.  Floyd  Hockenhull,  Topeka, 
was  elected  second  vice-president,  and 
G.  R.  Boyd,  Independence.  Mo.,  was  re¬ 
elected  secretary-treasurer. 

The  following  were  elected  directors: 
B.  L.  Riggs,  Hot  Springs,  Ark. ;  R.  W. 
Wohlford,  Topeka,  Kans. ;  Max  Ham- 
bacher,  Oklahoma  City ;  Walter  Rey¬ 
nolds,  Fremont,  Neb.;  J.  Lowell  Peasley, 
Fort  Collins.  Colo.,  and  C.  E.  Lemon, 
St.  Joseph,  Mo. 

The  next  convention  will  take  place 
at  Hot  Springs,  Ark.,  Feb.  10,  11,  12, 
next  year. 

Hoffmann  was  nominated  by  _  D.  J. 
Hanlon  of  the  St.  Louis  Post-Disf>atch. 

The  election  of  Hockenhull  was  recog¬ 
nition  of  work  he  performed  for  the 
organization.  The  retiring  president,  L. 
\\’.  McFetridge,  said  that  Hockenhull 
alone  had  obtained  the  displays  in  the 
program  brochure,  from  which  a  profit 
of  about  $500  would  lie  realized.  Secre¬ 
tary  Boyd  was  praised  and  the  associa¬ 
tion  voted  to  pay  this  officer  $120 
annually,  retroactive  for  this  year. 

In  an  address  on  uniform  rates  for 
handling  newspapers  by  bus  and  electric 
and  steam  railroad  baggage  cars,  Mr. 
Hoffmann  suggested  that  the  association 
should  try  to  have  carriers  establish  a 
flat  rate  of  50  cents  per  100  pounds  and 
abolish  zones.  President  McFetridge 
appointed  C.  E.  I>emon  of  St.  Jo.seph, 
Ralph  Seeman  of  St.  Louis  and 
Mr.  Hockenhull  as  a  committee  on 
transportation  to  proceed  singly  and 
also  coojierate  with  I.C.M.A. 

A  feature  of  the  convention  was  the 
award  of  prizes  to  members  whose 
remarks  were  deemed  most  instructive  or 
valuable.  The  winners  were  Vernon 
Kelso,  Shawnee,  Okla. ;  Lloyd  Smith, 
Kansas  City,  K^s.,  and  R.  E.  Moore, 
Colorado  Springs. 

Mr.  Seeman,  St.  Louis  Globe-Demo¬ 
crat,  delivered  an  address  on  hiring, 
training  and  managing  the  adult  help  of 
the  circulation  department;  J.  N.  Eisen- 
lord,  circulation  director  of  Chicago 
Daily  News,  spoke  on  the  relation 
between  the  International  Circulation 
Managers’  Association  and  the  sectional 
organization,  and  D.  F.  Steele,  of  Pueblo 
Star-Journal,  talked  on  what  is  the  best 
plan  by  which  a  newspaper  can  sell  the 
idea  of  the  business  of  carrying  papers. 

Douglas  Martin,  St.  Louis  Glolie- 
Democrat,  talked  on  promotion ;  Howard 
Stodghill,  circulation  and  business  man¬ 
ager  of  Louisz’ille  Courier-Journal,  dis¬ 
cussed  “Newspaper  Boy  Welfare’’  and 
Floyd  Smith,  Kansas  City,  told  of  train¬ 
ing  carriers. 

Elzey  Roberts,  publisher  of  the  Star 
and  chairman  of  the  radio  committee  of 
the  American  Newspaper  Publishers 
.Association  discussed  informally  the 
relationship  between  newspapers  and  the 
radio.  He  said  that  the  radio  had 
become  virtually  a  competitor  to  the 
newspapers,  and  the  anomaly  is  that  the 
radio  obtains  support  from  the  press. 

The  visitors  were  guests  of  the  _St. 
Louis  Newspaper  Publishers’  Association 
at  a  dinner-dance  and  luncheon  and  on 
a  sightseeing  trip,  which  included  inspec¬ 
tion  of  the  new  auxiliary  plant  of  the 
Post-Dispatch.  Visiting  women  were 
entertained  by  Mrs.  D.  J.  Hanlon,  St. 
Louis  Post-Dispatch ;  Mrs.  Ralph  See¬ 
man,  St.  Louis  Globe-Democrat,  and 
Mrs.  L.  J.  Hoffmann.  St.  Louis  Star. 


Giving  Cooking  Lecture* 

Nancy  Cary,  home  economics  expert, 
Philadelphia  Public  Ledger,  is  conduct¬ 
ing  a  weekly  cooking  exposition. 


ACCEPTING  FARM  PRODUCTS 
FOR  SUBSCRIPTIONS 
LD  days  when  country  editors 
took  farm  products  in  pay¬ 
ment  tor  subscriptions  ■  were 
recalled  recently  uhen  the  Hunts¬ 
ville  (Ala.)  Daily  Times  offered 
for  a  period  of  30  days  to  accept 
chickens,  eggs  and  hams,  Irish  po¬ 
tatoes,  cotton,  hay,  corn,  etc.,  at  the 
highest  market  price,  as  pay  for 
subscriptions. 

“Back  in  pioneer  days  merchan¬ 
dise  was  used  for  money,”  said 
Eiditor  J.  E.  Pierce.  “Many  farm¬ 
ers  now  want  the  paper  but  haven’t 
the  rash  and  so  we  are  offering  to 
take  produce.” 


EISENLORD  TO  ADDRESS 
INTERSTATE  GROUP 

Circulation  Manager*  of  Five  State*  to 
Meet  in  Scranton,  Pa.,  March  17 — 
Scranton  Publi*her*  to  En¬ 
tertain  at  Luncheon 


John  N.  Eisenlord.  circulation  manager 
of  the  Chicago  Daily  Xetes  and  president 
of  the  International  Circulation  Man¬ 
agers’  Association,  will  address  members 
of  the  Interstate  Circulation  Managers’ 
.AsscKiation  at  their  annual  convention  in 
Scranton,  Pa..  March  17.  Mr.  Eisen- 
lord’s  address  will  lie  delivered  at  a 
luncheon  in  the  Hotel  C'asev  at  which 
the  circulation  managers  will  be  guests 
of  the  Scranton  newspaper  publishers. 

The  greater  part  of  the  convention  will 
l)e  devoted  to  discussions  of  prepared 
topics.  .Among  the  subjects  will  be  the 
probabilities  for  increased  circulation  in 
1931.  feasibility  of  co-operation  between 
competitive  newspapers,  results  of  good¬ 
will  contests  and  contests  among  boys, 
the  problem  of  circulation  expense,  and 
wholesale  prices. 

Monday  evening,  prior  to  the  conven¬ 
tion,  a  meeting  of  directors  will  be  held, 
and  W.  F.  Hoffman,  New  ^’ork  manager 
of  the  Audit  Bureau  of  Circulations,  will 
answer  questions  on  the  new  A.B.C. 
forms.  VV.  D.  Miller,  of  the  Washing¬ 
ton  Post  and  president  of  the  association, 
will  preside.  Other  officers  are  W.  L. 
l.ippincott,  Atlantic  City  (N.J.)  Press- 
Union,  first  vice-president:  John  H.  J. 
Kuntz.  J^ancaster  (Pa.j  Xrw  Era  and 
Intelligencer-Journal,  second  vice-presi¬ 
dent  ;  and  Charles  K.  Blasser,  York 
(Pa.)  Dispatch,  secretary-treasurer. 

.Among  those  who  will  read  papers  on 
prepared  topics  are :  G.  VV.  Manning, 
Sharon  (Pa.)  Xews-Telegraph ;  C.  T. 
Buck,  Scranton  Republican ;  .A.  D.  Wal¬ 
lace,  Washington  (D.C.)  Daily  Xnvs; 
B.  W.  Bloom.  /Pittsburgh  Sun-Telegraph ; 
E.  C.  Meslin,  Philadelphia  Public  Led¬ 
ger;  R.  Sturman,  Wilmington  (Del  ) 
Xncs-Joumal;  T.  Dunkley,  Paterson 
(N.J.)  Etvning  Nezvs;  1.  Isenberg,  Jer¬ 
sey  City  Jersey  Journal;  and  B.  H. 
VV'^alker,  johnstenvn  (Pa.)  Tribune. 


Party  For  Denver  Carrier* 

.A  banquet  for  carriers  was  given 
recently  by  the  Denver  Rocky  Mountain 
Xezi's.  About  400  attended.  The  pro¬ 
gram  included  a  carrier  salesmanship 
contest.  Lee  Casey,  News  Columnist, 
spoke  on  “The  Value  of  the  Carrier  to 
the  Newspaper.”  .A  10-piece  orchestra 
supplied  music. 


Carrier  Bill  Pa**e*  Senate 

The  bill  to  permit  North  Carolina 
newspaper  boys  to  work  lietween  the 
hours  of  5  a.  m.  and  8  p.  m.,  providing 
they  do  not  work  over  eight  hours  a  day, 
has  been  approved  by  the  state  senate 
and  passed  to  the  house.  Senator  Clark¬ 
son  introduced  the  measure. 


Di*continue*  Monday  Edition 

The  Parkersburg  (VV’.Va.)  Xeu'S, 
morning  paper,  recently  discontinue<l  its 
Monday  edition  and  is  being  published 
now  as  a  six-day  paper.  E.  .A.  Brast  is 
president. 


OHIO  GROUP  EXTENDS  MEETING 

Circulator*’  Convention  to  Be  Two- 
Day  Affair,  April  8—9  in  Columbu* 

The  29th  semi-annual  convention  of 
the  Ohio  Circulation  Managers’  Associa¬ 
tion  will  be  held  at  the  Neil  House, 
Columbus,  O.,  .April  8-9,  it  was  an¬ 
nounced  this  week  by  Glenn  L.  Cox,  of 
the  Springfield  Xetes  and  Sun.  secretary- 
treasurer  of  the  group.  Previous  meet¬ 
ings  have  (xrcupied  onlv  one  day.  but 
unusual  problems  facing  circulation 
managers  at  this  time  have  made  the 
time  extension  necessary,  Mr.  Cox  ex¬ 
plained. 

Walter  Hoots,  of  the  Cincinnati 
Enquirer,  is  chairman  of  the  program 
committee,  and  Frank  S.  Newel’,  of  the 
Toledo  Blade  and  president  of  the  asso¬ 
ciation  will  preside. 


Had  Booth  At  Outdoor  Show 

The  Grand  Rapids  (Mich.)  Herald 
booth  was  one  of  the  leading  attrac¬ 
tions  at  the  annual  West  Michigan  Out¬ 
door  Life  and  Motor  Boat  show  at  the 
Waters-Klingman  building.  Grand 
Rapids,  the  week  of  March  1-8.  Con¬ 
structed  to  appear  as  the  interior  of  a 
log  cabin,  the  booth  displayed  mount¬ 
ings  of  animals  found  in  western  and 
northern  Michigan. 


Conduct*  Cooking  School 

The  Trcntoti  (N.J.)  State  Gazette 
and  Times  sixinsored  its  fifth  annual 
cooking  and  home-making  institute 
March  10-13.  .Another  promotion  activ¬ 
ity  of  these  papers  was  a  “Better  Baby” 
contest  in  co-operation  with  the  city’s 
annual  health  show.  Prizes,  totaling 
$260.  were  awarded  March  7  by  Senator 
.A.  Crozer  Reeves,  president  of  the  Times 
Publishing  Company. 


Circulation  Manager  Appointed 

Kenneth  L.  Butler,  formerly  of  the 
Kno.rville  (Tenn.)  Journal,  Pontiac 
(Mich.)  Daily  Press,  and  Kansas  City 
Journal-Post,  has  become  circulation 
manager  of  the  liridgeport  (Conn.) 
Post-Telegram,  succeeding  Charles  M. 
Schofield,  resigned. 


City’s  History  Published 

The  first  authorative  history  of  Battle 
Creek.  Mich.,  prepared  by  H.  M.  Steg- 
man,  professor  of  journalism  at  Battle 
Creek  college,  has  been  issued  in  pam- 
iihlet  form  by  the  Rattle  Creek  (Mich.) 
Enquirer-Xeu’s.  It  consists  of  a  series 
of  radio  talks  given  over  the  daily’s 
station,  and  puhlished  first  in  the  New 
Year’s  edition  of  the  pajier. 


Spent  $3,120  On  Poor 

The  Toledo  Old  Newsboys’  Good- 
fellow  Association  has  spent  ^,120  for 
relief  work  out  of  the  money  it  received 
last  fall  selling  Toledo  newspapers.  Sev¬ 
eral  hundred  former  newspaper  boys 
sold  copies  of  the  Blade  and  Xews-Bec 
on  downtown  corners  and  in  office  build¬ 
ings  to  raise  the  fund. 


Award*  $10,000  In  Prize* 

The  Chicago  Tribune  has  awarded 
673  prizes  totaling  $10,000  for  correct 
solutions  of  its  “Ciame  of  Stamps”  con¬ 
test,  which  ran  for  14  consecutive  Sun¬ 
days.  The  first  prize  of  $L0(X)  was  won 
by  Harry  M.  Markley  of  West  Im- 
fayette,  Ind. 


Wor*ley  Succeed*  MeSweeney 

Frederick  \\'.  Worsley,  for  30  years 
with  Boston  newspapers,  has  been  ap- 
IKiinted  circulation  manager  of  the  Bos¬ 
ton  Reeord.  succeeding  Eugene  M.  Me¬ 
Sweeney.  Mr.  Worslev  has  spent  16 
years  on  the  Boston  American,  nine 
vears  on  the  old  Traveler,  and  five  on 
the  Herald-Traveler. 


Walker  Tran*ferred 

James  Walker,  of  the  home  office  cir¬ 
culation  staff,  IFaterbury  (Conn.) 
.-Imeriean-Republican.  has  been  placed 
in  charge  of  the  Torrington  district,  with 
headquarters  in  Torrington. 


PROGRAM  READY  FOR 
CIRCULATION  MEET 

Central  State*  Group  Will  Stre** 
Selling  Mail  Sub*cription* 
and  Carrier  Boy 
Training 


The  .solicitation  of  mail  subscriptions 
and  the  training  of  carriers  will  be  fea¬ 
tured  on  the  program  of  the  Central 
States  Circulation  Managers’  .Associa¬ 
tion’s  semi-annual  meeting  at  the  Con¬ 
gress  hotel  in  Chicago  March  24  and  25. 

The  program  was  prepared  by  C.  k! 
Jeffer.son  of  the  Des  Moines  (la.) 
Register-Tribune,  president  of  the  group 
and  James  F.  Jae,  also  of  the  Register^ 
Tribune,  and  incorporates  suggestions 
from  many  members. 

.Among  the  topics  listed  for  general 
discussion  are: 

“How  are  outlines  of  city  routes 
arranged?” 

“How  are  carriers  cash  bonded?” 

“Has  there  been  a  growing  tendency 
for  the  A.B.C.  to  make  deductions  in 
recent  audits?” 

“Should  a  circulation  manager  be  on 
the  board  of  .A.B.C.  directors?” 

’’To  what  extent  are  free  service  copies 
given?  Free  copies  to  employes?  How 
many  employes  are  entitled  to  a  free 
paper  ?” 

“VV'hat  effect  does  rural  box  delivery 
have  on  mail  subscribers  not  on  box 
routes” 

“VV’ho  has  used  an  airplane  ride  as  a 
premium?” 

“Who  has  any  new  street  sales  ideas?" 

“What's  new  in  newspaper  transporta¬ 
tion  facilities?” 

“How  to  change  from  office  owned  to 
independent  .system?” 

“How  to  keep  down  unaccounted-for 
copies?” 

“How  to  use  sample  copies  effectively 
on  mail  solicitation?” 

“Should  mail  suhs  be  accepted  in  a 
town  where  carrier  service  is  main¬ 
tained?” 

“Bonus  versus  special  rate  where  extra 
compensation  for  service  is  deserved?” 

■‘\\’hat  size  route  makes  for  greatest 
efficiency?” 

The  speakers’  program  includes  talks 
bv  pr.  Cleorge  H.  Gallup,  of  the  school 
of  journalism,  Drake  University,  Des 
Moines,  la.,  on  “What  Do  Newspaper 
Readers  Read  ?” ;  George  W.  Hartt, 
I.ogansport  (Ind.)  Press,  “How  to  Pro¬ 
duce  New  Subs  on  Morning  Paper”; 
R.  W.  Haynes,  Benton  Harbor  (Mich.) 
Neziv-Palladium,  “Handling  Mail  Solici¬ 
tors  and  Their  Commissions”;  William 
Buckherg,  Aurora  (Ill.)  Beacon-News, 
and  William  J.  Arndt,  Dubuque  (la.) 
Telegraph-Herald,  “Use  of  Circulars 
and  Salesmen  to  Get  Mail  Subscrip¬ 
tions”:  William  G.  Mercier,  Fort  U'aym 
(Ind.)  Journal  Gazette,  “Using  Prizes 
and  Magazine  Clubs  to  Get  Results”; 
and  Ray  S.  South,  Indianapolis  News, 
“Clubhing  Arran  ements  with  Local 
Dailies — and  Proverb  CMntest”. 


Start*  Limerick  Conte*t 

The  Buffalo  Times  has  started  a 
limerick  contest  under  the  direction  of 
Willis  Evans,  promotion  editor.  _A 
daily  prize  of  ^5  and  a  major  prize 
of  $100  are  being  offered. 


Printing  Three  Edition* 

The  Yonkers  (N.Y.)  Statesman  is 
now  issuing  three  daily  editions.  The 
new  edition  first  appeared  March  3.  The 
Statesman’s  Home  goes  to  press  at  11:30 
a.  m. ;  the  city  edition,  at  1  p.  m.,  and  the 
final  at  3  p.  m. 


Held  Birdhou*e  Conte*t 

The  Denver  Post's  annual  birdhouse 
contest  was  held  recently.  In  addition 
to  numerous  prizes,  every  hoy  and  girl 
who  submitted  a  box  was  given  a  new 
$1  bill.  .A1  Birch,  promotion  manager, 
was  in  charge. 


Cooking  School  In  Buffalo 

The  Buffalo  Es’ening  S^ews  will  con¬ 
duct  its  sixth  annual  cooking  school  m 
that  city  beginning  March  17.  'under  the 
direction  of  Miss  Jessie  M.  DeBoth. 
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FUND  RAISED  BY  ARKANSAS  PAPER 
FEEDS  5,000  CHILDREN  DAILY 

Appeal  Sent  by  Helena  World  to  Newspaper  Publishers 
Throughout  Country  Brought  Big  Response — Fund  Now 
at  $4,000 — Red  Cross  to  Stop  Relief  Work  March  15 


'  / 


(Special  to  Editor  St  Publisher) 

HELKNA,  Akk.,  March  9. — F'ive 
thousand  school  children,  both  white 
and  Negroes,  are  being  fed  hot  lunches 
daily  in  Phillips 
county  from  do¬ 
nations  of  food 
and  money  that 
poured  into  the 
Helena  IV  or  Id 
after  an  appeal 
for  aid  was  sent 
out  on  Feb.  2,  by 
Charles  M . 
Young,  publisher, 
to  fellow  pul> 
lishers  of  the 
nation. 

The  situation 

'  Charles  M.  Young  school  of¬ 

ficials  was  put  up 
to  the  Helena  World.  The  people  of 
Arkansas  had  iK-en  through  the  worst 
crisis  in  the  history  of  the  state.  They 
had  given  all  they  could. 

Conceiving  the  idea  that  fellow  pub¬ 
lishers  might  aid  if  they  knew  of  the 
conditions  among  school  children  and 
having  faith  in  the  men  of  the  Fourth 
Estate,  the  Helena  World  sent  out  two 
hundred  letters  to  newspapers  in  states 
untouched  by  drouth  and  floods. 

The  response  was  far  beyond  expec¬ 
tations.  Sixty  publishers  immediately 
sent  checks,  ranging  from  $5.00  upward. 
A  check  for  $1.0(K)  was  received  from 
William  Randolph  Hearst. 

Many  newspapers  published  excerpts 
from  the  letter  sent  by  the  Helena  pub¬ 
lisher  and  contributions  began  iiouring 
in  from  readers  of  these  new’spajiers. 
Such  donations  ranged  from  $1.00  to 
$100. 

The  fund  now  has  grown  to  $4,000. 

In  addition,  C.  E.  Adams,  of  the 
Montrose  (Col.)  Press,  obtained  through 
his  paper  three  carloads  of  food  which 
were  shipjied  to  Helena.  Two  carloads 
were  in  turn  sent  to  two  neighboring 
counties  to  aid  in  the  feeding  programs 
in  schools  there.  The  Benton  Harbor, 
(Mich.)  Neti’s-PaJIadium.  collected  and 
sent  20  tons  of  food  in  a  five-truck  motor 
caravan,  accompanied  by  the  city  editor 
of  the  newspaper  and  the  mayor  of  Ben¬ 
ton  Harbor,  .\fter  a  visit,  these  men  re¬ 
ported  that  the  food  was  greatly  needed 
and  that  their  mission  had  been  of  great 
value. 

Individual  growers  in  California,  Colo¬ 
rado  and  South  Dakota  sent  lieans, 
prunes  and  raisins.  The  Seattle  (Wash.) 
Star,  wired  it  could  send  a  trainload  of 
food,  but  this  offer  was  turned  over  to 
the  Red  Cross. 

Results  of  the  feeding  program  are 
already  being  reported  by  teachers  and 
school  officials.  Greater  need  for  these 
lunches  will  be  felt  after  March  15,  since 
the  Red  Cross  lias  announced  it  will 
close  its  relief  work  in  the  drouth  strick¬ 
en  states  on  that  date. 

School  attendance  has  been  increased 
from  25  to  45  per  cent.  The  morale  of 
the  pupils  has  been  noticeably  improved 
and  keener  interest  in  their  studies  has 
been  exhibited. 

Many  local  civil  organizations  and  in¬ 
dividuals  are  co-operating  in  the  prep¬ 
aration  and  distribution  of  the  food. 
Most  of  the  food  is  purchased  whole¬ 
sale  and  delivered  to  the  courthouse, 
where  it  is  given  out  to  teachers  who 
call  for  their  allotments  on  Saturdays. 
Dieticians  have  worked  out  their  menus, 
and  give  recipes  for  cooking  the  raw 
materials.  The  children  bring  their  own 
bowls  and  spoons  to  their  schools. 

“The  publishers  who  assisted  in  this 
great  work,”  Mr.  Young  said  in  a  state¬ 
ment  to  Editor  &  Publisher,  “Can  feel 
a  good  deal  of  satisfaction  when  they 
realize  that  their  contributions  will  en¬ 
able  us  to  continue  the  feeding  program 
until  the  close  of  school.” 

No  part  of  the  fund  raised  has  been 
or  will  be  spent  in  salaries  or  expenses 


incident  to  raisin"  the  fund,  he  said. 
The  Helena  World  has  borne  all  expen¬ 
ses  necessary  to  collect  and  distribute 
the  fund  a-.d  has  answered  hundreds  of 
letters  in  the  past  three  weeks. 

The  Helena  World  is  owned  and  pub¬ 
lished  by  Charles  M.  Young  and  Mrs. 
Young.  They  have  seven  children  of 
their  own. 

CARRIERS  GOOD  STUDENTS 

78  Out  of  100  Are  Average  or  Better, 
Dea  Moinea  Dailies  Find 

A  recently  completed  survey  of  the 
grades  of  700  Des  Moines  Hei/ister  and 
Tribune  carrier  salesmen  in  42  Iowa 
cities  and  towns  revealed  that  78  out  of 
100  were  average  students  or  better. 

Although  the  survey  included  less  than 
one-fourtli  of  the  organization  of  3,235 
lioys,  it  is  believed  to  represent  accur¬ 
ately  the  scholastic  standing  of  the  whole 
group. 

The  survey  shows  that  the  carriers 
are  even  better  students  than  their 
schoolmates  not  on  routes.  The  table 
of  percentages  commonly  used  in  schools 
for  comparative  purposes  lists  69  per  cent 
of  all  students  in  the  average  or  better 
class  as  compared  with  the  78  per  cent 
of  Register  and  Tribune  carrier  sales¬ 
men  in  the  same  class. 

The  Regi.ster  and  Tribune  attributes 
this  superior  showing  to  four  factors ; 

1.  Carriers  have  the  benefits  from 
healthful  walks  in  the  fresh  air  and  con¬ 
sequently  have  fewer  attacks  of  sickness. 

2.  Their  attend'’nce  is  more  regular 
because  of  better  health. 

3.  Their  minds  are  keener  and  they  are 
capable  of  comprehending  more  quickly 
and  expressing  themselves  more  clearly 
because  of  their  training  on  routes. 

4.  Extreme  care  is  taken  in  the  selec¬ 
tion  of  boys  for  the  routes. 

STUDYING  TRUCK  TAX 

Memphis  Trying  to  Decide  How  Much 
Express  Company  Must  Pay 

Memphis  papers  are  watching  w'ith 
interest  an  investigation  being  made  by 
the  city  attorney  to  determine  the  taxes 
the  Railway  Express  .\gency  must  pay 
on  its  new  advertising  business. 

Tbe  agency  is  using  the  sides  of  its 
trucks  for  signboard  advertising.  The 
question  is :  Shall  the  express  agency 
pay  $25  on  all  of  its  trucks  or  $25  for 
each  ?  The  statute  which  is  puzzling 
city  authorities  says: 

“All  persons,  companies  or  corpora¬ 
tions  advertising  on  the  .streets  by  means 
of  banners,  floats,  or  cartoons  or  any 
other  means  of  like  nature,  in  cities, 
towns  or  taxing  districts  of  50,(XX)  in¬ 
habitants  or  over,  each  per  annum  $25.” 


WHY  NOT 
INVESTIGATE 
THE 

LUDLOW 


Ludlow  Typ)ograph  Co. 

"i-oyL  Clybourn  Avenue 
Chicago,  Illinois 


CONTEST  PRIZES  AWARDED 

The  Sl'riiififield  (Ill.)  State  Register 
was  host  March  7,  to  the  children  who 
participated  in  the  picture  collection  con¬ 
test  it  sponsored  the  past  few  weeks  in 
cooperation  with  the  Springfield  Art  As¬ 
sociation  and  announced  distribution  of 
$1(K)  cash  awards. 

TO  RECORD  WORLD’S  END 

Harper’s  to  Publish  Book  on  Daily’s 
Passing  by  Staff  Writers 

The  story  of  the  New  York  World's 
passing  will  soon  be  told  in  book  form 
liy  former  members  of  its  news  staff 
under  the  direction  of  James  W.  Barrett, 
ciiy  editor,  who  signed  a  contract  with 
1  larper  &  Bros,  last  week  for  publica¬ 
tion  of  “The  End  of  the  World.”  Bar¬ 
rett  has  already  given  out  assignments. 

.Among  those  who  will  write  parts  of 
the  book  are  John  L.  Heaton,  former 
editorial  writer ;  Benjamin  Franklin, 
night  city  editor;  Alexander  Schlosser, 
assistant  day  city  editor ;  Herbert  Bayard 
Swope,  one-time  executive  editor ;  Frank¬ 
lin  P.  .Adams,  Heywood  Broun,  Frank 
Sullivan.  Elsie  McCormick,  and  Joe 
Wilcinski,  tbe  latter  head  of  the  day 
office  boy  staff. 

Rollin  Kirby  and  Denys  Wortman  will 
contribute  drawings,  and  Robert  Littell, 
former  dramatic  critic,  will  report  on 
the  drama  of  the  World’s  last  night, 
(ieorge  Hall,  political  reporter;  John  J. 
Leary,  Jr.,  labor  reporter;  Phillip  Pearl 
and  Lindsay  Parrott  will  also  be  among 
the  contributors.  Isabelle  Groves,  chief 
telephone  operator  of  the  World  for  34 
years,  will  describe  tbe  last  nigbt  in  the 
telephone  room. 

EDITOR  CONVICTED 

John  Veradi,  editor  of  Kanadai  Mag¬ 
yar  Munkas,  published  in  Welland,  Ont., 
Buffalo  suburb,  was  convicted  in  Wel¬ 
land  last  week  on  a  charge  of  libel.  An 
article  concerning  Louis  Szabo,  also  of 
Welland,  was  the  basis  of  tbe  charge. 
,A  fine  of  $500  was  suspended. 


ilVERTiSfNG  PAGES  REMOYEI) 

DAILIES  AIDED  VETERAf^ 

San  Francisco  Papers  Printed  Blanks, 
Gave  Office  Space 

Newspapers  aided  thousands  of  San 
Francisco  Bay  region  veterans  in  obtain¬ 
ing  loans  on  compensation  certificates 
shortly  after  the  provision  for  50  per 
cent  borrowings  passed  Congress. 

In  San  Francisco,  facilities  of  the  San 
Francisco  Chronicle,  San  Francisco  lix- 
aminer  and  the  San  Francisco  Neies  were 
extended  the  veterans  in  the  filing  of 
applications,  and  the  San  Francisco  Call- 
Bulletin  devoted  a  generous  portion  of 
its  news  columns  to  methods  of  obtain¬ 
ing  the  funds. 

Thousands  of  application  blanks  were 
printed  by  the  News  on  Feb.  28,  when  it 
became  apparent  that  the  supply  on  hand 
at  the  V’eterans  Bureau  would  soon  be 
exhausted.  The  Examiner  also  printed 
10.000  blanks. 

Space  in  the  lobby  of  the  Chronicle, 
Examiner  and  News  was  provided  for 
workers  to  assist  in  the  making  out  of 
forms. 

SUSONG  PLANNING  PAPER 

Plans  to  establish  a  semi-weekly  jiaper 
within  Covington  and  Newport,  Ky.,  are 
being  made  by  Bruce  I.  Susong,  former 
editor  of  the  Covington  Kentucky  Post, 
who  resigned  recently.  Friends  of  Editor 
Susong  declare  that  the  proposed  paper 
will  fight  political  gangs  and  toll  bridge 
interests. 

PAPER  50  YEARS  OLD 

The  50th  anniversary  of  the  Wilming¬ 
ton  (Del.)  Sunday  Star,  was  observed 
March  8  with  a  special  edition  which 
included  a  magazine  section  telling  of 
Wilmington’s  development.  A  jubilee 
banouet  was  held  March  9.  Joseph  H. 
Martin  is  owner  and  editor  of  the  Star. 

PLANNING  SPECIAL  EDITION 

The  Salem  (Ore.)  Statesman  will  issue 
a  special  edition.  March  28,  celebrating 
its  8(hh  anniversary. 


Years  ago, 

newspapers  were  confronted 
by  two  major  problems  in  connection  with 
stereotyping — the  mat,  and  casting  equip¬ 
ment. 

The  latter  problem  was  solved  completely  by 
Autoplate  Machines.  If  in  the  meantime 
the  mat  problem  had  been  equally  well 
solved,  this  Company  would  never  have 
taken  it  up. 

It  is  our  opinion  that  Morley  Mats  are  more 
nearly  equal  in  efficiency  to  Autoplate  Ma¬ 
chines  than  any  other  mat  that  has  yet  been 
developed.  That  is  why  we  are  distributing 
them. 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 

Morley  Mats 
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“MODEST  SINCERITY”  WILL  STAND  OUT 
IN  “ANVIL  CHORUS”  OF  ADVERTISING 

William  A.  Thomson  Discusses  Present-Day  Problems  of 
Advertisers  Before  Wharton  School  Students — 

Sky  the  Limit  in  Originality 


The  problems  confronting  advertising 
at  present  are  not  altogether  new,  but 
merely  aggravated  by  the  times  in  which 
we  live,  according  to  William  A.  Thom¬ 
son,  director  of  the  Bureau  of  Adver¬ 
tising,  American  Newspaper  Publishers 
Association.  Speaking  March  11  before 
the  \\  barton  School  of  Finance,  Univer¬ 
sity  of  Pennsylvania,  Philadelphia,  he 
quoted  Dr.  Samuel  Johnson  as_  having 
written  in  the  Idler,  Jan.  20,  1759: 

“Advertisements  are  now  so  numerous 
that  they  are  very  negligently  perused, 
and  it  therefore  becomes  necessary  to 
gain  attention  by  magnificence  of  prom¬ 
ises,  and  by  elo(iuence  sometimes  sub¬ 
lime  and  sometimes  pathetic.  .  .  . 
There  are  some,  however,  that  know  the 
prejudice  of  mankind  in  favor  of  modest 
sincerity,” 

“Dr.  Johnson's  remarks  suggest  a 
fault  common  among  certain  retail  adver¬ 
tisers,”  Mr.  Thomson  said.  “Examine 
some  of  the  advertisements  announcing 
special  sales  and  note  the  combination  of 
big  type,  low  prices,  extravagant  claims 
and  complete  disregard  of  artistic  har¬ 
mony  or  any  other  kind  of  harmony. 
They  suggest  an  anvil  chorus  in  which 
the  bewildered  consumer  has  not  a  chance 
to  think.  But  you  will  also  be  impressed 
by  other  pieces  of  well-dressed  adver¬ 
tising  that  refuse  to  be  lost  in  the  crowd, 
that  (pialify  under  Dr.  Johnson’s  sug¬ 
gestion  of  modern  sincerity,  that  accept 
the  value  of  a  striking  gesture  in  the 
midst  of  much  noise,  that  invite  the  eye, 
convince  the  mind  and  make  the  sale.” 

Mr.  Thomson’s  topic  was  “Advertis¬ 
ing  Copy  for  Newspapers.” 

“It  may  be  said  that  poor  copy  has 
sometimes  sold  plenty  of  merchandise.” 
he  told  his  audience,  “but  it  is  logical 
to  assume  that  if  it  sold  merchandise  it 
wasn’t  poor  copy.  Good  advertising 
men  are  often  bad  judges  of  copy,  just 
as  critics  are  said  to  write  the  worst 
plays.  And  so  when  a  talente<l  adver¬ 
tising  agent  told  me  the  other  day  that 
the  best  advertising  copy  he  had  ever 
turned  out  was  for  a  campaign  which 
was  a  failure,  I  was  relieved  to  hear  him 
add  tliat  the  product  did  not  stand  up 
in  competition.” 

Mr.  Thompson  cited  examples  of  out¬ 
standingly  successful  stores  which  used 
modest  space  but  attracted  favorable 
attention  by  beginning  their  advertise¬ 
ments  with  “wisecracks”  or  humorous 
cartoons. 

“Far  be  it  from  me  to  try  to  lay  down 
any  set  of  rules  for  good  newspaper 
copy,”  he  concluded.  “The  skv  is  the 
limit  for  originality.  But  it  seems  to  me 
that  in  considering  good  copy  certain  in¬ 
escapable  conclusions  are  reached  when 
your  eye  lights  upon  the  real  thing. 

“In  the  first  place,  the  copy  will  be 
well  dressed  typographicaly.  Each  ad¬ 
vertisement  will  stick  as  closely  as  possi¬ 
ble  to  one  family  of  type  and  not  mix 
up  a  dozen  different  varieties. 

“It  will  include  liberal  areas  of  white 
space  which  fend  off  competition  from 
surrounding  copy  and  set  off  the  story 
told  in  type  or  illustration,  as  bine 
waters  lend  a  sparkle  to  a  pleasant 
island.  The  eagerness  to  fill  space, 
which,  as  the  advertiser  says,  ‘costs 
tioney,’  is  one  of  the  commonest  faults. 
Wise  advertisers  make  the  w’hite  paper 
Work  for  them  just  as  effectively  as  the 
black  ink. 

.  “In  good  copy,  there  will  be  co-opera¬ 
tion  between  illustration  and  text.  Both 
will  tell  their  story  in  harmony  and  both 
will  be  closely  allied  with  the  product 
*nd  its  merits. 

“Good  copy  will  be  truthful,  sincere 
»nd  carry  a  ring  of  conviction  with  it. 
It  will  be  simply  written  in  a  style 
which  all  may  understand  and  few'  may 
criticize. 

‘It  will  be  newsy  and  will  reckon  with 
the  fact  th.at  it  appears  in  an  atmosphere 
of  news  when  the  reader  of  a  news¬ 
paper  is  looking  for  news.  Sometimes 


it  will  take  advantage  of  current  news 
which  is  in  the  minds  of  the  reading 
public.  W’e  have  a  name  for  this  kind 
of  copy.  W’e  call  it  ‘newsvertising.’ 

“Good  copy  will  not  talk  about  price 
alone.  It  will  dwell  also  upon  the  serv¬ 
ice  and  the  reputation  of  tlie  institution 
which  offers  the  merchandise  at  a  price. 
This  is  particularly  true  of  retail 
advertising.  Stores  that  live  by  bargains 
only  usually  do  not  survive,  because  a 
bargain  is  not  a  bargain  unless  it  is 
backed  by  someone’s  reputation.  More 
and  more,  you  will  find  emr  great  retail 
advertisers  telling  the  public  their  ideals, 
their  services,  the  kind  of  management 
that  makes  the  prices  they  mention  possi¬ 
ble.  just  as  they  talk  about  the  items  in 
their  sales. 

“Grxid  Copy  from  the  national  adver¬ 
tiser  is  freouently  localized  to  appeal  to 
local  understanding.  Many  advertisers 
believe  it  is  not  always  wise  to  send  the 
same  advertisement  to  newspapers  in  all 
sections  of  the  country  unless,  of  Cfnirse, 
purely  local  conditions  have  no  particular 
bearing  upon  the  sales  of  their  products. 
An  automobile  made  in  Detroit,  but  pho¬ 
tographed  climbing  a  hill  in  San  Fran¬ 
cisco  means  just  a  little  more  in  an 
advertisement  to  a  San  Francisco  cus¬ 
tomer  than  a  car  photographed  just  any¬ 
where.  A  heating  plant  that  has  been 
installed  in  a  Detroit  building  may  mean 
something  more  to  a  Detroit  customer 
who  learns  this  fact  through  an  adver¬ 
tisement  than  it  would  if  the  copy  dealt 
merely  with  the  merits  of  the  heating 
plant. 

“One  of  the  big  developments  in  news¬ 
paper  advertising  copy  of  the  near  future 
is  destined  to  be  far  closer  attention  to 
localization.  National  advertisers  have 
long  since  realized  the  economy  of  select¬ 
ing  markets  cpII  the  ba>is  of  buying 
habits  just  as  much  as  on  the  indices  of 
buying  power.  They  know  that  it  is 
more  profitable  to  push  their  merchan¬ 
dise  in  some  sections  than  in  others,  be- 
cau.se  of  differences  in  climatic,  si'cial 


WHEN  Abbott  Kimball,  vice-presi¬ 
dent  of  Lyddon,  Hanford  &  Kimball, 
advertising  agency,  began  to  collect 
advertising  photographs  during  a  trip  to 
Europe,  he  found  the  project  so  interest¬ 
ing  that  he  continued  it  at  long  range 
after  returning  to  this  country.  The  re¬ 
sult  of  his  efforts  was  an  exhibition  of 
commercial  photographs  from  eight 
countries  which  has  been  on  display  for 
the  last  two  weeks  at  the  Art  Center,  in 
New  York. 

First  prize  went  to  Herbert  Bayer,  of 
Berlin,  for  a  rover  design  for  an  an¬ 
nouncement  of  Bauhaus,  famous  German 


and  industrial  conditions  which  in  turn 
gvpvern  buying  habits.  Every  time  you 
see  a  good  piece  of  national  advertising 
Copy  in  a  newspaper,  which,  as  \\ell  as 
being  givod  in  other  respects,  localizes  its 
message,  you  can  make  up  your  mind 
that  someone  used  his  brains. 

"Good  copy  will  be  good  even  though 
it  be  small.  An  expert  workman  can 
make  290  lines  of  space  sing  and  dance 
and  turn  handsprings,  while  a  poor  one 
leaves  half  a  page  as  dead  and  uninviting 
as  a  vacant  factory  building.  This  pro¬ 
duction  of  successful  small  copy  is  one 
of  the  really  important  things  in  a  news¬ 
paper  advertising  program.  The  fact 
that  the  newspaper  is  born  fresh  every 
day  and  lasts  only  until  tomorrow’s  news¬ 
paper  Comes  from  the  press,  suggests  the 
wisdom  of  advertising  frequently.  Go¬ 
ing  after  the  reader  at  least  three  times 
a  week  if  you  are  a  national  advertiser 
aiul  every  day  if  yon  are  a  local  adver¬ 
tiser,  is  obviously  a  much  safer  way  to 
^ched■ule  your  campaign  than  to  say  ar¬ 
bitrarily  you  will  run  Fridays  only. 

"This  often  means  that  some  of  the 
copy  will  have  to  be  small,  and  that  is 
where  the  good  copywriters  shine  re¬ 
splendent.  A  prominent  national  adver¬ 
tiser  said  to  me  some  time  ago  that  he 
was  discouraged  with  newspaper  adver¬ 
tising.  After  a  brief  study  we  reminded 
him  he  was  not  advertising  freciuently 
enough.  He  was  using  a  large  quantity 
of  space  every  ten  days.  We  induced 
him  to  change  his  plans  so  that  one  good- 
sized  advertisement  appeared  once  a  week 
and  two  small  reminder  pieces  of  copy 
were  used  to  make  a  three  times  a  week 
schedule.  This  change  was  made  without 
an  increase  in  appropriation.  In  six 
numths  time,  he  admitted  to  us  that  we 
had  solved  his  problem  because  the  ad¬ 
vertising  had  agaiiv  become  pnKluctivc. 

"G(X)d  copy  will  instantly  identify  the 
store  or  the  product  which  is  advertised. 
Each  advertisement  will  suggest  in  some 
distinctive  style,  signature  or  trade 
mark  the  ones  that  have  gone  before  and 
will  help  to  identify  the  ones  that  fol¬ 
low  after.  Each  piece  of  copy  ad<Is 
something  to  the  cumulative  value  of  the 
advertising. 

“.\n<l  let  me  remind  you  once  more 
that  good  newspam-r  copy  will  not  only 
be  written  and  illustrated  well,  but  it 
will  print  well.  It  will  be  prepared  espe¬ 
cially  to  meet  the  practical  problems  of 


art  school.  The  illustration  shows  Mr. 
Kimball  looking  at  the  winning  photo. 

One  unusual  technique  shown  was  the 
“photogram,’’  in  which  objects  are 
placed  on  sensitized  paper  and  exposed 
to  light  without  using  a  camera.  Other 
techniques  shown  were: 

The  double  or  multiple  exposure, 
showing  several  objects  in  one  space;  the 
negative  print ;  unusual  perspectives  ;  the 
use  of  typography  super-imposed  on  the 
plate  or  lettered  on  the  finished  plate ; 
and  the  “photomontage,”  in  which  pho¬ 
tographs  are  cut  apart  and  re-assembled 
in  artificial  and  decorative  arrangements. 


ncwspaiH'r  reproduction.  It  will  stick  to 
safe  treaimenis  in  its  illustrations  and 
will  not  go  in  for  delicate  and  frilly 
compositions,  the  details  of  which  may  be 
lost  somewhere  between  the  engraver’s 
shop  and  the  shower  of  daily  newspapers 
that  pour  off  fast-moving  rotary  presses. 

"But  remember  always  that  the  news¬ 
paper  is  a  got)d  medium  as  its  a<lvertisers 
are  able  to  make  it.  It  is  a  great,  funda¬ 
mental  force  that  must  be  applied  intel¬ 
ligently,  like  electricity,  to  turn  the 
wheels  of  commerce.  Thus  used,  it  will 
prove  itself  to  be  ‘the  one  dominant  med¬ 
ium’  of  advertising,  just  as  it  is  the  one 
universal  medium  of  information.” 

$1,000,000  INDUSTRY  IS 
CREATED  BY  NEWS 


Stories  of  Natural  Gas  Gusher  Have 
Led  to  Establishment  of  Big  Busi¬ 
ness  Undertaking,  Elmira 
Newspapers  Find 


Recent  news  stories  telling  of  a 
natural  gas  gusher  on  a  farm  in  south¬ 
western  New  York  state  have  resulted 
i  i  the  establishment  of  a  $1,(XX),0(K)  in¬ 
dustry  almost  overnight  in  tliat  territory, 
it  was  revealed  this  week  in  a  survey  con¬ 
ducted  by  the  lUmira  (N.V.)  Advertiser 
and  Star-Gazette.  A  score  of  large  gas 
producing  firms  have  quietly  entrenched 
in  the  natural  gas  zone  during  the  last 
two  months,  tbe  newspapers  said. 

b'irst  discovery  of  natural  gas  in 
southwestern  New  York  and  northern 
Pennsylvania  was  noted  1(X)  years  ago, 
when  a  farmer  drilled  for  water  and 
got  gas  which  he  piped  into  his  house, 
but  the  commercial  value  of  the  vast 
natural  resource  which  state  geologists 
have  written  about  since  1831  is  only 
now  being  realized.  It  recpiired  a  lu'w 
discovery  liy  a  farmer  in  1931  to  spur 
development  which  now  is  netting  thou¬ 
sands  of  dollars  to  farmers  for  land 
leases  and  will  provide  chcaiHT  fuel  for 
the  large  cities  of  eastern  United  States. 

Preparations  already  have  Iktii  made 
to  pipe  the  natural  gas  to  New  York 
t  ity  and  Boston,  two  of  the  largest  linns 
established  on  the  gas  fields  In'ing  the 
Pennsylvania  Power  and  1-ight  t'ompany 
at  W  illiams]M)rt,  Pa.,  and  the  Uyconiing 
(las  (.‘oinii.iny,  a  subsidiary  of  the  Stand¬ 
ard  Oil  Uompany  of  New  Jersey. 

(’ommittees  of  business  men,  joining 
with  officials  of  the  gas  producing  com¬ 
panies,  are  being  organized  to  plan  a 
camp.'iign  to  widely  advertise  the  new 
industrial  area  and  the  natural  gas 
product. 

O’DELL  JOINS  A.P. 

DeForrest  O’Dell,  director  of  the  <le- 
partment  of  journalism  Butler  univer¬ 
sity,  Indianapolis,  has  resigned  to  join 
the  Associated  Press  in  New  York,  and 
will  continue  his  studies  in  Columbia 
university.  O'Dell  formerly  was  on 
the  coiiy  desk  of  the  hidiatuipoln 
Star.  Prof.  J.  Douglas  Perry,  formerly 
of  the  Indianapolis  Ncivs  and  Star,  now 
an  instructor,  will  become  acting  head 
of  the  department. 


CHANGES  IN  BRIDGEPORT 

Benjamin  Kornfield,  recently  financial 
editor  of  the  defunct  Newark  (N.J.) 
I'lee  Press,  has  become  news  editor  of 
the  Bridaeport  (Conn.)  Telegram.  Alex¬ 
ander  MacDonald,  county  editor  of  the 
Telegram,  has  resigned.  William  J. 
Walsh  has  been  shifted  from  the  city  to 
county  desk,  and  Carlton  Briggs  be¬ 
comes  city  editor. 


SHEBOYGAN  PRESS  SUED 

The  .Sheboygan  (Wis.)  Press,  of 
which  C.  E.  Broughton  is  editor,  has 
been  made  defendant  in  a  $100,0(X)  suit 
for  damages  by  William  B.  Collins,  local 
attorney.  He  charges  damage  to  his 
profession  as  a  result  of  publication  of 
certain  articles  during  a  suit  over  high¬ 
way  bonding  funds. 


TWO  JOIN  ETHRIDGE  STAFF 

New  members  of  the  art  staff  of  the 
Ethridge  Company,  New  York,  are 
Henry  R.  Wessendorf  and  Carl  E. 
Hammond. 
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SPEAKERS  AT  POOR  RICHARD  MEETING 
LAUD  NEWSPAPER  AS  MEDIUM 

Truman  A.  DeWeese  Cites  Advertising  Advantages  of  Press 
and  Rabbi  Fineshriber  Pays  Tribute  to  Cultural  Influence 
of  Dailies — Walter  A.  Strong  on  Program 


WALTER  A.  STRON^G,  publisher  of 
the  Chicago  Daily  A'eu's  and  chair¬ 
man  of  the  Advertising  Federation  of 
America;  Rabbi  William  H.  Fine¬ 
shriber,  of  B’nai  Israel  Church, 
I’hiladelphia ;  Truman  A.  DeWeese,  vice- 
president  of  the  Frank  Presbrey  Com¬ 
pany,  New  York  advertising  agency, 
and  Arthur  Price,  of  the  Namm  Depart¬ 
ment  Store,  Brooklyn,  N.  Y.,  were  the 
sitcal'  s  at  the  recent  “Newspaper 
Night”  meeting  at  the  Poor  Richard 
Club,  Philadelphia. 

Summarizing  the  advantages  of  the 
newspaper  as  a  medium  of  national  ad¬ 
vertising,  Mr.  DeWeese,  who  was  for  25 
years  advertising  manager  of  the  Shred¬ 
ded  Wheat  Company,  said : 

“First — the  newspaper  reaches  the 
largest  number  of  possible  purchasers  in 
any  locality.  It  is  the  only  medium  we 
can  use  for  intensive  advertising. 

“Second — advertising  in  the  news¬ 
paper  has  news  value.  No  matter  how 
poorly  written,  the  adverti.sement  l)e- 
comes  a  part  of  the  news  of  the  day,  the 
minute  it  appears  in  a  newspaper. 

“Third — in  the  newspaper  the  adver¬ 
tiser  gets  the  advantage  of  what  we  call 
the  ‘newsnaner  habit.’  The  newspaper 
habit  is  an  American  habit.  .  .  . 

“Fourth — the  newspaper  is  a  builder. 
The  newspaper  is  identified  with  all  the 
industrial  and  commercial  progress  of 
the  town  in  which  it  is  published.  .  .  . 

“Fifth — ^in  the  newspaper  the  adver¬ 
tiser  shares  for  his  message  the  public 
confidence  in  that  newspaper.  .  .  . 
The  newspaper  is  the  medium  in  which 
the  merchant  may  build  up  his  business 
in  the  public  favor. 

“Sixth — through  the  modern  news- 
pa|>cr,  the  advertiser  may  obtain  mer¬ 
chandising  co-operation. 

“Seventh — in  the  newspaper  the  ad¬ 
vertiser  can  take  quick  advantages  of 
dianges  in  climate,  customs,  fashions  and 
habits  of  the  people.” 

Mr.  Strong's  address  was  one  of  a 
series  arranged  by  the  A.F.A.  in  which 
the  l>enefits  of  adertising  and  its  uses  in 
the  present  business  situation  are  being 
told  by  well-know'n  speakers  in  scores  of 
meetings  throughout  the  country.  Mr. 
Strong  was  introduced  by  Miss  Edith 
Ellsworth,  vice-president  of  the  Phila¬ 
delphia  Club  of  Advertising  Women. 

Mr.  Strong,  citing  business  records  for 
the  years  from  1910  to  1930,  said  that 
upturns  and  declines  in  advertising  vol¬ 
ume  had  invariably  come  slightly  earlier 
than  corresponding  movements  in  general 
business.  “Either  advertisers  are  mighty 
good  guessers,”  he  said,  “or  else  busi¬ 
ness  does  expand  or  contract  with  the  in¬ 
crease  or  decrease  of  advertising.” 

Going  back  to  the  severe  depression  of 
1921,  he  described  the  record  of  125  na¬ 
tional  advertisers,  .58  of  whom  increased 
their  advertising  and  67  of  whom  de¬ 
creased  it  in  that  trying  year. 

“Those  that  increased  had  a  decline  in 
sales  of  only  12  per  cent,  while  those 
that  decreased  were  faced  with  a  sales 
decline  of  26  per  cent.”  said  the  speaker. 

“And  when  we  follow  those  two 
groups  for  three  years  through  to  1924, 
it  is  interesting  to  note  that : 

“The  sales  of  the  companies  that  in¬ 
creased  their  advertising  in  the  pinch 
were  31  per  cent  greater  than  in  1920 
while  the  sales  of  the  companies  that  de¬ 
creased  were  only  5  per  cent  greater. 

“The  percentage  of  gain  in  business 
was  more  than  six  times  as  great  for 
those  concerns  that  increased  their  ad¬ 
vertising  as  for  those  that  decreased 
their  advertising  in  1921.” 

Rabbi  Fineshriber’s  address  was  on  the 
subject  “What  the  Daily  New'spaper 
Means  to  the  Community.” 

“The  most  mediocre  expression  of 
opinion  in  a  newspaper  has  tremendous 
weight  with  you,”  he  said.  “It  is  an  un¬ 
conscious  thing,  but  one  of  the  most 
potent  things  in  the  world.  The  moment 


it  is  in  print,  in  ink,  it  stamps  itself 
upon  you.  It  has  an  authority.  .  .  . 

“To  me  (the  newspaper)  is  the  most 
tremendous  thing  in  the  development  of 
the  individual  and  community.  All  the 
books  that  are  published,  all  the  weighty 
tomes,  all  the  clever  and  brilliant  maga¬ 
zine  articles,  can  not  compare  in  im¬ 
portance  with  the  influence  made  upon 
your  mind  and  soul  by  the  daily  news¬ 
paper.  .  .  . 

“The  newspapers,  taken  as  a  whole, 
represent  usually  the  best  intere.sts  and 
the  best  impulses  of  the  community. 
Here  and  there,  there  may  be  fanatics, 
there  may  be  men  who  are  corrupt  at 
the  head  of  newspaper  enterprises,  there 
may  be  inadequate  and  incompetent  peo¬ 
ple,  but  I  assure  you  that  in  business 
there  are  many  more  of  that  type  than 
there  are  in  the  newspaper  game.  .  .  . 

If  I  can  find  any  fault  with  them  at  all, 
it  is  that  they  are  somewhat  unduly 
cynical.” 

The  Philadelphia  Club  of  Advertising 
Women  co-operated  with  the  Poor 
Richard  Club  in  the  affair.  G.  A. 
Wiedemann,  of  the  Philadelf>hia  Rullctin, 
and  vice-president  of  the  club,  was  chair¬ 
man  of  the  meeting. 

NEWSPAPER  COPY  ADVOCATED 

J.  L.  Hudson  Official  Says  Dailies 
Best  for  Men's  Clothing 

“Newspaper  advertising  will  be  the 
greatest  factor  in  putting  over  the  new 
emphasis  in  men's  clothing,”  declared 
Joseph  B.  Mills,  director  of  publicity  of 
the  J.  L.  Hudson  Company.  Detroit,  at 
the  closing  session  of  the  Michigan  Re¬ 
tail  Clothiers  and  Furnishers  convention 
in  Detroit,  March  5. 

“Your  greatest  factor  in  doing  busi¬ 
ness  always  has  been  newspaper  adver¬ 
tising  and  with  this  new  trend,  you  will 
find  it  more  necessary,”  he  said. 

Mills  advised  his  audience  to  put 
“kick”  and  glamour  in  their  advertising. 
“The  country  is  in  a  receptive  mood  and 
hy  advertising  you  can  build  up  trade,” 
he  maintained. 

_ _  i 

COURT  PROTECTS  PRINTER 

Members  of  the  Grand  Rapids  Typo-  | 
graphical  Union,  No.  .39,  were  restrained 
from  “any  attack  which  might  be  con-  | 
templated  upon  the  character,  faith,  and  i 
credit”  of  Jackson  C.  Gilman,  linotype 
operator.  Grand  Paf'ids  (Mich'.)  Press 
and  for  the  past  10  years  financial  secre¬ 
tary  and  treasurer  of  the  union,  by  a 
court  order  signed  by  Circuit  Judge 
Willis  B.  Perkins,  March  2.  The  com¬ 
plaint  stated  (iilman  had  been  informed 
a  report  was  to  be  submitted  to  the  union 
for  the  purpose  of  making  derogatory 
remarks  about  him.  Gilman  contends 
that  the  trouble  was  due  to  political 
strife  within  the  organization. 

COPY  STANDARDS  ADOPTED 

Standards  of  practice  for  the  proper 
functioning  of  their  business  in  regard 
to  advertising  and  selling  were  adopted 
by  .500  Chicago  radio  retailers  and 
wholesalers,  representing  the  reorgan¬ 
ized  Midwest  Radio  Trades  Association, 
at  a  recent  dinner  at  the  Hotel  La  Salle. 
Incorporated  in  the  standards  are  pro¬ 
hibitions  against  practices  which  the 
Better  Business  Bureau  has  found  mis¬ 
leading,  demoralizing,  and  inaccurate. 

NEW  SALES  MANAGER 

Frank  R.  Phillips,  senior  vice-presi¬ 
dent  of  the  Philadelphia  Company  and 
subsidiary  companies,  has  announced  the 
appointment  of  Joseph  McKinley  as  act¬ 
ing  vice-president  in  charge  of  sales  and 
service.  He  succeeds  George  E.  Whit- 
well  who  has  joined  the  Philadelphia 
Electric  Company,  as  vice-president  in 
charge  of  sales. 


DAILY  MADE  GOOD  ON 
PROMOTION  PROMISE 

By  SINGL'L.4R  coincidence  the 
banner  news  story  of  the  Ashe¬ 
ville  (N.C.)  Times  and  a  circula¬ 
tion  promotion  advertisement  were 
tied  into  a  hard  knot  in  a  recent 
issue  unknowingly. 

The  quarter-page  advertisement 
said  in  big  type:  "This  Paper  Has 
Some  Interesting  News  About  Old 
Friends  Of  Yours.” 

A  few  moments  before  the  last 
edition  was  to  go  to  press,  the  Bun¬ 
combe  county  grand  jury  indicted 
1 1  former  bankers  and  seven 
former  public  officials  in  connec¬ 
tion  with  bank  failures. 

The  72  point  double  deck 
streamer  read: 

GRAND  JURY  INDICTS  11 
BANKERS  AND  SEVEN  FORMER 
PUBLIC  OFFICIALS. 


DAILIES  MAKE  CHANGES 

Prestin  Grady,  formerly  telegraph  edi¬ 
tor  of  the  Spartanburg  (S.C.)  Herald, 
has  been  appointed  managing  editor  of 
the  Spartanburg  Journal,  succeeding 
George  M.  Kiser,  who  becomes  manag¬ 
ing  ^itor  of  the  Herald.  Max  Bridges, 
auditor  and  assistant  business  manager, 
has  become  business  manager  of  the  two 
papers,  succeeding  W.  W.  Holland. 
Charles  O.  Hearon  is  editor  of  the  Her¬ 
ald.  and  P.  H.  Fike,  editor  of  the 
Tournal. 


HOME  PRIZE  AWARDED 

The  gold  medal  being  fashioned  by 
Gutzon  Borglum  and  donated  by  Mrs. 
William  Brown  Meloney.  editor  of  the 
Xcw  York  Herald  Tribune  Sunday 
Magazine,  in  the  1930  small-house  archi¬ 
tectural  competition  conducted  by  Better 
Homes  in  .America,  has  been  awarded  to 
Reginald  D.  Johnson,  of  Los  Angeles, 
for  a  one-story  bungalow. 


NEW  COMMITTEE  WILL 
PROMOTE  NEWSPAPERS 

New  York  “Special*”  Name  Group  to 

Work  With  A.N.P.A.  Bureau  of 
Adverticing  —  Hope  to  De¬ 
velop  Accounts 

A  new  co-operation  in  presenting  the 
cause  of  newspaper  advertising  is  to  be 
the  work  of  a  newly  appointed  com¬ 
mittee  of  special  advertising  representa¬ 
tives  which  held  its  first  meeting  March 
10  at  the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  370  Lexington  Avenue,  New 
York.  The  discussion  was  continued  at 
a  luncheon  at  the  Hotel  Commodore. 
Suggestions  were  adopted  for  the  joint 
development  of  accounts  not  yet  using 
newspaper  space  as  a  major  medium. 

The  members  of  the  committee  are; 
Herbert  W.  Moloney,  Hearst  News¬ 
papers;  W.  H.  Lawrence,  Williams, 
I.awrence  &  Cresmer  Company;  J.  M. 
Peterson,  Scripps- Howard  Newspapers; 
Gen.  Mortimer  D.  Ifryant,  Bryant, 
Griflith  &  Brunson,  Inc. ;  Frederic  A. 
Kimball.  Frederic  A.  Kimball  Company, 
Inc.;  John  O.  Boyd,  Scheerer,  Inc.;  Geo. 
R.  Katz,  E.  Katz  Special  Advertising 
Agency;  Franklin  P.  Alcorn,  Franklin 
P.  Alcorn  Company  ;  Charles  E.  Miller, 
Charles  E.  Miller  Publishers’  Represen¬ 
tative,  Inc. ;  (jeorge  A.  Riley,  American 
Press  Association;  R.  H.  McKinney,  J. 
P.  McKinney  &  Son ;  C.  F.  Kelly,  Kelly- 
Smith  Company;  T.  E.  Conklin,  Verree 
&  Conklin,  Inc. ;  John  B.  Woodward, 
John  B.  Woodward,  Inc. 

Those  present  representing  the  Bureau 
were  the  director,  William  A.  Thomson; 
associate  director,  Thomas  H.  Moore; 
and  eastern  manager,  Walter  P.  Burn. 

ADOPTS  NEW  TYPE  STYLE 

The  Birmingham  Post  has  adopted  a 
new  Ixxly  type,  seven-point  Ionic  on  a 
seven  and  one-half  point  slug  with  edi¬ 
torials  in  eight-point  Ionic  on  a  nine- 
point  slug. 


THE  CERTIFIED  MEASURE  OF  VALUE 

initial  price  is  not  necessarily  an  index  of  final  cost.  In  fact, 
where  price  governs,  quality  usually  suffers,  so  that  what 
appears  to  be  low  initial  price  is  high  follow-thru  cost. 

This  is  particularly  true  of  dry  mats.  While  the  initial  price 
of  Certifieds  is  higher,  day  in  and  day  out  experience  with 
them  has  demonstrated  to  the  satisfaction  of  hundreds  of 
publishers  that  their  follow-thru  cost  is  the  most  economical. 
And  since  we  believe  that  the  small  publisher  is  just  as  keen 
about  good  printing  as  the  largest  publisher  we  do  not 
make  inferior  mats  to  sell  at  a  price.  We  make  only  one 
quality  of  mat  —  the  best  we  know  how,  and  maintain  one 
and  the  same  price  to  all  of  our  customers  without  discrimi¬ 
nation  or  favor. 

If  the  best  is  none  too  good  for  you  and  you  want  to  be 
assured  that  you  are  not  paying  any  more  for  your  mats 
(nor  less)  than  other  publishers,  the  Certified  mat  and  the 
Certified  policy  will  appeal  to  you. 

A  case  of  Certifieds  used  in  your  own  plant,  under  your 
own  conditions,  will  demonstrate  Certified  quality  far  better 
than  anything  we  can  say. 

We  respectfully  invite  you  to  make  such  a  test  now  and  be 
your  own  judge. 

Forget  price!  Use  quality  at  the  right  pricel  It  pays! 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y. 

For  dependable  sfereofyping  use  Certified  Dry 

MADE  IN  THE  U.S^..\. 
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THE  STAR  it  C0MIN6 

UP/  UP/  UR^ 


During  the  month  of  February  just  closed.  The  St.  Louis  Star 
carried  a  greater  volume  of  TOTAL  PAID  ADVERTISING  than 
each  of  the  other  St.  Louis  dailies  except  one.  The  figures  follow: 

THE  ST.  LOUIS  STAR  566,991  Lines 
Globe-Democrat  539,160  “ 

TheTimes  259,866  “ 

In  LOCAL  DISPLAY  ADVERTISING  during  February,  The  St. 
Louis  Star  was  in  second  place  by  even  a  wider  margin  and  was 
exceeded  only  by  one  St.  Louis  newspaper.  The  figures— 

THE  ST.  LOUIS  STAR  359,265  Lines 
Globe-Democrat  254,967  “ 

TheTimes  142,575 

Included  in  the  above  figures  of  The  St.  Louis  Star  is  the  adver¬ 
tising  of  205  local  and  244  national  advertisers  who  are  realiz¬ 
ing  more  clearly  every  year  that  volume  of  business  depends  to 
a  great  extent  upon  the  volume  of  advertising  placed  in  The  St. 
Louis  Star. 


THE  ST.  LOUIS  STAR 

National  Advertising  Representative — George  A.  McDevitt  Co. 


1913* 


1  Post-Dispatch 

2  Globe-Democrat 


3  The  Times 


4  The  Republic 


ST.^L^S 

STAR 


1914 


1  Post-Dispatch 

2  Globe-Democrat 


3  The  Times 


Tm* 

ST.  LOUIS 
STAR 


1911 


1  Post-Dispatch 


2  Globe-Democrat 


THE 

ST.  LOUIS 
STAR 


1931  (F«b.) 


1  Post-Dispatch 

2nd  THE 

ST.  LOUIS 
STAR 


1935 

?- 


*The  St.  Louis  Star  was  purchased  by 
John  C.  Roberts  in  April,  1913. 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Analysis  of  1930  Statistics  Compiled  for  377  Newspapers  in  90  Cities  by  Media  Records,  Inc.,  and  Advertising  Record 
Co.,  Inc.,  Showing  National,  Local,  Automotive,  Financial,  Classified,  and  Total  Advertising 

{Copyright  1931  by  Editor  &  Publisher  Co.) 


AKRON,  OHIO 

L«cal  National  Automolife  Financial  Total 

CHica  and  NcwapaRcrt  diapla;  ditplaj'  display  display  Classified  adycrtiaing 

TiiTM-PrcBB . (E)  6,777.1(13  1,211.405  COS, 707  209,772  1,473,258  10,476,451 

Tima-PresB . (S)  1,362,799  71,830  224,674  81,541  472,540  2,213,952 

Beacon-Joumal . (E)  9,000,729  2,306.584  912,748  304,744  2,394,538  15,445,146 

ALBANY,  N.  Y. 

Kxackerlockw-PraB. . (M)  3,203,628  1,053,333  368,766  419,836  1,225,935  6,726,644 

Knickerbocker-PrcBS . (6)  1,159,282  264,587  332,959  84,377  281,297  2,123,187 

N>*b . (E)  4,578,858  2,121,671  564,937  280,185  1,199,934  8,800,303 

Timta-l’nion . (E)  4,071,315  1,323,097  443,373  234,901  837,296  7,642,034* 

•Timei-rnion . (S)  773,288  964,f)40  249,356  87,693  167,553  2,243,159 

ALBUQUERQUE,  N.  M. 

Journal . (M)  1,739, 4fi3  919,215  500,394  25,870  623,754  3,837,766 

Journal . (E)  1,862,186  958,914  523,862  24,870  607,671  4,009,661 

Journal . (S)  380,167  82,659  135,266  5,715  135,784  742,122 

State-Tribune . (E)  1,654,874  733,364  459,040  48,732  335,533  3,326,706 

ATLANTA,  GA. 

Constitution. . (M)  3,994.002  1,656,915  447,899  304,851  1,198,548  7,612,874 

CoMtitution . (S)  2,056,613  304,189  228,905  15.926  444,477  3,050,463 

Georgian . (E)  2,192,175  916,431  274,781  139,826  742,928  4,437,429 

tAmerican . (S)  625,221  956,0.59  215,911  34,848  257,883  2,090,747 

Journal . (E)  6,602,452  2,088,506  484,430  138,266  1,507,794  10,832.394 

Journal . (S)  1,444,229  434,260  282,379  40,961  693,577  2,895,954 

BALTIMORE.  MD. 

•American . (S)  1,446,376  1,042,483  268,601  19,094  325,315  3,103,207 

Ne«B . (E)  4,619,497  1,626,662  584,819  200,704  1,025,367  8,155,220 

Poet . (E)  1,996,793  871,177  282,204  45,225  412,548  3,700,036 

Bun . (E)  10.567,355  2,r>41.108  711,059  533,074  2,752,257  17,240,185 

Sun . (M)  925,750  2,410,135  619,443  622,096  2,778,599  7,4.35,263 

Sun . (S)  4,480,650  606,533  358,251  9,089  919,289  6,374,262 

BIRMINGHAM,  ALA. 

AgeHerald . (M)  3.258,956  2,084,255  459,367  415,760  861,321  7,173,139 

NewsAgeHemld . (S)  2,278,328  344,643  318,347  43,160  516,590  3,501,956 

Ne«B . (E)  6,740,189  2,081,748  458.269  413,134  853,737  10,676,323 

Post . (E)  3,076,559  1,072,876  358,382  214,135  589,116  5,380,912 


BOSTON,  MASS. 

Local  National  Automatiee  Financial  Total 

Cities  and  Newspapers  display  display  display  display  Claasified  adrertisiai 

Record . (M)  1,326,594  322,782  21,365  5,516  4  0,187  1,886,131 

•.Advertiser . (S)  831,423  1,057,244  237,607  16,187  301,132  2,443i654 

.American . (E)  2,628,503  1,220,027  306,187  90,465  522,907  4,776,’242 

Globe . (See  Foot  Note)  5,851,593  2,080,285  549,129  248,523  1,179,996  9.937i246 

Globe . (S)  2,962,556  419,516  386,202  3,797  1,547,752  5,319,923 

Herald . (M)  6,470,798  2,657,168  584,153  1,163,240  1,662,510  12,5591471 

Herald . (S)  1,893,075  844,975  356,009  15,352  946,887  4,056,443 

Post . (M)  5,962,074  2,593,573  482,147  248,071  781,724  10,084,206 

Poet . (S)  1,249,983  463,899  237,871  8,186  ,  511,767  2,471.784 

Transcript . (E)  2,264,891  1,512,513  326,675  924,250  1,473,551  6,605,168 

Traveler . (See  Foot  Note)  7,766,009  2,695,812  642,956  1,121,291  1,421,076  13,739.978 

NOTE;  —  Boston  Globe,  morning  and  evening  sold  in  combination  only.  Linage  of  one  edition  (evening)  only  is 
given.  Boston  Traveler  is  sold  only  in  combination  with  Morning  Herald  or  Sunday  Herald. 

BUFFALO,  N.  Y. 

Courier-Express . (M)  2,873,058  1,218,160  705,290  592,843  739,951  6,338,786 

Courier-Express . (S)  2.002,730  641,091  367,254  19,113  238,198  3,268,973 

News . (E)  8,096,995  2,971,894  1,212,930  316,704  2,961,260  15,627,393 

Times . (E)  3,350,987  1,433,242  374,769  182,371  757,556  6,339,894 

Times . (S)  737,306  189,713  206,071  14,235  180,766  1,328,899 

CAMDEN,  N.  J. 

Courier . (E)  5,376,901  1,528,608  686,864  217,827  1,142,503  9,541,084 

CHICAGO,  ILL.** 

Tribune . (M)  8,943,716  4,055,716  716,746  1,380,042  3,365,637  16,365,069 

Tribune . (S)  4.996,359  1,977,066  556,127  119,316  1,865,772  8,839,197 

Herald  &  Examiner . (M)  3,860,226  1,383,956  239,959  337.015  1,095,696  6,339,878 

Herald  &  Examiner . (S)  2,181,940  1,529,197  372,999  22,640  371,361  4,082,498 

News . (E)  11,325,745  3,603,513  652,077  571,563  2,683,089  17,612,347 

.American . (E)  8,064,518  2,931,089  596,687  203,226  1,187,400  12,183,007 

JPost . (E)  3,025,801  1,079,368  203,079  484,814  353,007  5,707,347 

Times . (E)  3,899,816  730,600  104,292  57,937  .  4,630,418 


•  American  Weekly  I'nage  included  in  above  Sunday  figures  (General,  838,745;  .Automotive,  68,315;  Total,  907,060.) 
t  .American  Weekly  linage  included  in  above  Sunday  figures  (General,  829,225;  .Automotive,  68,315;  Total,  897,540). 
i  Post's  total  advertising  includes  1,251,171  lines  “  Legal." 

••  .Automotive  and  Financial  are  included  also  in  Retail  (Local)  and  General  (National)  in  Chicago  figures,  furnished 
by  Advertising  Record  Company. 

(Continued  on  page  30) 


The  SHOE  FITS 

In  spite  of  everything  that  has  happened,  the 
strong  independent  newspaper'  continues  to  be 
the  most  powerful  factor  in  the  situation.  Its 
traditions  and  background  are  so  thoroughly 
merged  with  those  of  its  community  that  it  may 
be  termedl,  in  the  words  of  the  elder  Pulitzer,  a 
public  institution.  This  is  especially  true  in  the 
smaller  communities,  with  their  homogeneous 
populations  and  interests. — Excerpt  from  editor¬ 
ial  in  Advertising  Age. 


Represented  by 

STORY  BROOKS  &  FINLEY 


230  Park  Avenue,  New  York  City 
Fidelity  Trust  Building,  Philadelphia 


75  East  Warker  Drive,  Chicago 
927  Hearst  Building,  San  Francisco 


ClRCrLATlON 

Publishers  Statement 

Sept.  30,  1930 . 68,141 

1930  Lineage  Figures 

(Media  Records) 

Retail  .  9,000,729 

General  .  2,306,584 

Automotive  .  912,748 

Financial  .  304,744 

Total  Display .  12,524,805 

Classified  .  2,347,806 

Legal  .  525,803 

Church  Notices .  46,732 

Total  Advertising .  15,445,146 


AKRON  BEACON  JOURNAL 


Member  A.  B.  C.,  A.  N.  P.  A. 


Bureau  of  Advertising:  100,000  Group  of  American  Cities 
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For  Immediate  Sale 


the  mechanical  equipment  of  the 


New  York  world 


PRESS-ROOM  EQUIPMENT 

In  the  Park  Row  Plant: 

30  Duplex  Press  Units  8  Duplex  High-Speed  Folders 

2  Scott  Octuple  Presses  i  Hoe  Sextuple  Press 

(Cutler-Hammer  Control)  (Cutler-Hammer  Control ) 

8  General  Electric  Motors — 125  horsepower 


In  the  Park  Avenue  {Uptown)  Plant: 
2  Hoe  Double-Sextuple  Presses 


(This  plant  has  been  in  operation  less  than  a  year,  and  these  presses  7i’ere 
completely  rebuilt  and  equipped  with  latest  model  Hoe  high-speed  folders. 
Cutler-IIannner  control.) 


All  of  the  above  presses  designed  to  print  columns  of  280  agate  line  depth 


COMPOSING  ROOM  EQUIPMENT 


14  Model  9  Linotypes  24  Model  8  Linotypes  10  Model  5  Linotypes 

4  Ludlow  Typecasters  Model  “C”  Intertypes  220  Complete  Fonts  Ludlo\ 

r-  ,,  12  Cabinets  (20  cases)  Mats 

Monotype  lypecasters  ^  .  i'  u  j  1  -ru 

^  ^  2  Monotype  Keyboards  1  1  hompson  lypecaster 

3  Monotype  Material  Casters  ]q  Steel  Makeup  Tables  ( 12ft.)  3  \'andercook  Proof  Presses 

14  Advertising  Makeup  Tables  (6  ft.)  2  Heavy  Duty  Wesel  Proof  Presses 

67  full-page  make-up  trucks,  and  other  incidental  composing-room  equipment 


10  Model  5  Linotypes 
220  Complete  Fonts  Ludlow 
Mats 

1  Thompson  Typecaster 


STEREOTYPE  EQUIPMENT 

2  Double-Junior  Autoplate  Machines  2  Latest  Model  Double  Automatic  Autoplates 

6  Plate  Shavers  (Wood) 

(The  automatic  autoplatcs  were  installed  in  1^30,  and  two  [2]  of  the  Plate  Shairrs  during  the  same  year.) 


Complete  Photo-Engraving  Plant  Complete  Electrotyping  Plant 

Roller  Casting  Equipment  Job  Printing  Plant 

Desks  Chairs  Typewriters  Cabinets 

Thousands  of  items  of  newspaper  equipment,  too  numerous  to  list,  arc  offered  for  sale  in  this  disposal. 


For  Parliculnrs  .Iddress. 


PRESS  PUBLISHING  COMPANY 

63  PARK  ROW  M;W  YORK  CHY 

Telephone  Beekman  3-4000 


.  /  - 


) 
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EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 


{Continued  from  page  28) 


CINCINNATI,  OHIO 


LkiI 

Natienal 

AulemetiTe 

Financial 

Total 

Ckwt  and  Newspapers 

display 

display 

display 

display 

Classified 

advertising 

Commercisl-Tribune . 

..(M) 

1,103,301 

400,131 

38,848 

144,068 

233,429 

2,213,244 

Commercial-Tribune . 

...(S) 

282,912 

43,922 

11,861 

50,734 

104,962 

494,600 

Enquirer . 

.-(M) 

3,026,480 

989,208 

234,280 

490,202 

1,626,528 

6,477,249 

Enquirer . 

...(S) 

3,513,934 

721,310 

411,264 

170,758 

1,797,336 

6,615,889 

Post . 

..(E) 

4,424,058 

1,921,017 

608.868 

186,449 

2,062,009 

9,210,391 

Times-Star . 

..(E) 

7,835,222 

2,967,617 

987,130 

286,014 

1,724,977 

13,814,674 

CLEVELAND, 

OHIO 

Plain  Dealer..; . 

..(M) 

4,316,591 

2,137,787 

780,174 

563,203 

2,551,997 

10,402,922 

Plain  Dealer . 

...(S) 

1,709,524 

1,011,240 

556,542 

42,598 

1,000,806 

4,321,061 

News . 

..(E) 

4,866,067 

1,629,367 

510,377 

327,422 

810,155 

8,193,370 

News . 

...(S) 

1,020,086 

224,136 

218,855 

26,062 

251,844 

1,741,689 

Press . 

..(E) 

8,567,785 

2,722,947 

751.662 

244.902 

2,391,987 

14.702,10j 

COLUMBUS,  OHIO 

Disjiatch  . 

..(E) 

8,011,880 

2,633,283 

585,964 

573.975 

1,901,778 

13,728,128 

Dis^iateh .  . . 

...(S) 

1,897,688 

262,310 

351,929 

140,202 

849,824 

3.502,068 

Citixen . 

..(E) 

6,542,000 

1,354,454 

451,505 

414.798 

1,370,309 

10,157,846 

Ohio  State  Journal . 

..(M) 

1,472,594 

637,348 

211,153 

707,219 

741,315 

4,137,698 

Ohio  State  Journal . 

...(S) 

585,492 

164,052 

109,034 

112,955 

259,116 

1,232,462 

DALLAS,  TEXAS 

News . 

..(M) 

3,334,547 

1,822,209 

552,951 

335,846 

1,513,607 

7,587,936 

Newi . . 

...(S) 

1,671,321 

455,522 

396,688 

173,299 

710,6.33 

3,430,363 

Times-Herald. . 

..(E) 

7,966,567 

1,888,632 

484,596 

178,095 

1,380,270 

11,909,503 

Times-Herald. . .  . 

...(S) 

2,500,106 

180,973 

293,694 

98,300 

448,807 

3,522,804 

Journal . 

..(E) 

2,381,881 

1,088,199 

338,348 

131,455 

1,522,478 

6,469,307 

Dispatch . 

..(E) 

3,253,755 

752,553 

173,921 

102,990 

583,243 

4,892,637 

DAYTON,  OHIO 

Journal . 

..(M) 

1,121,541 

762,635 

293,600 

230,791 

782,077 

3.415,916 

Journal . . 

...(S) 

1,341,066 

323,498 

373,868 

142,252 

482,105 

2,663,776 

Herald . 

..(E) 

6,248,010 

1,401,396 

636,710 

322,102 

1,595.813 

10,436,105 

News . 

..(E) 

6,888,096 

2,205,808 

652,047 

294,435 

1,725,847 

11,885,809 

News . 

...(6) 

1,550,149 

281,825 

324,167 

143,233 

486,337 

2,786,675 

DENVER,  COLO. 

Rocky  ML  News . 

..(M) 

2,663,662 

875,341 

383,413 

201,771 

1,188,183 

5,544,323 

Rocky  Ml  News . 

...(S) 

584,175 

118,605 

151,401 

15,671 

440,372 

1,310,909 

Post . 

...(E) 

6,459,772 

2,297,988 

658,289 

306,630 

1,725,404 

11,508,013 

Post . 

...(S) 

1,452,079 

475,380 

329,783 

33,707 

1,217,948 

3,509,831 

DETROIT,  MICH. 


Automotive  Financial 
diaplay  display 


Local  National  Automotive  Financial  Total 

Cities  and  Newspapers  display  display  display  display  Claaaified  advertisini 

Free  Press . (M)  3,611,275  1,893,492  657,066  723,449  1,706,973  8,696,313 

Free  Press . (S)  1,262,283  600,858  332,877  151,566  919,927  3,269,961 

Xe»-B . (E)  12,907,860  3,155,188  742,295  310,218  3,407,895  20,536,008 

rs . (S)  2,062,423  563,624  510,826  104,268  2,382,176  5,624,309 

les . (E)  5,337,458  1,886,759  509,942  222,744  1,221,604  9,185,706 

les . (S)  866,715  1,001,787  279,322  61,499  456,118  2,666,015 

’  American  Weekly  linage  included  in  above  Sunday  Bgures;  (General,  838,744;  Automotive,  68,315;  Total,  907,059). 

EASTON,  PA. 


Times . (E)  5,337,458  1,886,759 

•Times . (S)  866,715  1,001,787 


Express . 

. (E) 

5,779.177 

1,364,860 

706,074 

213,478 

888,927 

9,159,282 

EL  PASO,  TEX. 

Times . 

....(M) 

1,546,135 

1,003,539 

324,353 

68,320 

877,303 

3,871,969 

Times . 

. (S) 

1,163,735 

211,355 

267,090 

27,154 

286,126 

1,960,083 

Herald . 

. (E) 

3,028,011 

1,215,225 

617,111 

93,705 

949,287 

5,910,303 

Poet . 

. (E) 

2,957,108 

1,266,506 

394,003 

63,476 

730,537 

5,447,022 

ERIE,  PA. 

Dispatch-Herald . 

. (E) 

4,093,061 

1,602,878 

355,681 

83,568 

1,084,387 

7,452,818 

Dispatch-Herald . 

. (S) 

533,375 

92,852 

218,393 

28,649 

289,981 

1,163,443 

Times . 

. (E) 

3,904,125 

1,469,762 

566,670 

166,353 

1,246,711 

7,514.68, 

EVANSVILLE, 

IND. 

Courier . 

....(M) 

3,491,610 

1,216,093 

448,179 

253,762 

803,002 

6,329,762 

Courier . 

. (S) 

1,282,737 

135,804 

192,261 

121,924 

208,706 

1,941,630 

Journal . 

. (E) 

1,227,635 

1,006,658 

404,172 

232,556 

800,831 

3,773,104 

Press . 

. (E) 

4,197,241 

972,085 

318,881 

190,671 

724,032 

6,423,726 

Press . 

. (S) 

923,485 

75,924 

146,979 

93,170 

172,482 

1,412,052 

FALL  RIVER,  MASS. 

Herald-News . 

....(E) 

3,598,743 

1,527,415 

678.489 

115,143 

493,677 

6,568,665 

FORT 

WAYNE, 

,  IND. 

Journal^jiasette . 

....(M) 

3,863,492 

952,150 

315,264 

111.475 

1,169,390 

6,612,610 

Journal-Gaaette . 

. (S) 

1,325,541 

211,524 

306,800 

118,262 

486,901 

2,449,410 

News-Sentinel . 

. (E) 

6,495,277 

2,035,876 

681,253 

202,436 

1,283,810 

10,858,470 

FORT 

WORTH, 

,  TEX. 

Record-Telegram . 

....(M) 

1,361,857 

1,856,266 

484,589 

157,458 

613,433 

4,810,420 

Star-Telegram . 

. (E) 

3,430,961 

1,902,597 

491,768 

153,700 

924,508 

6,925,492 

Star-Telegram  4  Record _ 

. (S) 

1,643,164 

392,644 

364,286 

106,504 

437,968 

2,955.704 

Press . 

. (E) 

4,046,568 

967,526 

250,573 

136,575 

996,218 

6,453,778 

(Continued  on  page  32) 


In  the  oil  counties  of 

East  Texas 

with  their  millions  of  dollars  of  new  wealth  and 
thousands  and  thousands  of  new  people 

The  newspapers  that  outstrip  all  others 
in  circulation — the  papers  that  have  always 
been  first  in'circulation  and  influence  are: 

The  Dallas  Morning  News 
The  Dallas  Journal 

An  optional  combination 
JOHN  B.  WOODWARD  Inc.,  Representatives 


"7.  ‘ 


M  P  O  S  1  N  G 


..  s 
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The  readers  of  your  newspaper 
will  appreciate  your  changing  to 


a  more  legible  news  face  because 


Two  persons  out  of  every 
fen  in  America  are  wearing 
glasses  today,  while  six  out 
of  every  ten  should  be 
wearing  them. 


BETTER  VISION  INSTITUTE 

Graybar  Building,  New  York,  N.Y. 


More  advertising  revenue  depends  upon  greater  reader 
interest.  •  •  Real  legibility  is  an  aid  toward  greater 
reader  interest.  •  •  Progressive  publishers  know  the  dif¬ 
ference  between  relative  legibility  and  real  legibility. 
•  •  Hundreds  of  progressive  publishers  have  chosen 


INTERTYPE  IDEAL  NEWS  FACE 


and  they  have  found  that  real  legibility  creates  greater 


reader  interest  —  greater  circulation  value. 


W  rite  for  your  FREE  copy  of  the  new  Iiitertype  “2-in-l” 
Hooklet.  Simply  address  nearest  Iiitertype  branch  office: 


INTERTYPE  CORPORATION 


Brooklyn.  N.  ^ 360  t  iirman  St.;  Chicago,  130  Nortli  t  ranklin  St.;  New 
Orleaiisi.  ol6  Howard  Ave. ;  San  Francisco,  l.>2  Fremont  St.;  Los  Angeles, 
1220  South  Majde  Ave.;  Boston,  80  t'ederal  St.;  ('anada,  Toronto  Type 
Foiimlry  Co.  Ltd.,  Toronto;  London,  and  Berlin. 

Distributors  Throujihoiit  the  \\ Orld 


\23.  Set  In  Intertype  Bodoni  and  Bodonl  Bold 


,  \ 


[/  r 
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FREEPORT-HEMPSTEAD,  N.  Y. 

Local  Natioral  Automotive  Financial  Total 

liiaplajr  diaplay  display  display  ClataiAed  advertisinf 

(Et  2, SOS, 237  391,898  562,600  158,022  1,013,165  5,296,457 

..(E)  1,632,1.58  253,571  351,188  69,679  546,126  2,963,673 


Cities  and  Newspapers 


Renew, 
Star. . . 


GLENS  FALLS,  N.  Y. 

(M)  3,261,741  714,777  585,645  266.823 


HARRISBURG,  PA. 

ratriot . (See  Foot  Note)  4,487,139  1,599,741  827,419  128.844  749,8.52  7,864,432 

Telcgrapli . (E)  2,346,945  961,621  515,532  65,046  580,450  4,668,163 

NOTF);  —  Harrial/urg  Xewa  (evening)  carries  the  same  advertising  as  the  Patriot  (morning).  Linage  of  one  edition 
(Patriot  morning)  is  given. 


HARTFORD,  CONN. 

(.M)  3,133,566  1,035,044  418,7.58 

(S)  2,849,417  436,001  525,531 

(E)  10,336,160  2,641,473  1,150,517 


Courant. 
Courant 
Thmn. . 


HOUSTON,  TEX. 

(E)  5.363,326  2,203,852  526,329 

(8)  2,333,706  515,391  311,104 

(M)  4,554,471  1,790,277  412,909 

(8)  2,303,089  329,175  304,336 

(E)  4,298,397  968,940  244,497 


Chronicle .... 
Chronicle  .  . 
Pnet-l/is|>atrh 
l‘ost-1)isi<atch 
IVcsr . 


INDIANAPOLIS,  IND. 

(E)  7,836,186  2,847,374  987,177 

'M)  2,629,218  1,161,120  423,799 

(S)  2..343,528  598,511  413,465 

(E)  3,255,349  928,091  364,777 


News 

8tar 

Star 

Timw 


JACKSONVILLE,  FLA. 

(M)  3.172.299  2,057,712  510,996 

(8)  1,493,159  279,615  293,263 

(E)  3,315,976  922,727  375,317 


Tinies-l'niiin 

Times-l'nion 

Journal 


KANSAS  CITY,  MO.* 

Journal-Post . (E)  2,652,715  1,162,286  119,441 

Journal-P<ait  . (S)  l,0r>6.935  124,489  111,205 

Star . (M)  4,807,257  2,540,720  451,563 

Star  .  (E)  6,255,272  2,521,309  428,635 

SUr  .  (S)  2,879,457  852,955  486,398 

*  Kansas  City  figures  supplied  direct  by  individual  publishers. 


Consecutive  Years 


KNOXVILLE,  TENN. 

(Mi  2,950,560  1,149.411  427,913 

(S)  1,241,725  200,303  293,289 

(Et  3. 586, .561  1,574,950  391,643 

ISI  913,294  120,020  207,804 


Journal . 

Journal . 

News-Sentinel 

Newa-Sentine! 


In  1895,  and  every  year  since,  advertisers 
have  iioii^ht  more  agate  lines  of  advertising 
in  The  News  than  in  any  other  Indianapolis 
newspapi‘r. 


Examiner  . (M)  .  3,425,882  1.<H9,351  511,301  784,713  3,766,372  10,441,288 

•Examiner . (8)  3..5fl0,247  1,237,231  611,492  68,617  1,3.30,718  6,748.688 

Illustrated  News  . .  .  (.Ml  2,06.5,600  5.56,226  298,196  1.55,686  620,975  3,696,866 

Times . iMl  5,012,923  1,766,026  .552,314  1,354,122  4,082,913  12,782,845 

Times . pSl  3,732,746  646,868  .321,212  75,605  1.512,851  6,290,306 

Exiweaa  iEi  4,085,.568  1,.51,5..347  .584,910  429,867  706,9t».5  7,324,702 

HeraW .  (E)  8.749,608  2,812,031  645,772  3,52,424  2.0'.t7.4.>0  14,659,028 

Record .  lEi  2,753,734  745,54.3  198,975  93,782  317,6:14  4,117,497 

•  Amfri<  :in  \\’e*4yly  linage  included  in  aliove  Sunday  figurwi:  ((leneral  *910,030;  Automotive.  90,977 :  Total,  1. 001.007) 


Lnderlying  siieli  a  long  sustained  linage 
leadership  as  this,  ninst  he  the  power  to  con- 
sislently  produce  inaxiiniiin  returns  per  dol¬ 
lar  (»f  advertising  investinent.  Which,  in 
turn,  is  the  result  of  a  reader  interest,  con- 
fitlence,  and  reliance  upon  The  News  for 
family  hnying  information,  so  firmly  estah- 
lished  as  to  he  habitual. 


LOUISVILLE,  KY. 

iMi  4,983,901  2,281,352  4.52,32,3 

ISI  3,037.813  395,442  413,998 

(El  5,8.30,892  2,284,044  4.55,316 

(E)  2,656,009  877,.541  195,877 

IS)  1,334,205  154.515  131,075 


Courier  Journal . 
Courier-Journal 

Times . 

Heralii-P(*t 
Herahl-Post  .  . 


MANCHESTER.  N.  H. 

2,886,524  1,366,609  663.68; 


MEMPHIS,  TENN, 

(.M  3,696,020  2,208,865  516,757 

(SI  2,698,170  506, a34  350,917 

El  3.3<B.264  2,a5.5,631  690,.360 

(.E)  4.774,(X)5  1.410,407  534.816 

(Continued  on  page  34) 


.‘V«lverlising  assets,  such  as  these,  are  invalii- 
ahle  aids  to  the  prohtahle  realization  of 
19.31  selling  plans.  In  Indianapolis  they 
may  he  enlisted  to  yonr  service  ...  in 
greatest  measure  ami  at  lowest  cost  .  .  . 
hy  concentrating  in  The  News. 


(Vuiuncrica!  .\ppcal 
(Vjnonencal  .^pfieal 
Dvening  ApiKal 
IVesK-Sciinitar . 


®hc  ®harlottc  ®bscrpcr 


Member  of  the  lOOiOOO  Group  of  Amerkon  Cities 


I^eads  in  CITY  and  SUBURBAN  and  has  about  DOUBLE  the 
TOTAL  circulation  of  the  second  Charlotte  netespaper.  It  also 
leads  ALL  newspape^rs  in  the  tico  states  of  North  and  South 
Carolina  in  circulation  and  volume  of  advertising  carried. 

MORE  THAN  48,000  DAILY— MORE  THAN  50,000 
SUNDAY 

(The  Observer  is  a  member  of  the  Audit  Bureau  of  Circula¬ 
tions  —  the  last  audit  is  now  available  for  inspection.) 


indiaWapolis  news 


I-  in  Indianapolis  for  36  consecutive  years 


New  Yorlc  DAN  A.  CARROLL 
110  East  42nd  Street 


DON  U.  BRIDGE 

Advertising  Director 


Chicaso:  J.  E.  LUTZ 

Lake  Michigan  Bld9, 
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OUlSVILLE  mer¬ 
chants  are  using  the  logical 
method  of  bolstering  up  1931 
business  and  winning  customers  for 
the  future.  Through  consistent,  force¬ 
ful  advertising  they  are  driving  for  vol¬ 
ume  which  will  guarantee  them  profits  in 
1932.  A  certain  knowledge  of  their  mar¬ 
ket,  KENTUCKIANA,  makes  them  confi¬ 
dent  of  the  success  of  this  programme  .  .  . 
and  they  cover  this  market  effectively  at 
one  low  cost  through  one  medium — 


THE  COURIER-JOURNAL 
THE  LOUISVILLE  TIMES 
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MILWAUKEE,  WIS. 


L«al 

Natienal 

Autemetife  I 

Financial 

Taul 

Cities 

anJ  Newspapers 

diaplay 

display 

display 

display 

Classified 

advertisinf 

Sentinel . . . . 

. fM) 

2,114,558 

652,414 

190,328 

313,279 

810,920 

4,160,799 

tSentinel  .  . 

. (S) 

986,282 

982,649 

264,648 

21,089 

322,977 

2,578,8.33 

Journal . 

. (E) 

7,695,625 

2,564,069 

580,319 

372.659 

2,127,342 

13,374,172 

Journal . 

. (S) 

1,865,532 

632,445 

451,821 

40,609 

1,181,630 

4,172,202 

lyeider . 

. (E) 

1,359,914 

405,935 

50,560 

83,007 

442,2.50 

2,569,083 

Winrnnsin  New« . (E) 

3,881,781 

1,335,952 

408,602 

192,703 

1,011,833 

7,037,449 

t  Americui  Weekly  linage  included 

in  above  Sunday  figures:  (Gen^l,  827.320; 

Automotive,  68,315;Totai,  8!^5,63S). 

MINNEAPOLIS. 

MINN. 

Journal . 

.  (E) 

6.660,596 

2,136,409 

5.34,993 

347,354 

1,148,061 

10,831,622 

Journal _ 

. (S) 

919,772 

283,994 

297,951 

35,234 

644,899 

2,187,717 

Tribune. . . . 

5,949,595 

1,638,459 

458,006 

455,803 

1,853,921 

10,365,658 

Trilmne  ... 

. (S) 

1,039,452 

645,999 

389.054 

42,583 

920,795 

3,088,984 

Star . 

. (E) 

4,025,559 

1,095,982 

212,134 

215,413 

945,482 

7,117,778 

NOTE:  —  Minneapolis  Trilnine,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition  (Evening) 
is  given. 


MONTGOMERY,  ALA. 


Advertiser  . .  . 

. (M) 

1,703.931 

961,294 

261 .263 

74,800 

229,380 

3,307,867 

Advertiser . 

. (8) 

1,018,013 

103,360 

130,847 

12,489 

208,769 

1,476,165 

Journal . 

. (E) 

2,574,783 

943,436 

317,344 

18,297 

276,929 

4,166,916 

NASHVILLE.  TENN. 

Banner . 

. (E) 

2,707,723 

1,679,652 

435,007 

155,640 

738,806 

5,765,361 

Banner . 

. (S) 

1,255,280 

371,581 

268,385 

45,311 

292,400 

2,234,548 

Tennessean. . . . 

3,165,027 

1,165,300 

496,703 

195,655 

1,075,836 

6,174,34.'. 

Tenneoaean  . . . 

. (S) 

1,046,030 

416,769 

275,084 

39.601 

299,561 

2,079,480 

Na8h%'ine  Tennessean,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition 

(morning)  only  is  given. 

NEWARK.  N 

J. 

Call . 

. (S) 

2,433.168 

650,068 

315.352 

327,890 

309,091 

4,220,427 

Ledger . 

. (M) 

2,392,055 

461,159 

109,570 

95,8.35 

456,473 

3,813,235 

Ledger . 

. (S) 

908,638 

38,945 

45,784 

2,434 

78,884 

1,082,866 

News . 

. (E) 

10,610,131 

2,958,327 

1,2.35,170 

377,026 

3,663,083 

19,265,143 

Star-Eagle . 

. (E) 

6.199,440 

1,217,776 

360,448 

127,023 

835,040 

8,946,011 

NEW  BEDFORD. 

MASS. 

Standard . 

2,356,715 

809,562 

423,252 

130,805 

397,488 

4,233,902 

Standard . 

. (S) 

526,898 

.54,718 

182,464 

27,707 

89,423 

881,369 

Timee . 

. (E) 

3.250,158 

1,063,538 

501,614 

117,676 

627,970 

5,685,260 

New  Bedford  Standard,  evening,  and  Mercury,  morning,  sold  in  combination  only.  Linage  of  one  edition  (Standard 
evening)  is  given. 


NEW  ORLEANS,  LA. 


In  the  fastest  growing,  most  rapidly  developing 
market  In  the  country  to  establish  the  standard 
of  comparison  seems  a  natural  sequence. 


Yet,  to  attain  such  a  compelling  position  a 
medium  must  offer  Its  advertisers  certain  fun- 

19,305,493  damental  qualities.  It  must  offer  greatest  cov¬ 
erage  of  Its  field  ...  It  must  give  thorough  con¬ 
tact  with  that  market  ...  It  must  have  access 
to  homes  of  wealth  as  well  as  those  of  moder¬ 
ate  or  ordinary  circumstances  ...  Its  circulation 
must  be — home  delivered,  true,  honest,  built 


agate  lines — the  largest 
volume  published  by 
any  six  day  newspaper 
in  the  country  during 
1930. 


TimcB-Pkayune . fM)  6,916,380  2,525,373  500,814  534,500  1,823,507  12,525,610 

Timat-Picayune . (S)  2,588,062  496,116  378,556  93,562  854,345  4,516,351 

Tribune . (M)  1,891,514  1,189,904  230,075  238,455  620,335  5,270,718 

Item . (E)  4,191,422  1,446,295  356,151  262,644  684,484  7,157,957 

Item-Tribune . (S)  1,294,547  150,545  139,513  48,393  198,724  1,889,863 

SUtee . (E)  3,065,915  1,230,740  282,432  265,631  461,397  5,490,212 

sutei . (S)  1,255,313  170,694  83,009  52,007  205,765  1,797,011 

NEW  YORK,  N.  Y.* 

Times . (M)  10,556,646  3,214,535  423,248  2,733,705  2,640,187  16,453,546 

Timm . . . (S)  4,840,352  2,908,842  400,696  230,629  2,124,463  9,899,735 

HenldTribone . (M)  7,059,138  2,976,125  410,827  1,547,187  1,059,702  11,112,393 

Hemid  Tribune . (S)  3,381,401  2,067,246  313,328  81,121  723,592  6,197,412 

Worid . (M)  1,860,226  1,384,647  128,167  397,826  3,324,752  6,571,892 

Worid . (B)  1,842,076  828,341  206,721  14,897  1,248,341  3,930,298 

American . (M)  2,381,645  834,030  54,909  364,516  1,205,515  4,421,190 

American . (S)  3,940,454  1,811,438  384,435  50,037  488,483  6,241,720 

News . (M)  7,548,363  1,687,643  78,593  152,777  .  9,236,034 

Newi . (S)  3,481,173  491,155  55,764  4,840  .  3,972,712 

Mirror . (M)  1,812,882  653,074  28,032  46,183  182,214  2,648,170 

Sun . (E)  11,732,240  3,902,262  526,800  1,045,921  150,359  15,788,658 

Journal . (E)  10,338,334  2,904,776  322,127  340,125  38,092  13,281,202 

EveningWorid . (E)  7,000,347  2,157,083  179,455  205,034  150,406  9,307,836 

Post . (E)  3,293,364  1,321,182  222,600  963,077  23,929  4,645,582 

Graphie . (E)  2,308,682  602,155  274,735  41,803  464,458  3,375,295 

Tdegram . (E)  2,786,574  1,356,958  360,352  348,169  1,681,752  5,825,466 

Brooklyn  Eagle . (E)  6,462,529  2,458,913  295,945  459,910  2,937,938  11,860,816 

Btx>okl>-n  Eagle . (S)  2,144,528  826,069  356,763  25,690  1,008.820  3.980,039 

Brooklyn  Stondatd  Union . (E)  2,572,178  679,627  101,307  199,372  336,388  3,588,193 

Brooklyn  Times . (E)  3.100,881  1,114,494  112,400  252,618  483,170  4,698,545 

Brooklyn  Times . (S)  268,371  144,293  119,943  9,535  138,493  551,157 

Bronx  Home  News . (E)  1,920,676  453,019  51,760  89,214  716,193  3,089,888 

Bronx  Home  News . (S)  1,290,983  177,786  171,718  42,370  335,640  1,804,409 


*  New  York  figures,  supplied  by  .Advertising  Record  Company  (except  for  Bronx  Home  News)  include  automotive  and 
financial  with  ret^  and  general  display,  Bronx  Home  News  figures  supplied  direct  by  publisher,  follow  similar  breakdown. 

NIAGARA  FALLS.  N.  Y. 


Gaiette . (E)  5,953,694  1,018,365  762,768  146,606  562,769  8,740,339 

OAKLAND.  CAL. 

Post-Eniiuirar . (E)  5,883,954  1,100,305  473,514  279,983  1,425,046  9,507,569 

Tribune . (E)  6,484,212  2,064,984  420.921  313,008  3,449,297  13,947,736 

Tribune . (8)  1,349,902  132,520  394,409  18,991  1,100,249  3,009,843 


(Continuerd  on  page  36) 


upon  merit  alone  and  not  stimulated  periodi¬ 
cally  by  contests,  club  offers  and  such  ...  It 
must  enjoy  the  explicit  confidence  and  undi¬ 
luted  faith  of  Its  readers;  a  reader  Interest 
built,  not  Imagined,  by  years  of  sound  journal¬ 
ism.  In  short  It  must  be  the  preferred  medium 
of  the  market  It  serves. 

That  Is  why  the  NEWARK  EVENING  NEWS  Is 
the  greatest  sales  Influence  In  the  great  Newark 
market  and  the  leader  of  the  country's  six-day 
advertising  media. 

Invade  this  proved  market  now  and  let  your 
sales  grow  with  It.  Concentrate  more  effort 
in  Its  dominant  medium. 

JCtnw 

EUGENE  W.  FARRELL 
Buslnessdl  Advertising  Mgr. 

215-221  Market  Street 
Newark.  NewJersey 
O’MARA  A  ORMSBEE 
General  Representatives 
New  York  Chicago  Detroit 
Los  Angeles  San  Francisco 
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How  Advertisers  Spent  Their  Money 
in  Milwaukee  Newspapers — 1930 


407  Exclusive  National 
Accounts  in  1930! 

The  list  of  exclusive  national  accounts 
in  The  Milwaukee  Journal  includes  the 
majority  of  America’s  large  newspaper  ad> 
vertisers.  Many  of  them  have  tested  all 
Milwaukee  newspapers,  individually  and  in 
combinations,  and  now  use  The  Journal 
alone  because  exclusive  schedules  in  this 
newspaper  provide  adequate  coverage  of  the 
market,  eliminate  wasteful  duplication,  cost 
less  than  split  schedules,  and  sell  a  maxi¬ 
mum  volume  at  a  minimum  cost. 

Duplication  of  your  Journal  campaign  in 
the  other  Milwaukee  newspapers  increases 
advertising  expense  nearly  100%  but  cannot 
increase  your  coverage  of  Milwaukee  fam¬ 
ilies  by  more  than  20%.  And  the  greater 
part  of  the  extra  expense  buys  merely 
duplication  of  primary  Journal  coverage. 


Ten-Year  Lineage  Record 


The  above  charts  represent  all  the  money  invested  in  adver¬ 
tising  space  in  the  three  Milwaukee  newspapers  in  1930  and 
show  the  percentage  of  the  total  spent  in  each  paper  by  local,  na¬ 
tional  and  classified  advertisers. 

Each  group — retailers,  manufacturers  and  classified  advertisers — 
invested  more  than  twice  as  much  money  in  Journal  space  as  in 
the  other  two  Milwaukee  newspapers  combined!  When  only  the 
larger,  more  experienced  advertisers  are  considered  in  the  com¬ 
parison,  preference  for  The  Journal  is  even  more  pronounced. 

Here  is  the  most  accurate  measure  of  newspaper  selling  power, 
the  record  of  results  written  with  the  advertisers’  money.  The 
overwhelming  preference  for  The  Journal  represents  the  com¬ 
bined  judgement  and  experience  of  thousands  of  advertisers  in 
all  classifications.  And  it  is  convincing  testimony  that  concentra¬ 
tion  in  The  Journal  brings  maximum  net  returns  in  the  prosper¬ 
ous  Milwaukee-Wisconsin  market. 

Rely  on  this  accurate  guide  to  results  when  you  buy  newspaper 
space  in  Milwaukee. 

THE  MILWAUKEE  JOURNAL 

FIICST  BY  MER..IT  ^ 

National  Representatives  O’Mara  &  Ormsbee 

New  York  Chicago  Detroit  Los  Angeles  San  Francisco 
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OKLAHOMA  CITY,  OKLA. 


I 


Ckiet  anJ  Newapapert 


Automalive  Financial 
display  display 


Tata! 

Classtfied  advertisinf 


OkUhnman . 

. (M) 

3,166,320 

1,867,982 

404,488 

174,745 

1,625,474 

7,297,996 

Oklahoman . 

. (S) 

1,472,882 

395,129 

337,666 

108,477 

699,884 

3,019,203 

Times . 

. (E) 

4,143,466 

2,008,126 

500,594 

216,506 

1,654,643 

8,558,181 

Oklahoma  News. . 

. (E) 

3,324,868 

1,176,546 

540,830 

216,134 

1,056,728 

6,335,795 

(MMAHA,  NEB. 

Bee-News . 

.  (See  Foot  Note) 

3,281,713 

1,233,685 

254,231 

99,118 

784,335 

5,789,863 

••.lee-S'ewB . 

. (H) 

892.896 

998,711 

271,563 

27,458 

303,377 

2.497,588 

World-Herald. . . . 

. .  (See  Foot  Note) 

5,335,705 

2,191,311 

568,903 

207,652 

1,380.222 

9,866,901 

World-Herald _ 

. (S) 

1,689,073 

414,938 

366,416 

46,169 

663,544 

3,180,293 

••  American  Weekly  linage  included  in 

above  Sunday  figures:  (General,  827.320;  .4utomotive.  68,315,  Total,  895,635). 

NOTE: — Omaha  Bee-News  and  Omaha  World-Herald,  morning  and  evening,  sold  in  combination  only.  Linage  of  one 

edition  (evening)  only  is  given. 

PERTH 

AMBOY, 

N.  J. 

News . 

. (E) 

3,914,131 

762,176 

557,783 

141,154 

514,372 

6,039,753 

PHILADELPHIA 

,  PA. 

Bulletin . 

. (E) 

10,889,171 

3,655.892 

1,031,984 

408.372 

2,918,644 

18,938,525 

Inquirer . 

. (M) 

4,256,706 

1,799,650 

575,854 

559,604 

2,073,160 

9,508,011 

Inquirer . 

. (S) 

3,400.361 

785.675 

357,734 

10.809 

1,332,602 

5,887,820 

Newe . 

. (E) 

4,172,148 

966,881 

93,390 

38,164 

89,656 

6,104,469 

Public  Ledger . 

. (E) 

5,623,018 

2,309,804 

701,279 

951,909 

1.110,569 

10,709,273 

Public  Ledger. .. . 

. (M) 

2,862,899 

1,441,526 

529,686 

1,026,193 

1,000,807 

7,620,240 

Public  Ledger . 

. (S) 

1,500,750 

897,318 

413,814 

8,643 

551,211 

3,372.085 

Record . 

. (M) 

2,962,726 

1,112,460 

331,400 

278,276 

1,223,209 

6,278,335 

Record . 

. (6) 

1,761,872 

268,362 

129,339 

5,395 

477,872 

2,643,608 

PHOENIX.  ARIZ. 

Republican . . 

. (M) 

4,705,594 

1,528,180 

538.066 

217,058 

1,825,728 

8,861,947 

Republican . . 

. (S) 

882,620 

142,024 

423,200 

41,668 

528.956 

2,025,407 

Gaaette . 

. (E) 

2,788,327 

798,892 

461,581 

159,291 

650,846 

4,907,969 

PITTSBURGH, 

PA. 

Post-Oaiette . 

. (M) 

4.181,347 

1,447,229 

764,421 

724,488 

965.895 

8. *>58.310 

Press . 

. (El 

10,309,911 

2.995,632 

779,723 

400,509 

2,231,105 

17,015,403 

Press  . 

. (S) 

2,113,502 

632,212 

362,457 

21,539 

1,331,068 

4,461,842 

Sun-Telegrapli _ 

. (E) 

9,429,582 

1,764,351 

506,541 

305,488 

1,087,429 

13,576,321 

tSun-Telegraph. .  . 

. (S) 

2,019,08.3 

1,238,678 

4.59,083 

32,1.34 

748,987 

4,498,450 

t  American  Weekly  liniMte  included  in  above  Sunday  figures:  (General.  838,744;  Automotive,  (>8,315;  Total,  (K)7,  05H). 

PORTLAND,  ORE. 


Oreguniah. , .  . 

. (M) 

2,887,004 

1,707,991 

374,880 

492,747 

2,079,555 

7,5*18,1*13 

( ^egonktn . 

. (S) 

1,381,823 

473,501 

4.39,442 

53.939 

1,015,487 

3,366,493 

Journal . 

. (E) 

4,911,152 

1,925,114 

322,968 

292,243 

1,369,043 

8,826,225 

Journal . 

. (S) 

591 .968 

120,838 

282,272 

33.371 

.5,54,064 

1,582,  *1.37 

Nowf  . 

. (E) 

2,970.699 

!;n7,I29 

156.920 

122,3*16 

.594,339 

4,762,408 

Telegram . 

. (E) 

4,5.51.(Ni4 

730,887 

173.144 

1*19,571 

*■>87,810 

6,322,116 

PROVIDENCE, 

R.  I. 

Bulletin . 

. (E) 

9.044  .(WS 

2, .344. 497 

899,631 

507,792 

2,146,234 

15,074,676 

Journal . 

. (Ml 

1,920.540 

8.59,  WiO 

3*17,716 

*109,016 

2,197,415 

6,312,944 

•loumal . 

. (Si 

1.8.37,221 

377.1*18 

514,493 

42,935 

545,514 

3,319,189 

Ne^-s-'lnbune . 

. (K) 

3,476, 12:i 

S9*i..5!*8 

.327.031 

192,134 

1.53.207 

5,607.241 

Newe-Tribune . 

. (« 

230,(»8.i 

17,517 

26,382 

h77 

21.892 

300,0)8 

READING.  PA. 

Eagle  . . . ; . 

. (E) 

4. 4.35, 1  tB 

1.443.955 

5,59,113 

2*11,  *>47 

1,070,428 

8,0)0,711 

Eagle . 

. . (S' 

685,9*'>3 

116,202 

196,072 

10, .595 

234.1-22 

1,244, *124 

Times . 

. *M) 

4,!i!K).782 

1.(120.WH> 

633,14.5 

2.5.3,899 

1.0*11,434 

8,111.5.33 

RICHMOND, 

VA. 

News  I,e;ider . 

. (E) 

6.425.787 

1.858,727 

*194. .508 

4.57,983 

1,7.53,189 

11,240,475 

Times-Uisjiatch . 

. (M) 

3.235.514 

1.1 90,. 580 

411,205 

392,008 

1.397,6*15 

0,755.  (>711 

Timee-Uisiiatch . 

. (S) 

2,074,141 

270,651 

2.58,396 

14.3, (Wl 

.505,090 

3,255,022 

(Continued  on  page  38) 


.Jpj^J^riasanSuWw/jer. . . 

—from  K.  F.  BALDRIDGE. 

Herald-Patriot,  Chariton,  owa.  These  results  were 

"Your  campaign  was  more  than  “j;^cult  to  do,  because  of  the 

K i.  .o- 


©he  0harle5  Part  Ipuie  0o. 

Circulation-Building  Experts 

Sixth  floor,  Occidental  Building  Indianapolis, Indiana . 


Ig]  NEWS  You 

M  CAN^T 
S. — I  Overlook! 

01fe  Netua-Sribune 

was  the  ONLY 
Newspaper  In 

NEW  ENGLAND 

to  show  a 

GAIN  IN  ADVERTISING 
DURING  1930 

with  an  increase  of 

OVER  V2  MILLION 
AGATE  LINES 

Moreover,  it  stood  SIXTH  among  ONLY 
ELEV  EN  newspapers  in  the  whole  United 
States  to  show  a  gain,  while  over  1900 
newspapers  showetl  losses. 

(From  EDITOR  &  PI  BLISIIKR  and  Media  Records,  Inc.) 

Such  a  gain  shows  the  confidence  placed  by 
advertisers  (local  and  national)  in  The  News- 
Tribune’s  power  to  protluce  results  during 
1930. 

VIore  and  more  national  ailvertisers  are  realiz¬ 
ing  that  the  use  of  The  News-Tribune  is  abso¬ 
lutely  essential  for  complete  coverage  of  the 
greater  Providence  market — the  richest  per 
capita  in  the  United  States. 

Nma-0nbun^ 

PROVIDENCE,  R.  I. 

ISatioual  Representatires 

SMALL,  SPENCER,  LEVINGS  &  BREWER,  Inc. 

Boston,  New  York,  Chicago 

PAV  NEi-HALL.  Inc.,  San  Francifico,  Los  Angeles 
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In  Providence 

■  more  impressively  than  ever 

I  business  ties  up  with 

The  Journal  and  Bulletin 


ISew 

England’s 

Second 

Largest 

Market 


The  following  percentages  indicate  the  ratio  of  advertising  carried  in  the 
Journal  and  Bulletin  to  the  total  advertising  in  each  classification  carried 
in  all  Providence  newspapers  during  the  last  two  years: 


Journal  and  Bulletin  carried 


Retail  Advertisinjj; . 

Aniiiseiiieiits . 

.  ill  1929 
. .  .60.19% 

ill  unto 

68.22% 

Department  Stores . 

75.93% 

Finaiieial . 

...87.53% 

91.51% 

Fiirnitvire  . 

...83.02% 

92.22% 

lien’s  Fiiriiisbiii^s . 

...75.08% 

82.51% 

.\riscellaneoiis  Display . 

...78.76% 

81.19% 

Banks  . 

. .  .65.07% 

75.29% 

Boots  and  Shoes . 

. .  .85.05% 

88.13% 

Drug  Stores . 

...96.81% 

94.66% 

Foods  . 

. .  .52.46% 

66.26% 

Jewelry  . 

Women’s  Wear . 

...91.75% 

94.44% 

...83.45% 

86.65% 

TOTAL  RETAIL . 

...71.77% 

76.89% 

GENERAL  ADVERTISING  .... 

....77.66% 

81.55% 

CLASSIFIED  ADVERTISING  . . 

. . .  .95.09% 

96.99% 

Total  Adverti$$ing  .  .  .  . 

.  .76.71% 

»1.05% 

The  Providence  Jfournal 

Morning  and  Sunday 

The  Evening  Bnlietin 

Re  presen  tcuives : 

CHAS.  H.  EDDY  COMPANY  R.  J.  BIDWELL  COMPANY 

Bofiton  New  York  Chicago  Los  Angeles  San  Francisco  Seattle 
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ROCHESTER,  N.  Y. 


Local 

National 

Automotive 

Financial 

Total 

CHiti  and  Nawtpapert 

display 

display 

display 

dismay 

Classified 

advertising 

Democrat  4  Chronicle . 

..(M) 

4.523,026 

1,301,591 

544,732 

469,630 

2,852,921 

9,742,306 

Democrat  &  Chronicle . 

...(S) 

1.413,997 

380,160 

320,085 

51,651 

1,141,247 

3,307,986 

Journal . 

...(E) 

4,705,199 

1,099,245 

502,100 

273,233 

798,871 

7,976,059 

•■tmerican . 

...(S) 

691.507 

966,619 

406,213 

34,862 

237,047 

2,336,999 

Times-CnioD . 

...(E) 

8,430,774 

2,372,415 

652,660 

476,297 

794,950 

12,768,298 

ROCKFORD,  ILL. 

Register-Republic. . . (See  Foot  Note) 

4,612,333 

1,206,009 

595,915 

201,919 

1,585,617 

8,298,035 

Star . 

...(S) 

1,096,608 

116,746 

192,566 

75,326 

430,343 

1,912,178 

NOTE; —  Rockford  Register-Republic  and  Star  sold  in 

combination  only ;  Linage  of  one  edition,  (evening)  only  is  given. 

SALT  LAKE  CITY, 

,  UTAH 

Tribune . 

..(M) 

3,675,425 

1,994,881 

513,392 

268,365 

1,564,066 

8,168,264 

Tribune . 

...(S) 

1,944,355 

408,050 

363,916 

80,811 

540,139 

3,3.55.432 

Deseret  Neas . 

...(E) 

3,092.763 

9<.t4.694 

345,460 

164,397 

554,854 

5,240,428 

Telegram . 

...(E) 

3,063,375 

770,020 

258,899 

99,603 

404,947 

4,868,786 

Telegram . 

...(S) 

417,668 

96,460 

99,372 

38,826 

125,671 

797,810 

SAN  ANTONIO, 

TEX. 

Express . 

..(M) 

1,993,748 

1,614,652 

329,243 

636,378 

1,828,978 

6,425,309 

Express . 

...(S) 

2,390,211 

276,240 

321,009 

131,908 

777,700 

3,909,575 

News . 

...(E) 

5,414,357 

1,647,812 

366,716 

161,368 

1,825,843 

9,536,169 

Light . 

...(E) 

3,708,239 

1,603,832 

388,999 

392,605 

1,103,640 

7,220,975 

••Light . 

...(S) 

1,638,224 

1,127,892 

336,331 

100.847 

459,350 

3,667,013 

SAN  DIEGO,  CAL. 

Union . 

..(.M) 

3,127,806 

1,883,915 

418,719 

343,305 

1,921,552 

7,719,854 

Union . 

...(S) 

2,635,695 

255,178 

434,179 

171,678 

596,393 

4,097,087 

Sun . 

...(E) 

4,934,687 

1,157,908 

469,930 

360,390 

1,060,647 

8,364,488 

Tribune . 

...(E) 

6,111,557 

2,036,065 

825,107 

449,132 

1,521,748 

11,463,775 

SAN  FRANCISCO 

,  CAL. 

Ch»vmcle . 

..(M) 

2,435,250 

1,272,079 

407,801 

1,008,333 

2,292,996 

8,449,412 

Chronicle . 

...(S) 

1,170,652 

423,683 

451,621 

26,692 

1,045,864 

3,120,461 

E^xatiiine  r . 

..(M) 

3,456,474 

2,126,237 

486,155 

699,855 

3,222,565 

10,026,246 

tExaminer . 

...(S) 

2,836,498 

1,262,943 

564,074 

38,967 

1,287,293 

5,991,813 

Call-Bulletin . 

...(E) 

5,145,377 

2,482,153 

607,436 

340,329 

1,143,676 

9,729,371 

Neva . 

...(E) 

4,582,481 

1,571,774 

442,911 

276,163 

2,182,067 

9,067,724 

SCRANTON,  PA. 

Repuldican . 

..(M) 

3,922,720 

619,567 

520,018 

230,440 

500,129 

5,957,481 

Scrantoniao . 

...(S) 

2,149,274 

248,338 

188,892 

47,592 

18,054 

2,733,429 

Sun . 

...(E) 

2,872,806 

329,346 

141,949 

152,537 

342,383 

3,981,984 

Times . 

...(E) 

7,426,642 

2,004,783 

813,581 

283,926 

705,717 

11,328,291 

SEATTLE,  WASH. 

Post-Intelligencer . 

..(M) 

2,876,464 

1,499,563 

340,640 

601,901 

1,904,770 

7,431,091 

tPost-Intelligencer . 

...(S) 

838,863 

1,129,076 

445,803 

41,002 

605,627 

3,091,179 

Star . 

...(E) 

3,769,189 

1,102,265 

299,136 

187,366 

1,246,405 

6,659,858 

Times . 

...(E) 

6,161,237 

2,240,814 

483,676 

643,692 

2,586,034 

12,181,419 

Times . 

...(6) 

1,530,693 

347,556 

392,549 

29,740 

1,264,513 

3,577,767 

SOUTH 

BEND. 

IND. 

News-Times . 

...(E) 

4,899,347 

1,235,960 

452,856 

218,808 

1,063,954 

8,003,236 

Nem-Times . 

...(S) 

837,865 

154,022 

264,077 

97,488 

285,665 

1,639,677 

Tribune . 

...(E) 

5,146,956 

1,436,819 

502,333 

227,221 

1,067,169 

8,494,472 

Tribune . 

...(8) 

774,867 

114,043 

206,432 

87,286 

257,919 

1,441,019 

SPOKANE,  WASH. 

Spokesman  Review . 

..(M) 

1,815,611 

1,430,346 

269,922 

286,329 

1,459,796 

5,323,274 

Spokesman  Review . 

...(8) 

1,281,828 

204,400 

288,263 

245,463 

463,457 

2,491,508 

Chronicle . 

...(E) 

6,158,541 

1,622,105 

442,418 

225,080 

1,518,720 

10,086,878 

Piem . 

...(E) 

2,456,144 

813,596 

306,938 

139,281 

629,444 

4,424,016 

ST.  LOUIS,  MO. 

Globe-Democrat . 

..(M) 

8,209,880 

2,004,927 

589,788 

916,419 

1,067,794 

7,834,426 

Giobe-Demoerst . 

...(B) 

1,326,230 

534,830 

359,088 

34,340 

899,790 

3,157,390 

Post-Dispatch . 

...(E) 

9,297,585 

2,448,880 

557,967 

291,117 

1,828,617 

14,447,475 

Post-Dispatch . 

...(8) 

2,774,479 

607,441 

382,826 

32,568 

2,103,551 

5,901,270 

Star . 

...(E) 

4,363,652 

1,410,682 

266,264 

128,531 

819,386 

7,014,158 

■nmm . 

...(E) 

2,174,253 

859,357 

118,340 

132,892 

596,070 

3,957,521 

ST.  PAUL,  MINN. 

Pioneer-Press . 

..(M) 

3,673,302 

2,098,138 

485,689 

300,371 

1,172,846 

7,no,176 

Pioneer-Prem . 

...(8) 

1,118,959 

511,173 

290,433 

36,919 

545,584 

2,503,343 

Dispatch . 

...(E) 

5,528,972 

2,154,417 

484,682 

318,880 

1,205,609 

9,784,593 

News . 

...(E) 

3,992,516 

1,313,211 

259,328 

115,843 

694,756 

6,439,704 

News . 

...(8) 

643,962 

78,605 

185,661 

24,847 

266,901 

1,109,998 

SYRACUSE,  N. 

,  Y. 

Herald . 

...(E) 

5,092,940 

1,351,541 

567,226 

173,442 

1,115,893 

8,496,390 

Herald . 

...(8) 

855,019 

194,118 

352,704 

99,016 

357,241 

1,858,184 

Journal . 

...(E) 

4,824,411 

1,702,743 

581,444 

191,073 

722,385 

8,306,881 

•American . 

...(8) 

463,234 

927,031 

245,953 

44,076 

197,347 

1,877,830 

Post-Standard . 

...(M) 

8,226,620 

994,921 

449,697 

367,888 

1,196,183 

6,566,253 

Post-Standard . 

...(8) 

593,146 

172,901 

243,637 

109,055 

315,506 

1,434,454 

*  American  Weddjr  linage  included  in  above  Sunday  figurea.  (General,  838,745;  Automotive,  68,315;  Total,  907,060), 
**  American  Weekly  linage  included  in  above  Sunday  figurea;  (Genml,  827,320;  Automotive,  68,315;  Total,  865,635). 
t  American  Weekly  linage  included  in  above  Sunday  figurea;  (General,  910,030;  Automotive,  90,977;  Total,  1,001,007). 


(Continued  on  page  40) 


St.  Louis 


in  Circulation 
in  Advertising 


St.  Louis  is  ONE  City  Where  ONE  Newspaper  is 
Supreme  in  Circulation  and  Advertising. 


In  Circulation 

The  Post-Dispatch  covers  St.  Louis 
from  Mansion  to  Cottage  with  a 
thoroughness  not  approached  by 
any  other  St.  Louis  newspaper — 
Daily  or  Sunday. 


In  Advertising 

The  Post-Dispatch  carries  far  more 
advertising  than  any  other  St.  Louis 
newspaper — in  nearly  all  of  the 
important  classifications  more  than 
all  three  others  combined. 


A  Picture  of  Post-Dispatch 
Supremacy 

if  ir  dr  Post-Dispatch  leads  second,  third  and  fourth  newspapers  combined. 
if  if  Post-Dispatch  leads  second  and  third  newspapers  combined. 
if  Post-Dispatch  leads  second  newspaper. 

★★  Total  Paid  Advertising 
★★★  Local  Display  Advertising 
National  Advertising 
★★★  Classified  Advertising 

Department  Store  Advertising 
★★★  Furniture  Store  Advertising 
★★★  Shoe  Store  Advertising 
Automobile  Advertising 
★★★  Radio  Advertising 
★★★  Food  Store  Advertising 
★★★  Real  Estate  Advertising 
★  ★★  Women’s  Store  Advertising 
★★★  Men’s  Store  Advertising 
★★★  Jewelry  Store  Advertising 
★★★  Music  Store  Advertising 
Electrical  Advertising 
★★★  Hardware  and  Building  Material 
★★★  Toilet  Articles  and  Beauty  Shop 
Drug  Store  Advertising 
'ff  Rotogravure  Advertising 


POST-DISPATCH 


L 
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425,000  LINE  GAIN 

THE  LARGEST  NATIONAL  ADVERTISING  GAIN 
OE  ANY  DAILY  NEWSPAPER  IN  AMERICA 


The  ROCHESTER  EVENING  JOURNAL  gained  425,000 
lines  of  national  advertising  in  1930.  According  to 
available  records,  this  was  the  largest  national  gain  of  any 
newspaper  in  America  —  a  remarkable  record,  particularly 
in  a  subnormal  year. 

Here  are  total  national  figures  for  all  Rochester  papers  (nationa 
automotive  and  national  financial  included): 


EVENING  JOURNAL 


425,871  lines  -  GAIN 


An  unduplicated  circulation  at  a  single  cost. 


*  EVENING  TIMES  UNION  -----  323,430  lines 
♦MORNING  DEMOCRAT-CHRONICLE  -  173,347  lines 

*  Sold  to  national  advertisers  at  compulsory  combination  rate  during  1930 


-  LOSS 

-  GAIN 


This  record  was  made  possible  by  a  most  representative  group  of  national  advertisers 
who  placed  copy  in  the  ROCHESTER  EVENING  JOURNAL.  Among  this  group  were : 


General  Electric  Refrigerator 

Frigidaire 

Kelvinator 

Universal  Vacuum  Cleaner 
**Hood  Galoshes 
Congoleum  Rugs 
Wear  Ever  Aluminum 
Bond  Bread 
Gold  Medal  Flour 
Hostess  Cake 
National  Biscuit  Co. 
Pillsbury  Flour 
Wonder  Bread 
Beech  Nut  Coffee 
Boscul  Coffee 
Canada  Dry 
**  La  Touraine  Coffee 

•*  Used  Journal  exclusively. 


Lipton’s  Tea 
SaJada  Tea 
Tetley  Tea 
*•  Toddy 

White  House  Coffee 
Kellogg  Com  Flakes 
•*  Malted  Cereal 
••Post  Toasties  Corn  Flakes 
••Ralston  Whole  Wheat  Cereal 
Shredded  Wheat 
••Best  Foods  Mayonnaise 
••Ev-Re-Day  Salad  Aid 
Jack  Frost  Cane  Sugar 
Lea  &  Perrins  Sauce 
••Libby’s  Pickles 
Sugar  Institute 


Worcester  Salt 
••Chateau  Cheese 
Fro-Joy  Ice  Cream 
Pabst-ette  Cheese 
Troco  Nut  Margarine 
••Fly  Tox 

••Blue  Ribbon  Malt  Extract 
••  Puritan  Malt 
••Gorton’s  Products 
••  Swift  &  Co. 

Climalene 
Gold  Dust 
••Kitchen  Klenxer 

Octagon  Soap  Products 
Rinso  ^ 

Mueller’s  Products 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  page  38) 


I 


TACOMA,  WASH. 

Ucal 

Natipnal  Automative 

Financial 

Total 

Cities  sod  News^pers 

ditpla; 

display 

display 

display 

Classified 

adfertisinf 

Lfdger . 

7S3.619 

1,373,832 

211,724 

201,981 

1,486,494 

4,079,304 

Ledger . 

1,061,046 

63,778 

466,504 

42,443 

680,873 

2,315,214 

Xews-Tribune . 

....(E) 

4,927,062 

1,436,275 

249,532 

253,650 

1,511,231 

8,411,786 

Times . 

....(E) 

3,009,940 

920,973 

479,134 

158,945 

1,077,133 

5,706,079 

TERRE 

HAUTE, 

IND. 

Poet . 

....(E) 

3,045,076 

847,096 

282,039 

114,968 

754,662 

5,107,644 

Star . 

...(M) 

2,968,096 

791,718 

190,632 

92,503 

682,604 

4,789,257 

Star . 

....(S) 

819,319 

96,473 

228,520 

41,699 

225,898 

1,412,237 

Tribune . 

....(E) 

4,388,448 

1,217,936 

301,000 

122,086 

559,597 

6,691,435 

Tribune . 

....(S) 

1,043,632 

167,849 

231,927 

27,222 

226,476 

1,697,189 

TOLEDO,  OHIO 

Time, . 

...(M) 

1,615,971 

374,525 

94,836 

342,764 

458,426 

2,993,418 

Times. . 

....(S) 

2,622,369 

135,599 

212,978 

123,126 

322,668 

3,416,754 

Blade . 

....(E) 

6.649,853 

2,2?K),028 

1,006,433 

353,754 

1,909,242 

12,307,691 

Xe»s-Bee . 

....(E) 

3,827,209 

1,064,742 

544,040 

255,451 

1,399,126 

7,117,588 

TORONTO,  CANADA 

tGlobe . 

...(M) 

1,061,337 

793,531 

200,400 

145,557 

490,227 

2,748,245 

tMail  and  Empire . 

...(.M) 

1,136,480 

982,965 

291,075 

153,679 

351,112 

2,967,619 

tStar . 

....(E) 

4,839,191 

1,399,451 

205,984 

99,947 

1,326,221 

7,925,361 

tStar . 

(Wkly) 

198,743 

520,049 

127,849 

2,858 

63,323 

912,929 

tTelegram . 

....(E) 

4,686,880 

1,212,475 

251,869 

72,088 

2,166,090 

8,432,871 

TRENTON,  N. 

J. 

Times . 

....(E) 

5,134,103 

1,637,034 

625,761 

193,684 

765,955 

8,619,194 

Times-Advertie^ . 

. (S) 

906,864 

80,225 

198,177 

105,717 

189,575 

1,486,743 

TULSA,  OKLA. 

Tribune . 

....(E) 

4,967,179 

1,356,776 

571,607 

134,426 

1,423,369 

8,539,734 

Tribune . 

....(S) 

1,149,252 

208,664 

323,723 

121,101 

301,170 

2,106,756 

World . . 

....(M) 

4,264,085 

1,695,569 

655,079 

225,746 

1,725,657 

8,595,398 

World . 

....(S) 

1,724,808 

411,848 

356,062 

166,547 

413,977 

3,076,044 

WASHINGTON, 

D.  C. 

Herald . 

....(M) 

1,180,052 

534,572 

105,261 

168,947 

870,448 

3,177,723 

•Herald . 

. (S) 

1,329,029 

996,643 

199,737 

30,408 

220,532 

2,776,498 

XewB . 

....(E) 

1,287,483 

560,518 

215,959 

26,459 

829,812 

2,937,655 

Times . 

....(E) 

4,668,271 

1,461,606 

677,719 

104,429 

865,345 

7,848,356 

Post . . 

....(M) 

2,259,035 

997,834 

433,718 

323,339 

774,300 

4,893,479 

Post . 

,....(S) 

1,867,185 

249,229 

178,676 

24,208 

297,128 

2,617,289 

Star . . 

....(E) 

11,515,478 

2,514,074 

852,372 

354,106 

2,617,803 

18,232,805 

Star . 

,....(S) 

3,911,643 

501,640 

397,686 

31,561 

906,011 

5,750,077 

WESTCHESTER 

COUNTY, 

,  N.  Y., 

GROUP 

Nfamaroneck  Times . 

....(E) 

1,220,441 

339,843 

243,617 

70,744 

169,871 

2,210,862 

Mt  Vernon  Argus . 

....(E) 

5,404,073 

506,712 

630,547 

323,887 

633,413 

7,673,750 

Xew  Rocbdle  Std.-Star . 

....(E) 

3,886,664 

515,869 

514,687 

270,693 

750,638 

6,113,456 

Claiming  Citiien  SenUnel. . . . 

....(E) 

1,411,913 

367,007 

266,443 

34,781 

318,302 

2,549,468 

Port  Cbsiter  Item . 

....(E) 

3,266,917 

419,585 

534,434 

135,051 

686,774 

5,181,586 

TaiT>toim  Xewi . 

....(E) 

2,779,134 

486,123 

480,170 

193,425 

286,288 

4,367,238 

Yonken  Herald . 

....(E) 

2,879,967 

541,021 

455,557 

296,224 

1,068,584 

5,459,914 

Yonken  Statesman . 

....(E) 

1,985,358 

414,857 

286,591 

261,250 

1,252,676 

4,506,022 

White  Plains  Prea . 

....(E) 

2,132,952 

415,460 

502,085 

327,513 

705,963 

4,184,036 

White  Plains  Reporter . 

....(E) 

5,673,659 

522,376 

854,360 

319,123 

1,450,482 

9,086,928 

WICHITA,  KAN. 

Besoon . 

,....(E) 

4,380,976 

1,536,970 

387,458 

150,887 

1,439,138 

8,018,141 

Bescon . 

. (S) 

1,686,464 

490,618 

440,656 

193,810 

465,485 

3,285,375 

Eagle . 

....(M) 

2,698,562 

1,395,339 

370,819 

124,689 

2,247,319 

6,857,138 

Eagle . 

,....(E) 

2,177,121 

915,904 

232,294 

52,950 

2,247,571 

5,629,384 

Eagle . 

. (S) 

1,574,759 

441,843 

380,180 

124,170 

587,058 

3,111,285 

WILKES-BARRE.  PA.' 

Record . 

....(M) 

7,779,613 

1,374,581 

591,675 

261,374 

1,092,919 

11,188,930 

TinNS-Leader . 

....(E) 

7,600,466 

1,472,905 

669,401 

167,860 

536,704 

10,533,267 

Xewa . 

,....(E) 

4,378,648 

465,629 

170,811 

188,718 

82,614 

5,390,538 

lodependent . 

. (6) 

1,721,985 

199,391 

157,783 

50,210 

13,730 

2,187,865 

Telegram . 

. (6) 

507,625 

113,523 

57,222 

22,445 

5,170 

734,208 

WINSTON-SALEM.  N.  C. 

Tain  Citjr  Sentinel . 

....(E) 

2,909,872 

1,263,782 

443,229 

183,339 

323,567 

5,176,800 

Journal  Sentinel . 

. (S) 

439,525 

71,629 

59,554 

16,759 

80,250 

671,757 

WORCESTER,  MASS. 

Telegram . 

. (8) 

1,470,547 

164,592 

291,992 

47,093 

444,653 

.2,420,742 

Telegram . 

....(M) 

4,172,087 

1,785,909 

671,543 

236,110 

1,144,248 

8,150,783 

Gazette . 

. (E) 

4,687,323 

1,839,170 

753,166 

256,937 

1,161,243 

8,790,656 

Post . . 

. (E) 

3,760,262 

828,303 

496,884 

165,844 

635,167 

5,990,440 

YOUNGSTOWN, 

OHIO 

Vindicator . . 

. (E) 

5,906,866 

1,713,711 

523,307 

212,899 

1,123,547 

9,630,650 

Vindicator . 

. (S) 

1,072,777 

147,212 

268,690 

95,702 

260,268 

1,845,660 

Telegram . . 

. (E) 

5,455,292 

1,448,320 

714,176 

250,791 

1,069,328 

9,006,290 

What  Test  Do  You  Want 
To  Prove  the  Sales  Power  of 

INDIANA’S 

Leading  Dailies? 

If  you  are  a  skeptic  and  there  still  lingers 
in  your  mind  a  single  thought  that  advertis¬ 
ing  to  the  Indiana  consumer  is  not  profitable, 
submit  to  any  of  these  newspapers  listed 
below  a  reasonable  test  you  wish  them  to  per¬ 
form  and  they  will  execute  it  for  you  and 
prove  to  you  the  sales  power  these  news¬ 
papers  possess  and  how  effectively  they 
create  sales. 

Indiana’s  leading  dailies  long  ago  have 
demonstrated  that  their  advertising  columns 
have  a  definite  value  and  have  been  paying 
profitable  dividends  in  the  form  of  volume 
sales  to  national  advertisers.  These  dailies 
will  gladly  send  you  a  list  of  leading  adver¬ 
tisers  who  have  been  using  their  advertising 
columns  year  after  year  in  good  and  bad 
times.  They  will  prove  that  every  year  the 
advertising  appropriations  of  these  leading 
advertisers  have  increased  in  each  of  these 
newspapers  and  that  changing  conditions 
have  not  influenced  them  to  curtail  their 
advertising  activities.  The  Indiana  con¬ 
sumer  is  a  stable  customer.  He  is  dependable 
because  his  living  standards  are  high — and 
his  source  of  income  steady. 

These  are  some  of  the  reasons  why 
national  advertisers  find  it  profitable  to 
concentrate  on  this  market  and  use  its 
daily  newspapers. 


*  American  Weekly  Unase  included  in  above  Sunday  figurea:  (General,  838.745;  Automotive,  68,315;  Total,  907,060). 
t  linage  for  Toronto  newip^)ert  for  aix  months  only,  July  1  to  Dee.  31, 1930. 


*  Columbus  Republican . 

....(E) 

Rats  for 

Circa-  5.000 

latioa  Ubm 

5,024  .03 

*Fort  Wayne  Journal-Gazette.... 

45,252 

.09 

*Fort  Wayne  Journal-Gazette.... 

. (S) 

33,186 

.09 

•Fort  Wayne  News-Sentinel . 

....(E) 

49,498 

.12 

•Indianapolis  News . 

....(E) 

138,080 

.27 

•Indianapolis  Star . 

....(M) 

116,890 

.22 

•Indianapolis  Star . 

. (S) 

144,231 

.27 

•Lafayette  Journal  &  Courier... 

(E&M) 

24,118 

.07 

•Munrie  Star . '. . 

....(M) 

23,601 

.08 

•Muncie  Star . 

. (S) 

15,551 

.06 

tShelbyville  Democrat . 

....(E) 

4,019 

.025 

•South  Bend  News-Times . 

....(E) 

28,175 

.08 

•South  Bend  News-Times . 

. (S) 

26,903 

.08 

1  ’South  Bend  Tribune. .. (S)  30.048.. •(£) 

31,810 

.06 

•••Vincennes  Sun  &  Commercial. 

.(E&M) 

13,231 

.06 

•••Vincennes  Sun — Commercial... 

. (S) 

6,175 

.06 

•  A.  B.  C.  Publishers’  Statement, 
t  Government  Statement,  Oct.  1, 
•••  A.  B.  C.  Publishers’  Statement, 

Oct.  1,  1930. 

1930. 

3  months,  ending  Sept.  30, 

1930. 
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Figures  and  the  Facts  They  Prove 

The  Washington  (D.  C.)  Star  stood  FOURTH  in  the 
United  States  in  total  lineage  for  the  year  1930 — with 
23,988,449  lines  to  its  credit — and  was  exceeded  only  by 
the  New  York  Times,  Detroit  News  and  Chicago  Tribune 
— all  published  in  cities  many  times  greater  in  population. 

The  Washington  (D.  C.)  Star  exceeded  all  newspapers 
in  the  country  in  local  display  Unease  in  1930 — with  a  total 
of  16,293,969  lines. 

Thus  national  advertising  gives  recognition  to  the  impor¬ 
tance  of  the  Washington  Market,  comprising  the  National 
Capital  and  a  25-mile  radius  into  Maryland  and  Virginia ; 
while  the  local  merchants  express  their  appreciation  of  The 
Star’s  unquestioned  supremacy  in  its  field. 

Business  in  Washington,  D.  C.,  continues  to  show 
improvement  from  the  figures  furnished  by  the  Federal 
Reserve  District  in  which  Washington  is  located,  being 
the  only  city  in  the  district  showing  an  increase  for  January. 


WASHINGTON,  D.  C. 


New  York  Office:  Member  Chicago  Office: 

Dan  A.  Carroll  The  100,000  Group  J.  E.  Lutz 

110  E.  42nd  Street  of  American  Cities  Lake  Michigan  Bldg. 


The  Economic  Law 
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E  D  I 


THE  MISSOURI  RAID 

SIX  ratlier  suspicious,  yet  puerile  legislative  bills, 
calculated  to  make  the  free  press  of  Missouri 
beholden  to  politicians  of  the  state,  have  been 
introduced  in  the  House  and  Senate  by  members  from 
the  Ozark  hill  country. 

Missouri  newspapermen  look  on  the  measures  as 
representing  the  spiteful  retaliation  of  Charles  U. 
Becker,  a  Republican,  now  serving  his  third  term  as 
Secretary  of  State  and  credited  with  ambitions  to 
be  governor.  Years  ago  Becker  was  on  the  staff  of 
a  metropolitan  newspaper,  but  his  leanings  were  poli¬ 
tical.  His  official  activities  have  been  severely 
criticized  by  the  newspapers.  A  favorite  charge  this 
worthy  makes  against  the  press  is  that  certain  metro¬ 
politan  newspapers  are  tax  dodgers. 

The  bills  propose  to  classify  the  newspapers  of  the 
state  as  public  utilities  and  strictly  regulate  them  as 
such.  The  Missouri  commission  would  be  empow¬ 
ered  to  examine  all  newspaper  corporations,  and 
require  the  filing  of  annual  reports.  Of  its  own  mo¬ 
tion.  or  on  complaint  of  another,  the  commission  could 
determine  what  are  “just  and  proper”  regulations 
under  which  to  hold  the  press.  Advertising  rates 
and  subscription  prices  w'ould  be  regulated.  X’ews- 
papers  resisting  this  new  form  of  censorship  could  be 
punished  by  $5,000  fines  for  each  “offense.”  Kansas 
City  and  St.  Louis  newspapers  are  singled  out,  in 
one  of  the  bills,  to  be  placed  under  the  state  tax 
commission  for  taxation  purposes,  along  with  other 
utilities.  -At  present  these  newspapers  are  Under 
county  and  city  taxing  powers. 

There  is  scant  possibility,  we  understand,  of  these 
bills  passing  the  Senate,  but  they  may  pass  the  House. 
If,  by  any  chance,  the  bills  should  be  enacted  by  the 
legislature  it  is  believed  Gov.  Caulfield  would  veto 
them.  .Ambitious  politicians  in  the  past  have  sought 
to  smother  criticism  of  their  acts  by  using  official 
power  to  intimidate  editors  and  publishers,  but  we 
know  of  few  instances  of  success.  The  newspaper 
press  cannot  be  regulated  as  a  public  utility  and  re¬ 
tain  its  independence.  Independence  of  the  press  is 
the  l>est  safeguard  of  the  commonwealth.  Some¬ 
times  it  is  all  that  stands  between  the  public  and 
merciless  exploitation. 


The  case  of  Col.  Luke  Lea  and  Rogers  Cald- 
li’cU  is  just  another  proof  that  high-pressure 
financial  promoting  and  nexospaper  publishing 
do  not  ini.r. 


MORE  VIOLENCE 

WHEX  George  Cauthen,  Kansas  City  Journal - 
Post  photographer,  took  a  snapshot  of  a 
woman  on  trial  charged  with  the  murder  of 
her  husband,  defense  counsel,  none  other  than  former 
Senator  “Jim”  Reed,  reached  over  and  slapped  the 
photographer  a  resounding  smack.  Mr.  Cauthen  did 
not  strike  back.  He  is  30  years  of  age  and  Mr.  Reed 
is  70.  To  return  the  blow  would  not  be  sporting,  but 
Dick  Smith,  the  photographer’s  managing  editor,  said 
that  if  Reed  had  been  younger  and  Cauthen  had 
failed  to  smash  his  camera  over  the  head  of  his 
assailant  he  would  have  been  fired  for  cowardice.  As 
matters  stood,  the  editor  highly  praised  his  man  for 
self-control. 

We  are  reminded  that  not  long  since  William  G. 
Wiegand.  reporter  for  .Wtc  Orleans  Item-Tribune, 
punched  Gov.  Huey  P.  Long  in  the  jaw  for  calling 
him  a  name  no  gentleman  allows  to  pass  unchal¬ 
lenged.  .Attacks  on  cameramen  are  not  infrequent 
around  Xew  York,  but  are  not  often  resisted.  Usu¬ 
ally  editors  take  the  view  that  reporters  are  as¬ 
signed  to  the  firing  line  of  life  and  must  take  their 
chances. 

Mr.  Cauthen  was  strictly  in  his  rights  in  taking  the 
picture.  That  he  did  not  strike  back  testifies  to  his 
sense  of  honor.  Mr.  Smith’s  view  is  praiseworthy, 
but  we  think  the  growing  violence  against  news¬ 
papermen  demands  legal  redress.  Mr.  Cauthen  was 
unhurt,  either  physically  or  morally,  but  the  press  is 
harmed.  The  common  mind  will  accept  the  view 
that  Reed  got  away  with  what  he  wanted  to  accom¬ 
plish  and  demonstrated  a  power  over  the  press  right. 
Sometime,  somewhere  a  newspaper  must  make  a  con¬ 
spicuous  example  for  those  who,  with  the  weapons 
of  the  terrorist,  try  to  interfere  with  honest  reiK>rt- 
ing.  It  is  an  old  and  well-respected  tenet  in  journal¬ 
ism  that  the  office  stands  squarely  behind  the  staff 
man  in  the  street.  Violence  must  be  made  to  pay. 


R  I  ^  L 


Let  us  lay  aside  every  weipht,  and  the  sin 
whirl]  doth  so  ea>ily  he.set  us,  and  let  us  run 
will]  patienre  the  rare  that  is  set  before  us. — 
Hebrews,  XII;  1. 


LENTEN  MEDITATIONS 

WITH  the  re.st  of  civilized  creation,  the  news¬ 
paper  business  of  the  United  States  continues 
to  do  penance  for  its  sins  committed  during  the 
“bootleg  decade.”  They  were  not  serious  sins,  as 
such  things  went  in  that  time,  assuming  even  a  virtu¬ 
ous  character  by  comparison  with  some  contemporarx- 
performances,  but  they  bring  their  fitting  penalty. 
Their  nature  and  their  effects  are  revealed  in  the 
advertising  linage  comparisons  presented  for  1930 
in  this  issue. 

The  chase  for  volume  on  all  sides,  regardless  of 
an  assured  living  profit  if  the  volume  were  curtailed, 
is  a  fault  from  which  the  newspaper  has  suffered 
perhaps  more  than  any  other  major  industry.  The 
philosophy  has  touched  almost  every  newspaper  office 
in  the  land  and  has  given  strength  to  numerous 
abuses. 

Press  agentry  is  one.  Sliding  scale  rate  cards,  with 
age  of  all  quoted,  are  another.  Circulation  in  areas 
to  which  adequate  news  service  cannot  be  given  is  an¬ 
other,  and  w’here  adequate  news  service  is  lacking, 
adequate  advertising  performance  can  hardly  be  ex¬ 
pected. 

Insane  competition  in  Sunday  newspaper  features  is 
another  phase,  germane  to  the  circulation  craze  of  a 
few  years  ago,  both  being  traceable  to  an  earlier  de¬ 
mand  for  “mass  circulation”  ,  by 'advertisers.  In  the 
pursuit  of  mass  and  volume,  not  enough  attention  has 
been  paid  to  the  acts  and  the  thoughts  which  give 
character  and  sustain  life  in  a  newspaper,  and  to  this 
neglect  can  be  traced  most  of  the  present  Sunday 
newspaper  troubles. 

We  are  in  a  new  era,  and  some  old  ideas  are  not 
going  with  us.  One  which  will  be  left  behind,  we 
hope,  is  acceptance  of  the  advertiser’s  commands  as 
to  the  kind  of  paper  to  be  made  and  the  number  of 
readers  it  shall  reach.  The  publisher  who  follows 
that  guide  cannot  win  in  the  long  run.  Advertisers’ 
ideas  change  faster  than  a  newspaper  can  be  altered 
to  meet  them.  Yesterday  he  w'ould  buy  only  “mass” 
circulation.  Today  he  finds  the  mass  available  too 
expensive  to  use.  Tomorrow  he  may  want  to  reach 
all  the  one-armed,  red-headed  men  in  five  counties, 
and  none  others. 

It  is  the  publisher’s  job,  of  course,  to  provide  a 
medium  which  will  meet  reasonable  needs  of  adver¬ 
tisers.  but  when  advertisers’  demands  for  quantity  and 
quality  become  paramount  to  the  needs  of  readers, 
when  they  send  a  paper  into  an  area  beyond  its  com¬ 
munity  and  in  that  of  another  newspaper,  harm  is 
done  to  all  concerned.  The  new  day  calls  for  conduct 
of  the  newsoaoer  by  skillefl  newspapermen,  upstairs 
and  down.  That  most  of  the  country’s  newspapers 
are  now  so  conducted  is  undeniable,  and  well.  With 
some  exceptions,  their  feet  are  on  home  ground  and 
their  eves  on  home  folks,  their  minds  on  doing  a  good 
job  for  their  reading  and  advertising  public.  The 
excentions.  published  as  sidelines  by  mortgage-hold¬ 
ing  hankers,  mouthpieces  for  politicians,  dividend- 
mines  for  capitalists,  arc  likely  to  find  harder  going 
amoii"  neonle  who  have  been  brought  back  to  realities 
h'-  ei'dite*'!]  months  of  economic  terror.  .Ml  nuhlic 
servants,  including  newspapers,  will  be  held  to  higher 
standards  of  performance,  if  present  nation-wide  in¬ 
dications  can  be  believed.  Easy  Street  is  already  a 
closed  thoroughfare. 

In  the  economic  readjustment  now  under  way, 
newspapers  by  their  nature  will  have  an  important 
part.  If  they  are  themselves  on  an  economically 
sound  basis,  they  can  the  more  quickly  and  better 
execute  their  public  trust  and  insure  their  private 
profit. 


COLUMBIA’S  NEW  DEAN 

CARL  W.  ACKERMAN,  who  has  just  been 
named  director  of  the  Columbia  University 
school  of  journalism,  was  a  first-rate  reporter 
and  enterprising  foreign  correspondent  in  his  day 
and  if  he  can  forget  all  that  he  has  learned  in  recent 
years  about  the  commercial  publicity  business  and  will 
refresh  his  mind  and  spirit  at  the  editorial  fountain, 
he  is  capable  of  bringing  credit  to  the  chair.  Since 
he  left  newspaper  work  Mr.  Ackerman  has  been 
“director  of  public  relations”  for  a  New  York  transit 
line  and  several  large  corporations. 

Mr.  Ackerman  is  said  to  be  the  personal  choice  of 
President  Nicholas  Murray  Butler,  who  continues 
persistent  in  an  effort  to  dignify  the  free  publicity 
racket  in  this  country,  not  at  all  sharing  our  alarm 
at  the  spread  of  deceitful  propaganda  disguised  as 
“news.”  A  clique  among  the  alumni  have  also  been 
working  for  the  appointment  of  Mr.  Ackerman  for 
some  time,  indeed  since  E.  N’.  Lewis  resigned  as  pres¬ 
ident  of  the  alumni  association.  Other  members  of 
the  association  have  bitterly  protested  on  the  ground 
that  Mr.  Ackerman  does  not  typify  the  liberal  spirit 
of  Joseph  Pulitzer,  who,  it  may  be  recalled,  made 
the  school  possible  with  a  $2,000,000  gift.  Talcott 
Williams  was  ideal  as  repre.senting  Pulitzer  journal¬ 
istic  practice.  Prof.  John  W.  Cunliffe,  director  since 
1919,  was  at  best  a  routine  professor  of  English 
literature.  Now  a  director  comes  straight  from  a 
corporation  publicity  job!  We  can  think  of  a  score 
of  distinguished  editorial  men.  who  have  never  com- 
imomised  ethics,  and  were  available  for  the  post. 

Perhaps  Mr.  Ackerman,  whose  native  ability  we 
recognize,  will  surprise  us  with  a  complete  round- 
alK)ut  front,  addressing  himself  to  the  spirit  of  the 
editorial  office  which  has  nothing  to  do  with  propa¬ 
ganda  designed  to  exploit  the  reader.  For  the  sake  of 
the  Pulitzer  school  we  hope  for  this.  Some  ridiculous 
labor-baiting,  “red”  ghost-chasing  articles  Mr.  Ack¬ 
erman  wrote  for  a  newspaper  syndicate,  following  the 
war,  rather  rise  up  now  to  unsettle  our  faith  in  his 
professional  stability,  but  in  this  we  may  be  mis¬ 
taken  and  we  gladly  give  him  the  benefit  of  our 
doubts. 


Despatches  say  that  a  Havana  editor,  and 
two  cartoonists,  enemies  of  Machado’s  govern¬ 
ment.  xcere  shot  and  beaten  and  their  offiee 
fired  by  a  “terrorist  mob’’  when  they  sought 
to  resume  publication,  after  the  editor’s  release 
from  jail.  “Terrorist  mob"  is  suspect. 


A  LARGE  ORDER 

A  CORRESPONDENT  for  Editor  &  Publisher 
asked  Mrs.  Ruth  Hanna  McCormick,  energetic 
publisher  of  the  Rockford  (Ill.)  .Morning 
.Star  and  Register-Repiddic.  for  an  editorial  program 
and  she  promptly  responded:  “Study  the  whole  eco¬ 
nomic  situation  .  .  .  and  print  it.” 

It  was  a  good  answer,  in  our  view,  and  we  wish 
that  Mrs.  McCormick  had  amplified  it.  She  means, 
of  course,  that  the  fate  of  the  nation  is  now  hanging 
in  the  economics  balance.  That,  whereas  newspapers 
in  general  devote  vast  space  to  a  coverage  of  the 
emotional  side  of  life  as  shown  in  the  news,  the  urg¬ 
ent  problems  that  surround  ’us  concern  industry, 
commerce,  work  for  human  hands  to  do.  Sorely  are 
they  neglected.  She  means  that  the  great  injustices 
are  no  longer  social,  but  economic,  and  that  the  ideal 
of  equal  opportunity,  best  treasure  of  democracy,  is 
impossible  except  as  the  system  provides  not  only 
material  hut  guarantees  life  to  the  millions.  Mrs. 
McCormick,  we  judge,  is  alive  to  the  present-day 
injustices  among  worthy  and  striving  people  and  she 
thinks  that  newspapers  must  intelligently  lead  the 
public  mind  to  measures  that  will  correct  these  crying 
evils.  This  calls  for  original  study  and  free  printing. 
Too  long  has  the  economic  story  been  told  in  hear¬ 
say  fashion  in  handouts  from  banking  offices,  corpo¬ 
ration  press  agents  and  the  tables  of  the  market 
pages.  There  is  a  need  of  original  study  that  goes 
down  to  the  roots  of  the  economic  order,  a  subject 
too  long  taboo  in  many  an  editorial  office.  “Study 
the  whole  economic  situation  .  .  .  and  print  it. 
A  large  order,  hut  one  well  worth  while. 


1 1 'hen  an  eight-column  display  banner  is  or¬ 
dered  for  ex'ery  day’s  edition  the  copy-desk  goes 
to  zeork  to  fill  the  order,  reckless  of  nezes  values, 
putting  an  unnatural  strain  on  the  iclwle  office. 
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PURELY  PERSONAL 


OGDEX  REID,  publisher  of  the  Nctv 
York  Herald  Tribune,  and  Mrs.  Reid, 
have  left  for  a  vacation  at  Palm  Beach. 

Guy  P.  Gannett,  publisher,  Portland 
(Me.)  Press  Herald,  Evening  Express 
and  Sunday  Telegram,  is  spending  the 
month  of  March  at  his  winter  home  in 
Lake  Wales,  Fla. 

Prentiss  Bailey,  publisher,  Utica 
(X.Y.)  Observer-Dispatch,  has  been 
named  chairman  of  a  committee  of  five 
to  select  officers  for  a  permanent  organ¬ 
ization  to  push  the  city  manager  form 
of  government  for  Utica. 

George  Morris,  president  of  Memphis 
Commercial  Appeal,  Inc.,  and  editor  of 
the  Appeal  papers,  was  the  principal 
speaker,  March  8,  at  the  first  of  a 
series  of  cultural  meetings  being  held 
by  Sam  Schloss  Lodge  of  B’nai  B'rith. 
Vlr.  Morris  was  introduced  by  Bernard 
(Tohn,  of  the  Lake-Dunham-Spiro-Cohn 
advertising  agency. 

Mrs.  William  G.  Dwight,  editor, 
Holyoke  (Mass.)  Transcript,  completed 
40  years  as  a  newspaper  woman  March 
3.  She  is  widely  known  in  her  state  as 
a  political  leader  in  women’s  circles  and 
has  lectured  widely  on  current  events 
for  many  years. 

William  C.  Bush,  publisher  of  the 
Pittsfield  (Ill.)  Democrat,  celebrated 
his  80th  birthday  anniversary,  Feb.  26. 
He  has  been  with  the  Democrat  the  past 
half-century.  His  son,  Carroll  Bush, 
member  of  the  general  assembly,  is  now 
in  charge. 

Harry  B.  Haines,  publisher,  Paterson 
(X.J.)  Evening  A'cics,  on  March  6,  was 
awarded  the  gold  medal  designating  him 
as  the  outstanding  citizen  of  Paterson 
for  19.10.  The  medal  was  pre.sented  be¬ 
fore  a  large  audience  in  a  local  high 
school  auditorium.  .Among  the  speakers 
were  Governor  Morgan  F.  Larson, 
Mayor  John  V.  Hinchliffe  and  State 
Motor  \’ehicle  Commissioner  Harold  G. 
Hoffman.  A  “Save-a-Hoine”  Campaign 
conducted  by  the  newspaper  for  the 
benefit  of  the  unemployed  was  the  basis 
of  the  award. 

H.  A.  Sprague,  publisher,  St.  Joseph 
(Mo.)  Xevs-Press  and  Gazette,  has 
returned  from  a  six  weeks’  cruise  in  the 
West  Indies.  He  was  accompanied  hy 
Mrs.  Sprague  and  their  daughter.  Miss 
Katherine. 

M.  F.  Tracy,  editorial  columnist  for 
the  Scripps-Howard  newspapers,  recent¬ 
ly  spent  five  days  in  Memphis,  and  on 
March  10  addressed  the  Memphis 
Rotary  Club. 

Wayne  _  Coy,  editor  of  the  Delphi 
(Ind.)  Citizen,  and  Mrs.  Coy  are  the 
parents  of  a  son,  Stephen  Cady  Coy. 

J.  W .  H.  Sutherland,  editor  and  pub¬ 
lisher  of  the  AVre  Gla.'tgoTC  (X.S.) 
Evening  Nev’s  left  recently  for  Buenos 
-Mres,  representing  Xova  Scotia  at  a 
manufacturers’  exhibition. 

E.  H.  Winter,  publisher,  Jefferson 
City  Post-Tribune  and  lieutenant-gover¬ 
nor  of  Missouri,  and  J.  S.  Parks,  pub¬ 
lisher  of  the  Fort  Smith  (Ark.)  South- 
«’«/  .American  and  Times  Record,  were 
sneakers  at  the  I’nited  States  Highway 
oo.  71  .Association  convention  held 
March  9  at  Joplin,  Mo.  Forrest  B. 
^neva.  advertising  manager.  Dcs  Hoines 
Register  and  Tribune,  also  spoke. 


IN  THE  BUSINESS  OFFICE 

pRAXK  D.  SCHROTH,  general 
manager  of  the  Trenton  (X.J.)  Stale 
Gazette  and  Times,  was  among  the 
speakers  at  a  testimonial  given  in  honor 
01  H.  I.  Voorhees  and  E.  D.  Voorhees. 
Trenton  merchants,  at  Hotel  Hilde- 
bfecht,  recently. 

Paul  Raymond,  of  the  classified  staff, 
•' olerbury  (Conn.)  American  Rcpubli- 
fmi.  has  resumed  his  duties  after  an 
illness. 

Jhom  W.  Corby,  classified  manager, 
n  aterbury  (Conn.)  American  Kcpubli- 
[on.  has  r  .urned  from  a  visit  in  Xew 

York. 

Harry  Williams,  cashier,  Houston 
(Tex.)  Post-Dispatch,  has  resigned. 


John  C.  A.  Rigney,  cashier,  Curtis- 
Martin  Xewspapers,  Inc.,  of  Philadel¬ 
phia.  has  recovered  after  several  weeks’ 
illness. 

W.  St.  John,  publisher,  Mena 
(.Ark.)  Ei'cning  Star,  and  Harry  Robin¬ 
son,  business  manager.  Fort  Smith 
(.Ark.)  Southzoest  American  and  Times 
Record,  were  elected  officers  of  the 
United  States  Highway  No.  71  Associa¬ 
tion  at  its  annual  meeting,  March  8, 
at  Springfield,  Mo.  St.  John  was 
elected  a  vice-president  and  Robinson  a 
director-at-large. 

George  Cowan,  formerly  of  the  Har¬ 
lingen  (Tex.)  Valley  Morning  Star,  is 
now  advertising  manager  of  the  McAllen 
(Tex.)  Daily  Press. 

IN  THE  EDITORIAL  ROOMS 

pRANK  AHLGREN,  managing  edi- 
tor,  Memphis  (Tenn.)  Evening  Ap¬ 
peal,  was  one  of  the  princes  at  the  court 
of  his  majesty.  King  Cotton,  during  the 
recent  Cotton  Carnival  in  Memphis.  He 
represented  the  Tennessee  Oub. 

Lew  Holliday,  managing  editor.  Trav¬ 
erse  City  (Mich.)  Record-Eaf^Xe,  has  been 
elected  to  the  Traverse  City  school  board. 

Burl  Armstrong,  managing  editor. 
Salt  Lake  Telegram,  addressed  memliers 
of  the  Federal  Business  Qub  of  Salt 
I^ke  City  last  week. 

(^rton  V.  Carruth,  editor,  and  Allen 
B.  MacMurphy,  telegraph  editor,  IVater- 
bury  (Conn.)  Republican  have  returned 
to  work  after  illnesses. 

W.  Nel.son  Wilkinson,  formerly  man¬ 
aging  editor  of  the  Buffalo  (N.Y.) 
Times,  has  returned  to  the  staff  of  that 
newspaper  after  two  years’  service  with 
the  Buffalo  Ez'ening  Xetvs. 

Grady  W.  Kinsolving,  editor  and  mana¬ 
ger,  Corpus  Christ i  (Tex.)  Caller  and 
Times,  has  resigned  as  president  of  the 
South  Texas  Chamber  of  Commerce. 

Mrs.  Charlotte  Brunk,  society  editor, 
Creston  (la.)  Neios  Adz’crti.ser,  has 
taken  a  position  as  a  government  school 
teacher  in  the  Philippine  Islands.  She  is 
sailing  for  Manila  early  in  May.  She  will 
be  succeeded  by  Miss  Margaret  Black, 
now  of  the  Xews  Advertiser  staff. 

Charles  Fdmundson,  formerly  of  the 
Memphis  Prcs.s-Seimitar  and  the  Com¬ 
mercial  Appeal,  has  joined  the  staff  of 
the  Birmingha}!!  (Ala.)  Post,  a  Scripps- 
Howard  newspaper. 

Fd  Riders,  staff  writer,  Houston 
Chronicle,  is  making  a  tour  of  the  state 
and  writing  a  scries  of  features. 

Harlan  Mohlcr  of  the  Bedford  (la.) 
Free  Press  has  joined  the  staff  of  the 
Creston  (la.)  News  Adz'crtiscr  as  city 
editor. 

Rolfe  F.  Baltzell.  of  the  London 
bureau,  A’rrc  York  Herald  Tribune,  has 
returned  to  the  Xew  A'ork  staff. 

Mrs.  W.  Nel.son  Wilkinson,  formerly 
of  the  Buffalo  (N.Y.)  Ezrning  Nezvs, 


FOLKS  WORTH  KNOWING 


SAM  EWING,  67-year-old  San  Fran¬ 
cisco  Xezes  reporter,  can’t  punch  a 
typewriter  but  he  continues  to  turn  out 
good  copy  daily. 

Today  AI  r. 

Ewing  covers  16 
hotels  for  the 
News,  meeting 
each  day  new 
notables  to  add 
to  a  list  that  in¬ 
cludes  Presidents 
Roosevelt  and 
McKinley,  Lily 
Langtry,  Susan 
B.  Anthony, 

Lord  Kitchener, 

Grand  Duke 
Boris  of  Russia, 

James  Whitcomb 
Riley,  Lillian  Russell,  Bill  Nye  and 
scores  of  others. 

Mr.  Ewing  arrived  in  San  Francisco 
in  1885,  after  working  on  the  Salt  Jjike 
Tribune.  He  is  a  graduate  of  the  Uni¬ 
versity  of  Indiana. 

Mr.  Ewing  says  that  during  his  long 
service  news  has  changed  but  the  rules 
have  not :  “Find  the  facts ;  write  in  sim¬ 
ple  language;  have  no  opinions.” 


has  joined  the  publicity  staff,  Buffalo 
Broadcasting  Corporation. 

C.  J.  Carmichael,  city  editor  Jackson- 
ville  Florida  Times-Union,  has  returned 
to  his  desk  after  a  ten-day  illness. 

C.  W.  Gilchrist,  city  editor,  St.  John 
(N.B.)  Times-Globc,  was  a  passenger  in 
a  plane  which  opened  an  aerial  service 
between  St.  John  and  Halifax,  N.S., 
recently. 

Jack  Bisco,  police  reporter,  has  been 
made  city  editor  of  the  Ha.stings  (Xeb.) 
Daily  Tribune,  succeeding  Harold  Hamil, 
now  in  the  business  department. 

Paul  James,  formerly  state  editor, 
Omaha  Bec-Xezes,  is  now  in  charge  of 
make-up.  W.  O.  Wiseman  and  Miss 
Ruth  (lodfrey,  formerly  reporters,  are 
now  radio  and  church  editors  respec¬ 
tively. 

Roy  Flannagan,  political  writer,  Rich¬ 
mond  (\'a.)  .yezi's-Lcader.  covered  the 
meeting  of  the  Democratic  national  com¬ 
mittee  in  Wa.shington  last  week. 

William  Howard  Kennedy,  formerly  a 
reporter  with  the  \V aterbury  (Conn  ) 
Republican,  has  joined  the  XezL'  Hai\'n 
(Conn.)  Evening  Register. 

G.  Greer  Williams  has  been  added  to 
the  sports  department,  Richmond  (Va.) 
Times-Dispatch. 

Donald  .Albert  Voorhees,  formerly 
telegraph  editor,  U’atcrbury  (Conn.) 
Republican,  has  joined  the  Charleston 
(W.Va.)  Gazette  in  a  similar  capacity. 

Eugene  Whelan,  of  the  Xezo  York 
(Continued  on  next  page) 
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Tomorrow— 


marks  a  milestone  in  color  page 
history  ...  It  is  the  date  of  the 
first  release  of  the  TARZAN 
COLOR  PAGE  by  Edgar  Rice 
Burroughs,  marking  the  first 
time  that  an  author  of  interna¬ 
tional  fame  has  written  DIRECT 
for  a  color  page  .  .  . 


ALREADY,  the  TARZAN 
^  COLOR  PAGE  has  made  a 
record  in  the  size  of  the  advance 
sale  .  ,  .  THIRTY-SEVEN  news¬ 
papers*  start  running  it  tomor¬ 
row  .  .  .  This  list  is  bigger  than 
many  that  the  most  famous  and 
popular  color  pages  have  estab¬ 
lished  over  a  long  period  ot 
years  .  .  .  Editors  all  over  are 
planning  to  make  way  for 
TARZAN,  Lord  of  the  Jun¬ 
gle  .  .  . 


Xy/HEN  he  arrives  tomorrow 
^  in  new  guise,  he  brings  to 
the  color  pages  the  blazing 
beauty  of  the  African  jungles, 
the  thrills  of  the  wild  joy  of 
primitive  life  that  have  made 
him  the  most  popular  romantic 
hero  of  modern  times  .  .  . 


TARZAN  COLOR  PAGE  deals 
with  episodes  that  have  not 
appeared  in  any  TARZAN  seriai, 
I  book,  movie  or  strip  .  .  .  Each 
episode  is  complete  in  itself  so 
that  the  story  may  be  picked  up 
'  at  any  starting  date  .  .  ,  But  ali 
episodes  are  connected  by  the 
thread  of  a  continuous  narrative, 
creating  an  absorbing  COLOR 
PAGE  NOVEL  .  .  . 

THE  TARZAN  COLOR  PAGE 
*  is  a  feature  that  no  city  can 
be  without  .  .  .  Territory  has  sold 
fast  .  .  .  and  it’s  selling  fast  .  .  . 
I  NOW  is  the  time  to  get  in  your 
!  order  for  one  of  the  greatest  of 
coior  page  features  .  .  . 


'In  ,‘ILriin,  .-Itlanla,  .■lustlii.  Piiffnio, 
lUiytun.  l>cs  Moinis,  Hclrutl,  I-.tmira, 
l.runsviltc.  Port  ll'iiyne,  (ircfiishoro, 
Konsas  City,  K  no.rx-ifli',  Los  .-tngcU's, 
Mcdlotd,  lire..  .\Iiiimi,  .\I ihioiikci-,  \lin- 
ncap<dts,  Sesvark,  Pliihidilphia.  I’ills- 
hiirgh,  Frorult'in  i\  I’urhto,  Hitdimtoid, 
Kochester,  San  prantrisi-o.  South  liend, 
Spriniipfid,  III.,  Supinor,  Syraiusc, 
I  oronto.  Utica,  li'ashintilon.  H  ater- 
bury,  ll'hcclinij,  H'ichita,  younystown. 


TARZAN 

COLOR  PACE 


If  Your  Territory  Is  Open,  Wire 
Today  .  ,  . 

United  Feature  Syndicate 

Metropolitain  Newspaper  Service 

Monte  F.  Bourjaily  Maximilian  E3ser.  Jr. 

Gtnerat  Manaoer  yiee-Prendent 
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Editor:  Robert  S.  Menu,  Associate  Editor ; 
John  W.  Perry,  Feature  Editor. 

EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  C.  B. 
Groomes,  Secretary  and  Business  Man¬ 
ager;  James  W,  Brown,  Jr,  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man- 
ager;  S.  L.  Dare,  Classified  Manager. 

,  London,  EIngland,  oflBce:  Walter  House, 
418/^2  ^rand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Elditor:  Allan 
Delafons,  c/o  World’s  Press  News,  Lud- 
gate  House,  110  Fleet  Street,  EL  C.  4. 
Paris,  France,  office:  76  rue  des  Petits 
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Western  Advertising  Representative. 
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well  &  Co,  742  Market  Street,  San  Fran¬ 
cisco;  Times  Bldg,  Los  Angeles;  and 

Stuart  Bldg,  Seattle.  Washington^ _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.P.A.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November— 

Size  of  t)pe  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  tlie  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses¬ 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  ’’A.B.C.” 
circulation  as  follows: 
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PERSONAL 

(CotUtnued  from  page  45) 

Daily  Xezos,  is  spending  a  vacation  in 
\\’aterbury,  Conn,  where  he  was  for¬ 
merly  with  the  Waterbury  American. 

William  Farrington,  police  reporter, 
Waterbury  (Conn.)  Democrat,  is  chair¬ 
man  of  the  committee  arranging  the 
Easter  dance  for  the  Connecticut  Alumni 
of  Catholic  University. 

Russell  Owen,  New  York  Times  re¬ 
porter,  di.scussed  his  experiences  in  cov¬ 
ering  aviation  exploits  before  the  Nassau 
Club  at  Princeton,  N.J.,  last  w'eek. 

Vivian  Shirley,  feature  writer,  Phila¬ 
delphia  Evening  Ledger,  was  injured 
slightly  last  week  when  her  automobile 
was  wrecked  by  another  car. 

Herbert  M.  Sawyer,  librarian  of  the 
U''orcester  (Mass.)  Telegram-Gazette. 
observed  Monday  the  40th  anniversary 
of  his  joining  the  staff  of  the  Telegram 
as  a  reporter. 

Pete  Breese,  Brevard,  N.  C.,  has 
joined  the  reportorial  staff  of  Memphis 
(Tenn.)  Commercial  Appeal.  He  is  a 
brother  of  Dick  Breese,  who  is  covering 
the  Tennessee  legislature  for  Memphis 
Evening  Appeal. 

Ed  Pollock  left  Philadelphia  last  week 
for  a  tour  of  the  baseball  training  camps 
for  the  Public  Ledger.  Stoney  McLinn 
preceded  him  by  several  days  for  the 
Evening  Ledger. 

Ted  Scott,  formerly  of  the  St.  Louis 
.Star,  has  joined  the  reportorial  staff 
of  the  Memphis  (Tenn.)  Commercial 
A  ppeal. 

W.  B.  Wolvan  has  joined  the  Grand 
Rapids  (Mich.)  Herald  as  assistant 
sports  editor. 

Girard  Chaput  has  been  acting  tele¬ 
graph  editor,  Philadelphia  Evening 
J.rddcr.  during  the  illness  of  Charles 
Vinton  Waters,  telegraph  editor. 

Ben  Ivast,  outdoor  editor.  Booth  News¬ 
papers,  Inc.,  described  his  recent  air¬ 
plane  expedition  to  Isle  Royale,  in  Uake 
Superior,  to  memliers  of  the  Grand 
Rapids,  Mich.,  Rotary  Club,  March  5. 

Miss  Elma  Lawson  Johnston  of  the 
Trenton  (N.J.)  Times  staff,  has  re¬ 
turned  to  work  after  recuper.-iting  in  .At¬ 
lantic  City  from  a  serious  illness. 

Harry  W.  I.ink,  of  Miami,  Fla.,  has 
become  telegraph  editor  of  the  .Ashe¬ 
ville  (N.C.)  Citizen.  He  succeeds  Don 
T,  West,  who  has  joine<l  the  Bridgeport 
(Conn.)  Post-Telegram  in  the  same 
capacity. 

Charles  H.  Sykes,  Nezv  York  Evening 
Post  and  Philadelphia  Evening  Ledger 
cartoonist,  has  returned  from  a  mid¬ 
winter  tour  of  the  West  Indies  with  Mrs. 
Sykes. 

I.  Carter  I.atimer.  sports  writer,  At¬ 
lanta  Georgian,  is  recuperating  at  his 
home  in  Greenville,  S.C.,  after  an  ex¬ 
tended  illness. 

R.  E.  Roberts,  chief  of  the  copv  desk 
and  aviation  editor.  Toledo  Blade,  has 
retiirned  to  work  after  a  five  weeks’  ill¬ 
ness  of  pneumonia. 

Charles  H.  Garrison,  city  editor. 
Greenville  (.S.C.)  Piedmont,  and  Frank 
Barfield,  sports  editor.  Columbia  (.S.C.) 
Record,  were  named  members  of  the 
committee  charged  with  formulating 
plans  for  organization  of  a  new  class 
“C”  baseball  league  for  South  Carolina 
and  Georgia. 

Thomas  Hargis  has  resigned  from  the 
Philadelphia  Xezes  and  is  in  Fort  Worth, 
Tex.,  doing  oil  promotion  work. 

I.  F.  Driscoll  of  the  Nezv  York  Her¬ 
ald  Tribune  has  been  transferred  from 
the  night  rewrite  desk  to  the  day  staff. 

Miss  Dorothy  Graffly,  art  critic.  Phil¬ 
adelphia  Public  Ledger,  was  the  princi¬ 
pal  speaker  at  a  recent  meeting  of  the 
Harrisburg  .Art  Association. 

Richard  C.  McCrone.  Steelton  reporter 
of  the  Harri.sburg  (Pa.)  Telegraph,  is 
on  leave  of  absence,  recovering  from  an 
illness. 

CTiarles  H.  Garrison,  city  editor.  Green- 
zille  (S.C.)  Piedmont  and  William  O. 
Varn,  of  the  staff,  Greenville  Nezes.  ad¬ 
dressed  the  Greenville  Ministerial  Union 


at  the  March  meeting  on  the  attitude  of 
the  press  towards  the  clergy  and  church 
news. 

Arthur  C.  Clarke,  Sunday  news  editor, 
Xezv  York  Herald  Tribune,  will  attend 
the  dinner  of  the  Silurians  on  March  16 
at  the  St.  Regis. 

William  Cole  Jones,  chief  editorial 
writer,  Atlanta  Journal,  has  been  ill  with 
influenza  for  a  week.  He  is  expected 
back  on  the  job  soon. 

Francis  D.  Walton,  aviation  writer, 
Xezv  York  Herald  Tribune,  will  have  his 
new  novel,  “.A  Woman.  49”  published  in 
the  fall  by  Farrar  &  Rhinehart. 

Raymond  P.  Herriges  has  joined  the 
editorial  staff  Grand  Forks  (N.D.) 
Herald  as  University  of  North  Dakota 
reporter  succeeding  Alvin  Austin  who  be¬ 
comes  night  city  editor.  Herriges  is  a 
university  journalism  student. 

Glenn  -Adeox,  of  the  Memphis  Com¬ 
mercial-Appeal.  has  joined  the  staff  of 
the  Birmingham  (Ala.)  Age-Herald. 

Allen  Raymond,  of  the  reportorial 
staff,  Nezv  York  Herald  Tribune,  will 
address  the  faculty  club  of  New  York 
I’niversity  on  March  15  on  “Close-ups 
of  International  Leaders.” 

Lecta  Denham  Rider,  amusement  edi¬ 
tor.  Houston  Chronicle  has  been  made 
radio  editor. 

James  Trainor  has  resigned  as  political 
editor  of  the  Buffalo  (N.Y.)  Times,  and 
is  now  doing  special  assignments  for  the 
Buffalo  Ez'cning  Nezvs. 

Edwin  Gross  has  returned  to  the  staff 
of  the  Buffalo  (N.Y.)  Ez>ening  Xezvs 
after  several  years  in  advertising  and 
pulilicity  work. 

J.  Lester  Cargill  has  been  transferred 
from  the  copy  desk  of  the  Bridgeport 
(Conn.)  Post,  to  the  night  police  beat  on 
the  Bridgeport  Telegram.  Jules  Sebest- 
ven.  wbo  has  been  covering  police,  lias 
been  shifted  to  another  beat.  William 
Worden  of  the  Telegram  staff,  has  been 
transferrc'd  to  a  day  beat  on  tbe  Po.st. 

John  L.  .Almond,  police  reporter,  Nezv 
Bedford  (Mass.)  Times,  has  been  re¬ 
elected  to  the  common  council  in  that  city 
for  another  term. 

Rader  W'inget  has  resigned  from  the 
.San  .AntO'iiio  (Tex.)  E.rpress  staff  and 
is  doing  publicity  work. 

C.  Dwight  Stevens,  city  editor.  Port¬ 
land  (Me.)  Ez'ening  E.rpress,  is  con¬ 
fined  to  the  house  by  illness.  Clifford 
M.  Somerville,  assistant  city  editor,  is 
in  charge. 

Dan  C.  Fowler,  former  telegraph 
editor.  Harlingen.  (Tex.)  I’alley  Morn¬ 
ing  Star,  has  joined  the  copy  desk  of 
the  .Austin  .Statesman. 

Carl  Webb  of  Cazenovia.  Wis.,  has 
succeeded  Ellis  .A.  Lee  as  editor  of  the 
Muscoda  (Wis.)  Progre.ssiz’e. 

lohii  Wray  has  returned  to  the  Edin¬ 
burg  (Tex.)  Valley  Rez'iezv  as  manag¬ 
ing  editor.  He  resigned  several  months 
ago. 

Miss  Esther  Pratt,  church  editor.  .St. 
Joseph  (Mo.)  Xezvs-Press.  spent  three 
weeks  in  Georgia  and  Florida  last  month. 

ON  THE  MECHANICAL  SIDE 

WILLIAM  !•:.  HASKELL.  JR.,  of 

”  the  Nezv  York  Herald  Tribune,  and 
■Arthur  H.  Burns,  mechanical  superin¬ 
tendent.  will  attend  the  Conference  of 
the  Technical  Experts  in  the  Printing 
Industry  at  the  Government  Printing 
Office.  Washington,  D.  C.,  on  March  16 
and  17. 

J.  M.  Mortenson,  a  printer  on  the 
Madi.son  (S.D.)  .Sentfnel.  won  seventh 
place  in  a  nation-wide  contest  sponsored 
bv  The  Printing  Industry.  The  competi¬ 
tion  was  to  obtain  the  best  business 
building  plans  of  printing  offices.  Mor¬ 
tenson  has  been  with  the  Sentinel  three 
years. 

.After  .50  years  of  service  on  news¬ 
papers,  Carl  Robinson,  linotype  operator 
on  the  Muncie  (Ind.)  .S'far.  has  retire<l. 
Robinson  was  the  first  president  of  the 
Muncie  Typographical  L^nion. 

Eric  Pape,  mechanical  superintendent. 
IVaterhury  (Conn.)  AmericanARepub- 
lican  and  son  of  Publisher  William  J. 
Pape,  and  Mrs.  Pape  are  vacationing  in 
Florida. 


CHANGES  OF  OWNERSHIP 

CAL  WHITE,  former  plant  foreman 
Payetteville  (Ark.)  Daily  Leader, 
has  purchased  a  half-interest  in  the  Ar- 
kan.sas  Countryman,  Fayetteville  weekly 
published  by  Rufus  J.  Nelson.  The  new 
company  has  bought  the  job  printing 
equipment  of  the  Leader,  which  sus¬ 
pended  one  month  ago.  Nelson  will  con¬ 
tinue  as  editor  and  White  will  superin¬ 
tend  the  commercial  printing.  R. 
Lindsey,  Countryman  plant  foreman,  has 
joined  the  staff  of  the  Monett  (Mo.) 
Times. 

Rev.  Elmer  Patterson,  until  recently 
pastor  of  the  Deep  River  and  Guernsey, 
Iowa,  Methodist  churches,  has  assumed 
control  of  the  Britton  (S.D.)  Sentinel, 
weekly,  purchased  from  Mrs.  \V.  r’ 
Donald.  The  new  publisher  is  a  son  of 
Editor  Patterson  of  the  Bristol  (S.D.) 
Day  County  Nezvs. 

Pryor  (Okla.)  Mayes  County  Demo¬ 
crat  has  l^en  sold  by  H.  AL  Butler,  Jr., 
to  N.  S.  Graham  and  John  E  Lawmas- 
ter,  who  will  continue  its  operation.  Gra¬ 
ham  was  formerly  with  the  OK  Poultry 
Journal  and  Lawmaster  has  been  in 
newspaper  work  in  northeastern  (^la- 
homa. 

Walter  F.  Rutter,  owner  and  pub¬ 
lisher,  Hillsboro  (Ind.)  Times,  weekly, 
has  sold  that  paper  to  W.  1.  Boggs, 
publisher  of  the  Veedersburgh  (Ind.) 
Xezvs.  The  transfer  was  made  March  2. 
Rutter  also  is  publisher  of  the  IVayne- 
tozvn  (Ind.)  Dispatch. 

Robert  Goodsell,  Nashua,  Iowa,  has 
purchased  the  Fairbank  (la.)  Advocate 
from  H.  Cooley,  who  is  retiring  because 
of  ill  health. 

Elton  Jones  has  acciuired  the  Happy 
(Tex.)  Herald,  weekly,  and  is  installing 
new  equipment,  to  be  housed  in  a  miKlem 
brick  building. 

.A  half-interest  in  the  Pharr  (Tex.) 
Tri-City  .Sun  has  been  nurebased  by  T. 
11.  Welch,  according  to  Warren  T. 
Kingsbury,  publisber. 

PRESS  ASSOCIATION  NOTES 

A  GALINDO  has  been  added  to  the 
foreign  department  of  International 
News  Service,  New  York. 

Croswell  Bowen,  until  recently  with 
International  News  Service  in  Washing¬ 
ton,  D.C.,  has  been  transferred  to  the 
New  York  office. 

Thomas  F.  Hawkins,  city  editor, 
Creston  (la.)  Nezvs  .Advertiser  for  the 
last  three  years,  has  resigned  to  join 
the  Des  Aloines  bureau.  Associated 
Press. 

Charles  C.  Gregory.  New  Jersey  leg¬ 
islative  correspondent  for  the  Assoiated 
Press,  has  joined  the  A.P.  New  Aork 
staff.  He  was  given  a  dinner  bv  his 
State  House  colleagues  in  New  A’ork, 
March  14. 

WEDDING  BELLS 

Rex  BALLARD  of  the  editorial  staff, 
Davenport  (la.)  Daily  Times,  to 
Miss  Bernice  LeClaire,  of  Davenport,  in 
Detroit,  Feb.  28. 

Miss  Georgina  Damon,  formerly  a 
member  of  White  Plains  Daily  Reporter 
news  staff,  to  George  Edward  King  of 
that  city,  recently. 

Olin  E.  Hinkle,  managing  editor, 
Pam  pa  (Tex.)  Nezvs-Post  and  president 
of  the  Panhandle  Press  Association,  to 
Miss  Hollvce  Sellers,  society  editor  of 
the  News-Post,  recently. 

.Austin  T.  Hicks,  telegraph  .and  sports 
editor.  Moncton  (N.B.)  Daily  Tran- 
.script,  to  Juanite  W.  Chase,  at  Sarkville, 
recently. 

NEW  PUBLICATIONS 

First  issue  of  the  .Arcadia  (IndJ 
Sentinel,  a  new  weekly,  appeared 
March  4.  backed  by  .Arcadia  and  Nobles- 
ville  (Ind.)  busines.s  men. 

Claude  (Tex.)  Farmers  and  Nev 
chants’  Voice  is  a  new  weekly,  with  H.  L 
Read  as  editor. 

EMPLOYES  ENTERTAINED 

One  hundred  and  fifty  employes  oi 
the  Lincoln  (Neb.)  Star  were  guests  ot 
Frank  D.  Throop,  publisher,  recently  ** 
a  banquet. 
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PRESIDENT  OF  PAGE  DAILIES  BEGAN  AS 
OFFICE  BOY  ONFATHER’S  PAPER 

William  E.  Page  and  Brothers  Have  Expanded  Property  Left 
by  Father — Now  Erecting  $200,000  Plant  for 
Columbus,  Ga.,  Newspapers 

By  W.  G.  SUTLIVE 


SPECIAL  EDITIONS 

Richmond  (Va.)  Times-Oispatch. 

4-page  foreign  travel  and  resort 
section,  March  8. 

Philadelphia  Public  Ledger,  March  1, 
and  Ez’ening  Ledger,  March  4,  real  es¬ 
tate  editions,  each  10  pages. 

Great  Palls  (Mont.)  Leader,  oil  and 
industrial  section,  16  pages,  Feb.  28. 
Worcester  (Mass.)  Evening  Post, 


For  generations,  too  many  to  count.  The  corporation  is  now  constructing  Homecraft  Edition,  March  3,  12-page 
Columbus,  Ga.,  was  considered  an  a  $200,000  home  for  the  Ledger  and  En-  tabloid. 


indifferent  newspaper  center.  But  that  quirer-Sun  at  Columbus, 
was  before  the  day  of  the  Pages.  For  William  Eugene  Pag 


years  prior  to  the  war  between  the  corporation  is  only  43  years  of  age.  He 

began  on  his  father’s  newspaper,  the  Eve- 


irer-iSun  at  Columbus.  Kewanee  (Ill.)  Star-Courier,  14-page 

\N  illiam  Eugene  Page,  head  of  the  spring  fashion  section,  March,  3. 

(III.)  HerM-Whig  lO-page 


Udgar  a?  offi«  rouM  “  to  spring  openinga^ 

carrier.  Subsequently  he  became  circula-  Decatur  (111.)  Daify  Reznew,  W-page 
tion  manager,  business  manager,  general  home  stores  food  section,  reb.  27. 
manager,  and  publisher.  He  has  been  El  Dorado  (Ark.)  Daily  News,  spe- 
active  in  the  affairs  of  his  home  city,  cial  32-page  edition  for  opening  of  the 
Columbus.  For  two  years  he  served  as  Calion  bridge  by  the  Arkansas  High- 
president  of  the  Columbus  Chamber  of  way  Commission. 

Commerce,  and  for  ten  years  was  a  mem-  Hclcm  (Ark.)  World,  special  edition 
ber  of  its  board.  For  three  years  he  for  opening  of  Paramount- Publix  The- 


served  in  the  Georgia  National  Guard. 

He  is  a  graduate  of  the  Georgia  School 
of  Technology. 

Associated  with  W.  E.  Page  are  two 
brothers,  and  two  brothers- in-law. 


ater,  Feb.  25. 

Sheboygan  Press,  32-page  Community 
Dollar  Day  edition,  March  3. 

Boston  Sunday  Globe,  foreign  travel 


J.  Eidmund  Page  is  now  publisher  of  ttiagazine  section,  12  pages, 

the  Ledger  and  Enquirer-Sun.  An  uncle,  ^I^fch  8. 

Roger  M.  Page,  is  general  manager.  IPorcester  (Mass.)  Evening  Post, 
Fred  G.  Storey  is  editor  of  the  morning  Modern  Homes  and  Homecraft,  maga- 
paper.  zine  section,  12  pages,  March  3. 

R.  B.  Page,  a  brother,  is  publisher  of  Brockton  (Mass.)  Daily  Evening 


paper.  zine  section,  is,  pages,  .Marcn  o. 

R.  B.  Page,  a  brother,  is  publisher  of  Brockton  (Mass.)  Daily  Evening 
the  consolidated  Star  and  News  at  Enterprise,  Brockton  Dollar  Days  and 
Wilmington.  M.  R.  Ashworth,  a  Automobile  Dealers’  Show  edition,  three 


Wilmington.  M.  R.  Ashworth,  a  Automobile  Dealers’  Show  edi 
brother-in-law,  is  general  manager  of  sections,  40  pages. 

the  Wilmington  newspapers,  and  A.  H.  - 

Chapman,  another  brother-in-law,  is  gen-  ASSOCIATIONS 

eral  manager  of  the  Brandenton  Herald.  ttOSTOV  t\fass  1  Hkuait 


isranaemon  neraia.  poSTON  (Mass.)  Herald-Trailer 

n  iiiiani  r^ugene  i  age  -  - -  I  f  t^fvfvit  It  p  1  rl  1 1  ^ 

states,  and  for  several  generations  after  TO  ENTERTAIN  NEA  DELEGATES  fifth  a^al  banquS  at  the  Hotel  Brad- 


that,  Columbus  had  but  one  newspaper. 


ford  March  13,  attended  by  nearly  500 


E.  T.  Byington  established  the  Co-  12  District  Vice-Presidents  of  Georgia  employes.  John  R.  Jackson  was  general 
mbus  Ledger  as  an  afternoon  newsf^per  Appointed  chairman. 

iu«/.  A.  .u..  - - convention  of  the 


lutnbus  Ledger  as  an  afternoon  newspaper 

in  188t).  At  that  time  the  printing  of  af-  T-vvelve  district  vice-presidents  of  the  ^^tes  tor  tne  ivji  convention  oi  tne 
tenuMMi  newspapers  was  looked  upon  as  „  i  vseite  aistnci  vice  preMciems  oi  me  Texas  Press  Assotiation  were 

a  rather  hazardous  experiment  Rvinir-  Georgia  Press  Association  have  been  iexas  1  ress  association  were 

a  ratner  nazartious  experiment.  By  mg  pntprtainment  m  del-  set  by  the  executive  committee  as  Aug. 

ton  stuck  to  the  job  until  1888,  when  appointed  to  furnish  enterUinment  to  del  Lubbock  W  S  Cooner 

RinaWo  William  Paire  an  advertisintr  ‘‘Rates  of  the  National  Editorial  Asso-  ^ 

KinaiGo  XMiiiam  tage,  an  aa\ ertising  ^  .  .  .  .  ,  •  £  editor,  Colorado  Texas  Record,  and  pres- 

solicitor,  and  L.  T.  Jones,  his  brother-  ciation  wnen  tney  n^xe  tneir  triur  oi  .  aesneiation  will  nreside 

in-law.  bought  the  oublication.  Georgia  following  their  convention  m  o*  the  assocmtion,  will  preside. 


in-law.  bought  the  publication.  (leorgia  tollowi 

Until  1907  Messrs.  Page  and  Jones  Atlanta  in  June, 
were  partners.  Then  the  latter  expressed  appointmi 


were  partners.  Then  the  latter  expressed  appointments,  made  by  Jack  \\  il-  SCHOOLS 

a  desire  to  sell  Mr  Page  was  I'ams.  Waycross  Journal- Herald,  vice-  ^OR  the  first  time,  a  professional 
prompt  in  closing  the  deal  which  made  president  of  the  state  body  follow ;  journalism  course  will  be  offered  dur- 

him  sole  owner  of  the  I  edger  T^ave  B.  Turner.  Statesboro  Bulloch  mg  the  coming  summer  session  at  the 

As  editor  and  publisher  Mr.  Page  Times;  Herbert  H.  Wind,  Cairo  Mes-  University  of  New  Mexico.  The  univer- 

saw  the  development  of  the  typesetting  senger;  Mrs.  Nora  Lawrence  Smith,  sity  has  for  several  years  offered  jour- 


[iresident  of  the  state  body,  follow;  journalism  course  will  be  offered  dur- 

Dave  B.  Turner.  .Statesboro  Bulloch  ing  the  coming  summer  session  at  the 
Times;  Herbert  H.  Wind,  Cairo  Mes-  Ihiiversity  of  New  Mexico.  The  univer- 
fenger;  Mrs.  Nora  Lawrence  Smith,  sity  has  for  several  years  offered  jour- 
Ashburn  Wiregrass  Farmer  and  Nash-  nalism  of  an  academic  nature. 
i-ille  Herald;  tom  Whitehead.  IxiGrange  University  of  .Arkansas  school  of 


machines  and  rotary  presses  from  the  ^shburn  IVireqrass  Farmer  and  Nash-  nahsm  of  an  academic  nature. 

period  of  experiment  to  the  time  when  *  Herald;  Tom  Whitehead.  IjiGrange  _  University  of  Arkansas  school  of 

their  use  revolutionized  the  newspaper  News:  J.  A.  Hall,  Decatur  DeKalb  New  journalism  will  hold  its  annual  press 


industry.  He  died  in  1920,  after  the  Fra;  B.  H.  Hardy.  Bamesznlle  A^cre-.r 
Ledger  had  grown,  under  his  manage-  Gazette;  M.  L.  Fleetwood,  Cartersinlh 


meeting  April  10  and  11.  Program  will 


ment,  to  a  newspaper  of  importance  in 
the  section  it  served. 


Gazette;  M.  L.  Fleetwood,  Cartersville  include  a  number  of  addresses  by  Ar- 
Trihune-N ezos :  J.  W.  McWhorter,  Win-  kansas  publishers. 
der  Nru's;  A.  F.  Dean,  Gainesville  Eagle; 

Richard  Reed.  A  iiousta  Bulletin:  K.  GASTON  GETS  STATE  JOB 


Upon  the  death  of  Mr.  Page,  his  eld-  K'chard  Reed,  Augusta  Bulletin;  W’.  K.  GASTON  GETS  STATE  JOB 

est  son,  William  Eugene  Page,  became  Sutlivc,  Blackshear  Times,  and  Mrs.  - 

the  head  of  the  Ledger.  He  improved  John  L.  Hodges,  Perry  Home  Journal.  World’*  Night  Editor  Appointed  to 


the  paper  in  many  particulars.  He 

established  a  Sunday  magazine  section, 
and  put  in  other  innovations  that 
atiracted  attention.  New  Jer.ey  Man  Charged  With  Crim-  nevv^spaper  recentiv  “to"  th^  Scripps- 

In  1925  the  owners  of  the  Ledger  pur-  inal  Libel  by  Mayor  Howard  organization,  will  assume  a 

,.5  p  radenton  (Fla.)  Herald.  editorial  in  the  linden  (NT)  $?.000  a  vear  position  on  April  1  as 

The  R.  M.  Page  Corporation  came  into  ‘Editorial  m  tne  '  t  i  .ecretarv  to  the  New  VnrW  ‘^tatc  Con- 

heinir  in  1927  W  F  Patre  hocamn  Ob.rerz’er.  a  weekly,  charging  Mavor  Jules  secretary  m  tne  i^ew  r  ork  State  Lon 

necame  r  j  resnonsibilitv  for  servation  Department.  His  appointment 

president  of  the  corporation,  and  his  '  i.inoen  witn  resjwnsiniiity  lor  announced  thi«  week  bv  Commis- 

mother  Mrs  R  W  Pane  was  elected  the  return  of  the  word  graft  in  the  ".■‘s  announced  tnis  week  Dy  Lommis 

I  e  ,  .  ..  ‘A  ''  -  rage,  was  elected  .  •  f  t  nolitics  ”  resulted  in  sioner  Henrv  Morgenthau,  Tr. 

vice-president  and  treasurer.  The  cor-  oi  uinden  poiincs,  resui^d  in  r.astbn  a  newsnanerman  of  lonir 

noration  was  named  in  honor  of  the  the  arrest  this  week  of  Eber  Hall  Kemp-  Air.  ijaston,  a  newspaiwrrnan  or  loi^ 

p  ^  named  in  nonor  ot  the  editor  of  the  Ohserver  on  a  charne  experience,  will  succeed  Herbert  F. 

man  whose  tireless  efforts  had  made  pos-  ^  r  f  u  Pr^cott  also  a  former  newsnanerman 

sible  the  marked  exnansion  Mrs  Pane  df  criminal  libel  preferred  bv  the  mavor.  rrescoit,  aiso  a  lormer  news^perman, 

et  e  marked  e  pansion.  Airs,  rage  Kemnson  surrendered  himself  voliin-  who  has  been  secretary  of  the  Conserva- 

continued  an  active  unit  in  this  alert  ^empsiin  surrendered  n  mseii  voiun  Lleoartment  for  in  vears  He  has 

and  successful  cornoration  until  her  tarilv  and  was  paroled  in  the  custixly  of  Jiepartment  tor  lU  years,  rte  nas 

ann  successiui  corporation  until  ner  '  „nse1  particularly  active  in  promoting  the 

death  earlv  in  the  present  year.  liis  counsel.  erowth  of  the  reforestine  movement 

The  Wilming^n  (N.C)  Star  was  The  deLrtmen  change  U  heT.  made 


EDITOR  ARRESTED 


$5,000  a  Year  Secretariat 

Herbert  E.  Gaston,  night  editor  of  the 
.Vew  York  World  until  sale  of  that 
newspaper  recently  to  the  Scripps- 
Howard  organization,  will  assume  a 
$3,000  a  year  position  on  April  1  as 
secretary  to  the  New  York  State  Con¬ 
servation  Department.  His  appointment 


succeed  Herbert 


the  Durham  Herald,  and  the  two  news¬ 
papers  were  consolidated. 

In  1929  the  corporation  purchased  the 
Wilmington  (N.C.)  Nezvs-Di.<!patch  and 
consoliclated  it  with  the  Wilmington 
Star. 

In  May,  1930,  it  purchased  the  Co- 


HARRY  CARR  PROMOTED 


COVERS  ‘RED’  CONFAB- 
WHEW,  WHAT  A  BILL!* 

Kay  Hall,  Chicago  Times  Reporter 

Submit*  Claim  for  New  Ward¬ 
robe - And  Taximan  Want* 

New  Cab 

Kay  Hall,  Chicago  Daily  Times  re¬ 
porter,  covering  a  Communist  meeting 
which  later  developed  into  a  bomb  story, 
filed  an  expense 
^  account  which 

for 
a 

dress,  a  pair  of 

S  shoes,  a  set  of 

TjS*  ^  silk  lingerie,  a 

’  hat,  and  a  leather 

^  handbag.  It 
wasn  t  the  usual 
kind  of  expense 
reporters 

hand 

that  matter,  it 
wasn’t  the  usual 
Kay  Hall  kind  o  f  bomb 

story.  Miss 
Hall’s  memo  which  was  approved,  tells 
the  story: 

"1  was  assigned  to  cover  a  Communist- 
meeting  at  which  someone  set  off  what 
is  vulgarly  known  as  a  stench  bomb. 
The  odor  was  not  particularly  noticeable 
while  we  were  in  the  hall,  but  as  soon 
as  I  boarded  a  street-car  things  liegan  to 
happen. 

“Several  people  on  the  car  stared  at 
me  and  began  sniffing.  Two  girls 
started  from  the  rear  platform,  said 
‘whew’  and  beat  a  retreat.  I  began  to 
realize  that  my  presence  was  not  par¬ 
ticularly  desirable,  and  I  became  quite 
sure  of  it  when  the  passengers  gradually 
got  off,  leaving  me  in  sole  possession. 

“I  wrote  my  story  in  a  hurry  at  the 
office  and  called  a  cab.  Before  I  stepped 
into  the  cab  I  told  the  driver  what  had 
happened  so  he  could  refuse  to  take  me 
if  he  didn’t  want  to.  He  laughed  and 
said  it  would  be  all  right. 

“Halfway  home  he  stopped  at  a  drug 
store  and  bought  some  disinfectant 
sprinkling  it  over  the  cab  floor,  saying, 
‘This  will  make  it  easier  on  both  of 


Prescott,  also  a  former  newspaperman, 
who  has  been  secretary  of  the  Conserva- 


death  earTv'irJ'  the“Dresent'"vear . .  h's  counsel.  particularly  active  in  promoting  the 

-n  ^  II/-;  •  /xtV' of  Mavor  Vertier  before  ohtaininir  a  war-  Rfnwth  of  the  reforesting  movement. 

The  Wilmington  (N.C.)  Star  was  Ala\or  \  emer.  netore  ontaining  a  war-  t-l,.  u.;__  _-j„ 

purchased  in  1927  bv  the  Page  interests  for  Kempson.  demanded  a  retraction  .  department  change  is  being  made 

and  in  1928  the  corporation ^bo^t  the  and  an  apol^yL  Kempson  replied  edi-  ^"eorganiza^^  Morgenthau  s 

Durham  (N.C.)  Sun.  The  middle  of  tonally  that  he  had  not  accused  the  mayor  reorpanization  plans. _ 

the  following  vear  it  sold  the  Sun  to  grafting,  but  added  that  the  actions  nnnTH  marrifh 

the  Durham  Herald,  and  the  two  news-  '^e  mayor  “invited  the  return  of  the  .  T  "  MAKKitU 

papers  were  consolidated  word.”  Miss  Virginia  Booth,  daughter  of 


MISS  BOOTH  MARRIED 

Miss  Virginia  Booth,  daughter  of 
Ralph  H.  Booth,  president  of  the  Booth 
New'spapers  in  Michigan,  and  American 


Harry  Carr,  known  as  the  dean  of  ^rried 

columnists  on  the  Pacific  Coast  and  noted  ^  William  D.  Vogel,  New 

for  his  articles  on  the  lives  of  motion  'ork,  in  Denmark. 


lumbus  Enquirer-Sun  and  consolidated  it  picture  stars,  this  week  was  appointed 

with  the  Ledger.  The  Enquirer-Sun  editor  of  the  Sunday  Illustrated  Maga-  ELECTED  BY  UNIVERSITY 

under  its  new  management  continues  to  zine  of  the  Los  Angeles  Times.  He  will  Charles  R.  Butler,  publisher  of  the 

serve  in  the  morning  field.  It  is  a  ven-  fill  the  place  formerly  occupied  by  Ralph  .Mankato  (Minn.)  Free  Press  has  been 

erable  and  progressive  daily  newspaper  Criswell,  who  joined  the  art  staff  of  the  elected  a  member  of  the  Board  of  Regents 

103  years  old.  Times.  of  the  University  of  Minesota. 


“The  next  morning  I  found  that  the 
odor  had  grown  worse  instead  of  leav¬ 
ing.  The  landlady  and  most  of  the 
tenants  were  gathered  in  the  hallway, 
trying  to  locate  ‘that  awful  smell.’  It 
was  necessary  to  fumigate  the  apart¬ 
ment  three  times. 

“Some  of  my  clothing  had  to  be 
destroyed.  The  rest  I  left  with  the 
cleaner,  until  he  called  and  urged  me 
to  take  them  away  because  they  were 
contaminating  everything  in  the  shop. 

“I  took  a  handkerchief  1  had  in  my 
pocket  to  a  pharmacist.  He  said  the 
stuff  was  compound  of  valerianate  and 
I  might  as  well  bury  anything  that  had 
been  exposed  to  it.  That  applied  to  the 
cab,  too.  because  a  few  days  later  the 
driver  came  to  the  office  and"  told  me  he 
hadn’t  been  able  to  use  it,  that  no  one 
had  been  able  to  get  near  it.  He  has 
filed  a  claim  against  the  Times.” 

QUEENS  GROUP  ORGANIZED  ’ 

Hubert  D.  Murray  Elected  Pre*i(leit| 
of  Borough  A**ociation 

Publishers  of  weekly  newspapers  it, 
Queens  county.  New  York  City,  met  it 
Jamaica  March  9  and  formed  the  Queeffi 
Weekly  Newspapers  Association.  Tk 
rules  and  regulations  of  the  Long  Islancj 
Press  Association  were  adopted  for  tk 
new  body. 

Hubert  D.  Murray,  publisher  of  7" 
IVaz’e,  Rockaway  Beach,  was  elect*! 
president ;  Joseph  Schmidt,  publisher  ' 
the  Ridgewood  Times,  secretary; 
liam  A.  Swartz,  the  Forest  Hills-K", 
Gardens  Po.st.  treasurer.  The  nef 
meeting  is  scheduled  to  take  place  Mat- 
23.  _ 

JOINS  WORLD-TELEGRAM 

W.  G.  Bowdoin.  for  many  years 
writer  for  the  .Vcrc  York  Even'' 
World,  this  week  joined  the  nierf 
World-Telegram  in  a  similar  capacity 
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Pasadena 

District 


San  Fernando 
District 


Santa  Monica 
District 


Long  Beach 
District 


San  Bernardino 
District 


Santa  Ana 
District 


The  Los  Angeles  Market 
Is  Now  ‘"Twins" 


ONK  of  the  surprises  of  the  1930  census  is 
that  the  city  of  Los  Angeles  instead  of 
absorbing  surrounding  population  has  been  the 
country’s  champion  builder  of  suburbs. 

Government  figures  show  that  half  of  the 
2,500,000  consumers  in  this  market  now  live 
outside  the  city  limits  of  Los  Angeles  —in  the 
seven  population  zones  indicated  on  the  above 
diagram. 

I'hese  surrounding  consumers  are  identical 
with  their  city  neighbors  in  taste,  dress,  amuse¬ 
ments,  sports,  and  in  everything  that  affects  the 
sale  and  consumption  of  goods. 

d'he  Los  Angeles  'Vnwci  -editorially  and 
in  its  circulation  is  built  to  fit  this  “tu'in’' 
market. 

d'he  Times,  first  of  all,  is  an  “all  market” 
newspaper  in  news,  outlook,  allegiance  and 
calibre.  It  recognizes  that  the  region  has 
distinctive  occupations  and  interests,  and  annu¬ 
ally  invests  millions  of  dollars  to  produce  fea¬ 
tures  dealing  with  the  things  people  want  to 
know  about.  It  also  recognizes  that  geographic¬ 
ally  the  market  is  a  distinct  unit,  proud  of  its 
identity  and  actuated  by  a  high  degree  of 
sectional  enterprise  and  loyalty.  The  Times  is 
the  only  standard-size  Los  Angeles  newspaper 
owned  and  edited  on  the  spot.  It  speaks  the 
language  of  the  place;  stands  shoulder  to 
shoulder  with  the  inhabitants  in  all  their  plans 


and  purposes;  and  commands  that  confidence 
and  respect  which  in  the  very  nature  of  things 
never  can  be  reposed  in  an  alien  institution. 

From  the  standpoint  of  circulation  the  Los 
Angeles  Times  equally  conforms  to  local 
conditions. 

In  the  city  of  Los  Angeles,  it  furnishes  the 
largest  obtainable  home-delivered  coverage; 
free  from  forced  sales  and  all  other  forms  of 
inflation. 

In  the  surrounding  suburbs,  cities  and 
densely-populated  fruit-growing  districts. 
Times’  circulation  not  only  e.xceeds  numerically 
that  of  every  other  Los  Angeles  newspaper,  but, 
like  its  city-circulation,  is  delivered  by  carrier 
straight  to  the  doorsteps  of  regular  subscribers. 

The  change  in  population  ratio  between  the 
city  of  Los  Angeles  and  Los  Angeles’  surround¬ 
ing  shopping  area  has  naturally  brought  about 
a  sharp  revision  in  many  advertising  schedules. 
Last  year  over  1,700  local  and  national  display 
advertisers  gave  their  entire  Los  Angeles  appro¬ 
priations  to  the  Los  Angeles  Times. 

I'he  rimes  advertising  dominance  in  the 
Los  Angeles  field  is  sweeping  and  complete, 
applying  alike  to  classified  advertising  and  dis¬ 
play  advertising.  In  1930  I'he  Times’  lead  over 
the  nearest  Los  Angeles  newspaper  reached  the 
large  total  of  2,898,616  agate  lines. 


Los  Angeles  Times 


Eiisfeni  RcprcsciiUitivc:  Wii.i.iams.  Law- 
kf;.\cf:  &  C'kks.mkk  Co.,  300  X.  Michif(an  lilvd., 
Cliicatro.  2S.^  Madison  Avc.,  Xcw  York. 


Pacific  Coast  Representative:  R.  J.  Bidwell 
Company,  742  Market  St.,  .San  Francisco. 
W  hite  Henry  Stuart  Btdg.,  Seattle. 


•  / 


I 


On  the  Display  Linotype  you  can  set  a  line  almost  as  quickly  as  a  typist  can  type, 
Finger  the  keyboard.  The  big  display  matrices  come  down  smoothly  into  the  as¬ 
sembler  and  the  line  is  set.  The  machine  justifies  it — the  melting  pot  distributes  it, 


MERCENTHALER  LINOTYPE  COMPANY 


s33.31.3-n 

Brooklyn,  New  York.  San  Francisco,  Chicago,  New  Orleans.  Canadian  Linotype,  Limited,  Toronto.  Representatives  in  the  PrirKipal  Cities  of  the  World 


^  - 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Reports  of  1930  Advertising  Returned  by  1,140  Newspapers  in  More  Than  785  Cities  of  U.  S.  and  Canada,  Showing  Total, 

National,  Local,  and  Classified  and  Legal  Volume 


Cicr 

Paper 

Published 

A 

Telal 

Linage 

Display 

Nalienal  Local 

Classified 

Legal 

Aberdeen  (S.  D.) . 

.  American  t  Nevn. . 

. (me) 

2,951,952 

823,550 

1,821,008 

201,536 

105,858 

Sunday  edition . 

. (s) 

580,806 

126,700 

391,722 

62,328 

Atulene  (Tex.) . 

.  News . 

3,350,828 

872,788 

1,953,112 

524,928 

Sunday  edition . 

. (s) 

1,384,476 

154,350 

1,059,058 

169,374 

1,694 

Total . 

. (me) 

4,735,304 

1,027,138 

3,012,170 

694,374 

1,694 

Reporter . 

. (e) 

3,401,944 

868,014 

1,994,748 

526,582 

12,600 

Ada  (Okla.) . 

.  Neve . 

. (e) 

1,934,184 

508,928 

1,259,314 

127,862 

38.080 

Sunday  edition . 

. (s) 

508,718 

77,364 

403,690 

27,664 

Total . 

2,442,902 

586,292 

1,663,004 

155,526 

38,080 

Adrian  (Mich.) . 

.  Tdegrcm . 

. (e) 

3,834,222 

744,506 

2,890,566 

199,150 

Alameda  (CaL) . 

.  TimetStar . 

. (e) 

2,393,356 

342,267 

1,293,642 

535,458 

221,578 

Albany  (Ga.) . 

.  Herald . 

. (e) 

2,789,583 

594,887 

1,898,596 

269,100 

Albany  (Ore.) . 

.  Democrat-Herald _ 

. (e) 

2,305,296 

651,746 

1,368,846 

208,628 

76,076 

Albert  Lea  (Minn.) . . . 

.  Tribune . . 

. (e) 

2,802,042 

666,400 

1,955,240 

12,206 

168,196 

Albion  (Mich.) . 

.  Recorder . 

. (e) 

1,840,608 

350,000 

1,352,344 

67,830 

70,434 

Allentown  (Pa.) . 

.  CaU . 

10,393,654 

2,028,040 

7,301,866 

800,478 

263,270 

Sunday  edition . . 

. (a) 

985,082 

88,452 

746,396 

144,760 

5,474 

Total . 

. (ms) 

11,378,736 

2,116,492 

8,048,362 

945,238 

268,744 

Chronicle  dt  Neve. . . 

. (e) 

8,169,299 

615,566 

6,628,949 

795,032 

129,752 

Alpena  (Mich.) . 

.  Neve . 

. (e) 

3,415,230 

468,370 

2,509,836 

275,240 

161 ,784 

Altoona  (I^) . 

Mirror . 

. (e) 

10,695,468 

1,586,725 

7,951,314 

1,157,429 

Tribune . 

6,003,186 

602,098 

4,166,386 

1,234,702 

Altus  (Okla.) . 

(Legal  included  in  classified) 
,  Timee- Democrat . (es) 

2,350,430 

639,868 

1,521,362 

22,480 

166,720 

Amarillo  (Tex.) . . 

.  News . 

. (m) 

4,415,794 

1,415,050 

2,245,696 

755,048 

Sunday  edition . . 

. (s) 

1,686,986 

263,004 

1,179,444 

244,538 

Total . 

6.102,780 

1,678,054 

3,425,140 

999,586 

cube . 

4,855,662 

1,411,788 

2,817,528 

626,346 

Ambridge  (Fa.) . 

.  Ctlieen . 

3,013,472 

264,428 

2,526,628 

222,416 

Americus  (Ga.) . 

(Liegal  included  in  local) 

.  Timee-Recorder . (e) 

1,433,502 

406,686 

898,926 

127,890 

Sunday  edition . 

. (s) 

361,900 

43.148 

291,816 

26,936 

Total . 

1,795,402 

449,834 

1,190,742 

154,826 

Amsterdam  (N.  Y.). . 

(Legal  included  in  local) 

.  Recorder . (e) 

4,181,834 

803.874 

2,982,084 

249,410 

146,466 

Ansheim  (CaL) . 

.  BrJletin . 

. (e) 

3,362,772 

{93,138 

2,171,148 

542,500 

55,986 

Anderson  (Ind.) . 

.  Herald . 

2,812,583 

444,036 

1,890,791 

323,889 

153,867 

Sunday  edition . 

. (s) 

894,989 

35,591 

728,399 

125,399 

5,467 

Total . 

3,707,572 

479,627 

2,619,190 

449,421 

159,334 

Ann  Arbor  (Mich.)... 

,  Neve . 

. (e) 

5,927,950 

808,122 

4,596,942 

480,508 

42,378 

Anniston  (Ala.) . 

.  Star . 

3,163,846 

633,010 

2,264,094 

197,890 

68,852 

Antigo  (Wia.) . 

.  Journal . . 

. (e) 

2,279,760 

1,639,148 

502,222 

33,348 

105,042 

Appleton  (Wii.) . 

,  Poel-Creecent . 

. (e) 

6,945,484 

1.087,870 

5,305,328 

552,286 

Ardmore  (Okla.) . 

.  Ardauireile . 

3,626,854 

693,756 

2,530,304 

274,736 

128,058 

Arkansas  CHy  (Kan.). 

.  Travder . 

. (e) 

4,140,388 

595,448 

3,359,832 

160,356 

24.752 

Aabury  Park  (N  J.).. . 

.  Preee . 

. (es) 

7,689,938 

998,110 

5,982,731 

594,994 

114,103 

Asheville  (N.  C.) . 

.  Citisen . 

4,617,354 

1,069,508 

2,787,806 

522,438 

217,602 

Sunday  edition . 

. (s) 

2,195,620 

237,496 

1,685,488 

268,086 

4,550 

Total . 

. (ms) 

6,812,974 

1,327,004 

4,473,294 

790,524 

222,152 

Timee . 

. («) 

6,127,080 

841,232 

3,250,422 

581,140 

454.286 

Ashland  (Ky.) . . 

.  Independent . 

. (es) 

5,019,812 

673,848 

3,572,828 

773.136 

Ashland  (0.) . 

(Legal  included  in  local) 

.  Timee-Gatetle . (e) 

4,026,833 

542,842 

3,086,300 

324,863 

72,828 

Ashland  (Ore.) . 

.  Tidinpe . 

. (e) 

1,144,219 

373,020 

715,666 

28,533 

27,000 

Ashland  (Pa.) . 

.  Neva . 

. (e) 

1,119,816 

Ashland  CWis.) . 

.  Preu . 

. (e) 

2,451,218 

497,742 

1,886,360 

46,242 

20,874 

Ashtabula  (0.) . 

.  Slar^Beaeon . 

. (e) 

5.445,568 

893,102 

4,311,188 

241,278 

Athens  (0.) . 

.  Meeeenter . 

3,481,734 

616,968 

2,400,068 

389,548 

75,150 

Atlantic  (la.) . 

.  New-TdegrapK. . . , 

. (e) 

2,129,176 

429,114 

1,462,230 

174,272 

63,560 

Attleboro  (Mass.). . . . 

.  5ua . 

. (e) 

4,743,434 

531,622 

3,944,065 

267,737 

Augusta  (Ga.) . . 

.  Chronicle . 

. ; . . .  (ms) 

3,211,474 

670,698 

2,271,220 

269,556 

Herald . 

. (e) 

7,368,657 

2,716,530 

4,068,092 

259.377 

324,658 

Sunday  edition . 

. (s) 

2,109,426 

887,368 

1,120,785 

98.978 

2,295 

Total . 

. (es) 

9,478,083 

3,603,898 

5,188,877 

358.355 

326,953 

Augusta  (Kan.) . 

.  Gatette . 

. (e) 

1,125,290 

204,714 

901,323 

11,021 

8,232 

Augusta  fMe.) . 

.  K«mebec  Journal . . 

. (m) 

3,509,226 

955,724 

2,029,426 

308,462 

215,614 

Aurora  (IIL) . 

.  Beacon-Neve . 

. (es) 

8,857,739 

1,133,990 

6,415,066 

1,100,323 

208,360 

Austin  (Tex.) . 

.  American . 

. (m) 

3,833,312 

1,177,512 

2,110,276 

545,524 

Sunday  edition . 

. (S) 

1,529,808 

219,072 

1,032,248 

278,768 

ToUI . 

5,363,120 

1,396,584 

3,142,524 

824,292 

B 

Toul 

City  Paper  Publiihed  Linage 

Beaver  Falls  (Pa.) .  Snt  Tribune . (e)  5,909,518 

Bedford  (Ind.) .  Times . (e)  2,374,433 

Bellefontaine  (0.) .  Examiner . (e)  3,611,140 

Belleville  (IIL) .  Advocate . (e)  3,231,012 

Belvidere  (lU.) .  Republican . (e)  2,392,115 


Display 

National  Local 
814,640  4,603,688 

455,053  1,919,380 

522,634  2,731,058 

577,122  2,460,654 

358,195  1,840,272 


Bellingham  (Wash.)...  Herald . (m)  4,873,405  1,103,094  3,145,449 


Sunday  edition . (■)  768,222  119,546  540,596 

Total . (me)  5,641,627  1,222,640  3,686,045 

(Note:  Herald  prints  two  morning  editions;  two  evening  editions  and  one 
Sunday  edition;  Figures  shown  for  morning  are  for  daily  editions.) 


Neve . 

. (e) 

1,816,017 

249,984 

1,298,024 

144,330 

Beloit  (Wis.) . 

Neve . 

. (e) 

5,292,084 

934,990 

3,858,008 

499,086 

(Legal  included 

1 

1 

a 

Bemidji  (Minn.) . 

Pioneer . 

. (e) 

1,735,329 

435,647 

1,105,794 

119,120 

Bend  (Ore.) . 

Bulletin . 

. (e) 

2,761,767 

590,610 

1,966,540 

128,079 

Bennington  (\’t.) . 

Banner . 

. (e) 

2,961,476 

567,854 

2,324,672 

08,950 

(Legal  inoludpd 

in  local) 

Berkeley  (Cal.) . 

Gazette . 

. (e) 

5,116,427 

540,565 

3,217,473 

1,286,333 

Bethlehem  (Pa,) . 

Globe~Time$ . 

. (e) 

7,540,666 

1,200,010 

6,849,130 

491,526 

Biddeford  (Me.) . 

Journal . 

. (e) 

2,045,680 

627,858 

1,234,884 

123,816 

Big  Springs  (Tex.). . . . 

Herald . 

. (e) 

2,045,232 

382,886 

1,515,052 

137,592 

Sunday  edition. . 

. (b) 

841,078 

69,748 

632,086 

137,466 

Total . 

. (es) 

2,886,310 

452,634 

2,147,138 

275,058 

Biloxi-Gulfport  (Miss). 

Herald . 

. (e) 

2.618,350 

667,828 

1,539,160 

181,356 

Billings  (Mont.) . 

Gazette . 

. (me) 

3.104.037 

1,020,740 

1,674,917 

408,380 

Sunday  edition . 

. (8) 

1,014,912 

194,024 

699,870 

121,018 

Binghamton  (N.  Y.).. . 

Preee . 

. (e) 

10,360,280 

2,226,347 

6,784,583 

1,349,350 

Sun . 

. (m) 

4,669,392 

507,598 

3,534,160 

471 ,534 

Bismarck  (N.  D.) . 

Tribune . 

. (e) 

2,639,697 

826,030 

1,485,792 

240,170 

Blackfoot  (Ida.) . 

BuUeiin . 

. (e) 

980,523 

290,927 

643,696 

45,900 

Blackwell  (Okla.) . 

Tribune . 

. (m) 

2,068,304 

464,758 

1,386,910 

156,366 

Sunday  edition . . . . 

. (b) 

698,670 

55,874 

606,648 

36,148 

Total . 

2,766,974 

520,632 

1,993,558 

192,514 

Bloomington  (III.) . 

Pantagraph . 

. (e) 

6,005,132 

1,222,340 

4,224,772 

611,658 

Sunday  edition. . 

. (s) 

1,021,601 

87,528 

837,893 

95,872 

Total . 

. (es) 

7,026,733 

1,309,868 

6,082,665 

607,530 

(Note:  Legal  linage  for  period  6/1/30-12/31/ 30.) 

Boone  (la.) . 

N etr»~Re publican. . . . 

. . (e) 

2,249,649 

557,330 

1,597,103 

95,216 

Bly theville  (Ark.) . 

CourtVr  Neve . 

. (e) 

1,761,159 

482,088 

1,137,488 

141,583 

(Classified  and  legal  combined) 

{Continued  on  page  54) 


Sleletnuin . (e)  3,784,438 

B 

Baker  (Ore.) . Dtmocrat-HerdU. . (e)  2,233,896 

Bakerfield  (CaL) . Coli/omian . (e)  6,091,264 

Ballston  Spa  (N.  Y.). .  Journal . (e)  962,430 

Bangor  (hie.) .  Commercial . (e)  4,007,433 

(Legal  included  in  local) 


615,944  1,454,208 

1,447,334  3,849,010 

206,717  548,261 

702,244  2,480,931 


423,080  371,840 

36,806  170,646 


Newe . 

.  .(m) 

6,776,624 

1,328,932 

5,446,689 

1,026,508 

- 

Barabew  (Wia.) . . 

,  Neve-Repvblic . 

...(e) 

500,000 

Bartleaville  (Okla.).... 

,  Enlerpriet . 

...(e) 

3,667,072 

442,974 

2,768,666 

213,696 

1 

/ 

Examiner . . 

(me) 

3,740,994 

712,978 

2,558,682 

369,334 

Bartow  (Fla.) . 

,  Record . 

...(e) 

729,372 

297,542 

431,830 

J 

Batavia  (N.  Y.) . 

Neve . 

...(e) 

4,416,652 

813,358 

3,212,286 

40r 

Baton  Rouge  (!«.).. . . 

.  Advocate . 

(me) 

6,151,960 

1,035,468 

4,647,258 

t 

State  Timee. . 

...(e) 

6,678,798 

1,034,586 

4,706  O'® 

468,930 

B  attle  Creek  (Mich.) . . 

Enquirer’  Newt . 

...(e) 

7,585,340 

1,145,865 

5  «  . 

];  ".36 

63,728 

Sunday  edition . 

...(e) 

1,084,307 

155,2?" 

.'64,593 

I 

Total . 

..(es) 

8,669,647 

1,301,104 

5,1 

1,466,829 

63,728 

Moon-Journal . 

...(e) 

6,574,718 

670,434 

5,131,5(J5 

772,779 

272,008 

'  / 

Bayonne  (N.  J.) . 

Timez . 

...(e) 

3,702,043 

745,528 

2,313,948 

498,372 

144,195 

Bay  City  (Mich.) . 

Tteiei . 

..(ee) 

6,878,186 

1,244,908 

5,030,144 

603,134 

Beatrice  (Nebr.) . 

.  Sue . 

...(e) 

2,176,034 

480,298 

1,468,292 

149,296 

78,148 

Sunday  edition . 

...(S) 

616,840 

89,194 

482,440 

42,238 

2,968 

Total . 

.  .(ce) 

2,792,874 

569,492 

1,950,732 

191 ,534 

81,116 

Beaumont  (Tex.) . 

Enterprise  ft  Journal... 

(mee) 

14,741,675 

3,347,832 

9,674,541 

1,762,625 

66,677 

'*■  > 

Beaver  (Pa.) . 

Timee . 

....(e) 

3,747,211 

486,724 

2,682,667 

361,636 

216,384 

Even  In  These  “Heurd” 
Times 

We’re  Refusing  Advertising 

(Over  70,000  Lines  in  1930) 

The  woods  are  full  of  business  racketeers  with 
their  “bankrupt”  and  “gyp”  stocks,  “prize” 
propositions  and  a  host  of  alluring  offers  that 
range  from  the  mildly  deceptive  to  the  obviously 
crooked.  They  have  a  great  appreciation  of  news- 
pap>er  advertising  values  and  express  much  sur¬ 
prise  and  indignation  when  they  find  Pantagraph 
columns  are  closed  to  them. 

This  Pantagraph  policy  automatically  makes  it 
impossible  for  the  “con”  artist  to  get  a  profitable 
audience  and  also  serves  to  keep  all  advertising 
copy  within  the  bounds  of  common  honesty. 

Central  Illinois  Readers  Have  Full 
Confidence  In  Pantagraph  Advertising 

imlg  pantagraitli 

BLOOMINGTON,  ILL. 

Representatives:  CHAS.  H.  EDDY  CO.,  New  York,  Boston,  Chicago 
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100"  In  the  shade 


Temperatures  either  “Cold”  or  “Hot” 
have  absolutely  no  effect  on  the 


“the  mark  of  quality  ” 


Send 


Vulcan  Rubber 

ROLLERS 


For 

Our 


The  New  Scientific  Discovery  of  a  Rubber 
Compound  that  is  impervious  to  Climatic 
Changes 


Qualitative 

Analysis 


The  mark  of  quality  " 

particulars  upon 
request. 


Tlie  appearance  of  your  paper  is  everything — unifomiity, 
clean  cut — both  as  to  lialf  tones  and  type— each  is  sharply 
defined  wlien  a  Vulcan  Rubber  Roller  is  used — 


Vulcan  Rollers  do  not  Bruise,  Crack  —  or  Chip 


Vulcan  Rollers  are  sold  with  a  guarantee  that  they  give  satisfaction. 
Vulcan  Rollers  mean  Quality — Efficiency  and  Economy  in  operation. 


Vulcan  Proofing  Company 


(  UK  .\0«): 

Vulran  I’rcxUlnR  Co., 
lOI  WoNt  Wiiiki-r  Drive. 


First  Avenue  and  ”  ’  ^t. 

Brooklyn.  New  ..ork 


IWCIFIC  rO.\ST: 

Sole  R«u>reMentative 
I'lK'iflr  IVintinfc  Ink  Co., 
Sail  FranclMco,  Cal. 


/ 


EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 


(Continued  front  page  52) 


Talal  Display  Tatal 

iblUbcd  Linafc  National  Local  Clasaificii  Le(al  City  Paper  Published  Linafo 

.(im)  4,823,176  1,217,202  2,922,144  616,392  67,438  Clarksburg  (H’.  Va.). ..  Exponent . (m)  3,492,300 

,..(e)  2,725,775  460,853  2,056,230  101,367  107,325  Sunday  edition. . (a)  883,988 

...(e)  2,223,691  998,752  1,157,384  56,086  11,469  Total . (tna)  4,376,288 

...(e)  2,496,960  598,252  1,711,396  187,312  .  TtUomm. . (e)  4,150,720 

ilasei&ed)  ClearOeM  (Pa.) .  Progress. . (e)  2,998,240 

..(e)  2,356,790  351,249  1,400,070  499,492  105,070  Cleburne  (Tex.) . Retuw . (ea)  1,973,398 

..(m)  1,859,606  424,774  1,306,788  128,044  .  (Legal  included  in  classified ) 

..(a)  498,022  40,418  427,070  30,534  Clifton  Forge  (V'a.).. . .  lUriew . (e)  1,291,444 

(iw)  2,357,638  465,192  1,733,858  158,578  .  (Legal  included  in  local) 

al  combined)  Clinton  (Ind.) . Clintonian . (m)  1,546,720 

..(e)  1,877,568  281,582  1,402,282  193,704  Clinton  (la.) . Herald . (e)  4,573,109 

.  .(a)  529,760  50,540  422,996  56,224  Clinton  (.Mass.) .  Item . (e)  2,164,348 

,.(ea)  2,407,328  332,122  1,825,278  249,928  .  Coeur  d’.Mene  (Idaho) .  Press . (e)  2,222,864 

local)  Coffeyville  (Kan.) . Journal . (e)  3,185,658 

..(m)  4,915,356  690,260  3,911,470  313,626  .  ColoradoSprings(Colo.)  Oaxette . (m)  4,061,652 

..(e)  2,163,072  643,608  1,393,464  126,000  .  Sunday  editioa . (a)  1,708,460 

..(e)  4,044,748  677,872  3,326,876  .  Total . (ms)  5,770,112 

..(e)  1,132,096  343,630  717,402  56,938  14,126  Telegraph. . (e)  4,626,372 

..(a)  487,592  60,228  408,450  18,648  260  Columbia  (Mo.) .  Tribune . (e)  3,124,688 

.(«)  1,619,688  403,858  1,125,852  75,586  14,392  Columbia  (S.  C.) . Record . (e)  3,212,762 

..(a)  1,134,738  73,709  934,753  126,276  .  Sunday  edition . (a)  992,600 

.(m)  8,275,284  2,162,522  5,197,072  951,690  Total . (ea)  4,205,362 

..(e)  8,427,518  2,181,474  5,214,765  1,031,279  .  State . (m)  4,017,454 

..(a)  1,206,453  178,153  790,445  237,855  .  Sunday  editioa . (a)  1,651,790 

..(ea)  9,633,971  2,359,627  6,005,210  1,269,134  Total . (ms)  5,669,244 

..(e)  5,530,588  842,688  4,057,200  630,700  .  (Legal  included  in  locsl) 

)  Columbus  (Ga) .  Enquirer-Sun . (ms)  2,654,695 

..(e)  3,812,256  625,506  2,943,304  243,446  . _  ^“^^i^al  included  in  cUsaill^) 

..(e)  1,249,966  365, <92  832, <94  44,604  6,r76  Concord  (S.  H.) .  MonUor  Patriot . (e)  4,828,222 

Me)  5,824,084  1,157,856  3,929,730  736,498  .  Concord  (N.  C.) .  Tribune . (e)  2:330;944 

»  ?  .  -n.  on  o  ooo  o-n  -oo  oo.  oe  so  Concordis  (Ksa) _ Blade-Empire . (e)  1,874,604 

,..(e)  4,074, <81  3<0,0M  2,929,9<3  <  08,904  65, M9  Conneaut  (0) .  Xevi-Herald . (e)  2,689,614 

,..(e)  2,803,945  543,071  1,999,354  134,960  126,560  ConnersxdUe  (Ind.). . .  XercExaminer . (e)  2  007  964 

,..(,)  3,633,014  708,988  2,380,546  543,480  .  Connellsville  (Pa). ..  Courier . e)  3  378  351 

..(e)  2.547,916  276,724  1,635,634  507.822  127,736  Corning  (N.  Y.).  ...  Lender . (e  3  508  752 

,..(e)  4.300.814  1.065.876  2,889,208  282,814  62,916  CoroJ(Cal.).  . Independerd . (e  1  150.478 

..(e)  1.571.430  335.986  1.145,816  37,366  52,262  Corpus  kria^i  f^«t.)  CaUr....  .  .  .  .  (m  3  106  34 

..(m)  6.m,491  1,428,017  5,128,841  369,633  ...  ^  Sunday  edition . .(a)  i:il9:274 

..(e)  5, <80,838  1,041,474  4,092,564  474,320  1<2.480  . 4,225,622 

C  Timei . (e)  2,623,404 

Cadillac  (Mich.) .  Kev$ . (e)  2,355,273  444,721  1,679,888  76.468  154.196  Corait^na  (Tex.) 5un (e)  7,332,660 

CaldweU(Kaa) . Messenger . (e)  1,108,476  236,894  771.582 

Cambridge  (0.) .  Jefferaonian . (e)  3,548,477  612,735  2,411,937 

Canton  an.) . Ledger . (e)  1,752,210  676,448  1,027,936 

(Total  includes  5,320  lines  readers.) 

Canton  (0.) .  Repoiitory . (e)  11,315,384  1,988,353  7,485,112 

Sunday  edition . (a)  2,114,764  264,535  1,461,035 

Total . (ea)  13,430,148  2,252,888  8,946,147 

Canandaigua  (K.  Y'.). .  Messenger . (e)  2,260,804  346,556  1,637,006 

CanoMburg  OYi.) .  A'otes . (e)  2,304,497  301,415  1,914,857 

(Legal  included  in  daasified) 

Cape  Girardeau  (Mo.).  SeutAecst  Missourian . (e)  3,019,044  593,922  1,922,508 

Carlisle  (Pa.) .  Sentinel . (e)  2,613,170  . 

CarToUOn.) .  Herald . (e)  1,452,150  341,404  1,035,104 

Carthage  (Mo.) .  Press . (e)  2,037,124  434,602  1,388,772 

CatakiU  (N.  Y.) .  .MoU . (e)  3,006,089  345,451  2,504,638 

(Legal  included  in  local) 

Cedar  Rapids  (la.) ... .  Gateiie  A  Republican . (e)  7,059,246  1,508,031  4,837,933 

Sunday  edition. . (a)  1,343,256  210,289  969,304 

Total . (ea)  8,402,502  1,713,320  5,807,237 

CentervUle  Ga.) . lomgian  A  Cititen . (e)  2,026,794  571,886  1,240,778 

Centralia  an.) . Sentinel . (e)  2,886,548  572,866  2,004,314 

Centralia  (Wash.) . CkremicU . (e)  3,309,737  635,855  2,249,751 

Champaign  aiL) .  <VeirsGor<«e . (e)  5,244,474  912,926  3,988,320 

Sunday  edition . (a)  1,242,500  167,860  1,009,820 

Total . (ea)  6,486,974  1,080,786  4,998,140 

Chanute  (Kan.) .  Tribune . (e)  2,782,024  544,516  2,237,508 

(Classified  and  legal  in  local) 

CTiarle6ton(W.Va.)...  Gaxette . (m)  5,884.697  632,716  4,080,097 

Sunday  edition . (a)  1,278,109  23.870  1,005,445 

Total . (ms)  7,162,806  656.586  5,085,542 

Charleston  (S.  C.) .  Xe»8  &  Courier . (m)  3,594,034  1,346,2%  1,963,458 

Sunday  edition . (e)  1,577,548  152,138  1,290,800 

Total . (ms)  5,171,582  1.498,434  3,254,258 

Port . (e)  5.645,346  1,489,586  3,731,602 

(Legal  included  in  classified) 

Charlotte  (X.  C.) . Xe«s . (m)  7,741,857  768,998  5,688,020 

Sunday  edition. . (a)  1,166,503  106,295  893,328 

Total . (ms)  8,908,360  875,293  6,581,348 

Olsener . (ms)  9.056,320  2.028.a54  5,989,270 

Charlottes-v ille  (Va.) . .  Progrrss . le)  3,541,800  702,922  2,634,898 

Chattanooga  (Tenn.)..  ,Veus . (e)  7,309,625  1,644,483  4,911,558 

Times . (m)  5,039,863  984,411  3,336,533 

Sunday  edition . (a)  2,189,928  264,627  1,676,301 

Total . (mi,,  7,229,791  1,249,038  5,012.834 

Chelsea  (Mass.) .  Record . (e)  2,490,992  244,4%  2,246.4% 

Cherokee  (la.) .  Times . (e)  1,800,971  434,266  1,275,526 

Chester  (Pa.) .  Timet . (e)  6,082,563  1,450,578  3,493,599 

Cheyenne  (Wyo.) .  Wyo.  State  Tribune-Leader .  (e)  3,118,803  793,982  2,025,324 

Chickasha  (Okla.) .  Express . (es)  3,349,146  658,126  1,979,610 

Chillicothe  (Me.) . Conttitution-Tribune . (e)  1,975,204  532,840  1,318,870 

Chillicothe  (0.) . Scioto  Gaee Hr. . . . (e)  4,837,504  717,612  3,467,114 

Chippewa  Falls  (Wis.)  Herald-Telegram . (e)  2,127,174  498.7.50  1.437,674 

Cirdeville  (O.) .  Herald . (e)  1,768,984  391,860  1,377,124 

Claremont  (N.H.)....  Eagle . (e)  2,897,876  589,734  2,164,890 

Clarksdale  (Mias.) .  Regieter . (e)  2,236,318  614,040  1,437,716 

(Legal  included  in  classified) 

ClarkB\-ille(Tenn.)....  Leaf-Chroniele . (e)  1,935,447  478,954  1,410,101 


Display 


Classified 

202,0% 

68,152 

270,242 

227,654 

176,246 

108,360 


City 

Boise  Gda.) . 

Boulder  (Colo.) . 

Bowling  Green  (Ky.), 


Bowling  Green  (0.), 
Boseman  (Mont) . . 


Bradenton  (Fla.), 


Bradford  (Pa.) . 

Brainerd  (Minn.). . . 

Brattleboro  (Vt) _ 

Brecuenridge  (Tex.), 


Bridgeport  (Conn.). 


Bridgeton  (N.  J.). 
Bristow  (Okla.)... 
Brockton  (Maas.). 


Brownaville  (Pa.). 
Brosmarille  (Tex.), 
Burbank  (CaL)... 
Burlington  Ga.). . . 
Burlington  (Kan.). 
Burlington  (Y't). . . 
Butler  G^) . . 


BRIDGEPORT 


CONNECTICUT 


POST-TELEGRAM 


Morning — Evening — Sunday 


ALWAYS  LEADS! 


1930  Lea*!  on  Second  Paper  (Six-Day  Basis)  in 
Each  Classification 


MORE  THAN 


ONE  MILLION  LINES 


National  and  Local  Advertising 

98%  of  Po8t-Telc{iram  families  live  within  the  13 
mile  tratling  area  of  Britlgeport  retail  store?.  Circula¬ 
tion  coverage  daily  92%.  One  advertising  appropria¬ 
tion  required;  no  overflow  of  circulation  in  outside 
territory.  Ao  premiums  or  contests  used.  Market  tlata 
available;  route  lists;  Retail  Trade  Puhlication  circu¬ 
lated  monthlv  to  all  outlets. 


G1LM.\N,  MCOLL  &  RI  THMAX 

Satioiuil  Representatives 

Burton  Chicago  Detroit  San  Francisco 


56,938 

14,126 

18,648 

266 

75,586 

14,392 

126,276 

951,6% 

1,031,279 

237,855 

1,269,134 

630,700 

243,446 

44,604 

6,776 

736,498 

708,904 

65,849 

134,960 

126,560 

543,480 

507,822 

127,736 

282,814 

62,916 

37,366 

52,262 

369,633 

474,320 

172,480 

76,468 

154.196 

30,919 

9,297 

426,554 

97,251 

%,160 

52,346 

1,465,345 

376,574 

387,856 

1,338 

1,853,201 

377,912 

216,468 

60,774 

88,225 

447,636 

54,978 

37,240 

38,402 

163,089 

50,661 

156,000 

613,281 

105,001 

162,768 

895 

776,049 

105,8% 

127,610 

86.520 

220,920 

28,448 

360,697 

63,434 

264,852 

72,376 

64,078 

742 

328,930 

73,118 

833,497 

338,387 

236,082 

12,712 

1,069,579 

351,099 

284,280 

134,610 

418,8% 

424,158 

753,662 

531,177 

158,8.58 

8,022 

912,520 

539,199 

1,038,9% 

203,980 

753,584 

718,919 

249,000 

%7,919 

.W,937 

40.242 

607,981 

530,40.5 

200.110 

99.387 

711,410 

94,710 

28,784 

6.52,778 

1%,750 

392,826 

2,138,318 

79,286 

79,184 

695,954 

1,312,010  . 

616,835 

2,461,438 

143,278 

156,800 

777,406 

2,448,047 

225,456 

52,848 

628,992 

419,328 

89,040 

13,118 

838,600 

1,704,248 

442,582 

120,918 

137,678 

872,550 

103,740 

5,306 

976,278 

2,576,798 

546,322 

126,224 

804,706 

1,432,746 

378,882 

7,070 

/ 
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The  New  Monotype 

Junior  Material  Maker 

MAKES  STRIP  RULES,  LEADS  &  SLUGS  IN  ALL  SIZES 
FROM  TWO  TO  TWELVE  POINT 


*1450 


[This  machine  it  manulacturcd  undtr  the  basic ' 
patents  coveting  continuous-strip  casting  owned 
by  the  Lanston  Monotype  Machine  Company. 


Completely  Equipped  With  Motor 
and  to  Cost  2, 6  and  1 2  Point  Sizes 
of  Rules,  Leads  and  Slugs 


Product  of  the  Highest  Quality.  More  Than  Two- 
Hundred  Rule  Designs  from  Hair-Line  on  a  2-Point 
Body  to  1 2-Point  Full  Face.  Monotype  Junior  Ma¬ 
terial  Maker  Rules,  Leads  and  Slugs  May  be  Cast 
Either  in  Continuous  Strips  or  Automatically  De¬ 
livered  in  Labor-Saving  Lengths.  Write  for  Folder 
Giving  All  Details  of  Capacity  and  Equipment. 


Lanston  Monotype 

•  •  e  Monotype  Bldg.,  Philadelphia,  Pa. 


Twenty-fourth  at  Locust  Street  e  e  e 

Machine  Company 


THIS  ADVERTISEMENT  COMPOSED  IN  MONOTYPE  SANS  SERIF  WITH  ALTERNATIVE  BOLD  CHARACTERS 


iJi 
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Editor  &  Publisher  The  Fourth  Estate  for  March  14,  1931 


EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 


(Continued  from  page  54) 


CHy 

Paper 

Published 

Linage 

National 

Leeal 

Clastihed 

Ufsl 

City 

Coshocton  (0.) . 

.  Tribune . 

. (el 

3.312.!m'. 

660,828 

2,231,418 

356,504 

64,106 

Fayetteville  (X.  C.) . . 

Covinjrton  Kv.) . 

Ky.  Poet  . 

. I'ei 

2,ti2t).T88 

87,332 

2,141,944 

307,502 

Fergus  Falls  (Minn.).. 

Sunday  edition 

.  ‘B) 

608,038 

38,052 

444,262 

185,724 

Fitchburg  (Mass.) _ 

Total . 

. (es) 

3,204,820 

125,384 

2,586,206 

583,226 

Flint  (Mich.) . . 

Crookston  fMinn.). . 

.  Timee . 

. (e) 

1.403,920 

518,154 

793,380 

44,184 

138.208 

Culver  City  (Cab). . 

.  Star^Sertt . 

. (el 

1,874,300 

255,472 

1,303,344 

215,418 

100,156 

Cumberland  (Md.) . , 

.  Ness  . 

. fm) 

4,002,800 

4-22.814 

4,213,2.58 

200,760 

126,028 

Cumlierland  (Md.). . 

.  Timee. . . . 

. (ei 

0,055,713 

900,071 

5,541,480 

2ft5,162 

Flora  (Ill.) . 

Sunday  edition . 

. (a) 

1,106,271 

01,301 

1,040,578 

34,392 

Fond  Du  Lac  (Wis.) . . 

Total . 

7,821,084 

1,000,372 

6,. 582 ,058 

239.554 

Fort  Collins  (Colo.) . . , 

Cufihinc^OkU.) . 

.  CUiten . 

. (e) 

2,278,514 

354,306 

1,658,710 

221,000 

44,408 

Fort  Myors  (Fla.) _ 

Fort  Pierce  (Fla.) _ 

D 

Fort  Scott  (Kan.) .... 

Danbury-  (Conn.) . . . 

.  AVirf . 

. (e) 

6,274,870 

079,608 

4,767,140 

528.062 

Timet . 

. fe) 

3,011.370 

326,056 

3,200,148 

384,272 

Fort  Smith  (.\rk.) _ 

(Legal  included  in  local) 

Danville  (lU.) . 

, .  Commercial’ Xetn. . . 

. (e) 

4,800,828 

1,116,222 

3,190,572 

511,778 

81,256 

Sunday  edition . 

.  Cb) 

1,142,M5 

169, ia5 

856,947 

105,360 

11,233 

Total . 

. (es) 

6,042,473 

1,285,327 

4,047,519 

617,138 

92,489 

Fostoria  (0.) . 

Danville  (Ky.) . 

.  Mettenger . 

1,728,664 

602,041 

843,621 

53,281 

139,721 

Framingham  (Mass.). 

Danville  (\’a.) . 

.  Register . 

. 

2,330,988 

736,120 

1,441,090 

112,084 

50,694 

Frankfort  find.) . 

Sunday  edition . 

. (8) 

1,014,3.50 

77.042 

883,008 

47,636 

6,650 

Franklin  (Ind.) . 

Total . 

. fms) 

3,354,344 

813,162 

2. .324, 008 

159,740 

57,344 

Frederick  (Md.) . 

Bee . 

. (e) 

3,452,400 

8-20,800 

2.422.a56 

158,788 

50,666 

Davenport  (la.) _ 

.  Democrat  A  Leader. , 

.  fe) 

6,387,480 

1.018,162 

4,350,318 

419,006 

FredericLsburg  (\a.).. 

Sandav  edition . 

. fe) 

2, Oil,. 500 

274,274 

1,529,318 

207,998 

Freeport  (Ill.) . 

Total . 

. (es) 

8.300.070 

1.802,430 

5,879,6.36 

627,004 

Fremont  (Nebr.) . 

Timet . 

. (e) 

0,278,620 

1,8,55,0-28 

6.499,136 

9-24,462 

Fremonnt  (0.) . 

Decatur  f.\la.) . . 

..  iMUy . 

. (e) 

2,171,252 

401,252 

1.3%,780 

243,628 

39,592 

Fremont  (O.) . 

Decatur  (Ill.) . 

. .  Herald . 

. (me) 

4,024,630 

605,429 

3,507,805 

671 ,543 

40,862 

Fresno  (Csb) . 

Sunday  edition . 

. (s) 

1,162,500 

171,920 

846,732 

143,848 

Decatur  (Ind.) . 

. .  Democrat . 

. (e) 

1,705,050 

320,333 

1,338,302 

46,340 

60,984 

DeKalb  (Ill.) . 

, .  Chronide . 

. (e) 

3,006,821 

400.826 

2,365,832 

237,858 

2,303 

Delaware  (0.) . 

. .  Gazette . 

. (e) 

2,404,072 

441,406 

1 ,826,258 

169,358 

57,050 

Del  Rio  (Tex.) . 

. .  A'etrt . 

. (e) 

1,603,138 

■209,138 

1,167,404 

105,128 

34,468 

Delta  (Colo.) . 

. .  Independent . 

. (e' 

875,005 

251 ,846 

601,538 

10,480 

12,101 

Denton  (Tex.) . 

. .  Record-Ckronidt . 

. (e) 

3,258,682 

453,502 

2,534,770 

270,410 

tullerton  (Cal.) . 

Des  Moines  (la.) . . . 

..  Register . 

. (m) 

5,100,081 

2,455,156 

1,495,008 

1,208,321 

31,596 

Sunday  edition. . . . , 

. (a) 

3,070,432 

884,739 

1,621,458 

563.738 

497 

Total . 

. (ms) 

8,260,513 

3,339,805 

3,116,466 

1,772.059 

32,093 

Trdmnf . 

. (e) 

10,161.907 

2,029,679 

6,308,249 

1,209,279 

14,790 

Detroit  (Mich.) _ 

..  Detroit  Daily . 

. fe) 

2,843.584 

280,903 

2,456,704 

105,917 

Dinuba  (Cab) . 

. .  SenftnW . 

. (e) 

1,583,200 

260,604 

1,114,386 

110,390 

45,062 

(Total  includes  51,828  lines  imlitical) 

Total 

Display 

Paper  Publidied 

Linage 

National 

Local 

Claslified 

b«|il 

Obtener . 

..(e) 

2,033,444 

507,311 

1,375,745 

61,558 

88,830 

Journal . 

..(e) 

3,002,908 

563,112 

2,289,514 

95,508 

54,774 

..(e) 

6,002,696 

934,416 

4,822,342 

245,938 

Journal . 

..(e) 

11,924,220 

1,732,444 

8,911,252 

1,280,524 

Sunday  edition . 

..(a) 

1,734,278 

159,026 

1,335,516 

239,736 

Total . 

.(es) 

13,658,498 

1.891,470 

10,246,768 

1,520,260 

(Legal  included  in  display) 

. . 

,..(e) 

640,164 

213,738 

398,062 

24,696 

3,668 

CommonueaUk-Reporttr . . 

..(e) 

4,926,693 

980,212 

3,621,611 

324,875 

256,660 

Exprett’Courier . 

..(es) 

4,051,390 

598,906 

3,167,472 

200,186 

84,826 

Press . 

...(e) 

2,269,386 

354,116 

1,450,946 

407,736 

56,588 

Seut-Tribune . 

.  .(es) 

1,568,260 

307,530 

1,106,882 

14,632 

139,216 

Tribunt-MonUor . 

...(e) 

2,880,118 

623,374 

2,069,200 

117,950 

(Total  includes  69,594  lines  —  Readers) 

Southwest  American  . . . 

(m) 

3,949,218 

1,222,494 

2,358,104 

321,454 

47,166 

Sunday  edition . 

..(s) 

1,177,704 

104,362 

840,798 

141,414 

1,120 

ToUl . 

(ms) 

5,126,922 

1,416,856 

3,198,902 

462,868 

48.286 

Timet’Record . 

..(e) 

3,924,228 

1,218,854 

2,347,548 

316,274 

41.552 

Times . 

..(e) 

2,792,126 

483,378 

2,186,180 

79,812 

42.753 

Sevri . 

..(e) 

2,485,286 

440,174 

1,714,894 

210,616 

119,602 

497,993 

tSfar . 

..(e) 

2,714,433 

513,792 

2,001,636 

161 ,722 

37,283 

Post . 

.(m) 

3,097,766 

783,447 

2,071,895 

242,424 

.Veirs . 

..(e) 

4,104,072 

783,447 

3,000,949 

319,676 

fe) 

3  408,706 

Journal-Standard . 

..(e) 

4,443,217 

793,577 

3,166,038 

483,602 

Tribune . 

..(e) 

3,016,328 

625,471 

2,116,289 

195,720 

78,848 

Mettenger . 

..-(e) 

3,648,757 

389,062 

3,157,089 

68,356 

34.240 

.Yeas . 

..(e) 

3,166,476 

516,502 

2,490,110 

122,196 

37,668 

Bee . 

.  .(e) 

6,156,262 

1,646,638 

3,645,516 

8ol,710 

62,398 

Sunday  edition . 

..(a) 

948,758 

69,174 

683,424 

173,460 

5.194 

Total . 

.(es) 

7,105,020 

1,715,812 

4,328,940 

975,170 

67.592 

(Sunday  and  Evening  and  sSunday  totals  includes 

17.506  lines  Roto) 

Republican . 

..(m) 

4,693,752 

1,134,252 

2,459,352 

940,800 

159.348 

Sunday  edition . 

...(B) 

1,187,074 

311,976 

616,658 

253,610 

4,830 

Total . 

.(ms) 

5,880,826 

1,446,228 

3,076,010 

1,914,410 

164,178 

,  Xevt$-Tribune . 

...(e) 

3,206,070 

605,682 

2,288,000 

268,856 

43,526 

G 

.  Sun  . 

(ms) 

2,011,297 

405,711 

1,197,978 

354,528 

53,080 

.  Gazette . 

....(e) 

414,232 

42,252 

238,140 

49,294 

84,546 

.  Inquirer . 

...(e) 

1,529,584 

436,506 

1,029,840 

63,238 

.  Tribune . 

...(e) 

1,184,588 

250,096 

770,748 

51,744 

112,000 

(Continued  on  page  58) 


Dodge  City  (Kam). . 

.  Globe . 

. (e) 

4,568,522 

603,183 

3,226,972 

669,753 

68,614 

. . fe) 

2,435,568 

437,667 

1,997,901  . 

Dover  (0.) . 

.  Reporter . 

. it) 

3,304,980 

538,244 

2,492,952 

220,150 

53,634 

Dovagiac  fMich.). . . 

.  A’ftfi . 

. (e) 

2,171,146 

335,244 

1,665,068 

100,602 

50,232 

Dubuque  (la.) . 

.  Teiegraph’Herald  A 

Ttmra- 

Journal . 

. (ee) 

5,573,344 

1,346,506 

3,645,656 

428,008 

153,174 

Duluth  (Minn.) . 

.  Herald . . 

. (e) 

8, .342. 474 

1,929,914 

5,454,302 

958,258 

Durango  (Colo.) . . . . 

,  Herald’ Democrat . 

. (e) 

1.865,000 

.  496,200 

1,203,280 

165,520 

(L^al  included  in 

classified) 

E 


Ea.«t  Liverpool  (0.) . . . 

Retiew . 

..(e) 

5,743,570 

952,0-28 

4,498,214 

218,834 

74,494 

East  .St.  Louis  (lib).. . 

Journal . . 

. .  (e) 

4,291,016 

528,961 

2,904,766 

801,128 

56,161 

Sunday  edition . 

..(s) 

1,407,776 

115,900 

892,399 

399,477 

Total  . 

.(es) 

5,698,792 

644,861 

3,797,165 

1,200,605 

56,161 

East  StroudsburgfPa.)  Sun . 

(m) 

2,145,994 

305,746 

1.  •854. 940 

128,664 

56,644 

F.au  Claire  (Wb.).... 

Leadcr-Dhoram . 

'mes) 

4,440.044 

1.134,896 

2,919,014 

386,134 

El  Centro  (Cab) . 

Imjterial  1  alley  Press  . . . 

..(e, 

2,769,186 

670,437 

1,648,299 

315,336 

135,114 

Eldorado  (III.) . 

Journal . 

.  -(e) 

780,080 

259,476 

458,918 

28,476 

33,810 

El  Dorado  (Kan.) _ 

Times . 

..(e) 

3,0)5.8.58 

,521 ,556 

2,356,452 

113,008 

44,842 

Elgin  (III.) . 

Courier’Xeirt . 

..fe) 

7,035,210 

1,009,848 

5,146,4.56 

828,842 

50,064 

Elizalieth  (N*.  J.)  .  . . . 

Journal . 

..(e) 

1 1,123. .504 

1,-2.58,978 

8.1.57,982 

1,109.1,50 

597,394 

Uizalieth  City  (N.  C.) 

Advance . 

.  -(e/ 

1.632.914 

416,444 

1,043,  (812 

172,8ti8 

FTk  Citv  (Okla.) . 

S’evs . 

.  (e) 

1,574,678 

.343,126 

1.20<j.408 

7.1(81 

179,480 

.  .(e) 

5,124.156 

W7.332 

3,fil7.110 

539,714 

Elmira  (S.  Y.) . 

Slnr-Tiareile  &  .advertiser 

.  (me) 

7.718,760 

1,821,820 

5,041,330 

768,404 

87,206 

El  Paso  (Tex.) . 

El  ('nDtinentul . 

.(m) 

3,451,758 

501,637 

2,664,143 

285,978 

EI  Reno  (Okla.) . 

Tribune . 

.  .(es) 

2,5ti2,tl.38 

510.116 

1,871,4-22 

110,091 

71,00W 

Elv  (Xev.) . 

1 .7:10.010 

221.300 

1.420.160 

89,348 

(Total  includes  31,780  lines  financial.  170,184  lines  automobile) 

Elvria  (O.) . . 

Chronidi’Tthgram . 

..  » 

5.516.518 

1187,6180 

4,296,000 

407,9.32 

124, .306 

Em(ioria  i  Kan.) . 

GatilU . 

. .  (e) 

4.24*1.822 

(8.9,803 

3,484,707 

95,312 

Enid  (tlkla.) . 

News  &  i'aplf . 

.  (me) 

8,742,860 

1,1.73,842 

6,121,388 

681,720 

2ii5,930 

bunday  edition . 

....fs) 

1.327.429 

99,069 

1,138,340 

87,346 

2,074 

F^canalia  fMich.). . . . 

Press . . 

.  .  '  III) 

3,906,444 

624,148 

3,180,1X1 

82,930 

22,260 

Eugene  (Ore.) . 

Rtgister-Ouard . 

...fe) 

4.640.39)1 

8.36,724 

2,8.54,312 

868, .521 

80,842 

ffunday  edition . 

...fs) 

128,955 

2, .571 

103,126 

21,113 

2,145 

Total  . 

'Ce* 

4,769,3.54 

8;!9,2)i5 

2,957,4.38 

889,634 

82,987 

(Note:  Sunday  edition  addtMi  Nov.  18.  Pl30. 

through  the  purchase  of  the  Register) 

Fjire);a  (Cab) . 

.  H uminildt  Standard . 

. .  (e . 

3,617,120 

6(;8.r.o 

2,445,213 

350,021 

213,696 

Humboldt  Times . 

.  (lIlS) 

4,003,902 

742,722 

2,549,722 

5:i  1 ,  f>i>4 

180,090 

Everett  (Mass.). . 

.  Sev's . 

..tr) 

425,578 

209,892 

%,094 

42.7'.t2 

16,800 

Everett  (.Wash.) . 

.  Herald . 

. . . 'e) 

5.665,240 

18i3,326 

3.9)Hi,202 

503,398 

202,314 

Sunday  edition  . 

...<B) 

871.738 

164,108 

617,498 

86,114 

4,018 

Total . 

.  .(e*) 

6,536.978 

1,127,434 

4,613,700 

589,512 

206,332 

F 


Fairfield  (la.) . 

. .  hdger . 

.  » 

2,162,145 

456,0-29 

1,432,711 

147,255 

126,1.50 

Fairmont  (Minn.). . . 

. .  iSrfi/tn#!  . 

.  (e) 

1,882,314 

469,952 

1,177,302 

142,044 

93,016 

Fairmont  (W.  Va.) . . 

. .  Times  .  . 

. (m) 

2,751,2.32 

ti;39,002 

1,7.37,644 

204 . 1.34 

170,4.52 

bundav  edition  . 

. (a) 

5(<4 ,648 

14,154 

536,522 

42,504 

1 .468 

Total . 

. . . .  (djb) 

3,345.880 

t>53 , 15ti 

2,2:4,16t) 

246,638 

171,920 

HVst  Virginian . 

. fe) 

3,044,020 

618,520 

2,085,076 

205,7.58 

134,066 

Faribault  (Minn.)... 

..  .Voi-s . 

. (e) 

2.499,96»j 

559,706 

1,787,310 

100,128 

52,822 

asilii;iLUL^ 

^iCTriuP'' 


umml 

jfaigro 


B&trrroxMr  tr  1 
['ixn  k'iUJiai 


£v/tjTSC 


Solid  Blacks  Instead  of  ‘‘Grays” 
More  Certain  With  Wood  Coated  Mats 


The  all-round  suitability  of  the  Wood  New 
Process  Coated  Mat  is  indicated  by  the 
greater  success  of  stereotypers  in  getting  solid 
blacks.  Easier  to  mold  because  more  pliable, 
capable  of  withstanding  pressure  and  rough 
treatment — that  is  the  Wood  Coated  Mat. 


^wobnlli, 

Dmf  1 

MATS  IjJlj 


WOOD 

MAI'S 


,>1.1 


FLONG  CORPORATION 

HOOSICK  K\L1.S.  N.Y 


*64”  Parting 
Powder 


Gas  or  Electric 
Scorchers 


Cork.  Felt  and  Rubber  Molding  Blankets 


Faribault  (Minn.). . . . 
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every  tnechanieai  tlepartmeut 


deserves  the  advantayes  of 


COOPER  HEWITT  LIGHT 


1^4 


BETTER  THAN  DAYLIGHT 


This  booklet  ex¬ 
plains  in  simple 
language  why 
Cooper  Hewitt  light 
eliminates  glare  and 
dark  shadows—why 
yon  see  all  objects  in 
your  field  of  vision 
as  if  they  were  mag¬ 
nified.  ^  rite  for  it. 


!T]  5  Don't  blame  your  press-room  for  every 

I  'toon  R  mAMTT  I  poorly  printed  sheet.  Many  imperfections 
I  ‘  1  originate  in  the  composin'!;  room  or  stereotyp- 

i  r  iiBrllrrllmn  \  ^  ^ 

I  DAvi.KiHT  (  ing  department.  And  nine  times  out  of  ten 

II  these  defects  slip  through  because  they  are  not 

I  clearly  seen.  Inadetpiate  or  improper  illumi- 
_  . _ I  nation,  in  sueh  instances,  is  almost  invari¬ 

ably  the  cause. 

Cooper  Hewitt  mercury-vapor  light  in  ALL  mechanical  de¬ 
partments  is  the  remedy.  by?  Because  Coop«‘r  Hewitt  light  has 
peculiar  characteristics  which  make  it  au  i(h‘al  illumiiiant  for 
these  departments  in  your  new  spaper  plant — and  for  the  fde- 
room  and  proofreaders’  room  as  well. 

For,  in  the  clear,  yellow-green  rays  of  mereury-vapor  light, 
mistakes  in  type  and  print,  defects  in  stereos  and  mats,  and  the 
.miallest  details  of  machinery  register  instantly  and  sharply  in 
the  human  eye.  It  is  a  repeatedly  demonstrated  faet  that  defeets 
in  a  plate  or  electrotype  which  cannot  he  discerned  in  daylight 
or  ordinary  artificial  light,  except  under  a  magnifying  glass,  are 
clearly  detected  by  the  naked  eye  in  Cooper  Hew  itt  light. 

Why  this  is  so — why  Cooper  Hewitt  light  is  actually  better 
than  daylight  for  industrial  purposes — is  simply  explained  by 
Seience.  It  is  because,  as  Science  has  proved,  the  middle  rays  of 
the  speetrum — the  yellow-green — are  the  rays  by  w  hich  Nature 
has  attuned  human  eyes  to  see  most  sharply  and  clearly.  And 
when  you  realize  that  Cooper  Hewitt  light  is  composed  almost 
tiholly  o(  the  mid-spectrum  yellow-grecu — the  best-seeing  rays 
— you  have  the  reason  for  the  high  visual  aeuity  of  this  mercury- 
vapor  illumiiiant.  You  have  the  reason  why  it  produces  no 
glare  or  dark  shadows — the  rays  which  produce  these  are  absent 
from  its  composition. 

la  addition.  Cooper  Hew  itt  light  provides  almost  perfect  dif¬ 
fusion.  It  reaches  in  and  around  and  under  objects  as  it  radiates 
from  a  long  (50-inch)  tube  of  luminescent  mercury-vapor. 

A  complete  description  of  all  the  (pialities  and  advantages  of 
Coo[)er  Hewitt  light  will  interest  you.  You  are  invited  to  send 
for  the  booklet.  “Why  Cooper  Hew  itt  Light  is  Better  than  Day¬ 
light.”  Mailed  to  you  without  charge  or  obligation  to  purchase. 
General  Electric  Vapor  Lamp  Co.,  863  Adams  Street,  Hoboken, 
New  Jersey. 


GENERAL  B  ELECTRIC 
VAPOR  LAMP  COMPANY 


{Formerly  Cooper Heicitt  Eleclric  Company) 


r  ' 


'i-  . ' 


/oin  us  in  the  General  Electric  Hour,  broadcast  every  Saturday  evening,  on  a  nation-wide  N.  B.  C.  network 


482  O  G-  E.  V.  L.  Co.< 
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EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  front  page  56) 

G  I 


Tatal  Ditplajr 


City 

Pa^r  Publiaked 

Linayc 

Natienal 

Lacal 

Classified 

Ugal 

Galveston  (Tex.) . 

News . 

•  (m) 

4,6«5,427 

1,123,971 

2,567,367 

1,004,089 

Sunday  edition  . 

..(s) 

I, 446, SKI 

179,726 

1,009,219 

257,946 

Total . 

(ms) 

6,142,318 

1,303,697 

3,576,586 

1,262,035 

Tribunt . 

..(e) 

4.5I8,7»9 

1,297,169 

2,4.58,278 

763,352 

Gardner  (Maas.) . 

Sevt . 

..(e) 

3,216,710 

400,260 

2,505,132 

311,318 

Garj-  (Ind.) . 

Potl-Tribunt . 

..fe) 

9,453,828 

1,171,150 

7,356,845 

925,833 

Gastonia  fN.  C.) . 

Gawtte . 

..(e) 

2.479,053 

510,178 

1,757,381 

84,024 

127,470 

Geneva  (X.  Y.) . 

Timet . 

..(e) 

3,019,600 

668,766 

2,040,426 

246,680 

63,728 

Geneva  (0.1 . 

Free  Preu . 

..(e) 

1,645,407 

273,364 

1,297,688 

74,355 

Gett.vebunt  (Pa.) . 

Timet . 

..(e) 

2,-382,520 

480,648 

1,747,886 

153,986 

Glendale  (CaL) . 

Sevt-Prett . 

..(e) 

6,528,046 

1,036,672 

4,271,638 

1,031,394 

188,342 

GloU(ArU.) . 

Arisona  Record . 

(ms) 

1,881,348 

456,260 

1,181,040 

185,724 

58,234 

Glo'-eraville  (N.  V.) . . 

Herald . 

(m) 

3,403,146 

9.58,662 

1,998,444 

364,770 

81,270 

Leader-RepuUiran . . 

..(e) 

4,491,438 

1,003,660 

2,971,060 

400,008 

116,690 

Goldsboro  (N.  C.) _ 

Kem-Argut . 

.(e) 

2,065,546 

437,304 

1,496,334 

60,326 

71,582 

Grand  Forks  (N.  D.). 

//froid . 

(me) 

3,840,400 

906,598 

2,156,140 

248,780 

168,883 

Sunday  edition. . 

..(s) 

1,220,436 

121,800 

989,170 

107,856 

1,610 

Grand  Haven  (Mieb.). 

Tribune . 

..(e) 

2,152,085 

401,929 

1,513,301 

72,005 

164,850 

Grand  Island  (Neb.) . . 

Independent . 

..(e) 

4,554,074 

924,210 

3,166,044 

463,820 

Grand  Junction  (Colo.)  StnlinH . 

..(e) 

3,018,142 

663,082 

2,355,060 

Sunday  edition . 

..(s) 

761,546 

82,828 

678,718 

Total . 

■  (es) 

3,779,688 

745,910 

3,033,778 

Grand  Rapids  (Mich.) . 

Prett . 

..(e) 

12,275,340 

2,532,670 

8,169,364 

1,573,306 

Grants  Pass  (Ore.). . . . 

Courier . 

..(e) 

1,821,568 

408,422 

1,026,872 

286,440 

99,834 

Great  Bend  (Kan.).... 

Tribuftt . 

..(e) 

2,427,852 

574,280 

1,753,320 

56,684 

43,568 

Great  Falls  (Mont.) . . . 

Tribune . 

.(m) 

6,296,864 

1,959,720 

3,670,772 

612,850 

53,522 

Sunday  edition . 

..(a) 

1,481,886 

304,332 

1,017,072 

156,408 

4,074 

Total . 

(ms) 

7,778,750 

2,264,052 

4,687,844 

769,258 

57,596 

Leader . 

..(e) 

2,718,212 

1,205,484 

1,392,440 

120,288 

Grode>-  (Colo.) . 

Tribune  d:  Republican. . 

(me) 

3,749,644 

602,700 

2,768,846 

286,254 

91,843 

Green  Bay  (Wis.) . 

Preu-Gazette . 

..(e) 

8,827,910 

1,318,786 

6,792,072 

717,052 

Greenfield  (Maas.) . 

Recorder . 

..(e) 

3,764,194 

759,498 

2,762,082 

243,264 

(Legal  included  in  local) 

Greensboro  (N.  C.) . . . . 

.  News . 

..(ms) 

6,383,831 

1,636,507 

4,314,332 

432,992 

Record . 

...(e) 

3,887,747 

673,353 

2,908,830 

305,564 

(Legal  included  in  classified) 

Greenaburg  (Ind.) . 

.  Sewt . 

...(e) 

3,301,627 

423,000 

2,801,402 

46,225 

31,000 

Greenville  (Pn.) . 

Record- Argue . 

...(e) 

2,693,077 

481,700 

2,211,377 

Greenville  (S.  C.) . 

Neuve . 

..(m) 

5,763,467 

1,305,658 

3,946,717 

511,042 

Piedmont . 

...(e) 

4,726,741 

1,171,842 

3,195,399 

359,500 

Greenaburg  (Pa.) . 

Review . 

.  .(m) 

5,534,864 

877,534 

3,732,890 

696,276 

128,164 

Tribune . 

...(e) 

5,055,030 

881,552 

3,363,956 

692,276 

13,246 

Greenwood  (S.  C.) _ 

Index-Journal . 

..(es) 

2,543,470 

460,799 

1,843,068 

169,631 

69,072 

Guthrie  (Okla.) . 

Leader . 

...(e) 

1,728,020 

469,490 

1,089,998 

140,322 

28,210 

Sunday  edition., . 

...(s) 

625,346 

50,050 

520,268 

54,898 

4,130 

Total . 

. .(es) 

2,353,366 

519,540 

1,610,266 

195,220 

32,340 

H 


Hackensack  (K.  J.).. . . 

Bergen  Ere,  Record. . . 

. (e) 

8,612,666 

907,802 

6,156,276 

876,840 

671,748 

Hagerstown  (Md.) _ 

Herald . 

- (m) 

4,763,062 

1,022,966 

3,200,204 

539,892 

Maa . 

. (e) 

4,759,766 

1,005,816 

3,258,206 

495,744 

Hamilton  (0.) . 

Journal . 

. (e) 

5,175,548 

1,086,694 

3,742,312 

346,542 

Hammond  (Ind.) . 

Timet . 

. (e) 

8,339,367 

933,874 

6,081,227 

780,308 

543,958 

Hancock  (Mich.) . 

Copper  Journal . 

. (e) 

2,450,000 

Hanford  (CaL) . 

Journal . 

- (m) 

1,795,710 

379,050 

1,167,404 

152,404 

96,852 

Hanford  (CaL) . 

Sentinel . 

. (e) 

1,660,832 

313,628 

1,198,414 

102,710 

46,080 

Hannibal  (Mo.) . 

Courier-Pod . 

. (e) 

3,338,568 

698,768 

2,333,494 

250,754 

55,552 

Harrisburg  (IIL) . 

Regitter . 

. (e) 

1,884,465 

457,468 

1,366,260 

29,087 

31,650 

Harrisonburg  (^’a.) _ 

News-Record . 

- (m) 

2,920,391 

607,768 

2,096,493 

82,830 

133,739 

Hastings  (Sebr.) . 

Tribune . 

. (e) 

3,323,0«>8 

998,690 

1,908,884 

417,494 

Haverhill  (Mass.) . 

Sunday  Record . . 

. (s) 

992,3.34 

70,000 

918,834 

3,500 

Healdsburg  (CaL) . 

TribuM . 

. (e) 

1,063,356 

211,554 

851,802 

Hendersonville  (N.  C.). 

Timei-Newt . 

. (0 

1,681  ,.596 

326,494 

1,056,356 

33,488 

265,258 

Hibbing  (Minn.) . 

Tribune . 

. (e) 

3,053,806 

575,288 

1,929,438 

189,196 

359,884 

Hickory  (N.  C.) . 

Record . 

. (e) 

2,517,030 

380,658 

1,841,308 

184,982 

110,082 

Hillsdale  (Mich.) . 

A^ws . 

. (e) 

2,490,894 

457,324 

1,631,364 

310,086 

92,120 

Holdenville  (Okla.) _ 

A'ewt . 

- (es) 

2,154,865 

404,474 

1,382,416 

82,693 

285,282 

Holland  (Mich.) . 

Sentinel . 

. (e) 

3,346,623 

745,374 

2,352,315 

195,468 

53,466 

Hollywood  (CaL) . 

Citizen . 

. (e) 

5,286,870 

878,728 

3,345,217 

1,054,596 

8,329 

A'etri . 

. (e) 

4,808,606 

546,239 

3,421,355 

838,622 

2,390 

Holyoke  (Maas.) . 

T ranicripi-  T clegram . . 

. (e) 

5,091,475 

1,160,051 

3,162,656 

768,768 

Homestead  (Pa.) . 

Meesenger . 

. (e) 

3,043,614 

265,566 

2,508,044 

270,004 

Hope  (Ark.) . 

Star . 

. (e) 

1,302,735 

360,290 

862,295 

32,833 

46,317 

Hoquiam  (Wash.) . 

Washingtonian . . 

. (m) 

1,913,282 

428,904 

1,260,868 

200,452 

23,058 

Sunday  edition . 

. (8) 

401,884 

13,874 

369,810 

13,468 

4,732 

Total . 

- (ms) 

2,315,166 

442,778 

1,630,678 

213,920 

27,790 

HorneU  (N.  Y.) . 

Tribune-Timet . 

. (e) 

3,350,188 

750,773 

2,249,835 

232,988 

23,793 

Hot  Springe  (.Ark.) _ 

Sentinel-Record . 

- (ms) 

3,141,726 

601,580 

2,282,208 

240,240 

87,682 

A'mc  Era . 

. (e) 

3,194,114 

662,704 

2,242,730 

230,328 

96,740 

Hot  Springs  (3.  D.). . . 

(Sfar . 

. (e) 

1,486,634 

369,300 

965,462 

134,400 

17,472 

Hudson  (S.  Y.) . 

star . 

. (m) 

2,513,924 

385,896 

1,873,648 

147,336 

107,044 

Huntington  (Va) . 

Herald'Dispatcb . 

. (m) 

5,971,100 

1,202,030 

4,078,500 

515,324 

175,246 

Sunday  edition . 

. (s) 

1,579,916 

80,437 

1,326,125 

163,175 

10,179 

Total . 

. . . .  (ms) 

7,551,016 

1,282,467 

5,404,625 

678,499 

185,425 

Adtertiter . 

. (e) 

6,302,920 

1,197,628 

4,386,604 

557,236 

161,452 

Huron  (S.  D.) . 

Huronite . 

. (e) 

3,352,524 

750,456 

2,193,716 

292,292 

116,060 

Hutchinson  (Katn) _ 

Herald . 

_ (ms) 

4,253,718 

1,040,312 

2,406,320 

807,086 

A'nrs . 

. (e) 

5,957,486 

1,039,052 

4,098,850 

819,584 

I 


Idaho  Falls  (Ida.) .  Timet-Regitter . 

. (e) 

2,141,776 

159,642 

1,619,016 

287.084 

76,034 

Independence  (KatL). .  Reporter . 

. (e) 

3,546,191 

598,545 

2,755,508 

167,328 

(24,810  readers  included  in  total) 

Independence  (Mo.). . .  Ezamirer . 

. (e) 

3,641,946 

448,546 

2,460,878 

559,720 

172,802 

Indiana  (Pa) .  Gatette . 

. (e) 

3,368,457 

613,421 

2,678.556 

76,480 

Indiarupolie  (Ind.) ....  Commercial . 

- (m) 

774,792 

83,724 

176,533  , 

. . 

514,535 

Ionia  (Mich.) .  SentineiStandard . 

. (e) 

1,706.600 

392,308 

1,193,374 

75,950 

44,968 

Iowa  City  (la) .  Preu-Cititen . 

. (e) 

3,696,600 

779,680 

3,570,839 

346,080 

(L«cal  included  in  classified) 


City 

Paper  Published 

Tstal 

Linage 

Display 

National  Local 

Classified 

Leitl 

Iron  Mountain  (Mich.). 

Xevt . 

...(e) 

3,382,974 

571,536 

2,396,282 

179,704 

235,452 

Ironton  (0.) . 

Tribune . 

...(e) 

2,171,218 

446,978 

1,501,402 

136,836 

86,002 

Sunday  edition . 

..  (8) 

509,516 

71,652 

400,470 

31,850 

S,544 

Total . 

.  (es) 

2,680,734 

518,630 

1,901,872 

168,686 

91,546 

Ironwood  (Mich.) . 

Globe . 

...(e) 

4,544,920 

543,522 

3,874,206 

136,192 

ILegal  included  in  local) 

Ithaca  (N,  Y.) . 

Journal- Xetet . . 

...(e) 

5.980.408 

826,840 

4,418,638 

637,784 

97,146 

Jackson  (Mich.) . 

rifizrn  Patriot . 

..(e) 

7.786,757 

1,374,254 

5,719,352 

666,341 

26,810 

Sundav  edition . 

..(s) 

1,664,784 

159,404 

1,329,802 

172,848 

2,130 

Total . 

(es) 

9,451,541 

1,533,658 

7,049,154 

839,189 

29,540 

Tribune . 

(m) 

2,577,064 

148,176 

2,158,268 

210,406 

60,214 

Jackson  (Mias.) . 

Clarion-Ledger . 

(m) 

3,867,638 

661,429 

2,624,278 

581,931 

Sundav  edition . 

..(s) 

1,577,664 

114,654 

1,308,600 

154,410 

Total . 

(ms) 

5,445,302 

776,083 

3,932,878 

736,341 

TLegal  included  in  Local.) 

A'nr* . 

•  (es) 

6,212,990 

1,458,058 

3,982,048 

657,804 

115,060 

Jamestown  (N.  D.). . . . 

Sun . 

...(e) 

2,198,203 

641 ,984 

1,381,163 

112,553 

62.603 

Janesville  (Wis.) . 

Gatette . 

..(e) 

5,714,632 

1,078,308 

3,789,576 

732,052 

108,696 

Jeannette  (Pa) . 

ffevt-Ditpaleh. . 

...(e) 

2,087,455 

392,905 

1,457,292 

237,268 

Jersey  City  (N.  J.) _ 

Jertey  Journal . 

...(e) 

6,574,335 

2,087,611 

3,028,819 

914,957 

642,948 

Johnson  City  (Tenn.).. 

Chronicle  A  Staff-Xetrt. 

(me) 

2,889,745 

729,998 

1,823,006 

336,741 

Sunday  edition . 

...(8) 

1,407,979 

168,095 

1,117,571 

123,313 

Total . . 

.  (es) 

4,297,724 

898,093 

2,940,577 

459,054 

(Legal  included 

in  classified) 

Johnstown  (Pa) . 

Democrat . 

.  (m) 

4,953,242 

715,288 

3,540,740 

697,214 

(Classified  and  legal  combined) 

Tribune . 

...(e) 

9,898,350 

1,475,026 

7,644,154 

779,170 

Joliet  (ID.) . 

Herald- Sevt . 

. .(es) 

10,418,226 

1,054,592 

7,699,776 

1,519,994 

143,864 

Jonesboro  (Ark.) . 

Sun . 

...(e) 

2,237,758 

522,746 

1,715,012 

Joplin  (Mo.) . 

Globe . 

..(m) 

3,915,366 

1,240,820 

2,189,544 

428,568 

56,434 

Sundav  edition . 

...(8) 

1,487,430 

121,576 

1,166,046 

189,966 

9,842 

Total . 

(ms) 

5,402,796 

1,362,396 

3,355,590 

618,534 

66,276 

Seun-Herald . 

...(e) 

4.589.242 

1,363,222 

2,620,898 

682,904 

22,218 

Kalamasoo  (Mich.) _ 

Gazette . 

..(e) 

K 

9,333.268 

1,554,420 

6,785,492 

993,356 

Sunday  edition . 

..(s) 

1,777,230 

179,942 

1,325,324 

271,964 

Total . 

.(es) 

11,110,498 

1,734,362 

8,110,816 

1,265,320 

Kankakee  HU.) . 

Xewi . 

..(e) 

2,682,442 

362,040 

2,126,166 

155,764 

38,472 

Republican . 

..fe) 

2,640,442 

360,040 

2,126,166 

155,764 

38,472 

Kansas  City  (Kan.). . . 

Kantan . 

.(es) 

5,390,217 

1,177,519 

3,381,763 

736,260 

94,675 

Keene  (N.  H.) . 

Sentinel . 

..(e) 

4,366,796 

851,368 

3,316,110 

199,318 

199,318 

(Continued  on  page  60) 


POSSIBLY  no  other  organization  but  Burgess — with  its  re¬ 
search  engineers,  ample  facilities,  equipment  and 
resources — could  have  produced  "Chrome"  Mats.  It  is  a 
typical  Burgess  achievement  that  is  benefiting  many  news¬ 
papers — giving  them  better  printing  results  and  also  en¬ 
abling  them  to  speed  up  the  work  in  the  stereotype  room. 

If  you  have  not  tried  these  Chrome  Mats,  send  for 
samples  at  once.  Please  mention  the  type  of  casting  box 
that  you  use;  also  the  shrinkage  desired  so  that  we  can  for¬ 
ward  you  correct  mat,  properly  conditioned,  ready  to  use. 


STEREOTYPE  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago,  Illinois 


ff 


Editor  &  Publisher  The  Fourth  Estate  for  March  14,  1931 


Are  You 
Coming  to 
Pennsylvania? 


NX. 


WE  ARE  inviting  you  to 
use  the  advertising  columns  of  Pennsylvania’s 
leading  daily  newspapers  and  to  establish  your 
product  in  the  second  largest  and  most  impor¬ 
tant  consuming  market  in  the  country.  This 
market  in  itself,  as  a  unit,  is  national  in  scope 
with  a  consuming  power  of  nearly  ten  million 
inhabitants  —  68%  of  whom  live  in  the  urban 
districts  —  in  the  city  areas  where  Pennsylvania’s 
leading  daily  newspapers  circulate. 


If  you  have  limited  your  advertising  effort  to 
cultivate  the  Pennsylvania  consumer  you  cer¬ 
tainly  owe  it  to  yourself  to  expend  greater  effort. 
The  volume  sales  and  profit  possibilities  of  this 
market  are  unlimited.  No  matter  what  you  may 
think  of  other  markets,  their  prestige  or  con¬ 


sumer  preference  your  products  may  enjoy 
tliere,  your  job  in  sales  and  advertising  is  not 

complete  until  your  product 


2,500 

10.000 

Circulation 

lines 

lines 

tAIlentown  Call  . 

. (M) 

38,036 

.12 

.12 

fAlIentown  Call  . 

. (S) 

28,998 

.12 

.12 

tBeaver  Falls  News  Tribune . 

. (E) 

8,807 

.04 

.04 

tBethlehem  Globe  Times . 

. (E) 

16,071 

.07 

.07 

tButler  Eagle  . 

. U) 

11,791 

.04 

.04 

♦Chester  Times  . 

. (E) 

21,572 

.09 

.08 

ttCoatesville  Record  . 

. (E) 

6.979 

.04 

.035 

♦Connellsville  Courier  . 

. 

. (E) 

7,975 

.05 

.05 

♦Easton  Express  . 

35,094 

.12 

.12 

♦Erie  Times' . 

. (E) 

33,309 

.09 

.09 

tCreensburg  Review-Tribune . 

....(EM) 

14,133 

.06 

.06 

tHazelton  Plain  Speaker . 

. (E)l 

21,637 

.03 

.07 

tHazelton  Standard-Sentinel . 

. (M)  f 

tLebanon  News  Times . 

. (E) 

11,048 

.05 

.05 

♦Mount  Carmel  Item . 

5,601 

.04 

.04 

♦Oil  City  Derrick . 

. (M) 

8,226 

.05 

.05 

♦Scranton  Times  . 

. (E) 

47,673 

.15 

.14  ! 

♦Sharon  Herald  . 

♦Washington  Observer  and 

. (E) 

7,568 

.0357 

.0357 

Reporter  . 

....(ME) 

16,591 

.06 

.06 

♦West  Chester  Local  News . 

. (E) 

11,234 

.05 

.05 

♦Wilkes-Barre  Times  Leader . 

tWilliamsport  Sun  and 

. (E) 

28,627 

.07 

.07 

Gazette  &  Bulletin . 

..(M&E) 

28,769 

.10 

.10 

tYork  Dispatch  . 

. (E) 

21,046 

.07 

.07 

♦  A.B.C.  Publishers’  Statement,  Oct.  1, 
t  Government  Statement,  Oct.  1,  1930 

1930. 

tt  Government  Statement,  April  1,  1930. 

is  well  established  in  Penn¬ 
sylvania.  It  is  too  big,  too 
important,  too  profitable  to 
overlook. 

These  daily  newspapers  listed 
licrc  can  help  you  attain 
the  leadership  your  product 
should  enjoy  in  this  market. 
They  are  always  ready  to 
serve  you  with  carefully 
planned  co-operation. 


EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  page  58) 


CH; 

Lublmck  (Tex.) 


Lijdii4!t«n  (Mich.). 
Lynn  (Mms.) . 


Macnn  (Ga.). . . 

Madison  (Wis.) . 


681,240 

4!<0,924 


STO.S’iO  220,554 
146,016 

726,306  220,554 

9.3.5.620  243.362 

64,8'.i0  47.556 

113.316  66.9:0 

258,672  . 


100,256  134,568 

287, ,501 

204,148  15.554 

187,8.52  20,069 


416,528  105,735 

50,164  . 

475,602  105,735 

.52,030  67,416 

376.561  52,640 

101,521  7,392 

478,082  60,032 

464,8.56  54,298 

620,916  136,626 


25,200  16,800 


215,061 

96,635 


K 

Total  Display 

Paper  Ptblishcd  Linage  National  Local 

\fu$Sun . (e)  2,011,524  355,646  1,490.776 

.Vfifi . (e)  7.505,764  1,124,788  5,381,202 

(Total  include*  15,3'88  lines  —  re."der*) 

Gate  dig . (e)  2,886,318  710,608  1,935,026 

Sla'-CouriiT . (el  3,765,202  683,5.50  2,944,000 

(Legal  included  in  tora!) 

CiO.-ei' . (e>  1,379.560  366,800  771,568 

Timrt .  (e)  1,288,105  387,149  805,4.34 

Sunday  edition . t»)  467,222  50,414  405,106 

Total . (es)  1,755,327  437,563  1.210,580 

Freeman . (e)  5,606,020  1,000,706  4,020,338 

Leader . (m)  3,501,181  620,976  2,225,000 

Free  Prat . (e)  1,864,646  405,678  1,412,698 

(Legal  included  in  classified) 

Express . (e)  2,380,622  308,468  1.899,282 

Uad,r-Tim,t . (e)  3,863,622  660.673  3,202,949 

(C'las.sified  and  legal  included  in  local) 

Werolii  A- News .  (mes)  3.158,852  819,964  2,302,606 

Tribune . (e)  4,682,020  904,554  3,378,438 


iLegal  included  in  local) 


La  CrosBc  (Wis.) . 

.  Tribune  A  Leader  Prett.. 

..(e) 

4,422,849 

1,068,666 

3,033,749 

320,434 

Sunday  edition . 

...(a) 

982,555 

187,748 

720,31*9 

74,408 

Total . 

.  (es) 

5,405,404 

1,256,414 

3,754,148 

394,842 

Lafaveit^  (Ind.) . 

.  Journal  4:  Courier . 

(me) 

5,513,802 

868,812 

3,919,.384 

629,608 

95,998 

La  Grande  (Ore.). . . . 

.  Obfcrur . 

...(e) 

2,990,876 

656,924 

2,152,458 

179,494 

('Legal  included  in  clat«ified) 

La  Junta  (Colo.) . 

.  IkmocTtit . 

...(e) 

1,561,826 

484,960 

1,017,758 

39,368 

19,740 

Lal.cland  (lla.) . 

.  Lfdgcr  Sfar’T(hgram, 

..(e) 

2,583,616 

558,894 

1,720,936 

216,468 

87,318 

Sunday  edition . 

..(•) 

833.070 

14,616 

726,91*2 

89,292 

2,170 

Total . 

.(es) 

3.416.686 

573,510 

2,447,928 

305,760 

89,488 

Lamar  (Colo ) . 

.  \evt . 

..fe) 

1,900,570 

400,162 

1,394,568 

76,370 

29,470 

Lancaster  (0.) . 

.  Eagle . 

.  (e) 

2,834,986 

592,998 

1,902,138 

339,850 

(Legal  included  in  local) 

Lancaster  (Pa.) . 

.  Xnr  Fra  ^  Intelligencer 

Journal . 

.  (nie) 

6,770,088 

1,745,200 

3,809,584 

1,041,102 

174,202 

Sunday  edition . 

...(s) 

728,532 

44,976 

478.874 

204,985 

47 

Lansdale  (Pa.) . 

.  \orih  P(fin  Riparitr. . . 

...(e) 

2.171,927 

311,298 

1,536,091 

324.538 

(Legal  included  in  classified) 

Lansford  (Pa.) . 

.  Rtcord . 

...(e) 

1,028,732 

318,864 

557,618 

152,250 

Lansing  (Mich.) . 

.  Capifai  \fvt . 

...(e) 

3.513,803 

508,224 

2,490,845 

407,424 

107,310 

Journal . 

...(e) 

11,068,316 

1,576,316 

8,184,631 

1,238,993 

68,370 

La  Porte  (Ind.) . 

.  Herald- A  rguf . .  . 

...(e) 

3,700,494 

616,490 

2,858,324 

147,798 

77,882 

La  Salle  (111.) . 

.  Pott-TrUnne . 

. .  •  (e) 

3,838,548 

602,266 

3,095,820 

99,204 

41,258 

(Legal  include*  readers) 

Las  Vegas  (Xev.) - 

.  Rerieu-Jaurnal . 

...(e) 

2, .582, 484 

458,864 

1,662,698 

396,424 

64,498 

Lawrence  (Kan.) . 

.  Journal-World . 

...(e) 

4,304,692 

787,906 

3,516,786 

(Classified  and  legsl  included  in  local) 

Lawrence  (Mass.) _ 

.  Eagle . 

im) 

4,420,702 

1,406,696 

2,356,260 

597,876 

59,870 

Tribune . 

..(e) 

5,982,561 

1,406,696 

3,950,659 

597,876 

27,330 

Leavoiworth  (Kan.)  . 

.  Timre . 

..(*) 

3,037,230 

601,790 

2,114,822 

252,220 

68,398 

Sunday  edition . 

.  .(*) 

725,090 

126,748 

536,632 

59,866 

1,844 

Total . 

.(es) 

3,762,320 

728,538 

2,651,454 

312,086 

70,242 

Lelianon  (Pa.) . 

.  AVtf Time* . 

..(e) 

4,432,652 

1,076,474 

2,884,714 

338,716 

132,748 

LewistoD  (Idaho) . 

.  Tribune . 

(ms) 

6,024,187 

725,304 

5,100,955 

118,262 

79,666 

Lewiston  (Me.) . 

.  Sun . 

.  (m) 

4,609,304 

1,208.270 

3,085,222 

315,812 

(Legal  included 

in  local) 

Journal  . 

...(e) 

4,495,652 

1,206,912 

2,977,226 

311,514 

(Legal  included 

n local) 

Lewiston  (Mont.) _ 

.  Democrat-News . 

(m) 

3,759,896 

1,189,104 

2,284,030 

263,158 

23,604 

Lew'ifitown  (Pa.) . 

.  Seritind . 

.  (e) 

5,028,800 

572,838 

4,123,854 

332,108 

Lexington  (Ky.) . 

.  Herald . 

(m) 

4,406,094 

594,300 

3,079,790 

545,930 

186,074 

Sunday  edition . 

..in) 

1,265,740 

113,064 

962,318 

169,610 

20,748 

Total . 

(ms) 

5,671,8.34 

707,364 

4,042,108 

715,540 

206,822 

Leader . 

..(e) 

6,288,100 

1,184,386 

4,662,056 

433,580 

8,078 

Sundav  edition . 

..(s) 

1,822,870 

176,120 

1,496,404 

148,694 

1,652 

Total  . . 

.(es) 

8,110,970 

1,360,506 

6,158,460 

582,274 

9,730 

lima  (0.) . 

.VeiTf . 

.(es) 

8,892,790 

1,508,230 

6,155,170 

1,096,690 

9,440 

Lincoln  (III) . 

Courier . 

..(e) 

2,086,882 

422,016 

1,532,594 

68,194 

64,078 

Liocob  (X^) . 

Journal . 

mes) 

6,675,200 

1,327,953 

4,580.784 

766,463 

Star . 

.(es) 

6,649,671 

1,458,537 

4,476,245 

707,075 

7,814 

Little  Fall*  (N.Y.).... 

Timet . 

..(e) 

2,150,638 

448,389 

1,702,249 

(CLisaified  and  legal  included 

i  in  local) 

Little  Fall*  (Minn.). . . 

Tranocripi . 

..(e) 

1,148,764 

364,624 

709,842 

74,298 

LitUe  Rock  (Arlt.) . 

Arkaruoi  Democrat . 

..(e) 

7,073.864 

1,366,906 

4,620,698 

886,326 

179,466 

Sunday  edition . 

...(s) 

1,732,318 

174,076 

1,352,372 

193,480 

7,840 

Total . 

.  .(es) 

8,806,182 

1 ,540,982 

5,973,070 

1,079,800 

187,306 

(Total  Includes  25,018  lines  readers) 

.^rksuisaa  Uaxette. . 

.(ms)  I 

10,614,973 

2,117,164 

7,296,926 

1,099,593 

101,290 

Loekport  (N.  Y.) . 

.  (/nton-5un  A  Journal. . . 

..(e) 

4,578,476 

832,678 

2,919,392 

324,506 

501,900 

Logan  (Utah) . 

.  Herald . 

,  .(es) 

2,030,994 

383,264 

1  ,486,492 

161,238 

(Classified  includes  legal) 

Journal . . 

...(e) 

1,822,662 

396,486 

1,077,888 

350,288 

(Legal  included  b  classified 

Logansport  (Ind.) _ 

.  Pkaroe-Tribtine . 

..(e) 

3,491,664 

804,804 

2,441,516 

210,224 

35,420 

Long  Beach  (CaL).. . . 

.  Prttt-Telegram . 

.(») 

11,378,885 

2,142,595 

6,678,839 

2,237,032  11,378,885 

Sun . 

.(m) 

7,916,208 

429,016 

5,539,040 

1,443,983 

504,169 

Sunday  edition . 

..{*) 

1,156,863 

59,039 

1,097,824 

Total . 

(ms) 

9,073,071 

488,055 

6,636,864 

1,443,983 

504,169 

Long  Branch  (X.  J.). . 

.  Record . 

..(e) 

4,700,080 

681,534 

3,472,448 

432,376 

113,722 

Long  Inland  City(X.Y.)  Star . 

..(e) 

4,300,888 

489,934 

2,309,446 

1,334,622 

166,886 

Longmont  (Colo.).. . . 

.Call . 

..(e) 

1,625,850 

286,300 

1,260,000 

54,000 

25,550 

Longview  (Wash.) _ 

.  .Yeiri . 

..(e) 

3,129,012 

659,889 

2,040,306 

450,956 

22,861 

Lonun  (0.) . 

.  Journal . 

..(e) 

4,806,151 

653,996 

3,487,792 

549,213 

115,150 

Timei-Herald . 

..(e) 

5,261,160 

733,740 

4,036,914 

520,500 

(Legal  included  in  local) 

Lowell  (Mass.) . 

.  Courier-Citiien  <t  Leader  (me) 

5,316,712 

1,154,126 

3,610,455 

440,329 

114,802 

Madisonville  (Ky.V 

Malone  (N.  Y.) _ 

Manila  (P.  1.) . 


Manitowoc  (Wis.) 
Mankato  (Minn.), 


Mansfield  (0.) 


Marietta  (O.) 


Marinette  (JVis.) 
Marion  (Ind.). . , 


Marion  (0.) . 

Marllioro  (Mass.). 
Marquette  (Mich.) 


M 

Telegraph . (ms)  6,000,862  1,423,800  3,805,822 

-Vetrs . (e)  3,318,714  690.ti48  2,1.37,142 

(I.egsl  included  in  local) 

Capital  Timet . (e)  5,143,166  771,022  3,572,170 

Sunday  edition . (s)  1,282.050  85.081  1,049,153 

ToUl . (es)  6,425,216  8.57,003  4.621,323 

Wiicmsin  Stale  Journal  ..(e«)  7,808,478  1,303. 512  5,417.244 

Mettengrr . (el  1,544,382  605,640  826.266 

TiUgram . (e)  2,904,860  .585,084  2;il6,500 

Bulletin . (m)  5,021,556  271,124  4,491,760 

i^Legal  included  in  display  lineage) 

HeraU-Xetrt . (e)  4,329,866  625,7.58  3,460,282 

Fret  Prett . (e)  4,482,044  971,782  3,222,7.58 

Herald . (e)  3,786.860  448.154  3,119,004 

Journal . (e)  1,137,675  28.665  901,080 

(.6ept.  2  to  Dec.  31,  1930,  inclusive) 

Times . (e)  3,939,822  756, iWg  2,660,001 

.Sunday  edition . (s)  36,346  28,882  272,300 

Total . (es)  3,976,168  78.5,540  2,933,201 

Eagle-Star . (e)  2,5.52,552  473,428  1,9.59,678 

Leader  Tribune . (m)  3,361,775  468.331  2,4ti4.497 

Sunday  edition . (s)  1,056,336  72,611  884,018 

Total . (ms)  4,418,111  .540,942  3,349,415 

Chronide . (e)  5,115,687  813,.577  3,780,938 

Star . (e)  7,155.232  1,084,9.58  5„303,732 

Marlboro  Enterprise . (e)  2,075,304  324,766  1,750,538 

Mining  Journal . (m)  4,572,288  685,930  3,557,414 

(Cla-ssified  and  legal  combined) 

Dimoerat-Seics . (e)  717,000  490,000  185,000 

Coot  Hay  Timet . (e)  2,0t)7,224  566,950  1,500,274 

\eut-Hirald . (e)  2,720,413  475,076  2,030,276 

Timet  RepuUiean . (e)  3,981,173  959,616  2,924,922 


(Continued  on  page  62) 


Classified  Le|i| 

691.880  I3_2ij 

299,292  10,752 

001.172  23,9«8 

704,536  12,152 

1.52.54  4  123,452 

511,0(Ki  139 .35J 

834,946  . 

279,888  . '' 

1,114,8.34  . 


City 

Kendallville  (Ind.) _ 

Kenosha  (Wis.) . 


Keokuk  (la.) . . 
Kewanee  (lU.) . 


Key  West  (Fla.) . 

Kingsport  (Tena) .... 


Kingston  (X.  Y.) . 


Kinston  (X.  C.). 


Kirksville  (Mo.) . 

Kittanning  (Pa.) . 


Klamath  Falls  (Oe.). . 
Kokomo  (Ind.) . 


Marshall  (Mo.) _ 

Marshfield  (Ore.) . . 
Marshfield  (Wis.) . . 
Marshalltown  (la.) 


Classified 

i(a,in2 

983,696 


160.878 

136.752 


45,584 

34,650 

10,094 

44,744 

347,088 

262,080 

46,270 


24,91.0 

399,028 


195,608 
60,872 
1 ,568 
62,440 
237. 88S 
393,125 


Telegram  .Wire. 
Sunday  edition 
Total . 


L 

Total 

Published  Linage 
(m)  3,508,414 

. (s)  1,693,342 

...(ms)  5,201,756 

. (e)  3,505,1.38 

....(es)  2,040,010 

. (e)  6,349,882 

. (e)  6,238,960 

. (s)  1,163,442 

....(es)  7,402,402 


Display 


National 

Local 

672,574 

2,130,744 

115,598 

1,267,700 

788,172 

3,398,444 

663,908 

2,124,542 

507.836 

1,2.56,178 

1,054,172 

4,645,354 

665,560 

4,738,4.51 

98,140 

78.5,414 

763,700 

5,523,868 

11,232 


Paper 

.\valanche  .  . . 

Sund.ay  edition . 

Total . 

Journal  . 

.Vficj  . 

Item . 


79,716 


LEADING . 

IN  ALL  MAJOR  CLASSIFICATIONS 

1 930  Lineage  Figures  Show  Herald  Gained 
In  All  Four  Major  Classifications  Over  1929 


LOCAL  . . . . 
NATIONAL 


Agate  Agate 

Lines  Lines 

210,784  Gain  CLASSIFIED..  115,927  Gain 

91,049  Gain  LEGAL .  238,196  Gain 


Total  Lineage  in  1929 .  10,293,297 

Total  Lineage  in  1930 .  10,949,253 

A  Gain  of  655,956  Lines  in  1930! 

A  Lead  of  3,498,453  Agate  Lines 
Over  the  Second  Paper  for  1930 

These  facts  and  figures  point  the  way  to  adver¬ 
tisers  contemplating  entering  the  Greater  Miami 
field.  They  present  ample  evidence  that  Local 
Merchants,  National  Advertisers,  Citizens  and 
Visitors  get  RESULTS  from  this  daily  morning 
newspaper. 

The  Miami  Herald 

“FLORIDA’S  MOST  IMPORTANT  NEWSPAPER” 

FRANK  B.  SHUTTS,  Publisher 


Editor  &  Publisher  The  Fourth  Estate  for  March  14,  1931 
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LARGE  RETURNS  FROM 
SMALL  INVESTMENTS 

1  ■■  -  ■  ■  -  "Talk  about  oaks  from  acorns — consider  what  the  twenty-five  news¬ 

papers  which  lead  in  national  newspaper  linage  invest  annually 
in  promotion. 

Only  a  handful  of  these  put  over  1%  of  their  gross  national  revenue 
into  promotion. 

Careful  check  of  the  linage  used  in  EDITOR  &  PUBLISHER  and 
other  publications  serving  not  only  the  field  of  newspaper  advertis¬ 
ing  but  billboards,  radio,  magazines,  and  what  nots  as  well,  shows 
the  fact  that  four-fifths  of  these  national  linage  leading  newspapers  in¬ 
vest  less  than  1%  of  their  gross  national  revenue  in  such  advertising- 
business  papers. 

Think  this  over  for  yourself  also— nearly  all  of  these  leaders  use  space 
in  EDITOR  &  PUBLISHER  at  least  13  times  each  year — many  of 
them  are  in  26  times  a  year  and  a  few  buy  space  52  times  a  year. 

Don’t  puzzle  over  this — just  realize  that  these  success  ful  publishers 
of  successful  newspapers  are  well  acquainted  with  the  fact  that 
nearly  everyone  who  is  someone  in  newspaper  advertising  reads 
EDITOR  &  PUBLISHER  every  week.  It’s  the  only  one  they  need. 

^  EDITOR  &  PUBLISHER 

— -  THE  FOURTH  ESTATE 

—  _  1700  Times  Building,  Times  Square,  New  York  City 

Newspapers  using  EDITOR  &  PUBLISHER  are  the  best  known  and  most 
used  newspapers  in  America. 
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Editor  &  Publisher  The  Fourth  Estate  for  March  14,  193 


EDITOR  &  PUBLISHER  ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  page  60) 

M  M 


Tetal 

Display 

Tetal 

Diaplay 

CilJ 

Paper 

Published 

Linsfe 

Natienal 

Lecal 

Classified 

Ugal 

City 

Papar 

Published 

Linage 

Natienal 

Local 

Cluaified 

Lsia 

Martirv  Ferr)'  <0.).. . 

.  Timei.. . 

. (e) 

4. 133. yog 

833,8.34 

3,043,006 

183,442 

73,686 

Murfreeslroro  (Tenn.).. 

Newt-Banner _ 

1,346,247 

369,805 

969,078 

7.364 

Mmrysville  (CmL) . 

.  Appfal‘Dfwwrat  ... 

. (e) 

3.007.068 

694,638 

1,931,092 

310,926 

160,412 

Murphysboro  (IlL) _ 

Independent . 

. (e) 

1,665,772 

475,216 

1,022,766 

68,614 

99,176 

.(Mo.) . 

.  Forum  . .' . 

. (e) 

2,081.352 

384,426 

1.358,588 

247,814 

90,524 

Muscatine  (la.) . 

Journal . 

. (e) 

3,706,864 

829,220 

2,700,446 

177,198 

Mason  City  (la.) . 

,  Gkbe-Oazftte . 

. (e) 

6.3y9.4«g 

1,236,936 

4,523,946 

434,238 

210,378 

Muskegon  (Mich.) _ 

Chronide . 

. (e) 

8,420,888 

1,257,529 

6,540,625 

623,734 

Manillon  (0.) . 

.  Independent . 

. (e) 

6.844,922 

676,368 

4,924,346 

277,648 

966,560 

Muskogee  (OkU.) . 

Phoenix . 

3,274,579 

1,142,249 

1,711,115 

341,337 

79,877 

(42.4(Kt  liners  not  included  in  total) 

Sunday  edition... 

1,009,680 

176,001 

703,983 

118,006 

11,690 

Mattoon  (in.) . 

.  Joumal-^iateHe . 

. (e) 

2,609,950 

573,804 

1,737,162 

171,710 

127,274 

Total . 

. (ms) 

4,284,259 

1,318,250 

2,415,098 

459,343 

91.567 

(Legal  includes  readers) 

Timet-Democrat.. 

4,018,714 

1,315,965 

2,239,338 

394,142 

69,268 

Mauch  Cliunk  (Pa.),. 

.  Timn-Nnn . 

. (e) 

3,370,342 

241,351 

2,915,513 

16,755 

196,723 

(Ky.) . 

.  Mtnenger . 

. (e) 

2,465,320 

501,100 

1,890,140 

74,080 

N 

McAlmUr  (Okla.) _ 

.  Nevt-CapUal . 

. (e) 

2,591,412 

595,350 

1,888,726 

107.336 

Nacogdoches  (Tex.) . . . 

SenKnR . 

2,036,640 

385,938 

1,497,048 

96,782 

56,872 

(('laasihed  incitides  leKai) 

Naugatuck  (Conn.).. . . 

Newt . 

. (e) 

2,489,513 

335,883 

2,000,262 

131,334 

20,034 

McCook  (Nrfjr.) . 

.  Gatrttr . 

. (e) 

1,753,902 

485,369 

1,268.5.33 

Nevada  (la.) . 

Journal . 

1,315,677 

417,104 

726,587 

121,076 

50,910 

McKeesport  (Pa.) . . . . 

.  Newt . 

. (e) 

10,321,962 

920,528 

9,025,445 

310,223 

65,766 

Newark  (0.) . 

Adtocate  t  American 

Meadville  (Pa.) . 

.  TrAune  RejiMican. . 

. (me) 

5,301,911 

738,992 

4,337,284 

136,890 

88,742 

Tribune . 

. (e) 

5,277,664 

894,132 

3,738,888 

526,862 

117,782 

Medford  (Ore.) . 

.  Mttil-Trilmne . 

. (en) 

4,435,592 

855,708 

3,057,782 

430,724 

91,378 

Newburgh-Beaeon 

Medford  (Maas.) . 

.  Mercury . 

. (e) 

2,442,168 

392,180 

1,431,367 

420,000 

198,621 

(N.  Y.) . 

Newt . 

. (e) 

5,187,558 

3,425,666 

1,194,620 

492,568 

74.704 

Menasha  (Wis.) . 

.  Record  . 

. (e) 

2,130,240 

532,560 

1,065,120 

266,280 

266,280 

New  Bern  (N.  C.).... 

New  Bernian _ 

1,323,980 

454,454 

817,824 

10,934 

40,768 

MeDominee  (Midi.). . 

.  HeroU-Leader . 

. (e) 

2,377,631 

477,169 

1,764,158 

88,200 

48,104 

Sun  Journal . 

1,242,312 

490,518 

642,884 

19,068 

89,842 

Merced  (Cal.) . 

.  SunSlar . 

. (e) 

512,784 

512,784 

Newburyport  (Maas.). 

Newt . 

2,669,288 

Merrill  (Wis.) . 

, .  Herald . 

. (e) 

2,524,620 

462.672 

2,061,948 

New  Castle  (Pa.). . . . 

Newi . 

. (e) 

8,449,998 

1,292,665 

6,584,645 

572,688 

Mexico  (Mo.) . 

.  Ledger . 

. (e) 

1,789,172 

401 ,352 

1,258,222 

56,574 

73,024 

(Legal  included  in  classified) 

Miami  (Fla.) . 

.  Herald . 

8,114,995 

1,882,398 

4,144,161 

1,759,282 

329,154 

New  Haven  (Conn.).. 

Journal-Courier. 

6,489,554 

876,329 

5,090,346 

522,879 

273,320 

Sunday  edition  — 

. (a) 

2,834,258 

366,240 

1,953,175 

512,652 

2,191 

ToUl . 

. (ms) 

10,949.253 

2,248.638 

6,097,336 

2,271,934 

331,345 

New  Kensington  (Pa.) 

DitpaUh . 

. (e) 

5,727,086 

466,526 

4,921,452 

339,108 

Newt . 

. (e) 

5,719,491 

971,911 

3,519.611 

748,250 

479,719 

SuDcUy  edition . 

. (a) 

1,484,907 

230,674 

1,066,959 

187,205 

69 

{Contwued  on  page  63) 

Total . 

. (es) 

7,204.398 

1,202,585 

4,586,570 

935,455 

479,788 

Miami  (Okla.) . 

Newt-Record . 

. («■) 

2,576,456 

622,790 

1,753,102 

129,164 

71,400 

Michigan  City  (Ind.). . 

Ditpaich . 

. (e) 

1,573,160 

302,946 

1,073,621 

KM, 429 

92,162 

New . (c) 

(Legsl  included  in  loeni) 

3,083,276 

603,974 

2,266,894 

212,408 

Middletown  (Conn.)... 

Press . 

(Legsl  included 

. (e) 

in  local) 

5,399,226 

762,048 

4,328,919 

306,259 

Middletown  (N.  Y.).. . 

Ttmea  Herald . 

. (e) 

4,327,754 

9.33,551 

3,107,832 

286,371 

Middletown  (0.) . 

Journal . 

. (e) 

4,615,702 

ni,540 

3,226,160 

569,772 

48,230 

Newi-Si(nal . . 

4,194.428 

453,992 

3,100,398 

584 ,472 

55,566 

Miles  City  (Mont ) 

.Stor . 

. (e) 

1,731,730 

490,434 

1,142,596 

77,378 

21 .322 

Sunday  edition  . 

. (s) 

687,400 

94,598 

553,994 

21,644 

17,164 

Total . 

. (es) 

2,419,130 

585,032 

1,696,590 

99,022 

38,486 

Milwaukee'  (Wie.) . 

Herald. . 

. (e) 

2,957,462 

588,642 

2,107,878 

260,942 

Mitchell  (8.  D.) . 

RepuUiean . 

. (e) 

2,648.156 

845,866 

1,802,290  . 

Mobile  (Ala.) . 

press . 

. (e) 

3,136,322 

484,974 

3.235,086 

416,262 

Sunday  edition. . . . , 

. (s) 

1,306,424 

44,240 

1,128.6.38 

133,546 

Total . 

. (ei) 

4,442,746 

529,214 

3.363.724 

549,808 

Moline  (HI.) . 

,  Hupotek . 

. («) 

8,043,168 

1,164,114 

6,189,148 

539,070 

150,836 

Moninoulh  (IIL) . 

.  Hetieu-  Aflat . 

. (e) 

2,308,459 

499,054 

1,437,018 

291,680 

80,707 

Monroe  (La.) . . 

.  World . 

. (m) 

3.322,941 

488,249 

2,512,608 

318,182 

3.902 

NewO'Siar . 

. (e) 

4,595,377 

985,712 

2,731,708 

294,623 

583,334 

Monrfie  (Mich.) . . 

.  Ai^ftrs . 

. (e) 

4,641,700 

589,540 

3,491,026 

318,976 

242,158 

Monroe  (Win.) . 

.  Timrt . 

.  (e) 

2,487,170 

463,323 

1,609,406 

352,100 

62,342 

Monrovia  (CaL) . . 

,  New-Pott . 

. (e) 

2,063.603 

361,735 

1,479,632 

160,272 

61,964 

Monterej’  (Cal.) . . 

.  Pmtnaida  Hertdd. . . 

3,420,074 

456.176 

2,430,442 

368,466 

164,990 

Montgomery  (Ala.) _ 

Advertiser . 

4,736,690 

1,286,782 

3,032,330 

417,578 

Morgantown  (W.  Va.) . 

Dominion-NewB. . . . 

. (m) 

2,869,580 

474,096 

2,060,828 

334,656 

Potl . 

(Legsl  included 

.  (e)  3,418.870 

in  classified) 

637,000 

2,385,796 

396,074 

Moscow  (Idaho) . 

Star- Mirror . 

. (e) 

1,612,604 

334,334 

1,118,754 

144,914 

14,602 

Mt.  Carmel  (Pa.) . 

Item . (e) 

(Clasified  ineludea  readen) 

2,542,958 

544,100 

1,918,693 

80,165 

Mt.  Pleasant  (Mich.). . 

Timet. . 

. (e) 

1,527,176 

369,026 

990,878 

57,484 

109,788 

Mt.  Vernon  (O.) . 

Banner . 

. . (e) 

1,659,994 

207,802 

1 ,3.30,286 

65,618 

36,288 

ML  Vernon  (Wash.).. . 

Herald . 

. (e) 

2,042,518 

403,326 

1,394,528 

170,548 

74,116 

ML  Vernon  (III.) . 

ReQitter-NfW . 

. (e) 

2,864,454 

580,132 

1,958,730 

202,132 

123,460 

Muncie  (Ind.) . 

Star . 

4,872,711 

1.232,139 

2,895,138 

674,8.15 

70,599 

Sunday  edition. . . . . 

. (s) 

988,282 

133,666 

652,086 

202,404 

126 

A 

Total . 

. (ms) 

5,860,993 

1,365,805 

3.547.224 

877,239 

70,725 
■  --71 
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THE  RIGHT  ANGLE! 

1930  —  5,773,124  Lines 

of  paid  advertisiiij' 

WITH  AN  AVERAGE  NET  PAID  CIRCULATION  OF 

15,140  DAILY! 


Publinhed  rvnnlni;, 
exrcipt  Kiinday, 


Member  Audit  Bureau  of 
('IreulatlouN. 


NnrriHtniun  ®impH  Hffralit 

Montgomery  County''s  Great  Home  Newspaper 

National  Advertising  Representatives 
PAUL  BLOCK  and  ASSOCIATES 


New  York 


Philadelphia 
Det  rolt 


('hicago 
San  FranciBC-u 


y. 


HIS  MESSAGE  IS  ADDRESSED  TO  THE 
<HEAD  OF  A  BUSINESS  BY  AN  INTER¬ 
NATIONAL  ADVERTISING  EXECUTIVE 


Mr.  Y  is  not  "looking  for  a  job"  in  the  ordi¬ 
nary  sense  at  all.  Nor  is  he  in  a  hurry  to  make 
a  new  connection.  Quite  the  reverse.  But.  de¬ 
liberately  and  confidently  he  is  seeking  a  really 
big  opportunity  with  a  substantial  advertising 
agency  or  advertiser  whose  overseas  interests  and 
problems  are  such  that  there  his  uncommon  and 
mature  organizing  and  executive  ability  can 
have  the  widest  possible  scope. 

Mr.  Y  is  widely  known  for  his  work  in  the 
larger  field  of  analyzing,  organizing  and  direct¬ 
ing  advertising  businesses  of  world-wide  range. 
His  active  experience  has  covered  the  field  of  the 
publisher,  the  advertiser  and  the  advertising 
agency.  He  has  not  only  planned,  directed  and 
successfully  executed  American  projects  of  in¬ 
ternational  scope,  but  for  the  past  five  years  has 
formulated  and  guided  the  "company  policy" 
underlying  the  conduct  of  that  business. 

Mr.  Y  has  travelled  not  merely  to  a  few  high 
spots  of  the  world’s  capitals,  but  widely  and  in¬ 
tensively  everywhere — in  fifteen  countries  of 
Europe,  throughout  every  part  of  South  Amer¬ 
ica.  in  the  Far  East,  in  Africa,  Australia.  New 
Zealand.  His  travels  have  not  been  hasty  and 
casual  tours,  but  thorough  and  frequent  business 
trips  that  have  given  him  a  first-hand  and  inti¬ 
mate  working  knowledge  of  advertising,  pub¬ 
lishing  and  business  methods  and  practices 
throughout  the  world. 

Mr.  Y  comes  of  old  American  stock  dating 
back  to  1640,  and  is  a  college  man.  He  lives 
in  New  York  and  would  prefer  to  keep  his 
headquarters  there.  But.  he  feels  just  as  much 
"at  home”  wherever  he  may  be — in  London  or 
Stockholm,  in  Buenos  Aires  or  Sydney,  and  is 
willing  to  travel  or  live  anywhere  if  the  induce¬ 
ments  are  sufficient.  He  can  be  addressed 
C'o  James  Wright  Brown  (Personal).  Editor 
&  Publisher,  Times  Building.  New  York. 


'SUPREME  FOR  SELLING' 


ff  PEORIA  \ 

^  JOURNAL- 
TRANSCRIPT 


READ  IN 

4  OUT  OF  5 

HOMES  IN  PEORIA 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  62) 


“This  year  agency  space  buyers  and  national  adver¬ 
tising  executives  are  unusually  keen  for  knowledge 
of  your  lineage  figures.” 

(From  a  recent  letter  by  Editor  &  Publisher) 


Total  Display 

City  Paper  Publishod  Linafe  National  Local  Claaailiorl  Lofal 

Sen  London  (Conn.)..  Day . (e)  5,277,188  1,220,226  3,446,744  610,218  . 

(Legal  included  in  local) 

Sen  Philadelphia  (0.).  Timet . (e)  3,039,050  613,368  2,167,130  258,552  . 

(Legal  included  in  display) 

Senport  (R.  I.) .  iVeira . (e)  6,730,334  745,003  5,749,025  236,306  . 

(Legal  included  in  local) 

SeirportNe*s(Va.)..  Prae . (m)  3,158,148  1,125,492  2,032,656  . 

Sunday  edition . (e)  2,168,320  .  2,168,320  . 

Total . (ms)  5,326,468  1,125,492  4,200,976  . 

Timet  Herald . (e)  5,852,980  1,125,492  4,727,488  . 

(Legal  and  classified  included  in  local;  Sunday  national  linage  included  in  morning.) 

Sewtonda.) .  Newt . (e)  3,160,766  542,388  2,253,720  241,094  123,56 

Nenton(Kan.) .  Kantan-Rejmblican . (e)  2,980,143  433,625  2,393‘,552  106,374  46,59 

Ken  York  (N.  Y.) .  Corriere  d' America . (m)  1,144,463  711,192  433,271  338,430  . 

Sunday  edition . (s)  463,141  285,523  177,618  67,060  . 

Total . (ms)  1,607,604  996,715  610,889  405,490  . 

Jewitk  Forward . (e)  4,293.399  2,373,394  1,317,855  602,250  . 

Journal  of  Commerce . (m)  3,976,812  1,102,695  557,889  150,683  486,72 

Wall  SL  Journal . (me)  3,379,847  728,510  2,430,110  86,109  135,11 

Silts(Mich) .  Stor . (e)  2,762,452  409,682  2,110,962  145,264  96,54 

Siie,(0.) .  Timet . (e)  2,472,209  364,154  1,970,360  75,500  62,19 

Soifolk  (Neb.) .  Newt . (e)  2,915,896  810,586  1,732,892  351,428  21,00 

Norfolk  (Va.) .  Ledger- Ditpaick . (e)  9,789,808  1,943,494  6,604.388  941,290  300,63 

Virginian-Pilot . (m)  6,120,534  1,149,722  4,120,354  481,362  369,09 

Sunday  edition . (s)  3.788,554  339,794  3,186,960  195,832  65,96 

Total . (im)  9,909,088  1,489,516  7,307,314  677,194  435,06 

SoTOtown(Pa.) .  Regitler . (e)  2,233,080  225,048  1,702,008  211,596  94,42 

Timet  Herald . (e)  5,773,124  825,307  4,250,044  521,156  176,61 

Norton  (Kan.) .  TeUgram  . (e)  1,015,663  292,362  597,534  90,207  35,56 

iiomalk  (Conn.) .  Hour . (e)  4,487,700  735,658  3,475,654  241,374  35,01 

Somalk(0.) .  Reflefior-Herald . (e)  2,744,700  451,500  2,168,600  124,600  . 

Somich(N.  Y.) . Sun . (e)  2,163,259  480,683  1,484,406  73,612  124,55 


nere  you  are 
Gentlemen  / 


Journal  Second 

T  ranscript  Paper 


NATIONAL 


FIRST  in  ISATIONAL! 


CLASSIFIED 


FIRST  in  CLASSIFIED! 


Oej,(Fla.) . Star . (e)  1,147,560  306,320  670,440 

0«aMide(CaL) . Blade- Tribune . (e)  863,602  173,122  603,596 

Oelneinda.) . Regitler . (e)  1.550.978  410,426  1,081,584 

Ogdend'tah) . Slandard-t'iaminer . (e)  4,959,017  1,157,716  3,039,582 

Sunday  edition . (e)  1,462,839  202,664  1,107,739 

Total . (es)  6,421,856  1,360,380  4,150,321 

Oidemburg  (N.  Y.). .  JicpuNifon-JoumaJ . (e)  2,482,018  785,680  1,430,996 

OflCRy(Pa.) .  HHtiard . (e)  2,692,795  287.847  2,271,276 

Derrick . (m)  5,451,407  853,266  4,418,667 

Oleu,(N.  Y.) . Herald . (e)  3,015,908  422,380  2,159.234 

Timet . (e)  5,089,224  805,364  3,822,000 

Ojeida(N.  y.) .  Ditpatch . (e)  1,438,948  416,136  967,876 

OmontolN.Y.) . Star . (m)  3,141,372  622,104  2,258,966 

OBUrio(CaL) . Report . (e)  3,743,292  431,536  2,904,692 

Ottgon  City  (Ore.) .. .  Enterprise . (ms)  1,666,210  398,006  1,024,450 

Oritodo  (Fla.) . Sentinel . (m)  3,159,029  576,254  2,053,151 

Sunday  edition . (s)  721,996  87,985  508,782 

ToUl . (n*)  3.881.025  664,239  2,561,933 

Mereury-Regitter . (e)  1,999,340  458,990  1,219,806 

Palladium-Timet . (e)  4,568,010  772,200  3,089,940 

Herald . (e)  4,012,750  651,994  3.360.756 

(Classified  and  legal  included  in  local) 

RepuUiean-Timet . (e)  3,814,246  595,206  2,860,866 

Courier .  (e)  5,5.53,436  1,080,436  4,014,150 

(Legal  included  in  classified) 

Mewenger . (m)  2,733,596  729,932  1,848,890 

/nguirrr . (e)  2,649,029  730,240  1.855,302 

Meaenger-Inquirer . (s)  915,065  118,258  760,990 

Argut-Prett . (e)  4,148,967  551,936  3.471.454 


FOOD 


971,761  937,216 


FIRST  in  FOOD! 


FIRST  in  AUTO! 


OroyiUe(CaL).. 
Onego  (N.Y.). 
Ottawa  (Kan.). 


RADIO 


Ottawa  dlL).. 
Ottumwa  da.) . 


FIRST  in  RADIO! 


Owensboro  (Ky,). 


The  Journal-Transcript  in  1930  was 
FIRST  in  18  out  of  27  classifications. 


Paducah  (Ky.) .  Sun-Democrat . (e)  3,470,012  933,800  2,151,254 

Sunday  edition. ..  . . (s)  873,950  114,142  687,778 

Total . (es)  4,343,962  1,047,942  2,839,032 

(Classified  and  legal  combined) 

Piiaesville  (0.) .  Telegraph . (e)  3,666,104  467,250  2,878,218 

PiloAllo(Cal.) .  Timet . (e)  4,034.912  421,162  2,842,630 

Palatka  (FU.) . Newt . (e)  1,422,788  345,942  850,318 

Pimpa(Tex.) . Poet . (m)  263,501  12,897  224,455 

Sunday  edition. . (s)  645,330  73,696  ,548,380 

Total . (ms)  908,831  86,593  772,835 

Hewt . .e)  2,587,914  387,737  2,065,035 

Pirn  (in.) .  BeacM-Newt . (e)  2,722,202  463,806  2,026,038 

P»r»(Tei.) .  Newt . (ms)  4,218,666  786,534  3,208,590 

PtAenburg  (W.  Va.).  ATeift . (m)  2,835,112  400,638  1,985,704 

Sunday  edition . (•)  1,505,420  116,704  1,317,946 

Total . (ms)  4,340,532  517,342  3.303.650 

Sentind . (e)  5,880,127  892,436  4,794,966 

(Legal  included  in  local) 

PanomfKan.) . Sun . (es)  6,678,808  624,554  5,799,216 

Pieadena  (CaL) .  Pott . (e)  6,064,510  331,708  3,885,150 

(Total  includes  307,677  lines  automotive.  223,721  lines  financial) 

Star-Newt . (e)  9,384,278  645,113  5,974,555 

(Total  includes  721,894  lines  automotive,  441,131  lines  financial) 

Herald . (e)  6,183,113  1,148,252  4,267,437 

Call . (m)  8,561.490  1,527,706  5,770,534 

fiewt . (e)  9,240,437  1,163,608  7,015,199 

Journal-Capital . (es)  2,057,583  500,642  1,430,478 

Timet . (e)  9,359,670  1,638,242  6,868,065 

Star.... . (e)  3.009.118  479,724  2.529,394 

East  Oregonian . (e)  3,086,471  677,222  2,214,562 

Journal . (m)  2,607,318  847,672  1,164,786 

Sunday  ediiton . (•)  992,194  102, 0<4  /81,270 

Total . (ms)  3.599.512  949,746  1,946,056 

Htwt . (e)  3,186,708  850,444  1,802,920 

(Continued  on  page  64) 


Concentrate  in  the  Journal -Transcript 

In  Peoria -You  need  no  other! 


National  Representatives 


New  York 
Park  I  .exington 

Bldg. 

Member 
Assoc  iaied 
I’ress 


Chicago 
Wrigley  Bldg. 

Boston 
Old  South 
Bldg. 


•Wic(N. 

Psterion  (N.  J.). . 

hwhuska  (Okla.). 
Pawtucket  (R.  I.). 
Peekikill  (N.  Y.). 
Pendleton  (Ore.). 
Pensacola  (Fla.). . 


.Meinher 

Media 

Records 


Member 
100, (MM)  Group 
American 
Cities 


ed  in  morning.) 

241,094 

123,564 

106,374 

46,592 

338,430 

67,060 

405,490 

602,250 

150,683 

486,729 

86,109 

135,118 

145,264 

96,544 

75,500 

62,195 

351,428 

21,000 

941,290 

300,636 

481,362 

369,096 

195,832 

65,968 

677,194 

435,064 

211,596 

94,428 

521,156 

176,617 

90,207 

35,560 

241,374 

35,014 

124,600 

73,612 

124,558 

89,040 

81.760 

51,604 

35,280 

17,980 

40,988 

640,584 

121,135 

144,858 

4,578 

785,442 

125,713 

197,302 

68,040 

63,490 

70.182 

132,308 

47,166 

380,100 

54,194 

461,860 

54,936 

179,838 

80.123 

322,224 

84,840 

152,446 

91,308 

364,727 

164,897 

113,316 

11,913 

478,043 

176,810 

184,968 

135,576 

238,868 

467,002 

241,402 

116,772 

458,850 

52,930 

101,844 

52,937 

10,550 

24,533 

11,284 

125,567 

384,958 

72,080 

456,988 

136,592 

184,044 

663,432 

107,688 

54,998 

41,530 

16,100 

49 

20,062 

3,192 

36,162 

3,241 

113,694 

21,448 

158,830 

73.528 

223,542 

284,536 

164,234 

62,230 

8,540 

346,766 

172,774 

192,725 

175,700 

79.338 

1,143,035 

173,219 

1,516,605 

93,838 

654,692 

112,732 

1,056,314 

206,936 

741,038 

320,592 

38,724 

87,739 

722,278 

131,085 

Aitociatad  Preu  —  A.  N.  P.  A.  —  Bureau  of  Adeertieing 
Audit  Bureau  of  Cireulationi 
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P 

Tetal 

Display 

City 

Paper 

Publubod 

Linsfe 

National 

Local 

Classified 

Legal 

Peoria  (lU.) . 

Joumal^Transcript. , . . 

...(mea)  17,457,303 

3,401,278 

10,811,671 

3.006,957 

237,397 

Pcrr>-  (la.) . 

CAir/ . 

. (e) 

2,121,838 

338,142 

1,660,734 

62,622 

60,340 

Petersburg  (Va.) . 

Prognu-Irdtx . 

. (e) 

4,202,338 

698,992 

3,185,504 

317,842 

Sunday  edition . 

. ft) 

932,344 

86,548 

771,512 

74,284 

Total . 

. (ea) 

5,134,682 

785,540 

3,957,016 

392,126 

(Legal  iiKluded  in  local) 

Petoske)'  (Mich.) .... 

Nevt . 

. (e) 

1,858,813 

405,498 

1,217,047 

113,102 

123,166 

PhoeoixviUe  (Pa.) - 

Republican . 

. (e) 

2,921,161 

767,994 

1,925,477 

170,806 

56,914 

nttaburg  (Kan.) . 

Sun . . 

3,830,414 

841,414 

2,537,696 

451,304 

Headlight . 

. (e) 

3,937,066 

843,178 

2,642,122 

451,766 

(Resden  and  legal  included  in  local) 

Pittsfield  (Maes.) - 

Berkthire  Eagle . 

. (e) 

9,370,284 

1,470,056 

6,467,720 

790,804 

105,994 

Plainfield  (N.  . 

Courier- Neve . 

. (e) 

8,797,460 

1,147,692 

6,550,838 

954,968 

143,962 

Plainview  (Tex.) . 

HeraU . 

1,707,670 

434,308 

1,058,652 

122,304 

92,406 

Sunday  edition . 

. (a) 

576,291 

43,722 

502,502 

20,384 

9,683 

Total . 

2,283,961 

478.030 

1,661,154 

142,688 

102,089 

Plymouth  (Ind.) . 

Pilot . 

. (e) 

1,785,294 

397,152 

1,103,046 

225,484 

59,612 

Pocatello  (Ida.) . 

Tribune . 

. . (as) 

4,150,146 

816,802 

2,805,586 

384,594 

143,164 

point  pleasant  (W. 

Va.) . 

Regieter . 

. (e) 

288,108 

12,250 

268,660 

362 

6,836 

(Statement  for  period  August  S-Ueeember  31,  1930) 

Pomeroy  (0.) . 

Tribune . 

. (es) 

965,011 

307,209 

601,418 

33,600 

22,784 

Ponca  City  (Okla.) . . . 

Xetci . 

. (e) 

2,524,158 

485,282 

1,717,177 

266,287 

55,412 

Sunday  edition . 

. (s) 

692,559 

62,146 

529,256 

75,061 

26,096 

Total . 

. (es) 

3,216,717 

547,428 

2,246,433 

341,348 

81,508 

Pontiac  (Ill.) . 

.  Leader . 

. (e) 

2,165,660 

P<mtiac  (Midi.) . 

.  Press . 

. (e) 

9,963,786 

1,165,920 

6,930,588 

1,299,466 

567,812 

Poplar  Bluff  (Mo.). . . 

.  American  Republic . . 

. (e) 

2,146,116 

422,912 

1,056,706 

259,560 

406,938 

Portage  (Wie.) . 

.  Regieter-Demoerat . . . 

. (e) 

1,628,800 

490,000 

1,050,000 

70,000 

16,800 

Port  Angeles  (W ash.) . 

.  Newt . 

4,639,000 

745,909 

3,504,297 

192,808 

195,988 

Port  Huron  (Mich.). . 

.  Tinet’Herald . 

. (e) 

6,848,716 

1,005,214 

5,412,526 

430,976 

(Legal  included  in  local) 

Port  Jervis  (N.  Y.)... 

.  Vnion-Gazette . 

. (e) 

2,343,180 

454,921 

1,888,259 

(Classified  and  legal  included  in  local) 

Portland  (Me.) . 

.  Neve . 

. (e) 

5,597,481 

682,309 

3,514,739 

1,324,285 

76,148 

Portsmouth  (0.) . 

.  Time* . . 

. (e) 

5,966,518 

1,072,302 

4,076,322 

647,892 

170,002 

Sunday  edition. . . . . 

. (s) 

1,126,930 

118,874 

843,094 

164,738 

224 

Total . 

7,093,448 

1,191,176 

4,919,416 

812,630 

170,226 

Portsmouth  (t'a.) - 

.  Sfor . 

. . (e) 

3,778,164 

628,842 

2,927,200 

222,122 

Sunday  edition . 

. (8) 

1,851,544 

86,724 

1,694,778 

70,042 

Total . 

. (es) 

5,629,708 

715,566 

4,621,978 

292,164 

Pottstovn  (Pa.) . 

.  News . 

3,635,346 

726,890 

2,553,308 

355,148 

(Legal  included  in  classified ) 

Pratt  (Kan.) . 

.  Tribune . 

. fe) 

2,050,636 

430,626 

1,368.402 

208,726 

42,882 

Prescott  (Arix.) . 

.  Courier . 

. (e) 

2,110,522 

482,524 

1,304,136 

126,007 

197,855 

Provo  (Utah) . 

.  Herald . 

. (e) 

2,578,898 

4a5,72fl 

2,013,844 

106,833 

52,501 

Sunday  edition. . . . . 

. (8) 

628,262 

75,362 

519,918 

22,588 

10,394 

Total . 

. (es) 

3,207,160 

481,082 

2,533,762 

129,421 

62,895 

Pueblo  (Colo.) . 

.  Star-Journal . 

. (es) 

5,453,693 

1,432,711 

2,989,826 

838,096 

193,060 

Pulaski  (Va.) . 

.  Southveil  Timet _ 

1,053,440 

369,250 

645,470 

48,720 

(Legal  included  in  classified) 

PuniButawney  (Pa.) . . 

.  Spirit . 

. (e) 

3,603,028 

219,647 

3,250,268 

98,241 

34,872 

f^incy  (ID.) . 

Herald-Whig . 

. (es) 

Q 

4,357,612 

1,108,240 

2,633,064 

561,428 

54,880 

Quincy  (Maas.) . 

Neve . 

. (e) 

3,259,982 

510,279 

2,333,044 

280,595 

134,064 

Baeine  (Wis.) . 

.  Journol-A’etrs . 

. (e) 

R 

7,468,104 

1,179,766 

5,449,472 

838,866 

Timee-CaU . . 

. (e) 

5,244,708 

786,324 

3,576,370 

627,228 

254,786 

(Legal  includes  readers) 

Ralmgh  (N.  C.) . 

.  News  A  Obeerver. . . 

. (ms) 

5,812,464 

1,493,548 

3,918.656 

400,260 

Timet . . 

. (e) 

3,961,244 

467,418 

2,985,514 

252,616 

255,696 

Rapid  City  (8.  D.) . . . 

.  Journal . 

. (e) 

2,825,186 

674,758 

1,717,100 

266,434 

165,844 

Raton  (N.  M.) . 

.  Gaeette . 

. (e) 

5,210,000 

1,680,000 

3,000,000 

70,000 

460,000 

Redding  (CaL) . 

.  Courier-Free  Press. . 

. (e) 

1,456,784 

341,040 

843,360 

272,384 

(Legal  incuded  in  local) 

Searchlight . 

1,350,034 

250,289 

1,010,009 

84,696 

5,040 

Sunday  edition . . 

. (s) 

233,899 

50,008 

170,021 

12,790 

1,080 

Total . 

. (ms) 

1,583,933 

300,297 

1,180,030 

97,486 

6,120 

Redondo  Beach  (Cah) 

.  Brette . 

. (e) 

1,637,272 

234,206 

1,283,352 

98,560 

21,154 

Red  Wing  (Minn.). . . 

.  EagU . 

. (e) 

92,960 

Redwood  City  (CaL). 

.  Tribune . 

. (e) 

2,656,026 

225,260 

1,377,294 

663,432 

390,040 

Reno  (Nev.) . 

.  Gatette . 

. (e) 

4,500,538 

1,074,010 

2,974,034 

452,494 

Rhinelander  (Wis.)... 

.  Newt . 

. (e) 

2,154,943 

447,993 

1,623,206 

83,744 

(Legal  included  in  classified) 

Richmond  (CaL) . 

.  Independent . . 

. (e) 

3,375,764 

515,319 

2,208,367 

504,126 

147,952 

Richmond  (Ky.) . 

.  Regitler . 

. (e) 

2,444,075 

413,942 

1,946,854 

52,109 

31,110 

Richmond  (Ind.) . 

.  Item . 

4,434,136 

985,810 

2,914,296 

483,042 

50,988 

Palladium . . 

. (e) 

4,816,392 

983,220 

3,273,410 

484,288 

75,474 

Rivetaide  (CaL) . 

.  Press . 

. (e) 

6,196,876 

994,000 

3,718,638 

938,392 

545,846 

Roanoke  (Va.) . 

.  Times . 

. (m) 

4,252,152 

1,409,139 

2,663,449 

154,389 

25,175 

Sunday  edition . 

. (s) 

2,040,832 

.  221,175 

1,626,641 

191,288 

1,728 

Total . 

. (ms) 

6,292,984 

1,630,314 

4,290,090 

345,677 

26,903 

World-Newt . 

. (e) 

6,829,770 

1,520,603 

4,691,916 

525,701 

91,550 

Rock  Island  (HL).... 

.  Argus . 

. (e) 

7,907,606 

1,187,508 

5,908,560 

811,538 

(Legal  included  in  local) 

Rogers  (Ark.) . 

.  Newt . 

. (e) 

1,661,117 

558,154 

1,018,430 

29,803 

54,730 

Rome  (Ga.) . 

.  Newt-Tribunt . 

. (e) 

2,357.298 

513,040 

1,656,049 

105,140 

83,069 

Sunday  edition. . . . 

. (s) 

777,168 

96,842 

648,326 

31,899 

101 

Total . 

. (es) 

3,134,466 

609,882 

2,304,375 

137,039 

83,170 

Rome(N.Y.) . 

.  5enhn«I . 

. (e) 

3,745,847 

775,125 

2,581,347 

261,566 

127,809 

RosweU(N.  M.) . 

.  Record . 

2,876,496 

719,124 

2,157,372 

Rushville  (Ind.) . 

.  Telegram . 

. (m) 

1,331,204 

271,096 

945,672 

69,804 

44.632 

Republican . 

. (e) 

2,556,970 

529,210 

1,869,210 

83,006 

75,544 

(Figures  for  10  nmntha  only) 

Rutland  (Vt.) . 

.  Herald . 

5,210,796 

1,160,916 

3.722,332 

327,548 

CHy 

Paper 

PubiUhed  Linifc 

National 

Local 

Classified 

Lsft 

Sandpoint  (Ida.) . 

Bulletin . 

. . . .  (e) 

627,151 

151,060 

445,291 

26,376 

4,424 

Sanford  (Fla.) . 

Herald . 

....(e) 

1,587,712 

417,970 

894,068 

124,712 

150,962 

San  Francisco  (Oal.) . . . 

Wall  St.  Journal . 

. . .  (m) 

644,266 

360,945 

283,003 

318 

Saginaw  (Mich.) . 

Newt . 

...(«) 

10,381,798 

1,479,212 

7,911,848 

990,738 

Salamanca  (N.  Y.) _ 

Republican- Prat . 

....(e) 

3,192,742 

....(e) 

5,296,343 

1,172,769 

4,123,574 

Salem  (0.) . 

Newt . 

....(e) 

3,968,832 

580,832 

3,190,750 

207,802 

70,448 

Salem  (Ore.) . 

Capital  Journal . 

....(e) 

3,589,186 

1,003,401 

2,247,914 

368,659 

41,070 

Statesman . 

. . .  (ms) 

3,168,480 

558,348 

1,970,108 

620,438 

19.586 

Salisbury  (N.  C.) . 

Pott . 

....(e) 

2,716,273 

660,212 

1,650,705 

331,044 

74,312 

Sunday  edition . 

....  (a) 

628,257 

68,866 

491,897 

62,664 

4,830 

Total . 

,  ...(ee) 

3,344,530 

729,078 

2,142,602 

393,708 

79,142 

San  Angelo  (Tex) . 

Times . 

....(m) 

4,295,438 

835,842 

3,004,862 

453,418 

1,316 

Sunday  edition . 

....(B) 

1,804,838 

150,150 

1,517,950 

132,832 

3,906 

Total . 

...(ms) 

6,100,276 

985,992 

4,522,812 

586,250 

5,222 

Standard . 

- (e) 

4,399,290 

833,784 

3,075,044 

453,418 

37,044 

San  Benito  (Tex.) . 

Light . 

. (e) 

1,181,292 

292,838 

791,056 

49,700 

47,698 

San  Bernardino  (Cal.).  Sun . . 

. . . .  (m) 

5,395,292 

1,188,908 

3,331,398 

591,164 

283,822 

Sunday  edition . 

. (a) 

1,261,232 

143,514 

962,458 

120,022 

35,238 

Total . 

...(ms) 

6,656,524 

1,332,422 

4,293,856 

711,186 

319,060 

Telegram . 

,....(e) 

4,701,242 

1,326,752 

2,710,820 

582,162 

81,508 

Sandusky  (0.) . 

Register  A  Star-Journal .  {met) 

7,455,252 

1,922,354 

4,954,726 

485,394 

92,778 

San  Jose  (CaL) . 

Mercury  Herald . 

....(m) 

8,897,693 

1,307,884 

6,441,219 

989,858 

158,73! 

Sunday  edition . 

. (s) 

2,376,746 

278,688 

1,868,054 

209,763 

20,241 

Total . 

...(ms) 

11,274,439 

1,586,572 

8,309,273 

1,199,621 

178,973 

Newt . . 

. (e) 

7,106,387 

727,771 

4,928,630 

798,140 

651,846 

San  Mateo  (CaL) . 

Timet  A  Newt-Leader. 

. (e) 

3,632,160 

528,640 

2,323,496 

564,242 

215,782 

San  Pedro  (CaL) . 

Newt-Pilot . 

- (e) 

3,450,076 

696,304 

2,372,468 

363,132 

18,172 

Santa  Ana  (CaL) . 

Regitter . 

. (e) 

6,813,352 

946,232 

4,740,666 

991,270 

121,198 

Santa  Barbara  (CaL) . . 

Press . 

....(m) 

4,290,293 

638,852 

2,712,082 

704,680 

234,679 

Sunday  edition . 

. (s) 

1,282,858 

135,247 

948.749 

159,947 

38,915 

Total . 

...(ms) 

5,573,151 

774,099 

3,660,831 

864,627 

273,594 

Santa  Crus  (CaL) . 

Newt . 

- (e) 

2,883,886 

445,243 

1,664,603 

575,175 

198,865 

Sentinel . 

...(ms) 

2,441,866 

342,272 

1,341,600 

634,466 

123,228 

Santa  Fe  (N.  M.) . 

New  Mexican . 

. (e) 

1,582,935 

491,971 

926,702 

99,200 

65,062 

Santa  Maria  (CaL) _ 

Timet . 

. (e) 

2,388,065 

418,518 

1,827,808 

98,699 

43,040 

Santa  Monica  (CaL). . . 

Outlook . . 

. (e) 

5,566,589 

702,058 

4,268,950 

521,664 

73,917 

Sapulpa  (Okla.) . 

Herald . . 

. (e) 

1,714,594 

406.308 

1,173,788 

94,122 

40,376 

Saratoga  SpringsIN.Y'.)  Saratogian . . 

. (e) 

3,582,113 

645,802 

2,405,546 

415,219 

115,545 

Sarasota  (Fla.) . 

Herald . 

. . . .(es) 

2,168,166 

459,214 

1,114,218 

282,324 

312,396 

Sault  Ste.  Marie(Mich.) 

Newt . 

. (e) 

2,979,147 

555,341 

2,278,370 

145,435 

(Continued  on  page  65) 


Santa  Clara  Valley,  California 

Population  .  145,000 


Homes  . 

Farms  . 

Churches  . 

Schools  . 

Banks  . 

Theaters  . 

Fruit  Canneries  .  .  .  .  , 
Natural  Gas  Meters .  . 
Electric  Power  Meters. 

Water  Meters  . 

Telephones  . 

Automobiles  . 

Auto  Trucks . 

Factories  . 

Fruit  Packing  Houses, 


36,000 

6,260 

100 

56 

20 

15 

20 

19,000 

20,000 

20,500 

36,000 

48,000 

7,000 

300 

15 


Sell  This  Prosperous  Market  Through  The 
San  Jose  Mercury  Herald 

Its  twenty  thousand  circulation  completely  covers 
the  famous  valley,  twelve  thousand  in  the  city  and 
eight  thousand  outside;  87%  more  circulation  in 
the  field  than  the  next  paper — 57%  in  the  city  and 
167%  in  the  country. 

1930  Loss  in  Local  Business  Only  Three  Per  Cent 

Every  National  Campaign  of  Advertising  in  this  field 
is  complete  only  when  it  includes  the  Mercury  Herald 

SAN  JOSE  MERCURY  HERALD 

San  Jose,  California  Morning  and  Sunday 


Repruentatlvei: 

East  and  West  —  H,  D.  LaCoatc 


Repreientatives: 

Pacific  Coast — M.  C.  Mogcnien  Co.,  Ino. 
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S 

Total  Diaplay 


Cilj 

Paper 

Publisliad 

Linage 

Nationai 

Local 

Clastifiad 

Legal 

SiTanoah  CG»-) . 

Newa . . 

4,232,184 

1,375,206 

2,354,787 

406,148 

96,043 

Sunday  edition . 

. (•) 

1,764,855 

235,692 

1,246,555 

280,331 

2,277 

Total . 

. . . .  (me) 

5,997,039 

1,610,898 

3,601,342 

686,479 

98,320 

Press . 

5.023,812 

932,706 

3,420,253 

430,738 

258,115 

SebenecUdy  (N.  Y.) . . . 

Gaaette . . 

10.208,331 

1,630,594 

7.310,674 

1,136,086 

130,977 

UnMm.5(ar . 

. (e) 

8,248,735 

1,155,374 

6,396,369 

692,992 

526,430 

goottiblu5  (Nebr.). . .  • 

Star-Herald . 

- (ms) 

2,216,333 

547,204 

1,541,967 

87,402 

39,760 

gasinole  (OkU.) . 

Producer . 

....(es) 

2,656,254 

421,763 

2,013,984 

175,567 

44,940 

Seymour  (Ind.) . 

Tribune . 

. (e) 

2,124,934 

437,542 

1,687,392 

(Legal  included  in  local) 

Ehamokin  (Fk.) . 

Ntwt . 

. (e) 

2,324,419 

674,450 

1,606,421 

44,548 

ghkron  (Pa.) . 

HerM . 

. (e) 

5,313,560 

543,172 

4,080,426 

628,964 

60,998 

Wevs  Tdeorapk . 

. (e) 

5,846,358 

870,842 

4,075,778 

818,790 

80,948 

Shawnee  (Okla.) . 

News . 

3,476,732 

646,870 

2,309,314 

455,210 

65,338 

Sunday  edition . 

. (a) 

1,206,184 

142,072 

946,120 

116.270 

1,722 

Total . 

—  (ms) 

4,682,916 

788,942 

3,255,434 

571,480 

67,060 

Star . 

. (e) 

1,395,954 

118,384 

1,030,246 

247,324 

Sheboygan  (Wia.) . 

,  Press . 

. (e) 

6,706,326 

1,179,463 

4,931,268 

595,595 

ShelbyVUe  (Ind.) . 

Drinorra^ . 

. (e) 

4,190,002 

494,082 

3,587,896 

64,402 

43,672 

ShenaiKloah  (Fa.) . 

Herald . 

. (e) 

953,858 

745,866 

171,832 

36,160 

Sbesaodoah  (la.) . 

SerUind . 

. (e) 

2,185,470 

Sherman  (Tex.) . 

Democrat . 

3,933,762 

895,860 

2,835,728 

202,074 

(Legal  included  in  local) 

Sheridan  (Wyo.) . 

,  Press . 

. (e) 

1,725,031 

635,828 

872,900 

200,928 

15,375 

Sunday  edition . 

. (s) 

686,858 

81,348 

572,022 

33,488 

Total . 

2,411,889 

717,176 

1,444,922 

234,416 

15,375 

Shrereport  (La.) . 

.  Times . 

. (m) 

5,315,422 

1,707,076 

2,956,492 

647,318 

4,536 

Sunday  edition . 

. (b) 

1,769,810 

339,304 

1,133,692 

293,748 

3,066 

Total . 

....  (ms) 

7,085,232 

2,046,380 

4,090,184 

941,066 

7,602 

Journal . 

. (e) 

5,225,836 

870,968 

3,633,196 

556,710 

164,962 

Sioux  City  (la.) . 

.  Journal . 

....(me) 

5,951,078 

1,538,208 

3,773,672 

550,326 

88,872 

Sunday  edition . 

. (s) 

1,644,930 

267,498 

1,133,566 

243,418 

448 

Sioux  Falla  (S.  D.) . . . . 

.  ArffUi-Leader . 

. (e) 

5,108,937 

1,415,247 

2,966,530 

566,496 

160,664 

Sunday  edition . 

. (s) 

1,215,036 

256,814 

793,548 

163,302 

1,372 

Total . 

. (es) 

6,323,973 

1,672,061 

3,760,078 

729,798 

162,036 

Somerset  (Pa.) . 

.  Herald . 

1,055,656 

248,080 

717,808 

57,672 

32,096 

South  Haven  (Micb.). 

.  Tribune . 

. (e) 

1,727,110 

376,796 

1,174,138 

85,260 

90,916 

So.  St.  Paul  (Minn.).. 

.  Reporter . 

. (e) 

1,016,134 

146,440 

776,244 

45,570 

47,880 

Spartanburg  (S.  C.). . 

.  Herald . 

- (ms) 

4,414,970 

1,174,110 

2,844,226 

396.634 

Journal . 

. (e) 

4,199,894 

1,160,152 

2,657,816 

381,926 

Springfield  (III) . 

.  III.  state  Journal. . . . 

. (m) 

5,464,411 

1,021,799 

3,474,858 

851,348 

108,020 

Sunday  edition . 

. (b) 

1,772,731 

161,779 

1,392,383 

213,851 

3,262 

Total . 

. . .  .(ms) 

7,237,142 

1,183,578 

4,867,241 

1,065,199 

111,282 

(Total  includes  9,842  lines-Readers) 

HI.  State  Regieter. . . . 

. (e) 

6,541,656 

1,357,431 

4,303,681 

820,462 

60,082 

Sunday  edition . 

. (b) 

2,179,229 

208,680 

1,722,754 

241,641 

6,154 

Total . 

. (ee) 

8,720,885 

1,566,111 

6,025,435 

1,062,103 

66,236 

Springfield  (Maas.), . . 

.  Republican  &  News. 

30,022,668 

10,104,248 

14,833,424 

5,084,996 

Sunday  edition . 

. (s) 

1,936,144 

555,674 

1,022,042 

358,428 

Total . 

31,958,812 

10,659,922 

15,855,466 

5,442,424 

L’nion . 

30,022,668 

10,104,248 

14,833,424 

5,084,996 

Springfield  (Mo.) . 

.  Press . 

. (e) 

4,689,468 

601.452 

3,450,458 

632,407 

5,151 

Springfield  (0.) . 

.  Sun . 

. (m) 

4,785,405 

1,429,013 

2,608,708 

667,478 

80,206 

Sunday  edition . 

. (s) 

1,451,073 

173,949 

1,115,032 

161,280 

812 

Total . 

6,236,478 

1,602,962 

3,723,740 

828,758 

81,018 

Newt . 

. (e) 

7,777,077 

1,429,013 

5,563,952 

667,478 

116,634 

St.  Augustine  (Fla.) . . 

Record . 

. (e) 

2,390,108 

376,502 

1,570,072 

91,756 

351,778 

Sunday  edition . 

. (b) 

298,874 

22,800 

145,600 

28,296 

2,178 

Total . 

. (es) 

2,688,982 

399,302 

1,716,320 

120,052 

353,956 

SL Cloud  (Minn.)... . 

Timee-Joumal . 

. (e) 

2,623,661 

801,816 

2,281,701 

239,512 

21,632 

St.  Johnsbury  (Vt.). . . 

Caledonian-Record _ 

. (e) 

3,559,903 

737,431 

2,571,030 

71,442 

St  Joseph  (Mo.) . 

Gaaette . 

. (ms) 

3,981,250 

1,795,850 

1,378,244 

714,308 

92,848 

Newa-Preaa . 

. (e) 

6,741,070 

1,662,234 

4,410,448 

657,482 

10,906 

St  Mary's  (Pa.) . 

Prett . 

. (e) 

1,603,269 

334,295 

1,229,779 

39,195 

St  Peteraburg  (Fla.).. 

/ndependent . 

4,998,974 

666,032 

3,061,686 

1,271,256 

(Legal  included  in  classified) 

Times . 

. (m) 

5,910,626 

837,103 

3,164,525 

1,705,088 

203,910 

Sunday  edition . 

. (a) 

1,317,707 

164,275 

822,563 

328,776 

2,093 

Total . 

. )ms) 

7,228,333 

1,001,378 

3,987,088 

2,033,864 

206,003 

SUoford  (Ponn-L _ 

.  Adeoeate . 

. (e) 

8,459,346 

1,093,652 

6,300,294 

950,950 

114,450 

Sterling  (Ill.) . 

.  Gaiette . . 

. (e) 

3,831,016 

547,288 

3,010,679 

222,705 

50,344 

Steubenville  (0.) . 

.  Herald-Star . 

. (e) 

9,109,324 

1,279,628 

7,177,590 

446,894 

205,212 

Stevens  Point  (Wia.).. 

.  Journal . 

3,171,042 

602,112 

2,002,994 

385,308 

180,628 

Stockton  (Cal.) . 

.  Independent . 

. (ms) 

3,264,000 

561,000 

2,340,000 

560,000 

307,000 

Record . 

. (e) 

7,928,242 

1,736,770 

5,238,310 

844,872 

108,290 

Streator  (111) . 

.  Timet-Preii . 

. (e) 

3,225,886 

598,780 

2,392,284 

234,822 

Stroudsburg  (Pa.) _ 

.  Record . 

. (e) 

2,631,142 

519,632 

1,818,922 

292,588 

Stuart  (Fla.) . 

.  . 

. (e) 

870,628 

219,692 

488,655 

28,552 

133,729 

Sturgis  (Mich.) . 

. .  Journal . 

2,674,921 

462,070 

2,096,458 

79,326 

37,067 

Su«olk(Va.) . 

. .  Newt-Herald . 

. (e) 

1,709,3.30 

400,484 

1,185,758 

74,718 

48,370 

Sunbury  (Pa.) . 

. .  Dailp . 

. (e) 

2,829,976 

532,382 

2,093,614 

199,980 

(Legal  included  in  classified) 

Item . 

. (e) 

2,928,926 

689,136 

2,088,912 

150,878 

Superior  (Wis.) . 

. .  Tdegram . 

. (e) 

5,470,974 

1,139,600 

3,619,306 

536,075 

175,994 

Sweetwater  (Tex.).. . 

. .  Reporter . 

. (e) 

1,954,470 

433,986 

1,320,802 

182,784 

16,898 

341,264 

85.464 

254,800 

Total . 

2,295,734 

520,450 

1,575,602 

182,784 

16,898 

(Note:  Sunday  classified  and  legal  are  included  in  evening  figure) 

T 


Taft  (Cal) . 

. ..  Midwap  Driller . 

1,871,365 

584,472 

1,200,573 

53,760 

32,560 

Timaqua  (Pa.) _ 

r'/aasraW 

2,223,456 

5,685,504 

504.5ti0 

780.310 

1,608,712 

3,517,500 

Tampa  (Fla.) . 

. ..  Timet . 

. (e) 

911,7.50 

475,944 

Tribune . 

5,858,314 

1,634,528 

3,231,564 

992,222 

Sunday  edition . 

. (a) 

1,630,692 

346.864 

979,524 

304,304 

Tarentum  (Pa.)..,. 

Total . (ma) 

(Legal  included  in  local) 

7,489,006 

1,981,392 

4,211,088 

1,296,526 

. . .  Yallep  Newt . 

. (e) 

4,915,835 

256,827 

4,306,137 

295,416 

57,455 

T 


Total 

Display 

City 

Piper 

Published 

Linage 

National 

Local 

Claaiifted 

Ugal 

Taunton  (Mass.) . 

Gazette . 

. (e) 

4,431,950 

986,095 

3,272,025 

173,830 

(Legal  included  in  total) 

Taylor  (Tex.) . 

Press . 

. (e) 

1,777,384 

679,854 

1,039,696 

57,834 

Sunday  edition . . . . 

439,810 

23,744 

407,400 

8,666 

Total . 

. (ee) 

2,217,194 

703,598 

1,447,096 

65,500 

Taylorville  (lU.) . 

Breeze . 

. (e) 

1,579,110 

315,294 

1,020,816 

81,000 

162,000 

Terrell  (Tex) . 

Tribune . 

. (e) 

3,759,633 

694,882 

2,891,265 

173,486 

(Claasified  includes  legal) 

The  Dalles  (Ore.) . 

Chronieie . 

. (e) 

2,136,624 

472,892 

1,365,224 

238,084 

60,424 

Tiffin  (0.) . 

Tribune . 

. (e) 

1,489,474 

1,489,474 

Tonawands  and  North 

Tonawanda  (N.  Y.).. 

Newt . 

. (e) 

2,954,154 

486,694 

2,137,541 

115,421 

214,498 

Topeka  (Kan.) . 

Capital . 

. (m) 

5,945,485 

1,466,682 

3,481,982 

860,146 

136,675 

Sunday  edition. . . 

. (e) 

2,178,701 

164,836 

1,639,204 

369,796 

4,865 

Total . 

. (ms) 

8,124,186 

1,631,518 

5,121,186 

1,229,942 

141,540 

(Total  does  not  include  45,444  lines-Readers) 

Toronto  (0.) . 

Tribune . 

706,249 

245,896 

418,586 

18,782 

22,985 

Toirington  (Conn) .... 

Regitter . 

. (e) 

3,473,918 

622,776 

2,545,270 

305,872 

(Legal  included  in  classified) 

Towanda  (Pa.) . 

Review . 

. (m) 

2,420,374 

433,664 

1,655,472 

331,238 

Trenton  (Mo.) . 

Republiean^  Times . 

. (e) 

2,243,850 

386,358 

1,631,868 

138,222 

87,402 

Trinidad  (Colo.) . 

Chronicle- XetDS. . 

3,066,742 

697,536 

2,105,670 

165,102 

98,434 

Troy  (N.  Y.) . 

Record . 

7,139,870 

1,679,926 

4,876,577 

583,367 

50,598 

Troy  (0.) . 

News . 

. (e) 

2,217,490 

531,929 

1,497,940 

136,166 

51,455 

Tucson  (.Arts.) . 

Citizen . 

. (e) 

3,874,481 

640,024 

2,542,427 

692,030 

Sunday  edition. . . 

. (s) 

•986,020 

76,420 

797,787 

113,813 

Total . 

. (es) 

4,860,501 

716,444 

3,340,214 

803,843 

(Note.— 

Sunday  linage 

for  10  months  period  only) 

Star . 

. (ms) 

5,899,348 

993,573 

3,641,617 

999,607 

264,572 

Tulare  (Cal.) . 

Adfanee-Regieter . 

2,027,016 

422,156 

1,287,160 

238,728 

78,792 

Two  Rivers  (Wis.) ... . 

Reporter . 

. (me) 

2,082,234 

383,558 

1,598,926 

48,048 

51,702 

Tyler  (Tex.) . 

Courier- Timrs  A  Telegraph 

(mes) 

8,702,540 

1,276,240 

7,426,300 

Tyrone  (Pa.) . 

Herald . 

. (e) 

1,896,986 

432,908 

1,369,788 

94,290 

U 


Uhrichsville  (0.) _ 

, Chronide . 

. (e) 

1.384,002 

315,882 

965,322 

70,654 

(Total  includes  32,144  lines 

first  Page  Adv.) 

Herald  . 

. . .  (m) 

6,205,682 

6’emut . 

. (e) 

5,578,888 

ITniontown  (Pa.) _ 

. ..  News-Standard . 

. (e) 

4,236,423 

Urbana  (III) . 

. . .  Courier. . . 

. (e) 

2,315,404 

384,636 

1,698,368 

115,192 

117,208 

Utica  (N.  V.) . 

. ..  Obterver- Dizpatch _ 

. (e) 

10,923,906 

2,169,748 

7,609,462 

1,053,178 

91,518 

Sundav  edibon . 

. (e) 

1,103,326 

141,484 

770,014 

190,820 

1,008 

Total  . 

. (es) 

12,027,232 

2,311,232 

8,379,476 

1,243,998 

92,526 

Press . 

.  (m) 

6.501,967 

849,943 

4,783,744 

868,280 

(Legal  included  in  classifietl) 

V 


Valdosta  (Ga.) . 

.  Times. .  . 

..(e) 

2,420,953 

Valparaiso  (Ind.) . 

.  Videite-Messenoer . 

..(e) 

2,325,162 

381,164 

1,805,118 

138,880 

Vancouver  (Wash.). . . 

.  Columbian . 

..(e) 

2,787,218 

576  779 

1,880,284 

266,252 

63,9(0 

Vandergrift  (Pa.) _ 

.  News . 

..(e) 

3,071,383 

500,269 

2,311,631 

259,483 

. 

(Legal  included  in  classified) 

Ventura  (Cal) . 

.  Countp  Star . 

..(e) 

3,692,775 

616,850 

2,511,073 

360,163 

204,689 

Van  Wert  (Ohio) . 

.  Timet . 

..(e) 

2,074,402 

389,758 

1,617,224 

67,480 

Vernon  (Tex.) . 

.  Record . 

..(e) 

3,133,900 

390,404 

2,638.538 

104,958 

(Legal  included  in  claasified) 

Vincennes  (Ind.) . 

. .  Commercial . 

(ms) 

2,661,876 

547,050 

1,757,364 

251,286 

106,176 

.Sun . 

..(e) 

2,581,754 

536,144 

1,664,306 

277,144 

104,160 

(Note.—  Sun  and  Commercial  combined  Oct.  1,  1930) 

Vinton  (la) . 

.  Cedar  Vailey  Times . 

...(e) 

1,513,000 

616,000 

800.000 

20,000 

77,000 

Visalia  (Cal.) . 

.  Delta . 

..(e) 

2,754,360 

753,340 

1.630,440 

133,980 

236,600 

w 

Waco  (Tex.) . 

.  News-Tribune . . 

.  .(m) 

4,755,058 

1,294,020 

2,952,754 

509,124 

Sunday  edition . 

..(s) 

1,456,224 

237,328 

1,015,252 

203,644 

Total . 

.(ms) 

6,211,282 

2,513,348 

3,978,006 

712,764 

Times-fferald . 

..(e) 

4,638,368 

1,293,378 

2,805,544 

539,448 

Waltham  (Mass.) . . . . 

.  Newt-Tribune . 

..(e) 

4,837,350 

360,472 

4,050,816 

309,204 

116,858 

Warren  (0.) . 

.  Tribune  Chronicle . 

..(e) 

5,206,264 

884,268 

4,321,996  . 

Warren  (Pa.) . 

.  Timet-Mirror . 

..(e) 

4,457,666 

759,113 

3,407,506 

225,169 

65,878 

Warrensburg  (Mo.).. . 

Star-Journal . 

..(e) 

1,624,741 

345,646 

1,249,502 

17,359 

12,234 

Waraaw  (Ind.) . 

.  Times . 

...(e) 

2,163,000 

865,200 

1,028,240 

259,560 

(Legal  included  in  claasified) 

t'nion . 

. .  (m) 

1,372,054 

302.378 

885,676 

80,000 

104,000 

Washington  (D.C.). . 

.  U.S.  Daily . 

.  .(m) 

779,335 

779,335 

Washington  (la.) . 

.  Journal . 

...(e) 

2,101,665 

395,682 

1,577,744 

96,096 

32,143 

Washington  C.  H.  (0.).  WrraJd . 

(me) 

2,016,264 

516,654 

1,389,388 

110,222 

(I>ega)  included  in  local) 

Washington  (Pa.) . . . . 

.  Ohserrer  A  Reporter . 

.(me) 

10,908,872 

1,704,472 

8,436.064 

763.336 

(Legal  included 

in  cleaeified) 

Waterbury  (Conn.) . . . 

.  Democrat . 

,..(e) 

5,152.804 

732,411 

3,983,320 

437,073 

60,394 

Republican . 

.  (m) 

6,311,390 

1,555,498 

4,062,349 

693,543 

26,862 

Sundav  edition . 

...(s) 

1,441,708 

236,799 

1,060,580 

144,329 

3,510 

Total . 

(ms) 

7,753,098 

1.792.297 

5,122,929 

837,872 

30,372 

American . 

...(e) 

7,230,462 

1,775,497 

4,751,137 

703,828 

38,041 

Waterloo  (la.) . 

.  Courier . 

...(e) 

6,402,592 

1,281.882 

4,492,530 

628,180 

(Legal  included  in  classified) 

Watertown  (N.  Y.) . . . 

.  Timet . 

...(e) 

4,858,349 

1,332,386 

2,857,188 

566,827 

101,948 

Waterville  (Me.) . 

, .  Sentinel  . 

.  (m) 

3,069,546 

729.330 

2,044,480 

295,736 

(Legal  included 

In  local) 

Watsonville  (Cal.)  — 

. .  Pajaronian . 

. .  ■ (e) 

2,589,758 

395,024 

1,698,606 

410.900 

85,428 

Register . 

.(ms) 

2,939,286 

459,018 

1,870,218 

4.54,482 

155,568 

Waukegan  (III) . 

, .  Neirs-Sun . 

...(e) 

3,946,796 

457,870 

2,913,540 

414,218 

161,168 

(April  let  to  Dec.  31, 1930  figures) 

Waukesha  (Wis.) - 

. .  Freeman . 

..(e) 

2,422,060 

510,468 

1,706,992 

204,600 

. 

WauBau  (Wis.) . 

.  Record-Herald . 

...(e) 

4,618,110 

824,166 

3,147,312 

412,006 

109,438 

(Cmitinued  on  page  66) 
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Total 

Display 

Total 

Display 

Cij 

Payar 

PublitiMd  Lioaft 

Natiaaal 

Lacal  ClassiAed 

Lefal 

City 

Paper 

Published  Liiisge 

Natienal 

Local 

ClaaaUied 

U|il 

Waynesboro  (Pa.).... 

.  Recari-HeraU . 

. (e) 

2,583,924 

455,567 

1,702,463 

274,588 

151,306 

Lethbridge  (AUa.) _ 

Herald . 

. (e) 

4,415,429 

1,492,645 

2,473,630 

415,416 

S3,7» 

Webater  (Maa.) . 

.  Time$ . 

. (e) 

1,497,328 

435,246 

1,002,064 

60,018 

London  (Ont) . 

Free  Preu . 

7,616,553 

3,899,095 

2,615,110 

1,102,348 

(Legal  ineuded  in  local) 

Montreal  (P.  Q.) . 

Le  Detair . 

. (e) 

1,568,263 

116,800 

Webater  City  (la.). . . 

.  Freemm-Jmrnd.... 

. (e) 

2,432,402 

574,630 

1,672,006 

185,766 

Gaiette . 

8,890,306 

3,977,306 

4,555,603 

357,357 

WeUeTUl«(N.Y.).... 

.  Reporter . 

. (e) 

1,369,612 

352,394 

963,312 

62,370 

18,536 

La  Palrie . 

. (e) 

4,476,635 

2,124,391 

1,916,267 

361,768 

74,201 

WcDatebee  (Wash  ). . . 

,  World . 

. (e) 

5,613,128 

905.478 

4,059,625 

546,196 

101,829 

La  Preeee . 

. (e) 

13,920,200 

11,903,235 

2,016,965 

West  Cberter  (Fa.)... 

.  Local  Neu* . 

. (e) 

4,069,386 

903,744 

2,315,265 

850,377 

(National  and  local  combined) 

(Legal  induded  in  olassi6ed) 

Standard . 

. (Sat) 

1,761,069 

779,493 

963,338 

14,238 

- 

Westeriy  (R.  L) . 

.  Sun . 

. (e) 

3,313,901 

530,722 

2,648,261 

134,918 

(Legal  included  in  local) 

Sunday  edition . 

. (8) 

540,651 

75,543 

434,791 

30,317 

Star . 

. (e) 

16,554,999 

4,837,738 

9,822,532 

1,894,729 

Total . 

3,854.552 

606,265 

3,063,052 

165,235 

Moose  Jaw  (Saak.). . . 

Timei-Herald . 

3.362,730 

1,362,730 

1,763,818 

248,430 

West  Frankfort  (DL). 

,  /mertcon . 

. (e) 

2,513,019 

468,501 

1,788,318 

170,800 

85,400 

Nelson  (B.  C.) . 

News . 

2,770,649 

916,853 

1,642,130 

185,871 

2i.7li 

>  ^ 

West  Palm  Beaeh(Fla.)  Post . 

3,412,601 

684,389 

1,697,557 

691,067 

338,688 

New  Westminster  (B. 

Sunday  edition . 

. U) 

709,245 

120,435 

432,251 

153,207 

3,352 

C.) . 

Brititk  Columbian. . . 

. (e) 

1,657,400 

144,000 

1,344,000 

134,400 

35,000 

Total . 

—  (ms) 

4,121,846 

804,824 

2,129,247 

845,174 

342,601 

Niagara  Falls  (Ont.),. 

Review, . . 

. (e) 

4,258,735 

1,080,920 

2,872,974 

304,841 

Wewoka  (Okla.) . 

.  Tima-Dtmoerat . 

. (e) 

2,145,102 

437,454 

1,312,362 

316,727 

33,559 

Oshawa  (Ont) . 

Timet . 

. (e)- 

2,930,438 

1,012,886 

1,522,934 

394,618 

Sunday  edition . 

. (I) 

662,326 

145,817 

437,453 

72,345 

6,711 

(Legal  included  in  local) 

Total . 

2,807,428 

583,271 

1,749,815 

434,072 

40,270 

Ottawa  (Ont.) . 

Journal . 

8.477,339 

2,514,263 

5,397,261 

565,815 

Whselinit  (W.  Va.). .. 

.  Intdligencer . 

. (m) 

5,647,222 

1,445,937 

4,092,974 

108,311 

CUiten . 

. (me) 

9,091,423 

2,402,997 

5,849,261 

839,165 

ATeua . 

. (e) 

7,004,517 

1,771.837 

4,844,943 

387,737 

(345,847  lines  Medical  Adv.  refused  by  Publisher). 

Sunday  edition . 

. (s) 

2,399,427 

290,243 

2,006,951 

102,233 

Owen  Sound  (Ont). . . 

Sun-Ttsici . 

. (e) 

3,595,384 

1,247,260 

2,151,744 

196,380 

Total . 

9,403,944 

2,062,060 

6,851,894 

489,970 

Peterborough  (Ont) . . 

Examiner . 

. (e) 

4,368,896 

1,557,066 

2,593,892 

217,938 

(Legal  included  in  claaei&ed) 

Portage  La  Prairie 

Register . 

. (m) 

3,674,006 

425,110 

3,069,514 

65,576 

113,806 

(Man.) . 

Graphic . 

. (e) 

1,326,962 

384,972 

582,358 

359,632 

Sunday  edition . 

. (8) 

2,295,860 

96,950 

2,177,588 

18,900 

2,422 

Port  Arthur  (Ont) . . . 

Newi-Ckroniiie . 

. (e) 

4,269,822 

1,195,873 

2,706,041 

342,729 

25,m 

/ 

Total . 

....(ms) 

5,969,866 

522,060 

5,247.102 

84.476 

116,228 

Prince  .Mbert  (Saak.) . 

Herald . 

. (e) 

3,025,463 

1,206,171 

1,577,917 

241,375 

Wichita  FaDs  (Tex.).. 

.  Record  News . 

3,144,708 

1,191,050 

1,640,408 

313,250 

Quebec  (P.  (J.) . 

L’Evenement . 

4,778,157 

1,081,604 

2,902,716 

793,737 

Ttmei . 

. (e) 

4,696,790 

1,193.458 

3,158,372 

344,960 

LtSoUa . 

. (e) 

7,251,600 

2,756,925 

3,435,375 

1,059,300 

Sunday  edition . 

. (8) 

1,582,686 

233,254 

1,219,876 

129,556 

Regina  (Saak.) . 

Leader-Post . 

7,187,835 

2,967,392 

3,340,419 

880,024 

Total . 

6,279,476 

1,426,712 

4,378,248 

474,516 

Star . 

. (e) 

6,096,990 

1,425,923 

3,556,389 

1,085,028 

29,080 

WiDiamson  (W.  Va.).. 

.  Ittm . 

. (e) 

1,848,690 

434,140 

1,374.800 

11,050 

28.700 

Sarnia  (Ont) . 

Canadian  Obierter. . . 

. (e) 

4,237,268 

1,240,302 

2,859,388 

137,578 

Williamsport  (Fa.). . . 

.  Gaiette  k  Bulletin. . 

4,411,706 

1,159,242 

3,252,466  .. 

•Saskatoon  (Sask.) _ 

Star- Phoenix . 

7,986,522 

2,983,395 

4,138,020 

865,107 

Sun . 

. (e) 

6,743,492 

1,160,320 

5,583,172  .. 

Sault  Ste.  Marie 

(621,166  clasBi&ed  mondng  and  e\ening  included  in  local;  legal  included  in  local) 

(Ont) . 

Star . 

. (e) 

3,776,984 

1,200,702 

2.350,984 

224,464 

Wiilmar  (Minn.) . 

Tribune . 

....(e) 

1.456.378 

392,462 

907,508 

67.928 

88,480 

Willows  (CaL) . 

, .  Journal . 

....(e) 

1,287,020 

315,980 

780,752 

190,288 

(Legal  included  in  claasified) 

Wilmington  (DeL). , . 

.  Ferry  Etening . 

....(e) 

5,962,901 

1,044,992 

4,152,800 

618,658 

146,451 

Journal . 

....(e) 

9,169,112 

1,949,995 

6,299,718 

019,399 

204,345 

News . 

...(m) 

2,857,640 

834,335 

1,060,611 

962,694 

85,892 

Wilmington  (N.  C.). , 

.  Star . 

...(m) 

2,874,626 

771,722 

1,779,504 

323,400 

Sunday  edition . 

....(s) 

1,133,146 

118.258 

906,752 

108,136 

Total . 

..(ms) 

4,007,772 

889,980 

2,686,256 

431,536 

Newt . . 

....(e) 

2,083,856 

827,580 

983,444 

272,832 

Wilmington  (0.) . 

.  Newe^oumtd . . 

....(e) 

2,353,554 

431 ,564 

1,634,332 

226,030 

61,628 

Winsted  (Conn.) . 

.  Ciliien . 

....(e) 

2,966,156 

385,354 

2,470,555 

102,018 

8,229 

Winchester  (Va.) . 

.  Star . 

....(c) 

3,607,276 

589,526 

2,968,350 

48,150 

1,250 

Winnemuoca  (Ner.). . 

.  HumbodtStar . 

...(e) 

2,438,008 

705,304 

1,222,410 

148,305 

361,989 

Winslow  (Aril.) . 

.  Afoil . 

,...(e) 

1,692,292 

341,950 

1,205,218 

69,888 

75,236 

WisoonsinRapids(Wis.)  Tribune . 

...(e) 

2,431,898 

555,772 

1,876,126 

Woodbury  (N.  J.) . . . . 

.  Tisies . 

...(e) 

1,979,392 

327,040 

1,444,324 

125,539 

82,489 

Woodland  (CaL) . 

,  Democrat . 

...(e) 

2,062,998 

431,802 

1,369,998 

141,484 

119,714 

MaU . 

.  ..(m) 

982,282 

211,820 

654,332 

47,530 

68,600 

Sunday  edition . 

...(e) 

176,708 

19,950 

139,286 

11,032 

6,440 

Total . 

.  .(me) 

1,158,990 

231,770 

793,618 

58,562 

75,040 

Woonsocket  (R.  L). . . 

.  Coll . 

...(e) 

4,972,707 

1,238,487 

3,632,731 

101,489 

(71,909  lines  legal  included  in  local) 

Woodward  (Okla.)... 

.  Prett . 

...(e) 

1,766,700 

398.560 

1,095,500 

185,000 

87,640 

Xenia  (0.) . 

GaeeUe . 

...(e) 

X 

3,123,408 

535,436 

1,795,374 

745,948 

46.650 

Yakima  (Wash.) . 

Herald . 

..(m) 

Y 

3,672,046 

649,474 

2,651,628 

320,180 

50,764 

Sunday  edition . 

...(a) 

1,515,892 

135,478 

1,203,944 

170,492 

5,978 

Total . 

(ms) 

5,817.938 

784,952 

3.855,572 

490,672 

56,742 

Republir . 

...(e) 

5,934,948 

949,718 

4,271,876 

567,882 

150,472 

Yankton  (S.  D.) . 

Prett  k  Dakotan . 

...(e) 

2,158,038 

596,452 

1,283,512 

174,214 

103,860 

York  (Pa.) . 

Gaiette  k  Daily . 

..(m) 

5,624,584 

548,590 

4,468,450 

607,544 

(Legal  included  in  classified) 

Diepatch . 

...(e) 

10,178,896 

1,508.787 

7,723,793 

946,316 

York  (Neb.) . 

Newt-Timei . 

...(e) 

1,990,358 

811,700 

1,178,658 

Zanesville  (0.) . 

Times-Recotder . 

. .  (m) 

z 

5.653.690 

1,203,370 

3,910.340 

468,020 

71,960 

Sunday  edition . 

...(s) 

1,156,526 

25,508 

1,040,802 

57,554 

32,662 

Total . 

.  .(ms) 

6,810,216 

1,228,878 

4,951,142 

.525,574 

104,622 

Signal . 

...(e) 

5,642,350 

1,203,370 

3,910.340 

468,020 

60,620 
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Calgarj  (Aha.) . 

Albertan . 

, . .  (m) 

6,180,035 

1,498,942 

3,091,151 

1,545,976 

43,966 

Herald . 

...(e) 

10.761,060 

3,336,056 

5,344,618 

2,038,907 

41,479 

Charlottetown  (P.  E. 

I.) . 

Guardian . 

..(m) 

3,459,630 

1,429,596 

1,918,260 

103,809 

7,965 

Chatham  (Ont) . 

A'eus . 

...(e) 

4,716,278 

1,839,040 

2,643,648 

233,590 

(Legal  included  in  classified) 

Chicoutimi  (P.  ().)■.  • 

Lt  Progrtt  du  Saguenay. . 

...(e) 

1,880,770 

970,746 

743,616 

166,408 

(Legal  included  in  classified) 

Edmonton  (Alta.) .... 

Bydlekn . 

...(e) 

6,084,148 

1,438,402 

3,917,886 

678.076 

49,784 

Journal . 

...(e) 

9,145,241 

2,759,637 

5,026,288 

1,359,316 

Fort  William  (Ont)..- 

Timet-Joumdi . 

...(e) 

5,421,556 

1,393,028 

3,676,806 

351,722 

Glace  Bay  (N.  R).... 

Gaiette . 

...(e) 

280,872 

93,624 

117,030 

46,812 

23,406 

Guelpb  (Ont) . 

Mercury . 

...(e) 

4,399,775 

1,862,949 

2,286,294 

234,407 

16,125 

Halifax  (N.  S.) . 

Herald . 

..(m) 

4,769,249 

2,343,811 

1,805,576 

619,862 

MaU . 

...(e) 

6,839,417 

2,325,546 

3,869,196 

644,675 

Kingston  (Ont) . 

Wkty-Standord . 

...(e) 

5,076,954 

1,774,156 

2,966,390 

366,408 

(Legal  included  in  local) 

Kitchener  (Ont) . 

Record . 

...(e) 

5,940,676 

1,722,952 

3,745,392 

472,332 

(Claasified  and  legal  combined) 


Sherbrooke  (P.  Q ). . . 

La  Tribune . . 

. (e) 

2,836,437 

1,264,910 

1,385,625 

185,902 

(Legal  included  in  claasified) 

St  Catharines  (Ont.) . 

Standard . 

. (e) 

6.025,883 

1.665,084 

4,012,033 

348.766 

St  Thomas  (Out). , , 

Timet-Journal . 

3,827,188 

1,330,614 

2,293,136 

203,438 

Stratford  (Ont.) . 

Beacon^Herald . . 

. (e) 

4,071,239 

1,431,848 

2,445,289 

194,102 

Trois  Rivieres  (P.  Q.).  Le  Nouvelliste . 

3,132,984 

1,436,156 

1,554,156 

142,085 

(Legal  included 

in  local) 

Vancouver  (B.  C.) _ 

Province . 

. (e) 

11,444,876 

3,272,375 

5,604,463 

2,470,986 

97,053 

Sunday  edition. . . , 

. (s) 

2,629,559 

515,491 

1,531,676 

577,035 

5,317 

ToUl . 

14,074,435 

3,787,866 

7,136,139 

2,948,021 

102,4a 

Sun . . 

. (e) 

10,313,856 

2,742,040 

5,976,782 

1,531,670 

«3.)6I 

Victoria  (B.  C.) . 

Colonist . 

8,243,508 

2,167,774 

4,584,986 

1,490,748 

Timet . 

. le) 

6,007,844 

1,519,012 

3,866,506 

622,326 

Winnipeg  (Man.). . . , 

Free  Prett . 

13,093,213 

3,702,533 

6,259,202 

3,131,478 

Triune . 

. (e) 

11,451,310 

2,788,682 

6,111,102 

2,551,526 

(78,847  lines  legal  included  in  national  and  local) 

Woodstock  (Ont). . . . 

Sentind-Reriew . 

. (e) 

3,620,451 

1,267,789 

2,183,252 

169,410 

BECKER  OPTIMISTIC 


Intertype  President,  Back  from  Trip, 
Says  Conditions  Improving 

Xeal  Dow  Becker,  president  of  Inter¬ 
type  Corporation,  New  York,  returned 
this  week  from  a  business  trip  covering 
almost  every  state. 

“In  nearly  every  locality  the  thought 
was  the  same,”  Mr.  Becker  said  “that 
business  is  scheduled  for  better  condi¬ 
tions  in  the  coming  months.  This 
thought  echoes  the  sentiment  that  seems 
to  be  gaining  strength  every  day  in  New 
York.” 

The  trend  in  the  mechanical  depart¬ 
ments  of  newspapers,  he  said,  is  toward 
machines  of  constantly  greater  produc¬ 
tivity. 

“Continued  high  labor  costs  are  caus¬ 
ing  newspaper  executives  to  ask  for  ma¬ 
chinery  which  will  offer  greater  prpduc- 
tion  without  increasing  the  expense  of 
operation. 

“I  believe  there  is  no  decrease  in  news¬ 
paper  readers,  despite  the  influences  of 
the  radio,  automobile  or  moving  pic¬ 
tures.  It  is  expected  that  when  economic 
conditions  become  more  settled,  new 
papers  will  start  publication.” 

Mr.  Becker  was  accompanied  on  his 
tour  by  Andre  Simon-Loriere  of  Paris, 
son  of  Monsieur  Jacques  Simon-Loriere, 
executive  head  of  Societe  Marinoni,  In- 
tertype  distributors  for  France  and  the 
French  colories.  Mr.  Simon-Loriere  is 
studying  the  American  printing  industry. 

JOINS  RADIO  STAFF 

John  M.  Outler,  for  13  years  an  ad¬ 
vertising  man  on  the  Atlanta  Journal, 
has  been  appointed  advertising  manager 
for  WSB,  the  Atlanta  Journal  radio  sta¬ 
tion. 


NEW  TRIAL  REFUSED 

Federal  Judge  J.  C.  Wilson  at  Fort 
Worth  has  overruled  a  motion  for  a 
new  trial  in  the  suit  brought  by  Mrs. 
Temple  Houston  against  Liberty  Weekly, 
Inc.,  for  alleged  defamation  of  the  name 
of  her  late  husband  in  an  article  pub¬ 
lished  by  the  magazine  nearly  two  years 
ago.  Mrs.  Houston  was  awarded  $25,000 
last  year  by  a  jury  which  held  that 
statements  in  the  article  were  libelous. 
Liberty  gave  notice  of  appeal. 

CALLS  PRESS  UNFAIR 

His  experiences  in  New  York  as  the 
defendant  in  a  sensational  murder  trial 
have  led  James  M.  Maxon,  Jr.,  to  believe 
that  the  metropolitan  press  is  unfair. 
This  view  was  set  forth  in  a  series  of 
articles  written  for  the  Birmingham 
(Ala.)  Post,  a  Scripps-Howard  news¬ 
paper,  by  Maxon,  former  reporter  and 
son  of  a  Tennessee  Protestant  Episcc^ 
bishop. 

BUYS  INTEREST  IN  DAILY 

Don  C.  Estes,  co-publisher  of  the  Alw 
(Okla.)  Review  Courier,  has  purchased 
an  interest  in  the  Hobart  (Okla.)  Demo¬ 
crat-Chief  and  has  succeeded  W.  D- 
Murray  in  charge  of  the  property.  Mr. 
Murray  was  associated  in  the  purchase 
and  consolidation  of  Orlando  (Fla.) 
Morning  Sentinel  and  the  Orlando  Re¬ 
porter  Star  last  January. 

WALSH  SIGNS  INGRAM 

“Navy  Bill”  Ingram,  football  coach, 
has  signed  to  cover  Pacific  Coast  foot¬ 
ball  for  the  Christy  Walsh  Syndicate 
New  York.  Ingram,  formerly  at  the 
Annapolis  Naval  Academy,  has  Just 
taken  charge  of  football  at  the  Univer¬ 
sity  of  California. 
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WIRELESS  TYPEWRITER 
IS  DEMONSTRATED 

Ordinary  Machine,  With  Radio  Attach* 
ment,  Exhibited  in  Detroit — Re¬ 
ceives  Messages  at  Theoretical 

1,200  Letters  a  Minute  Rate 

Using  an  ordinary  typewriter  with  a 
radio  device  attached,  Glen  W.  Watson, 
Detroit  inventor,  recently  demonstrated 
the  possibility  of  transmitting  typewrit¬ 
ten  messages  through  the  air  at  the  the¬ 
oretical  speed  of  1,200  letters  a  minute. 
In  the  demonstration  the  letters  of  the 
tj-pewriter  were  struck  in  the  regular 
manner  and  were  received  on  another 
typewriter  at  another  point  and  auto¬ 
matically  typed. 

Short  radio  — aves  linked  the  machine 
at  the  sending  station  with  the  auto¬ 
matic  keys  that  tapped  the  words  on 
the  paper  at  the  receiver.  The  mechan¬ 
ism  is  described  as  having  two  identical 
revolving  contact  arms,  driven  by  elec¬ 
tricity  and  perfectly  synchronized,  each 
passing  in  revolution  over  segments  that 
are  insulated.  Each  segment  of  the 
transmitting  mechanism  is  connected 
with  a  key  on  the  sending  typewriter. 
The  corresponding  segments  at  the 
receiver  have  a  similar  connection  with 
the  receiving  typewriter.  When  the 
keys  at  the  sending  station  release  the 
short-wave  impulses  they  are  plucked 
from  space  by  the  usual  receiving  appa¬ 
ratus  which,  with  associated  instruments, 
converts  the  incoming  signals  into  bat¬ 
tery  impulses  strong  enough  to  operate 
the  receiving  typewriter. 

Synchronization  between  the  two  ma¬ 
chines  must  be  perfect,  otherwise  the 
wrong  letters  would  be  typed. 

The  greatest  obstacle  to  the  wide¬ 
spread  use  of  the  device  is  the  scarcity 
of  radio  channels  on  which  to  operate. 
Orrin  E.  Dunlap,  radio  editor  of  the 
■Vctc  York  Times,  in  a  recent  article 
said  the  device  might  be  used  exten¬ 
sively  when  engineers  have  discovered  a 
way  to  send  a  dozen  or  more  messages 
simultaneously  over  the  same  channel 
without  mixing  up  the  cfuitcnt,  as  is 
already  being  accomplished  on  wire 
circuits. 

INDIANA  DAILY  SOLD 

F.  E.  Schortemeier  and  Associates 

Acquire  Washington  Herald 

Purchase  of  the  Washbutton  (Ind.) 
Herald,  evening  daily,  by  Frederick  E. 
Schortemeier,  former  Indiana  secretary 
of  state,  Neil  D.  McCallum,  publisher, 
Batesvillc  (Ind.)  Trilninc,  and  Paul  R. 
Bausnian.  former  publisher,  MonticcUo 
(Ind.)  Herald,  was  announced  March  6. 

Bausman,  who  is  president  of  the  In¬ 
diana  Republican  Eiditorial  Association, 
will  move  to  Washington  April  1,  to  take 
over  the  active  management  of  the  paper. 
The  Herald  has  been  owned  by  Hugh 

G.  Faith  and  George  Faith  and  a  group 
of  Washington  associates.  It  was  for 
many  years  published  by  C.  C.  Secrist. 

PUBLISHED  “BABY  EDITION” 

Its  fourth  annual  “baby  edition”  was 
issued  recently  by  the  Uninn  City  (N.J.) 
Hudson  Dis/>atch,  comprising  a  28-page 
magazine  supplement  to  the  regular  issue. 
\\alter  H.  Dodwcll,  advertising  manager, 
said  that  in  this  edition  the  Hudson  Dis¬ 
patch  had  shown  an  18  per  cent  increase 
m  the  number  of  advertisers,  but  fell 
slightly  short  in  total  linage.  The  edi¬ 
tion  has  proven  very  popular,  he  said. 

ADDING  COLOR  PRESS 

The  Philadelphia  Record  has  announced 
the  purchase  of  a  new  fast  Scott  color 
press,  representing  an  investment  of 
S100,000.  It  will  be  used  for  the  Sun¬ 
day  editions. 


Art  for  All  Subjects 

We  are  brokers  in  photographs,  prints, 
and  pictures.  \Ve  guarantee  to  find  art 
tor  any  subject  you  may  require. 

Book  Illustrations  Service 
General  P.  O.  Box  64 
I.  Vanderbeek,  Mgr. 

'•I-  Chelsea  3-5295 


CARR  HEADS  FLORIDA  GROUP 

General  Manager  of  St.  Petersburg 

Times  New  President  of  Dailies 

Members  of  the  Associated  Dailies  of 
Florida  meeting  in  Miami,  March  7, 
named  C.  C.  Carr,  general  manager  of 
the  St.  Petersburg  Times,  president. 

Other  officers  elected  were :  Ross 
Reeder,  publisher,  Miami  Daily  News, 
vice-president ;  G.  H.  McEwen,  business 
manager,  St.  Augustine  Record,  secre¬ 
tary  (re-elected) ;  and  F.  P.  Beddow, 
business  manager,  Jacksotwille  Journal, 
treasurer  (re-elected). 

A.  H.  Chapman,  general  manager, 
Bradenton  JJerald,  was  named  to  succeed 
R.  B.  Brossier  of  Orlando,  on  the  board 
of  directors,  and  G.  V.  Harper,  busi¬ 
ness  manager  of  the  Miami  Herald  and 
retiring  president,  was  chosen  to  succeed 
Lew  Brown,  of  the  St.  Petersburg  Inde¬ 
pendent,  on  the  board. 

SMALL  POWER  STATION 
PLAN  NOT  FEASIBLE 

U.  S.  Radio  Commidtion  Opposed 

to  Plan  Establishing  400  New 
Radio  Stations  in  Smaller 
Cities 

By  Georoe  H.  Manning 

IVashiiiffton  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  March  10. — If 
the  present  attitude  of  the  Federal  Radio 
Commission  is  any  criterion,  it  is  alto¬ 
gether  improbable  that  the  suggested  plan 
to  establish  some  400  new  “small  power” 
broadcasting  stations  throughout  the 
United  States  will  succeed.  The  idea 
was  first  broached  by  Clarence  R.  Cum¬ 
mins,  of  Williamsport,  Pa.,  recently,  and 
it  is  understood  that  he  intends  to  make 
formal  application  to  the  commission  to 
carry  out  his  plan. 

When  Cummins  suggested  the  idea  to 
Ellis  A.  Yost,  chief  examiner  for  the 
commission,  he  explained  that  to  carry 
it  out  25  broadcasting  channels  would 
have  to  be  set  aside  exclusively  for  that 
purpose.  The  idea  would  be  to  set  up  a 
small  station  in  every  small  town  and 
hamlet,  the  power  of  the  station  to  be 
regulated  by  the  size  of  the  town,  that 
is  towns  of  2,000  population  might  use 
20  watts ;  towns  of  5,000,  500  watts  and 
so  on  up. 

From  the  standpoint  of  the  news¬ 
papers,  the  damaging  feature  of  a  suc¬ 
cessful  plan  of  this  kind  would  be  its 
drain  on  newspaper  advertising,  although 
there  is  little  or  no  chance  of  this  plan 
succeeding  for  the  reason  that  it  is  con¬ 
trary  to  the  policy  of  the  commission 
both  from  an  engineering  standpoint  and 
the  standpoint  of  “public  interest,  con¬ 
venience  and  necessity.” 

The  chances  of  the  plan  may  be 
summed  up  in  the  opinion  of  an  attache 
of  the  commission  who  referred  to  it  as 
a  “pipe-dream.”  It  is  understood  that 
the  engineering  division  of  the  commis¬ 
sion  does  not  regard  the  plan  as  practical 
in  the  least,  although  it  has  not  yet  been 
presented  to  the  commission  formally 


ALBANY  DAILIES  BEGIN 
NEWS  BROADCASTS 

Gannett  Newspaper*  Affiliated  in  New 

Radio  Station  Inaugurated  by 
Gov.  Roosevelt — On  Colum¬ 
bia  Chain 

Gov.  Franklin  D.  Roosevelt,  mayors 
of  five  cities,  newspapermen,  advertising 
club  officials  and  broadcasting  experts 
participated  in  the  formal  “on  the  air” 
ceremony  of  radio  station  WOKO  at 
.Albany,  N.  Y.,  on  Wednesday  night, 
March  4.  The  new  station,  the  first 
commercial  broadcaster  in  New  York 
state’s  capital  city,  is  to  be  operated  in 
close  affiliation  with  the  Albany  Evening 
News  and  Kniekerboeker  Press,  mem¬ 
bers  of  the  Gannett  group  of  newspapers. 
The  two  dailies  hold  exclusive  rights  to 
news  broadcasts  from  the  station,  and 
Arthur  D.  Hecox,  publisher  of  the  news¬ 
papers,  is  vice-president  of  WOKO,  Inc. 

The  two  newspapers  made  their  air 
debuts  by  broadcasting  news  bulletins 
from  a  soundproof  booth  in  the  editorial 
room.  This  part  of  the  ceremony  was 
directed  by  Walter  P.  Plummer,  editor 
of  the  News  and  Knickerbocker  Press. 
Twice  daily  the  newspapers  will  give 
bulletins  from  the  new  radio  station,  a 
digest  of  the  important  news  features  in 
the  home  edition  of  the  Evening  News 
being  broadcast  at  12:30  P.M.  and  the 
“Pith  o’  the  News”  column  of  the 
Knickerbocker  Press  being  read  at  7 :45 
P.M.  Each  period  lasts  15  minutes. 

Several  local  advertisers  already  have 
begun  programs  over  WOKO  in  con¬ 
junction  with  newspaper  space. 

DAILY’S  STATION  EXPANDED 

Two  new  glass-enclosed  sound-proof 
studios  have  been  opened  by  Station 
WEDH,  owned  and  operated  by  the  Erie 
(Pa.)  Dispateh-Herald,  on  the  top  floor 
of  the  Hotel  Lawrence  in  that  city. 


HUMMING 

FACTORIES 

plu.s 

PROSPEROUS 

FARMS 

Humming  factories  and  busy 
farms  make  Keuanee.  Illinois,  a 
prosperous,  worth-winning  market. 
Kewanee's  annual  manufaeturing 
output  is  valued  at  $1,5.200,0011. 
Boilers,  pumps,  farm  implements 
and  many  other  manufactured 
products  bearing  a  Kew'anee  ail- 
dress  are  sold  throughout  the 
world.  And  surrounding  farms, 
situated  in  the  very  heart  of 
Illinois’  richest  corn  belt  add 
millions  to  kewanee’s  yearly 
income. 

Kewanee  is  situated  centrally  in 
an  area  composed  of  Henry,  Bureau, 
and  Stark  counties.  Henry  county 
ranked  first  in  hogs  ami  corn  in 
Illinois,  with  Bureau  county  second 
in  1929.  A  prosperous  market, 
thoroughly  covered  by  the  Kewanee 
STAR-COURIER  at  the  low  rate 
of  only  five  rents. 

The  LEE  Syndicate 

DAVENPORT,  IOWA 

Coverage— PluB  ReBponeiveneBB 


Divenpoit,  Iowa. 

Tlmea 

Davenport.  Iowa. 

Democrat 
Madison.  Wisoon'^in 
State  Journal 
Isa  CroRRc.  Wi«<onsin. 

Tribune 

Ottumwa.  Iowa. 

Courier 


^laaon  City.  Iowa. 

Globe  Oaaette 
Lincoln.  Nebraska. 

Star 

Muscatine.  Iowa. 

Journal 

Hannibal.  Mlsaouri, 
Courier-Poet 
Kewanee.  Illinois. 

SUr-Courier 


CONE,  ROTHENBURG  &  NOEE,  Inc. 

10  East  40th  Street  New  York 

Foreign  Advertising  Repreientatives 


THE  HERALD-POST 

Louisville,  Ky. 

To  Be  Sold  Under  Sealed 
Competitive  Bidding 
March  28,  1931 


Under  order  of  the  United  States 
Court  for  the  Western  District 
of  Kentucky,  all  assets  of  The 
Herald-Post  Company  of  Louis¬ 
ville,  Kentucky,  in  bankruptcy, 
will  be  sold  before  the  Hon. 
Nat.  C.  Cureton,  Referee  in 
Bankruptcy,  at  Louisville,  Ken¬ 
tucky,  on  Saturday,  March  28, 
1931,  at  10:30  A.  M.  Sale  will 
be  by  sealed  bids,  with  oppor- 
timity  afforded  bidders  to  in¬ 
crease  the  amount  of  their  bids 
after  same  have  been  opened 
and  announced.  Right  is  re¬ 
served  to  reject  any  or  all  bids. 

The  assets  of  this  company 
include  The  Herald-Post,  a  daily 
afternoon  and  Simday  morning 
newspaper  published  in  Louis¬ 
ville,  Ky.,  together  with  Asso¬ 
ciated  Press  membership,  ma¬ 
chinery,  equipment,  circulation 
lists,  accounts  receivable,  sup¬ 
plies,  good  will,  going  business, 
real  estate  and  improvements 
thereon  located  at  No.  425  South 
Fifth  Street,  Louisville,  Ky., 
and  occupied  by  the  company. 

Building  and  all  equipment 
are  modem,  efficient  and  in  first- 
class  condition. 


In  addition  thereto,  under  the 
aforesaid  court  order,  there  will 
be  sold  at  the  same  session  be¬ 
fore  the  Referee,  under  the  same 
method  by  separate  bids,  all  ma¬ 
chinery,  equipment  and  supplies 
of  the  Louisville  Color  Gravure 
Company,  constituting  a  mod¬ 
ern,  completely  equipped  roto¬ 
gravure  plant,  located  in  the 
building  occupied  by  the  C.  T. 
Bearing  Printing  Co.  at  the  cor¬ 
ner  of  Eleventh  and  Broadway, 
Louisville,  Ky. 

All  of  said  assets  will  be  sold 
free  of  lien  except  that  the 
Herald-Post  property  will  be 
sold  subject  to  a  mortgage  of 
$134,658.85  now  on  said  real 
estate. 

Payment  for  all  assets,  other 
than  the  rotogravure  plant,  may 
be  made  one-half  cash  and  re¬ 
mainder  in  equal  amounts  in 
four  and  eight  months  there¬ 
after;  deferred  payments  to  bear 
interest  at  six  per  cent,  per 
annum  and  to  be  secured  by  lien 
on  the  property.  At  the  option 
of  purdiaser,  entire  amount  of 
purchase  price  may  be  paid  in 
cash. 

Payment  for  the  rotogravure 
plant  is  to  be  made  all  cash. 

Each  bid  shall  be  accompanied 
by  a  certified  check  in  the 
amount  of  $10,000.(X),  payable  to 
the  order  of  Benj.  S.  Washer, 
Trustee  in  Bankruptcy,  which 
check  will  be  returned  to  the  un¬ 
successful  bidders.  All  bids 
shall  be  filed  with  the  Hon.  Nat. 
C.  Cureton,  Referee  in  Bank¬ 
ruptcy,  Inter-Southern  Building, 
Louisville,  Kentucky. 

Any  further  information  de¬ 
sired  may  be  had  by  application 
to 

BENJ.  S.  WASHER, 
Trustee, 

1617  Inter-Southem  Building, 
Louisville,  Ky. 
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Advertising  Agencies 

CAMPBELL-EWALD  RRM 
PROMOTES  OFFICERS 

F.  D.  Richara*  and  W.  A.  P.  St.  John 
Are  Made  Director* — Secretary- 
Treasurer  Post  for  J.  Fred 
Woodruff 


Fletcher  I).  Richards  and  \V.  A.  P. 
St.  John,  vice-presidents  of  the  Campbell- 


W.  A.  P.  Si.  John  F.  D.  Richards 


Ewald  Company,  advertising  agency  with 
headquarters  in  Detroit,  were  elected 
members  of  the  board  of  directors  at  the 
annual  stockholders’  meeting  recently  in 
Detroit.  Five  members  of  the  agency’s 
staff  were  promoted  to  vice-presidencies. 
The  office  of  secretary,  vacated  by  the 
death  of  Guy  C.  Brown,  was  contbined 
with  that  of  treasurer  and  assigned  to 
J.  Fred  Woodruff,  while  other  officers 
were  re-elected. 

Mr.  Richards  has  been  with  the  agency 
eleven  years,  having  served  as  assistant 
general  manager  aand  for  the  last  tw'O 
years  having  headed  the  new  business 
activities.  Mr.  St.  John,  after  experience 
with  other  agencies  in  Cleveland  and 
Detroit,  joined  Campbell -Ewald  six  years 
ago  as  manager  of  the  copy  department. 

The  new  vice-presidents  are  R.  F. 
Field,  of  the  executive  creative  board ; 
L.  B.  Dudley,  manager  of  the  New'  York 
branch;  John  A.  Drake,  manager  of  the 
Chicago  branch;  and  Earle  V.  Weller, 
manager  of  the  San  Francisco  and  Los 
-Angeles  branches.  Mr.  Field  is  a  son  of 
Eugene  Field,  children’s  poet. 


NEW  OIL  CAMPAIGN  TOLD 


Tidewater  Co.  Allows  $1,500,000 
for  Its  1931  Advertising 

A  total  of  $1,300,000  has  been  allotted 
in  the  budget  of  the  Tidewater  Oil  Co. 
for  1931  advertising,  agents  in  the  New 
York  state  territory  were  told  this  week 
at  district  meetings.  A  large  share  of 
the  appropriation,  it  was  said,  will  go 
to  newspapers  in  a  spring  campaign  for 
the  new  \’eedol  100  per  cent  Pennsyl¬ 
vania  motor  oil. 

The  Tidewater  company  has  spmt 
$2,000,000  for  additional  refining  equip¬ 
ment  to  produce  this  new  motor  oil, 
according  to  speakers  at  the  various  sales 
meetings. 


D.  S.  Saqui  Joins  Rankin 

David  S.  Saqui.  after  20  years  of 
promotion  work  on  the  Jean  Valjean 
cigar  and  five  years  with  the  Hanff- 
Metzger  advertising  agency,  has  joined 
the  \\m.  H.  Rankin  Company,  New 
York,  as  account  executive. 


Placing  Shoe  Account 

Ferry-Hanley  Company,  Boston,  is 
handling  the  account  of  the  Geo.  E. 
Keith  Shoe  Company,  which  is  planning 
to  use  considerable  newspaper  space  this 
spring  and  summer. 

Bennett  Head*  Research  Staff 

The  Peck  Advertising  Agency,  Inc., 
New  York,  has  appointed  A.  S.  Bennett 
head  of  its  research  department.  Mr. 
Bennett  was  formerly  with  Geo.  L.  Dyer 
as  research  and  merchandising  counsel. 


G.  F.  Smith  Joins  Erwin,  Wasey 

George  F.  Smith,  for  11  years  gen¬ 
eral  sales  manager  of  the  R.  M.  Hol- 
lingshead  Companv,  Camden.  N.  J.,  has 
joined  the  New  York  staff  of  Erwin, 
Wasey  &  Co.,  in  an  executive  capacity. 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald 


H.  H.  Ohlmacher 

HH.  (“HOD”)  OHLMACHER, 
•  vice-president  in  charge  of  the  copy 
for  Brooke,  Smith  &  French,  Inc.,  is  one 
of  the  “young  old-timers”  who  grew  up 
with  the  development  of  Detroit  as  an 
advertising  center. 

Starting  immediately  following  his 
graduation  from  the  University  of  Mich¬ 
igan  in  1913,  he  spent  the  next  two  years 
as  editor  of  a  small  business  paper  and 
with  the  advertising  department  of  the 
Detroit  City  Gas  Company. 

He  joined  the  Burroughs  Adding  Ma¬ 
chine  Company  in  1915,  and  from  then 
until  1921  he  went  through  the  mill  in 
all  branches  of  advertising,  merchan¬ 
dising,  and  selling.  Two  years  were 
spent  as  district  advertising  manager  in 
charge  of  field  research,  salesmen’s  edu¬ 
cation,  and  special  sales  drives.  The  rest 
of  the  time  he  was  executive  assistant  to 
the  advertising  manager  in  immediate 
charge  of  national  and  newspaper  adver¬ 
tising  (including  agency  relationships), 
direct  mail,  and  the  production  of  all 
literature  and  sales  helps.  This  was 
during  the  time  when  the  Burroughs 
advertising  department  was  known  all 
over  the  country  as  one  of  the  largest 
and  most  efficient  of  any  industry. 

From  1921  to  1923  Ohlmacher  was 
with  the  ,Mbee  Corporation,  handling 
copy  and  contact  on  the  following  ac¬ 
counts  ;  Oakland  Motor  Car  Company, 
Gardner  Motor  Car  Company,  Kissel 
Motor  Car  Company.  Columbia  Motor 
Corporation,  General  Motors  Truck 
Company,  and  Richardson  Roofing  Com¬ 
pany’s  Flex-a-Tile. 

He  joined  Brooke,  Smith  &  French, 
Inc.,  in  1923.  This  connection  with  an 
organization  emphasizing  merchandising 
gave  him  ample  opportunity  for  bringing 
into  play  his  foundation  of  practical 
sales  training,  notably  on  Graham-Paige 
automobiles,  Kelvinator  refrigerators. 
Silent  .Automatic  oil  burners,  and  Eu¬ 
reka  vacuum  cleaners. 


Browning  King  Name*  Agency 

Richardson.  .Alley  &  Richards  Com¬ 
pany.  New  York,  has  been  appointed 
by  Browning  King  &  Co.,  New  York, 
to  act  as  advertising  and  sales  counsel. 
Newspapers  will  be  used  in  the  28  cities 
w'here  Browning  King  &  Co.  have  retail 
men’s  clothing  stores.  The  same  agency 
has  been  named  to  conduct  a  weekly 
broadcasting  campaign  for  the  Mail 
Pouch  Tobacco  Company,  Wheeling,  W. 
Va.  James  J.  Corbett,  former  heavy¬ 
weight  boxing  champion,  is  featured  in 
electrical  transcriptions  sent  out  from 
sixteen  stations. 


Klieforth  LeaTes  Buchen 

Ralph  G.  Klieforth,  for  six  years  with 
the  Buchen  Company,  (Chicago,  the  last 
two  years  as  director  of  research  for  that 
agency,  has  been  appointed  western  rep¬ 
resentative  of  Industrial  Record. 


OPENS  BOSTON  OFFICE 


S.  L.  Smith  of  Smith,  Sturgis  &  Moore 
Agency’s  New  Branch 

Smith,  Sturgis  &  Moore,  Inc.,  New 
York  agency,  has  opened  a  Boston  office 
at  140  Federal  street.  Sherman  Lewis 
Smith  will  be  New  England  representa¬ 
tive. 

Mr.  Smith  prior  to  starting  his  own 
agency,  the  Sherman  Smith  Company, 
was  for  several  years  an  account  execu¬ 
tive  of  the  H.  B.  Humphrey  Company, 
of  Boston,  and  prior  to  that  was  for  five 
years  advertising  manager  of  the  Lin- 
scott  Motor  Company. 


C.  W.  Hunt  Advertising  To  Tyson 

The  C.  W.  Hunt  Company  of  Staten 
Island,  N.Y.,  has  been  acquired  by  the 
Gifford-Wood  Company  of  Hudson, 
N.Y.  For  more  than  50  years  the  Hunt 
Company  has  manufactured  skip  hoists, 
vibrating  screens,  industrial  railroads, 
pivoted  bucket  conveyors  and  other  re¬ 
lated  equipment.  The  Gifford-W’ood 
Company  has  a  line  of  coal  and  ice  hand¬ 
ling  equipment.  O.  S.  Tyson  &  Co.,  Inc., 
New  York  agency,  will  act  for  the  C.  W. 
Hunt  Company. 


Two  Firms  Appoint  Remington 

The  Beardsley  &  Wolcott  Manufac¬ 
turing  Company  of  Waterbury,  Conn., 
makers  of  Torrid  electric  appliances,  the 
Wilwear  range,  drapery,  hardware,  and 
bathroom  fixtures,  has  placed  its  adver¬ 
tising  account  with  Wm.  B.  Remington, 
Inc.,  Springfield,  Mass.  The  Samson 
Cordage  Works  of  Shirley  and  Boston, 
Mass.,  makers  of  Samson  solid  braided 
cotton  cord  and  twine,  also  has  placed  its 
account  with  Remington,  Inc. 


I  Extensive  Coffee  Campaign 

As  part  of  an  extensive  advertising 
campaign  being  handled  by  the  Sehl 
Advertising  Company,  Chicago,  A.  J. 
Kasper  Company,  blenders  of  Sip  of 
Gold  Coffee,  have  signed  a  contract 
featuring  Mike  &  Herman,  comedy  team, 
over  radio  station  WBBM  for  a  period 
of  one  year.  In  addition,  the  advertis¬ 
ing  campaign  will  include  newspaper  and 
three-sheet  poster  advertising. 


A.  H.  Seed  Addresses  Clubs 

Allen  H.  Seed,  Jr.,  vice-president  and 
general  manager,  Jordan  Advertising 
Abroad,  Inc.,  New  York,  addressed  the 
Advertising  Clubs  of  Newarkj,  N.  J. 
Schenectady  and  Albany,  N.  Y.,  and 
Pittsfield,  Mass.,  during  the  past  week, 
under  the  auspices  of  the  Advertising 
Federation  of  America.  His  subject  was 
“Good  Will  Values  in  Advertising.” 


Joins  Greenleaf  Radio  Staff 

The  Greenleaf  Company  of  Boston 
recently  added  to  its  radio  department 
Robert  1).  Newton,  formerly  with  the 
National  Broadcasting  Company  and  the 
Columbia  Broadcasting  System  New 
York.  He  will  join  Harold  E.  Fellows, 
director  of  the  department,  in  the  produc¬ 
tion  of  weekly  radio  features. 


I  Street  &  Finney  Appointed 

Beginning  the  first  part  of  April,  the 
American  Oil  &  Disinfectant  Corpora¬ 
tion,  New  York,  will  start  an  extensive 
advertising  campaign,  using  newspapers, 
farm  papers  and  trade  publications. 
Street  &  Finney,  New  York,  will  handle 
the  account. 


Chambers  and  Wiswell  Named 

Chambers  and  Wiswell  Agency  of 
Boston,  has  been  named  to  direct  the 
advertising  of  the  Prudence  corn  beef 
hash,  product  of  the  Boston  Food  Prod¬ 
ucts  Company.  A  campaign  is  being 
organized  for  West  Coast  newspapers. 


I  Nursery  Company  Names  Agency 

Elliot  Nursery  Company  of  Yonkers, 
N.Y.,  has  placed  its  account  with  Red- 
field-Coupe,  Inc.,  New  York. 


Has  Steamship  Account 

Smith,  Sturgis  &  Moore,  New  York, 
is  handling  the  account  of  the  Eastern 
Steamship  Company. 


LeQuatte  Addresses  Triad 

H.  B.  LeQuatte,  president  of  Churchill- 
Hall,  Inc.,  New  York,  addressed  the 
Triad  League  of  New  York  university, 
March  6.  His  talk  centered  upon  his 
9  years’  experience  with  the  Gorton- Pew 
Fisheries  Company,  Ltd.,  and  their  ad¬ 
vertising  experiences  during  that  time. 


Pittsburgh  Agency  Named 

The  advertising  of  the  Heppenstall 
Company,  Pittsburgh,  manufacturers  of 
shear  knives,  die  blocks,  fine  quality  forg- 
ings,  etc.,  is  being  directed  by  Ketchum, 
MacLeod  &  Grove,  Inc.,  Pittsburgh 
agency. 


Avery  In  Florida 

F'rank  B.  Avery,  manager  of  the  media 
department  of  the  Junkin  Advertising 
Agency,  Chicago,  was  a  recent  guest  at 
the  Floridian  Hotel,  Miami.  He  was  in 
Miami  on  a  survey  of  business  conditions 
and  the  advertising  outlook. 


Newspaper  Campaign  Planned 

Magay  Corporation  of  New  York, 
distributor  of  Matamel  and  other  Phar¬ 
maceutical  products,  has  retained  Street 
&  Finney,  Inc.,  New  York,  to  handle  its 
account.  Extensive  newspaper  advertis¬ 
ing  is  being  planned. 


Elected  To  Legislature 

George  Eckford,  head  of  the  George 
Eckford  Advertising  Agency,  Atlanta, 
has  been  elected  a  Fulton  County  repre¬ 
sentative  in  the  Georgia  legislature.  He 
assumes  his  state  duties  in  June. 


Billie  Burke  Addresses  Women 

Billie  Burke,  actress,  was  the  guest 
speaker  at  the  luncheon  of  the  League 
of  Advertising  Women  in  New  York, 
March  10,  at  the  Hotel  Astor. 


Newton  Joins  Greenleaf  Co. 

Robert  D.  Newton,  formerly  associ¬ 
ated  with  the  National  Broadcasting 
Company,  has  joined  the  radio  depart¬ 
ment  of  the  Greenleaf  Company  of  Bos¬ 
ton,  Mass. 


Has  Wooden  Toy  Account 

W.  I.  Tracy,  Inc.,  New  York,  has  been 
appointed  the  advertising  agent  for  the 
Morrison  Manufacturing  Company,  Inc.. 
Conway,  N.  H.,  manufacturers  of 
wooden  toys. 


AD  TIPS 


Batten,  Barton,  Durstine  &  Oibom,  Firat  Na¬ 
tional  Soo-I.ine  btiildinfr,  Minneapolis.  Is  now 
plaeiDR  the  account  of  Oeo.  A.  Hormel  &  Com¬ 
pany.  Austin,  Minnesota. 

Bobt.  H.  Brooks  Co..  IJttle  Rock.  Ark.  Is 
Maine  a  few  metropolitan  newspapers  on  the 
Southern  Oak  Flooring  Institute,  Little  Rock, 
Arkansas. 

E.  H.  Brown  Adv.  Co.,  140  South  Dearbom 
street.  Chicago.  Exi>ects  to  do  some  newspaper 
adrertisine  on  the  Newman  Products  Company, 
Chicago,  featuring  their  cough  medicine. 

Collint-Kirk,  Inc.,  840  North  Michigan  ave¬ 
nue,  Chicago.  Is  issuing  contracts  to  newi- 
papers  on  Kirks  Cocoa  Castile  Soap,  Proctor 
&  Gamhie  Compan.v,  Cincinnati,  Ohio. 

Coming,  Inc.,  S.'iO  Minnesota  bidg.,  St.  Paul. 
Minn.  Are  issuing  contracts  to  newspairers  on 
the  Rrlstol  Lnls>ratorie8,  St.  Paul. 

Cramer-Krasselt  Co.,  T.'I.I  No.  Van  Buren 
street,  .Milwaukee,  Wis.  Is  preparing  a  Hat 
of  newspapers  on  the  Norge  Corp.,  Detroit, 
Mich.,  (refrigerators).  Is  also  issuing  a  few 
orders  to  newspapers  on  Maytag  Company, 
Newton,  low-a,  (washing  machines). 

Erwin,  Wasey  tc  Co.,  iTO  North  Michigan 
avenue,  Chicago.  Will  place  the  account  of 
the  Real  Silk  Hosiery  Mills,  Inc.,  Indlanapolla, 
Indiana,  elfectlre  July  1. 

Fuller  &  Smith  and  Boss,  San  Francisco,  Cal. 
Are  planning  a  newspaper  advertising  esm- 
palgn,  copy  to  start  March  17,  on  the  Hawsllin 
Pineapple  Co.,  Ltd.,  San  Francisco. 

H.  W.  Kastor  &  Sons  Co.,  3(10  North  Michi¬ 
gan  avenue,  Chicago.  Is  Issuing  copy  to  news¬ 
papers  In  scattered  territory  on  Welch's  Grape 
Juice  Company,  Westfield,  N.  Y.  Also  issuing 
order*  to  newspapers  on  the  Tennessee  Prod¬ 
ucts  Company,  Nashville,  Tenn.  (Breethum). 

Mitchell-Faust-Dickson  ft  Wieland,  230  North 
Michigan  street,  Chicago.  Will  use  a  few  Sun¬ 
day  newspapers  on  General  Motors  Truck  Cor¬ 
poration,  Pontiac,  Michigan. 

Buthrauif  ft  Byan,  300  North  Michigan  avenue. 
Chicago.  Are  issuing  contracts  to  newspapers 
on  the  Krlstee  Manufacturing  Company,  Akron. 
Ohio.  Are  again  using  small  copy  In  news¬ 
papers  on  the  Fan  Tan  Laboratories  (Fan  Tan 
Bleach  Cream),  Chicago. 

8t.  Paul  Advertising  Company,  St.  P*®*' 
Minn.  Is  issuing  orders  to  newspaper*  on 
Ad-ler-Ika  Company,  St.  Paul. 
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AD-VENTURES 

.By  ROBERT  S.  MANN- 


EARNIXGS  of  more  than  $1,000,000 
a  year  for  George  Washington  Hill 
as  president  of  the  American  Tobacco 
Company  are  indicated  in  the  annual 
report  sent  to  stockholders  this  week. 
Mr.  Hill  is  credited  with  having 
originated  the  much-discussed  advertis¬ 
ing  campaigns  of  the  Lucky  Strike 
cigarette,  as  well  as  of  the  Cremo  cigar, 
made  by  the  affiliated  American  Cigar 
Company.  His  salary  may  be  estimated 
from  a  description  of  the  plan  under 
which  stock  in  the  American  Tobacco 
Company  was  offered  to  535  officers  and 
employees  at  the  par  value  of  $25  (mar¬ 
ket  value  about  $120)  a  share. 

“To  each  employee  rating  100  per 
cent,”  it  is  stated,  “shares  were  allotted 
having  a  par  value  of  one-third  of  his 
annual  rate  of  compensation  during  the 
year  1930.  Employees  rating  less  than 
100  per  cent  were  allotted  a  smaller 
amount  of  stock.” 

Mr.  Hill’s  allotment  was  13,440  shares, 
the  par  value  of  which  would  be 
$338, (XX) — presumably  one-third  of  his 
1930  compensation.  The  1930  salaries 
on  which  the  allotments  were  based  in¬ 
cluded  bonuses  to  the  president  and  five 
vice-presidents.  Mr.  Hill’s  letter  to 
stockholders  explained  that  the  bonus 
was  given  on  the  amount  by  which  net 
earnings  exceeded  $11,369,000  which  in 
this  case  would  be  about  $32,000,000. 
Of  this  amount  2)4  per  cent  or 
$8(X),000,  would  go  to  the  president,  and 
7^  per  cent,  or  $2,400,000,  would  be 
divided  among  the  five  vice-presidents. 

*  4^ 

'PHE  report  gave  net  earnings  of  the 
^  American  Tobacco  Company  in  1930 
as  $43,345,370,  which  is  43  per  cent  ahead 
of  1929.  Previous  statements  had  merely 
said  the  sum  would  exceed  $42,000,000. 
Net  income  in  1929  was  $30,178,694. 
The  company’s  production  of  cigarettes 
was  given  as  45,577,086,000  in  1930,  or 

Agency  Earning*  $275,061 

Declines  in  financial  advertising  in 
1930  are  reflected  in  the  annual  report 
of  Rudolph  Guenther-Russell  Law,  Inc., 
New  York  financial  advertising  agency. 
Net  earnings  were  reported  as  $275,061, 
equal  to  $1.83  a  share,  against  $585,450, 
or  $3.90  a  share  in  1929.  Gross  bill¬ 
ings,  according  to  the  chairman’s  state¬ 
ment  to  stockholders,  were  31  per  cent 
less  than  in  1929,  but  slightly  above 
those  of  1928. 

Pebeco  Campaign  Run*  To  June 

A  newspaper  advertising  campaign 
for  Pebeco  toothpaste,  running  until 
June  1  in  216  cities,  is  based  on  the 
new  copy  theme  of  "the  iced  dentifrice,” 
emphasizing  the  “cool”  taste.  Seventy¬ 
line  and  16()-line  copy  is  alternated. 
Under  the  Pebeco  advertising  plan,  ad¬ 
vertising  is  concentrated  in  two  seasons, 
one  from  February  to  June,  the  other 
September  to  November. 

New  Denver  Agency 

Denver  has  a  new  advertising  agency, 
the  M.  M.  Henderson  Company.  M. 
M.  Henderson  is  president ;  C.  C.  Cole, 
in  charge  of  market  research ;  J.  E. 
Tracey,  in  charge  of  planning;  Frank 
L  Phillips,  head  of  the  art  department : 
Harold  \V.  Clark,  in  charge  of  copy,  and 
Arthur  N.  Conner,  account  executive. 
The  firm  has  offices  in  the  U.  S.  National 
hank  building. 

Two  Join  Houlihan  Staff 

James  A.  Houlihan,  head  of  the  San 
Francisco  advertising  agency  bearing 
his  name,  which  has  the  account  of  the 
DeVaux-Hall  Motors  corporation.  Grand 
Rapids,  Mich.,  announced  Feb.  27  that 
John  Hutchinson,  Detroit  advertising 
tnan,  and  J.  J.  Lundy  also  of  Detroit, 
and  formerlv  of  the  advertising  staff  of 
Continental  Motors  corporation,  have 
joined  the  Houlihan  agency. 

4>A  Elect*  Ty*oii  &  Co. 

0.  S.  Tyson  &  Co..  Inc.,  New  York 


38.1  per  cent  of  the  total  production  in 
the  United  States.  Lucky  Strikes 
gained  6,219,(X)0,000,  but  the  company’s 
increase  in  all  its  brands  was  only 
4,913,000,(X)0.  Production  for  the  na¬ 
tion  increased  only  586,000,000. 

♦  ♦  ♦ 

CREMO  CIGAR,  preparing  to  go  on  the 
air  Monday  (by  radio,  not  in  smoke) 
is  bidding  for  favorable  attention  by 
promising  to  limit  its  advertising  an¬ 
nouncements  to  20  words  at  each  end 
of  the  fifteen-minute  program.  One 
word  has  been  enough  for  Cremo  adver¬ 
tising  thus  far;  why  bother  with  19 
more? 

Especially  as  the  cost  of  the  programs, 
to  be  given  by  what  will  doubtless  be¬ 
come  known  as  Arthur  Pryor’s  cigar 
band,  is  estimated  at  $135  per  advertis¬ 
ing  word. 

*  «  * 

USING  only  20  words  at  a  time,  per¬ 
haps  Mr.  Hill  will  be  able  to  put  in 
some  new  ones  occasionally;  but  listen¬ 
ers  to  the  Lucky  Strike  concerts  will  not 
be  too  optimistic.  Literary  Digest  is  go¬ 
ing  on  the  air  with  an  advertising  pro¬ 
gram  March  15 — but  not  by  radio.  The 
magazine  has  signed  the  first  contract 
for  “car  cards”  in  airplanes,  and  first 
copy  will  appear  on  lines  operating  be¬ 
tween  New  York  and  Washington. 

*  *  * 

A  SLIGHT  increase  in  department 
store  sales  in  February  as  compared 
with  January  on  a  daily  average  basis 
is  reported  in  preliminary  figures  of  the 
Federal  Reserve  Board.  The  board’s  in¬ 
dex,  which  makes  allowance  for  seasonal 
movements,  advanced  from  97  to  98  per 
cent  of  the  1923-25  average,  which  is 
approximately  the  level  maintained  dur¬ 
ing  the  last  half  of  1930.  However,  the 
index  is  9  per  cent  below  that  of  Feb¬ 
ruary,  1930. 

Dairy  Firm  Adverti*ing 

.Alderney  Dairy  Company  of  Newark, 
N.J.,  has  appointed  Anderson,  Davis  & 
Hyde,  Inc.,  New  York,  as  its  advertising 
counsel.  A  special  children’s  program 
known  as  the  “Guessing  Game”  has  been 
instituted  over  Station  WOR,  accom¬ 
panied  by  newspaper  advertising. 

Tucker  Agency  Elect*  Officer* 

The  Tucker  .Agency,  Inc.,  New  York, 
this  week  announced  the  election  of  John 
C.  Kelly  as  president.  M.  A.  Mullen 
and  Frank  J.  Herel  were  re-elected  treas¬ 
urer  and  sectretary,  respectively.  The 
Tucker  Agency  was  established  in  1913. 

Join*  Chicago  Agency 

Miss  Lola  A'oakem  has  joined  the  staff 
of  I^ethridge,  Inc.,  Chicago  agency,  as 
copy  chief  and  assistant  account  represen¬ 
tative.  She  formerly  was  with  the  adver¬ 
tising  department  of  the  Chicago  Herald 
and  Examiner  and  R.  H.  Macy  &  Co., 
New  York. 

Canadian  Agency  28  Year*  Old 

McConnell  &  Ferguson,  Ltd.,  Cana¬ 
dian  advertising  agency,  celebrated  its 
28th  birthday,  Feb.  2f).  It  now  has 
offices  in  Montreal.  Toronto,  Hamilton, 
London,  Ont.,  Winnipeg,  and  Van¬ 
couver,  beside  affiliations  in  other  coun¬ 
tries. 

Arbuckle  Coffee  To  Federal 

.Arbuckle  Brothers,  coffee  refiners,  71 
Water  Street,  New  York,  has  appointed 
Federal  .Advertising  Agency,  Inc.,  of  New 
A'ork,  to  direct  its  advertising  account. 

Flavoring  Account  To  R.  &  W. 

The  Ferbo  Company  of  ITayonne, 
N.J.,  maker  of  food  flavorings,  has 
retained  Reimers  &  Whitehill,  Inc.,  of 
New  A'ork,  as  advertising  and  merchan¬ 
dising  counsel. 

Po*u*  With  Lloyd-Thoma* 

John  A.  Posus  has  been  appointed  na- 


idvertising  agency,  has  been  elected  to  tional  advertising  director  of  the  Llqjrd- 
niembership  in  the  American  Association  Thomas  Company  of  Chicago  and  New 
of  Advertising  Agencies.  A’ork. 


,  Bakery  Pick*  New*paper* 

The  Charles  Freihofer  Baking  Com¬ 
pany,  with  headquarters  in  Troy,  N.  Y., 
and  bakeries  in  Schenectady,  Albany, 
and  Springfield,  has  placed  its  account 
with  the  Harry  M.  Frost  Agency,  Bos¬ 
ton.  An  extensive  newspaper  campaign 
in  northern  New  A’ork  is  planned,  to¬ 
gether  with  a  large  radio  tie-up. 

Fallon  Leave*  World  Wide 

William  G.  Fallon,  who  has  been  with 
World  Wide  Advertising  Corporation, 
New  York,  for  more  than  eight  years, 
has  resigned  as  general  manager  to  join 
the  Delaware,  Lackawanna  &  Western 
Coal  Company  in  the  advertising  and 
sales  promotion  department. 

New  Adverti*ing  Firm 

National  Co-operative  Advertising 
Company  recently  was  incorporated  in 
Colorado.  Offices  are  in  the  Woolworth 
building,  Colorado  Springs.  With  a 
capitalization  of  $100,000,  the  concern’s 
incorporators  are  O.  1.  Quillan,  C.  R. 
Wright  and  J.  E.  Wiley. 

Carl  H.  W.  Ruprecht  Change* 

Carl  H.  W.  Ruprecht  has  joined  ^- 
Porte  &  Austin,  New  York  advertising 
agency,  as  vice-president.  He  was  with 
the  Erickson  Company  for  fifteen  years, 
and  more  recently  with  the  Southwick 
Company. 

Jone*  With  Homer  McKee 

John  Paul  Jones,  formerly  with  the 
H.  W.  Kastor  &  Sons  Company,  Inc., 
Chicago,  has  joined  the  Homer  McKee 
Company,  Chicago,  as  a  copy  and  con¬ 
tact  man. 

Austin  On  Touzalin  Staff 

C.  E.  Austin,  formerly  with  Blackett- 
Sample-Hummert,  Inc.,  Chicago,  is  now 
with  the  Charles  H.  Touzalin  agency  as 
account  executive. 

Wilder  a  McKee  Vice-President 

John  Watson  Wilder,  former^  vice- 
president  in  charge  of  advertising  of 
Thompson  Ross  &  Co.,  has  joined  the 
Homer  McKee  Company,  Inc.,  as  vice- 
president. 

GRISWOLD  JOINS  FOX 

Glenn  Griswold,  Chicago  newspaper¬ 
man,  has  been  elected  vice-president  of 
the  Fox  Film  Corporation,  in  charge  of 
advertising  and  public  relations,  Harley 
L.  Clarke,  president,  has  announced. 
.After  ten  years  spent  in  editing  the 
financial  pages  of  the  Chicago  Herald 
and  Examiner  and  the  Chicago  Tribune, 
Mr.  Griswold  organized  and  for  two 
years  managed  the  Chicago  office  of 
Doremus  &  Co.  In  1920  he  left  to 
organize  the  Chicago  Journal  of  Com¬ 
merce.  .After  serving  as  business 
manager,  he  became  editor,  resigning  last 
February. 

VOTES  $50,000  FOR  SPACE 

Declaring  that  the  state  has  been 
wrongfully  given  tnuch  adverse  publicity 
during  the  emergency  created  by  the 
depression  and  drouth,  the  .Arkansas  sen¬ 
ate  has  approved  a  bill,  appropriating 
$.5(),(XX)  for  the  next  biennium  to  be  used 
chiefly  in  advertising  state  securities. 
The  fund  will  be  taken  from  revenue 
of  the  State  Highway  Commission,  which 
will  supervise  its  expenditure. 

DAILIES  HOLD  COOKING  SCHOOL 

The  Macon  (Ga.)  Telegraph  and 
Evening  News  conducted  an  electric 
cooking  school  Feb.  25-27  with  a  total 
attendance  of  more  than  14,000.  Miss 
•.Agnes  Burke  of  the  Westingho'use  Elec¬ 
tric  &  Manufacturing  Company  was  in 
charge.  The  school  this  year  was  under 
the  direction  of  S.  R.  Phillips,  promotion 
manager. 

LISTS  STATE’S  RESOURCES 

The  Phoenix  (Ariz.)  Republic  and 
Gazette  recently  issued  their  midwinter 
resource  edition,  comprising  150  pages 
in  13  sections.  Each  section  was  headed 
by  a  full  page  picture,  and  great  care 
■  was  taken  in  the  printing.  W.  W.  Knorpp 
is  manager  of  the  papers. 


STRIKING  COPY  SOLD 
COAL  IN  CLEVELAND 

Tea*er  Campaign  Followed  hy  Large 
Space  Moved  11,000  Ton*  in 
Fir*t  Three  Day* — Prepared 
hy  Daily 

More  than  11,000  tons  of  coal  were 
sold  to  Cleveland  residents  for  cash  in  a 
three-day  period  and  an  important  step 
was  taken  toward  the  rehabilitation  of 
southern  Ohio  coal  regions  as  the  result 
of  an  advertising  campaign  in  Cleveland 


MoEei^ffeaidofl 
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TOP  DCTAIt^AeoUT 

COAL 


If  babies  could  read  this  ropy,  coal 
scuttles  would  lose  their  charm  as 
playthings. 

newspapers,  featuring  striking  copy  pro¬ 
duced  by  the  service  department  of  the 
Cleveland  Press. 

Southern  Ohio  coal  fields  long  have 
suffered  through  inability  to  compete 
with  other  coal-producing  regions  and 
the  result  has  been  great  economic  dis¬ 
tress  in  that  area. 

Extensive  holdings  recently  were  ac¬ 
quired  there  by  the  Hanna  Coal  Com¬ 
pany,  Cleveland.  Automatic  machinery 
was  introduced.  Through  savings  thus 
accomplished  the  company  found  itself 
in  a  position  to  offer  washed  and 
screened  coal  in  Cleveland  at  prices  lower 
than  those  charged  by  other  companies 
for  coal  which  had  undergone  no  refining 
process. 

The  Hanna  company  told  its  story  to 
the  Press  advertising  department  and 
James  H.  Barr,  advertising  service  man¬ 
ager,  went  to  work  on  a  campaign.  .As  a 
symbol  for  the  washed  and  screened  coal, 
he  originated  a  man  in  full  dress  and 
white  gloves,  armed  with  a  coal  shovel. 

A  series  of  teaser  advertisements,  each 
featuring  the  full-dress  figure,  was  run 
in  all  three  Cleveland  dailies  for  two 
weeks.  The  teaser  copy  varied  from 
three  columns  by  five  inches  to  three  col¬ 
umns  by  ten  inches  and  bore  such  catch¬ 
lines  as ; 

“Laundry  Bill  $1,000,0(X) -A’et  a  Low- 
Price  Sensation.” 

“Who  Ever  Heard  of  Washed  and 
Dry-Cleaned  Coal.” 

“The  I.adies  Love  It — Slate,  Stone  and 
Dirt  Washed  Away.” 

.And  the  readers  were  told  to  “watch 
this  newspaper  for  details.”  By  the  end 
of  the  fortnight  the  mysterious  man  in 
full  dress  and  the  cryptic  catchlines  had 
captured  the  imagination  of  Cleveland 
newspaper  readers.  Meanwhile  the  Hanna 
Coal  company  was  using  the  teaser  cam¬ 
paign  as  a  lever  in  signing  up  neighbor¬ 
hood  coal  distributors  and  had  65  of 
these  stocked  with  the  dry-cleaned  coal. 

Then  came  big  copy — six  full  columns 
on  alternate  days  in  each  of  the  Cleve¬ 
land  dailies.  A  list  of  dealers  given.  In 
the  first  three  days  the  campaign  sold 
11, (XX)  tons  of  the  washed  coal — all  for 
cash  on  delivery. 

Meanwhile  individual  dealers  began  to 
insert  small  advertisements,  using  cuts 
of  the  man  with  the  .shovel.  The  Hanna 
company  bolstered  the  campaign  by 
dressing  a  dozen  men  in  full  dress  and 
having  them  parade  the  downtown  streets 
with  coal  shovels.  Still  later  tie-in  ad¬ 
vertisements  were  placed  on  several  large 
billboards. 

Today  the  man  in  full  dress  is  as 
familiar  a  figure  in  Cleveland  as  the  city 
manager  himself,  the  coal  is  being  de¬ 
livered  as  fast  as  the  distributors  can  get 
it  and  a  miniature  boom  has  hit  the 
southern  Ohio  coal  fields. 
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SAYS  NEWSPRINT  COST 
CAN  BE  CUT  TO  $50 

Premier  Taecherau,  in  Quebec  Legi«- 

lature,  Declares  Cheaper  Produc* 
tion  Methods  Allow  Slash  of 
$S  a  Ton 

(By  tclet/raph  to  Editor  &  Publisher) 

Montreal,  Ql’e.,  March  11. — News¬ 
print  production  costs  have  lieen  cut  so 
much  this  winter  that  it  would  be  pos¬ 
sible  to  reduce  the  price  $5,  making  it 
$50,  Premier  Taschereau  declared  in  the 
course  of  a  deliate  today  before  the 
Quebec  legislature.  New  conditions  in 
the  forests  with  men  available  at  $1  a 
day  and  new  machinery  which  produces 
at  lower  cost  would  make  that  possible, 
he  said. 

‘‘The  newsprint  crisis  is  part  of  the 
world  crisis,”  the  premier  declared. 
“Business  is  not  flourishing,  and  one 
important  result  is  that  newspaper  ad¬ 
vertising  has  fallen  off.” 

As  regards  newsprint,  he  said  he  felt 
confident  that  in  a  few  years  the  province 
would  be  the  centre  of  newsprint  pro¬ 
duction,  since  it  has  gocxl  labor  condi¬ 
tions,  fine  forests  and  available  water 
powers  in  great  quantities.  He  pointed 
out  that  mills  in  the  United  States  had 
closed  to  a  great  extent,  so  it  was  not 
only  here  that  the  world  crisis  had  struck 
the  newsprint  industry. 

The  premier  .said  he  had  told  the 
house  last  year  the  International  Pajier 
Company  had  been  audacious  in  fixing  a 
price  of  $55  a  ton  for  newsprint  on  five- 
year  contracts  when  it  did  not  know 
what  the  stumpage  dues  would  l>e. 

What  had  prevented  companies  from 
bringing  down  prices  was  the  fact  that 
they  had  faced  a  situation  in  which  they 
had  large  (fuantities  of  newsprint  pro¬ 
duced  under  high  cost  conditions,  which 
the  newsprint  companies  had  to  get  rid 
of,  Mr.  Taschereau  said.  One  news¬ 
paper  proprietor  had  told  him  his  adver¬ 
tising  had  been  down  1,000,000  agate 
lines  in  1930,  and  that  meant  naturally 
less  consumption  of  newsprint.  Since 
that  time  there  had  Ix-en  demands  for 
forest  limits  extensions,  but  the  govern¬ 
ment  had  refused  them,  such  as  that  of 
the  Stregis  Paper  Company  which 
wanted  to  establish  at  Sillery  and  at 
Dolheau,  and  the  government  also  had 
not  insisted  on  the  Ontario  Paper  Com¬ 
pany  going  ahead  with  its  mill  at  the 
Riviere  des  Oiitardcs. 

Camilien  Houde,  mayor  of  Montreal 
and  leader  of  the  opposition,  said  the 
newsprint  crisis  had  come  prior  to  the 
world  crisis,  before  the  crash  of  the 
stock  market,  .so  there  must  have  lieen 
another  reason  for  the  newsprint  trouble. 
True,  he  declared,  mills  were  closed  in 
the  United  States,  like  those  of  the  In¬ 
ternational  Paper  Company,  but  this  was 
due  to  the  fact  that  such  mills  had  been 
included  in  the  arrangement  with  file 
Newsprint  Institute,  International  having 
condescended  to  close  the  mills,  b'ut  the 
result  is  that  the  company  has  brought 
many  of  its  people  to  this  province,  and 
produced  on  a  basis  of  125  per  cent  of 
capacity  in  Canada. 

Mr.  Duplessis  asked  why  the  New 
Brunswick  International  Paper  Company 
had  been  allowed  last  year  to  cut  wood  in 
the  province  against  the  general  regula¬ 
tions.  the  permission  having  been  given 
by  order-in-council.  The  wood  had  been 
sent  to  the  company’s  mill  at  Dalhousie. 
Mr.  Duplessis  said  that  construction  of 
mills  in  other  provinces  has  been  one  of 
the  causes  of  the  newsprint  crisis  and 
he  wondered  why  the  government  in  all 
its  wisdom  had  not  foreseen  what  would 
happen  and  tried  to  make  some  arrange¬ 
ments  with  other  provincial  governments 
when  the  latter  bargained  for  water¬ 
power  rights  in  the  Province  of  Ouebec. 
Because  of  this  lack  of  foresight  the 
Quebec  .government  had  contributed  to 
the  construction  of  mills  in  other 
provinces  and  thereby  helped  to  bring 
on  the  newsprint  crisis,  he  charged. 

Mr.  Duplessis  said  the  premier  had 
declared  in  the  house  that  some  com¬ 
panies  would  be  treated  in  a  manner  dif¬ 
ferent  from  others,  and  attempt  had  been 
made  to  treat  International  Paper  Com¬ 
pany  in  a  manner  different  from  the 


Canada  Power  and  Paper  Company.  The 
latter  company  had  been  allowed  to  cut 
trees  below  the  usual  size,  but  when  the 
International  company  had  done  the 
same,  it  had  been  threatencxl  with  fines, 
he  said. 

However,  said  Mr.  Duplessis,  the 
government  had  not  insisted  when  the 
company  declared  it  would  pass  on  the 
tines  to  its  jobbers. 

“That  is  a  piece  of  imagination,”  said 
Mr.  Taschereau,  who  also  denied  a  state¬ 
ment  of  Mr.  Duplessis  that  he  and  Ex- 
Premier  Ferguson  had  fixed  or  tried  to 
fix  the  price  of  newsprint  at  $55.  He 
said  the  Newsprint  Institute  did  that. 


U.  S.  INVOICES  ON  PAPER 
IMPORTS  PROTESTED 


Plan  to  Affix  Consular  Fee  of  $2.50 
on  Shipments  from  Canada  Would 
Cost  Publishers  $300,000 
Yearly 


\Vashi.\{;tox,  D.C.,  March  10. — 
Formidable  opposition  to  the  plan  of  the 
Federal  Government  to  force  the  issuance 
of  consular  invoices  on  imports  of  news¬ 
print  from  Canada  was  voiced  by  the 
American  Publishers  Association,  news¬ 
print  manufacturers,  and  importers,  at 
a  hearing  held  liefore  Seymour  B.  Ixiw- 
man,  assistant  Secretary  of  the  Treasury 
in  charge  of  cu.stoms  matters.  The  is¬ 
suance  of  a  consular  invoice  costs  $2.50, 
meaning  that  the  plan  if  put  into  effect, 
would  cost  American  publishers  $.KX),000 
a  year. 

Only  imports  on  which  ad  valorem 
duties  are  assessed  are  invoiced  by  the 
consular  .service  at  present.  Newsprint, 
of  course,  is  on  the  free  list. 

It  was  the  general  argument  of  the 
Iirotestants  that  no  real  pur|K»se  would 
Ik*  served  by  the  issuance  of  the  in¬ 
voices  and  the  resultant  expense  would  | 
be  nothing  more  than  a  nuisance  and  a; 
drain  on  the  finances  of  publishers  at  a| 
time  when  neither  the  publishing  nor  the ! 
newsprint  business  are  at  their  Ixst  finan-  ^ 
dally.  This  is  particularly  true,  they] 
argued,  since  lalxir  conditions  in  Canada  ; 
arc  well  known,  omitting  the  jKissihility 
that  any  forced  labor  complaints  would 
follow  a  shipment  at  any  time. 

It  was  e.xplained  that  several  depart¬ 
ments  of  the  Government,  including  the 
Pure  Food  .Administration,  the  Tariff 
Commission,  the  Federal  Narcotic  Bu- j 
reau,  and  the  State  1  leiiartment,  joined 
in  endorsing  the  plan  to  force  the  issu- 1 
ance  of  the  invoices  on  free  list  and 
specific  duty  imports.  Most  of  the  bu- 1 
reaus  contended  the  invoices  were  cssen- 1 
tial.  '■ 

.Among  those  who  appeared  to  jirotest 
were  George  M.  Dale,  attorney  for  the  j 
.American  Newspaper  Publishers  .Asso-  j 
ciation ;  Carl  E.  \\’hitney.  New  A’ork.  | 
reprc.senting  the  .\merican  Pulp  and 
Paper  Association;  and  Wilbur  Ui  Roe. | 
International  Paper  Company. 

.At  the  conclusion,  Mr.  I.owman  re- i 
marked  that  he  was  then  of  the  opinion  I 
that  the  invoice  regulations,  if  they  are, 
imposed,  should  not  lie  made  applicable  | 
to  Canada.  This  observation  in  no  way' 
amounts  to  a  final  decision,  however.  ' 

CHECKING  PROHIBITION  NEWS 

W’ashi.ngtox.  D.C..  March  12. — The| 
federal  prohibition  bureau  is  going  to| 
feel  the  piil.se  of  the  country  on  the  i 
liquor  question  by  reading  clippings  from' 
newspapers  of  the  country.  Orders  have' 
just  gone  forth  from  Director  .Amos 
W'.  W’.  Woodcock  to  prohibition  units  j 
to  scald  to  headquarters  clippings  on 
liquor  raids  and  any  other  questions  of' 
interest  in  connection  with  prohibition.  | 
The  units  also  have  been  asked  to  clip 
editorials  expressing  the  sentiment  of 
various  sections  of  the  country.  I 


PROMOTING  “HIAWATHALAND” 

.A  fund  of  $23,8(K)  has  been  made  \ 
available  for  the  1931  expenses  of  the 
Upper  Peninsula  Development  bureau 
of  Michigan,  by  vote  of  the  directors 
at  their  annual  meeting  in  Marquette. 
The  money  will  be  spent  advertising 
“Hiawathaland.” 


NEWSPRINT  INSTITUTE 
DISSOLUTION  REPORTED 

ONTREAL,  Que.,  March  12.— 
The  Toronto  Globe  today 
mentions  a  report  that  the  News¬ 
print  Institute  may  be  dissolved 
and  says  the  formation  just  an¬ 
nounced  of  a  securities  protective 
association  to  study  the  whole 
Canada  Power  and  Paper  Company 
situation  in  the  interest  of  security 
holders  may  have  considerable 
bearing  on  the  future  operations 
of  the  Institute. 


MONOPOLY  PLAN  HELD  UP 


Canadian  Provinces  Opposing  Pro¬ 
posed  Government  Radio  Control 

(SpeciaJ  to  £)ditor  &  Publisher) 

Ottawa,  March  12. — Owing  to  a  con- 
te.st  between  provincial  and  federal 
authorities,  the  proposed  creation  of  a 
government  monopoly  of  radio  broad¬ 
casting  in  Canada  will  be  delayed  and 
may  be  prevented.  The  question  of 
jurisdiction  will  be  the  subject  of  a 
hearing  before  the  Supreme  Court  of 
Canada  in  April. 

h'dllowing  an  announcement  from  the 
federal  government  that  legislation  deal¬ 
ing  with  radio  would  be  brought  in  this 
year.  Premier  L.  A.  Taschereau  of 
Quebec  contested  the  right  of  the 
dominion  government  to  control  radio. 
The  province  claims  sole  jurisdiction 
for  the  licensing  and  regulation  of 
broadcasting  and  receiving  apparatus. 
Two  other  provinces,  Ontario  and  Prince 
Edward  Island  are  joining  Queliec  in 
this  view.  Alberta  and  Manitoba  are 
prepared  to  submit  to  federal  jurisdic¬ 
tion  and  as  yet  no  action  has  been  taken 
by  other  provincial  governments. 


To  some  newspaper  pub¬ 
lishers.  membership  in  the  National 
Editorial  Association  is  worth  hundreds 
— perhaps  thousands— of  dollars.  To 
others  it  is  worth  fifteen,  twenty-five, 
fifty  or  seventy-five  dollars.  But  no  pub¬ 
lisher  who  ever  joined  the  N.E.A.,  and 
used  the  services  it  offers  failed  to  profit 
by  his  membership  many  times  over. 

For  example,  as  a  member  the  N.E.A. 
Service  Letter  would  come  to  you  at 
least  twelve  times  a  year  It  is  always 
filled  with  money-making,  money-sav¬ 
ing  ideas  of  a  very  definite  and  practi¬ 
cal  nature.  One  idea — one  suggestion — 
one  tip  in  a  single  issue  may  repay  you 
for  the  cost  of  your  membership  many 
times  over. 

Other  important  advanUsts  ol  memberthip  arc: 

The  N.E.A.  Bulletin,  a  meaty  sixteen 
page  publication  that  tells  you  what 
other  members  are  doing  to  make  their 
papers  more  interesting,  cut  costs,  build 

NATIONAL 
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ASKS  INVESTIGATION  OF 
NEWSPRINT  BODY 

Member  of  Ontario  Parliament  Urges 
Official  Inquiry  Into  Activities 
of  Newsprint  Institute  of 
Canada 


By  .Arthur  A.  Bossin 

Toronto,  March  10. — A  government 
probe  into  the  operation  of  the  News¬ 
print  Institute  of  Canada  may  be  ordered 
by  Premier  George  S.  Henry  as  a  result 
of  the  demands  made  by  Brig.  Gen.  D. 
M.  Hogarth,  M.P.P.  for  Port  Arthur. 

Speaking  in  the  Ontario  house.  General 
Hogarth  said  “the  welfare  of  the  news¬ 
print  industry  is  at  stake.”  Action  should 
lie  taken  at  once  to  eliminate  price  fixing 
and  re-allocate  tonnage  contracts  to 
Ontario  mills  in  proportion  to  labor 
needs,  he  declared. 

Later,  in  ministerial  circles,  it  was 
reported  that  the  government  favors  an 
investigation,  but  when  interviewed  by 
Editor  &  Publisher,  Premier  Henry 
was  not  prepared  to  make  a  statement. 

"The  government  has  not  had  time  to 
give  the  request  its  consideration  but  I 
will  say  that  General  Hogarth’s  speech 
has  provided  much  food  for  thought,”  he 
said. 

General  Hogarth  would  like  a  royal 
commission  to  be  appointed  and  investi¬ 
gate  the  Newsprint  Institute’s  entire 
structure  and  operations.  In  advocating 
it  he  pointed  out  that  despite  prevailing 
conditions  the  mining  industry  had 
managed  to  keep  its  head  above  water 
yet  the  newsprint  industry — a  twin  indus¬ 
try — was  very  weak. 

“Every  person,  no  matter  what  pro¬ 
fession  or  line  of  business  they  may  be 
engaged  in.  is  affected  by  the  condition 
of  the  newsprint  industry,”  said  Mr. 
Hogarth.  “It  touches  every  class  of  the 
community.” 


circulation,  get  advertising  and  increase 
profits. 

Members  of  the  National  Editorial 
Association  get  a  40^o  discount  from 
the  Standard  Photo  Engraving  Scale  by 
ordering  their  engravings  through  the 
Association.  A  few  such  savings  more 
than  make  up  for  the  cost  of  member¬ 
ship. 

Members  of  the  N.E.A.  are  entitled 
to  receive  advice  as  to  their  legal  rights, 
aid  in  collecting  bills  and  other  legal 
matters. 

Best  of  all — a  member  of  the  N  E.A. 
joins  hands  with  more  than  4000  of  the 
livest  newspaper  publishers  in  America, 
all  vitally  interested  in  increasing  pro¬ 
fits  by  co  operative  action,  and  mutual¬ 
ly  helpful  ideas  and  suggestions. 

It  will  pay  you  to  investigate  the  full 
advantages  of  membership  in  this  great . 
nationwide  organization. 

THE  COUPON  IS  fOR  VOUR  CONVENIENCE 


National  Editorial  Association  ) 

Si  PsuI.  Mibb.  1 


One  Tip 

One  Idea 

One  Suggestion 

may  repay  you  many  times  over 


a  vs 
flooi 
groi 
curt 
a  dt 
on 
four 
let' 
0 
stor 
styb 
mis! 
dam 
sent 
a  se 
jum 
into 
thes 
1 
anni 
spot 
eacl 
aboi 
pap 
sho' 
one- 
eacl 
user 
in 

coal 
ave 
girl 
T 
a  li 
If 
proi 
or  1 
pho 
to  s 
ing 
eacl 
grai 
gem 
olas 
Thi 
in 

com 
the 
K 
shoi 
new 
shoi 
forr 
othr 
dem 
witl 
ing< 
intr 
duel 
mac 
mor 
Ut 
sch( 
it  h 
atte 
to  ' 
evei 
the 
mer 


T 

fo'u 

Par 

tenr 

unti 

exh 

clas 

for 

tich 


.A 

Pet 

erei 

iu 

$irt 

Wee 

N'ir 


k 

Ma. 

Fra 

vac 

visi 

alsc 

wit: 


lature  to  appropriate  $1,375,000  to  start 
work  this  year  on  the  huge  curative 
center. 


DIRECTING  STATE  PROJECT 

Jerome  D.  Barnum,  publisher  of  the 
Syracuse  (N.Y.)  Post-Standard,  is  play¬ 
ing  a  leading  part  in  the  proposed  devel-  or^wi  e-dc  u/im 

opnient  of  Saratoga  Springs,  N.Y.,  as  PORTLAND  BOWLERS  WIN 
the  world’s  largest  medical  center.  Meet-  The  Portland  (Me.)  Press  Herald 
ing  at  his  home  this  week,  members  of  bowling  team  won  the  newspaper  cham- 
the  Saratoga  Development  Commission  pionship  of  Maine.  March  7,  defeating 
voted  a  program  urging  the  state  legis-  the  Lennston  Sun  five,  1439  to  1396. 


CHARM  SCHOOL  PLANNED 

S.  R.  Phillips,  promotion  manager  of 
the  Macon  (Ca.)  Telegraph  and  Eve¬ 
ning  Nnvs,  announced  this  week  that  the 
papers  have  contracted  for  the  appear¬ 
ance  of  Madam  Janette  Serrec  who  will 
conduct  a  health,  beauty  and  charm 
school  in  the  municipal  auditorium, 
March  24-27. 


PROMOTION  OF  COOKING 
SCHOOL  LINAGE 


(Continued  from  page  13) 


a  vacuum  cleaner,  a  linoleum  rug  on  the 
floor,  a  Wilton  or  Oriental  as  a  back¬ 
ground,  a  standard  window  frame  with 
curtains  and  drapes  to  one  side,  and 
a  dummy  with  a  recommended  housedress 
on  the  other.  They  send  you  three  or 
four  poorly  prepared  advertisements  and 
let'  it  go  at  that. 

One  paper  took  its  largest  department 
store  and  worked  out  a  “bread  and  butter 
style  show”.  They  put  it  on  at  inter¬ 
mission.  They  got  6  girls  from  the  local 
dancing  academy  to  model  and  each  pre¬ 
sented  6  garments.  First  they  showed 
a  set  of  dresses  in  the  $6.98  class :  then 
jumped  into  the  $17  class  and  finally 
into  the  $27.50  class.  They  followed 
these  with  coats  in  the  .same  price  ranges. 

The  department  head  of  the  store 
announced  the  price  of  each  model  and 
spoke  about  5  words  in  describing  it  as 
each  was  shown.  The  entire  show  took 
about  15  minutes  at  each  session.  The 
paper  carried  a  page  announcing  this 
show  from  the  department  store  and 
one-half  to  three-quarter  page  follow-up 
each  day  of  the  school.  If  this  idea  is 
used,  don’t  let  the  department  store  ring 
in  professional  models  or  high-priced 
coats  or  dresses.  Keep  them  in  the 
average  priced  classes  and  use  local 
girls  of  strictly  amateur  standing. 

The  musical  program  should  also  be 
a  local  linage  producer  for  the  paper. 
If  sessions  start  at  2  ;00,  a  musical 
program  in  advance  beginning  at  1  :(X) 
or  1  ;45  would  be  advisable.  The  Ortho- 
phonic  Radiola  lends  itself  beautifully 
to  such  a  program.  The  local  firm  sell¬ 
ing  these  machines  used  a  quarter  page 
each  day  in  one  school,  listing  its  pro¬ 
gram  for  the  following  session  and  used 
general  sales  copy  on  both  Victor  radi- 
olas,  victrolas,  and  combination  units. 
This  program  can  be  given  at  this  time 
in  spite  of  the  fact  that  women  are 
coming  in  and  being  seated  all  through 
the  time  it  is  being  played. 

Rurthermore,  the  tone  of  the  school 
should  be  developed.  An  official  of  the 
newspaper  in  a  responsible  position 
should  introduce  the  demonstrator  be¬ 
fore  each  session  and  should  handle  the 
other  general  announcements.  The 
demonstrator  has  a  strenous  enough  job 
without  having  to  handle  prize  draw¬ 
ings,  style  show  and  musical  program 
introductions,  etc.  In  a  general  intro¬ 
duction  the  fact  that  the  advertisers  had 
made  the  school  possible  with  their 
money  and  support  can  be  announced. 
Let  them  know  who  is  paying  for  the 
school  and  give  them  to  understand  that 
it  has  a  right  to  expect  the  housewife’s 
attention  and  consideration,  for  the  effort 
to  which  it  has  gone  in  presenting  this 
event.  This  handling  of  the  matter  takes 
the  curse  off  its  being  a  strictly  com¬ 
mercial  proposition. 


Don  ’t  let  news 
Stuif  Its  Toe  going  through 
your  Pressroom . 


The  pressroom  of  the  Farfto 
Forum,  Fargo,  No.  Dak.,  (Circu¬ 
lation  approximately  30,()00),  is 
equipped  with  C-H  Press  Drives, 
l^ess  Control  and  Press  Acces¬ 
sories. 


News  going  through  your  press-  “safest  system  in  the  world” — deserve 
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CONTEST  TIME  EXTENDED 

The  closing  date  for  entries  in  the 
fo'urth  annual  Associated  Business 
Papers .  editorial  contest  has  been  e.x- 
tended  two  weeks.  Members  have  now 
until  March  30  in  which  to  send  in  their 
exhibits.  The  awards  arc  in  three 
classes :  for  outstanding  editorial  service, 
for  the  best  editorial  and  for  the  best  ar¬ 
ticle.  series  or  news  report. 


NEW  PLANT  STARTED 

A  contract  has  l>een  let  to  John  1‘. 
Pettyjohn  &  Co.,  Lynchburg,  Va.,  for 
erection  of  a  new  building  for  the 
Eynchhurg  .Vrrt'.r  and  Advance,  to  cost 
$lfi6..s(X).  F.xcavations  were  started  last 
week.  The  building  is  to  he  located  at 
ointh  and  Church  streets. 


CUTLER  HAMMER 


BENNETT  VISITING  U.S. 

Roy  Bennett,  managing  editor  of  the 
Mojiila  (P.I.)  Bulletin,  arrived  in  San 
Francisco  March  8,  for  a  six  months’ 
Vacation  in  the  United  States.  He  will 
visit  his  home  state  of  Kentucky,  and 
Philadelphia,  where  he  was  formerly 
with  the  Bulletin. 


Newspaper  Press  ControhPr^s  Drives^ Dispatch  Conveyi 
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EDWARD  CONE,  PIONEER 
IN  ADVERTISING,  DIES 

Head  of  Cone,  Rotkenburg  &  Noee  in 
Newspaper  Representation  Business 
Since  1894  —  Founded  Prede¬ 
cessor  of  Present  Firm 

Edward  S.  Cone,  president  of  Cone, 
Rothenburg  &  Noee,  and  a  pioneer  in 
the  field  of  newspaper  advertising  repre¬ 
sentation,  died 
suddenly  at  the 
Hotel  Went- 
worth.  New 
York,  March  10. 
The  funeral  was 
to  be  held  Fri¬ 
day,  March  13, 
and  the  body  was 
to  be  buried  in 
Kensico  Ceme¬ 
tery,  in  West¬ 
chester  county. 

Mr.  Cone  was 
born  in  Nash- 

Edwakd  S.  Cone  ville,  Tenn.,  Oct. 

22.  1865.  An¬ 

drew  Johnson  was  living  with  the  Cone 
family  at  that  time  and  when  he  was 
elect^  president,  the  family  moved  to 
Washin^on.  Later  they  moved  to  New 
York,  and  at  the  age  of  16  Mr.  Cone 
went  to  work  as  office  boy  for  Christian 
Work,  of  which  his  father  was  adver¬ 
tising  manager.  After  two  years  there, 
he  joined  N.  W.  Ayer  &  Son  as  office 
boy  and  soon  was  promoted  to  so¬ 
licitor.  A  year  later  he  became  adver¬ 
tising  manager  of  Science  and  The  Swiss 
Cross,  publications  of  the  Bell  Telephone 
Company. 

In  1888  Mr.  Cone  went  to  Denver, 
where  he  remained  a  year  before  going 
to  Salt  Lake  City,  where  he  established 
an  office  of  the  Andrew  Cone  Advertis¬ 
ing  Agency,  of  which  his  brother  was 
president  in  New  York.  His  next  ex¬ 
perience  was  with  the  James  A.  Ted- 
ford  agency  in  Kansas  City.  In  1891  he 
opened  an  office  for  the  J.  V\’alter 
Thompson  Company  in  St.  I^uis.  He 
remained  there  three  years,  and  in  1894 
resigned  to  become  a  partner  in  J.  E. 
Van  Doren  Special  Agency. 

Mr.  Cone  opened  a  Chicago  office  for 
the  agency  and  in  1910  bought  an  in¬ 
terest  in  the  company  and  the  firm  name 
was  changed  to  Hand,  Knox  &  Cone. 
The  following  year  Mr.  Cone  returned 
to  New  York,  where  further  changes 
were  made  and  the  firm  became  Cone, 
Hunton  &  Woodman.  In  November, 
192.'',  George  Rothenburg  joined  the  com¬ 
pany  as  vice-president,  and  the  name 
\vas  changed  to  Cone,  Rothenburg  & 
Noee. 

Mr.  Cone  is  survived  by  his  wife, 
Mrs.  Letty  Cone,  and  a  brother  Fred¬ 
erick  H.  Cone,  of  the  Andrew  Cone 
Advertising  .Agency. 

THOMAS  FLEMING 

Newspaper  Cartoonist,  78,  Dies  at  His 
Estate  in  Maplewood,  N.  J. 

Thomas  Fleming.  78,  formerly  a  car¬ 
toonist  on  New  York  newspapers,  and 
for  the  past  15  years  the  director  of  his 
own  syndicate  in  Newark,  N.  J.,  died 
March  4  at  his  estate  in  Maplewood. 
N.  J. 

Mr.  Fleming  was  born  in  Philadelphia, 
and  attended  the  Pennsylvania  Academy 
of  Fine  .\rts  under  Thomas  Elakins.  In 
the  1880s  he  came  to  New  York  and 
worked  at  various  times  on  the  H'orid, 
the  Commercial  Advertiser,  and  the  Sun. 
In  the  late  90s  he  was  associated  with 
the  late  Janies  Giblxins  Huneker,  Vance 
Thompson  and  Thomas  E.  Powers  in  the 
publication  of  Mademoiselle  New  York, 
a  sprightly  but  short-lived  weekly. 

Most  of  his  cartoons  were  of  a  po¬ 
litical  nature,  one  of  which,  entitled 
“Senator  Tillman's  Allegorical  Cow,’’ 
was  w'idely  distributed  during  the  1908 
Presidential  election.  He  signed  his  car¬ 
toons  “Tom.” 

HENRY  J.  BOHN 

Henry  J.  Bohn,  75,  publisher  of  Hotel 
World,  Chicago,  died  this  week  at  St. 
Petersburg,  Fla.,  according  to  word  re¬ 
ceived  in  Chicago. 


ALLEN  T.  SPIVEY 

Publisher  of  East  St.  Louis  Journal 

Dies  of  Heart  Attack 

Allen  T.  Spivey,  principal  owner,  edi¬ 
tor  and  publisher  of  East  St.  Louis 
Daily  Journal,  died  of  apoplexy,  March 
10,  in  his  home. 

He  was  born  55  years  ago  on  a  farm 
at  Shawneetown,  Ill.  After  working  on 
the  Shawneetown  Gallatin  Democrat  he 
founded  the  Shawneetown  Gleaner.  In 
1916  he  started  a  weekly,  the  Tribune, 
in  East  St.  Louis,  and  a  few  years  later 
bought  the  Journal. 

He  held  important  state  offices  under , 
Governors  Lowden,  Small  and  Emmer- 
son.  He  is  survived  by  his  wife,  Car^ 
Spivey,  and  two  daughters,  Mrs.  David 
Caughlan,  Jr.,  and  Elizabeth  Ann  Spivey, 
and  a  yoimg  son,  Thomas  Sawyer 
Spivey. 

THOMAS  VAN  LEAR 

Thomas  Van  Lear,  61,  former  mayor 
of  Minneapolis  and  one-time  publisher 
of  the  Minneapolis  Star,  died  March  4 
in  a  Miami,  iHa.,  hospital.  Mr.  Van 
Lear  was  a  Socialist,  and  served  as 
mayor  in  1917-18,  and  was  defeated  for 
the  next  term.  He  organized  the  Star 
as  a  workingman’s  paper  in  1919,  and 
was  president  when  it  went  into  hands  of 
receivers  in  1924.  He  retained  stock  in 
the  paper  until  two  years  ago. 

THOMAS  E.  WARREN 

Thomas  E.  Warren,  widely  known 
newsprint  expert,  died  March  5  in  a  hos¬ 
pital  at  Albany,  N.  Y.,  where  he  had 
been  admitted  for  treatment  two  days  be¬ 
fore.  At  the  time  of  his  death  he  was 
general  manager  of  the  Ticonderoga 
Pulp  and  Paper  Company,  and  had  been 
with  that  company  14  years.  For  35 
years  previously  he  had  been  with  the 
International  Paper  Company. 

ALLEN  W.  CLARK 

Allen  \\'.  Clark.  63,  founder  and  presi¬ 
dent  of  the  American  Paint  Journal,  St. 
Louis,  and  former  newspaperman,  died 
March  7  in  a  St.  Louis  hospital.  Mr. 
Clark  was  formerly  editor  of  the  Chico 
(Cal.)  Morning  Record,  and  later  was 
in  newspaper  work  in  Little  Rock,  Ark., 
'and  South  Bend  and  Greensburg,  Ind. 
He  went  to  St.  Louis  in  1901. 

KENT  PERKINS 

Kent  Perkins,  70,  for  the  last  24  years 
night  editor  of  the  Boston  Herald,  died 
March  5  at  his  home.  Mr.  Perkins 
started  his  newspaper  career  on  the  New 
York  Tribune  staff  in  1881.  In  1900  he 
became  managing  editor  of  the  New 
York  Press,  and  was  afterwards  with  the 
Hearst  organization,  serving  with  the 
Boston  American  until  1907. 

SIR  ALFRED  ROBBINS 

Sir  Alfred  Robbins,  74,  from  1888  to 
1924  I>ondon  correspondent  of  the  Bir¬ 
mingham  (Flng.)  I^ost,  and  a  well 
known  Masonic  worker,  died  March  10 
at  his  home  in  l»ndon.  He  had  held 
many  offices  in  British  journalistic  or- 
ganizatifins,  and  wrote  numerous  plays 
and  books.  He  was  known  as  the  “prime 
minister  of  Freemasonry.” 

REPORTERS  DIE  IN  CRASH 

Jack  Campbell,  21,  representative  of 
NEA  Service,  Inc.,  and  his  companion 
Arthur  Daley,  Los  Angeles  Record 
sports  writer,  were  killed  March  7  in 
Los  Angeles  when  the  automobile  in 
which  they  were  riding  crashed  into  a 
tree.  The  two  were  on  their  way  to 
Catalina  Island  to  visit  the  training  camp 
of  the  Chicago  Cubs.  Police  said  ffie 
steering  wheel  of  the  car  broke  causing 
the  car  to  leave  the  road. 

PAUL  V,  COLLINS 

Paul  Valorous  Collins,  70,  of  the  Paul 
V.  Collins  International  Newspaper  Syn¬ 
dicate.  Washington,  D.C.,  died  March  8 
in  Washington  in  the  Naval  hospital. 
.\s  European  correspondent  for  United 
States  papers  he  was  one  of  the  first  to 
interview  Pasteur  after  the  scientist  had 
found  a  successful  treatment  for  hydro¬ 
phobia.  He  was  the  Progressive  candi¬ 
date  for  governor  of  Minnesota  in  1912. 


(Obituary 

Timothy  O’BRIEN,  reporter  on 
the  St.  John  (N.B.)  Times-Globe  for 
many  years,  died  recently.  He  was  at 
one  time  editor  and  publisher  of  the 
Weekly  Monitor,  published  in  St.  John. 

Charles  F.  August,  president  of  the 
Charles  F.  August  Company,  Chicago, 
manufacturers  of  printing  ink,  died 
March  6  at  the  Condell  hospital,  Liberty- 
ville.  Ill.,  following  an  operation.  He  is 
survived  by  his  wife,  a  daughter  and 
four  sons. 

F.  R.  Morehead,  of  Lunenburg,  N.S., 
71,  editor  and  publisher  of  the  Newtown 
Gazette  and  Malagash  News,  and  pub¬ 
lisher  of  rural  newspapers  for  50  years, 
died  at  Lunenbury  recently.  He  was 
born  at  St.  Croix,  Dutch  West  Indies. 

Guy  Shields,  58,  for  11  years  mana¬ 
ger  of  the  personal  service  bureau  of 
the  Chicago  Daily  News,  died  March  6, 
at  his  home  following  a  long  illness.  He 
had  been  with  the  News  since  1901. 
Before  becoming  manager  of  the  per¬ 
sonal  service  bureau  he  was  a  solicitor 
in  the  advertising  department. 

Horace  J.  Lawrence,  80,  publisher 
for  47  years  of  the  North  Brookfield 
(Mass.)  Journal,  a  weekly,  died  March 
7.  He  continued  to  publish  his  paper 
until  1926,  when  he  moved  his  printing 
business  to  his  home. 

WiLiJAM  W.  Cronringer,  78,  for¬ 
merly  publisher  of  the  Wauseon  (O.) 
Fulton  County  Expositor  and  former 
county  auditor  and  sheriff,  died  last 
week  at  his  home  in  Wauseon. 

John  Wallace,  62,  former  Grand 
Rapids,  Mich.,  newspaper  and  adver¬ 
tising  man,  died  at  his  home  in  that  city 
March  5.  Mr,  Wallace,  at  the  time  of 
his  death  was  vice-president  of  the 
Michigan  Theosophical  Society  and  was 
at  one  time  its  president. 

F'rank  M.  Holmes,  60,  publisher  of 
the  Sparta  (Mich.)  Sentinel-Standard, 
was  found  dead  in  his  automobile, 
March  5,  near  a  Sparta  church,  where 
he  had  attended  a  board  meeting.  Death 
was  due  to  heart  disease.  Holmes,  who 
printed  two  other  Kent  county  weeklies 
at  his  plant  in  Sparta,  gained  promi¬ 
nence  for  a  humorous  column,  “Country 
Sausage.”  He  was  at  one  time  on  the 
staff  of  the  Grand  Rapids  (Mich.) 
Herald. 

W.  Irving  Ward,  86,  father  of  Oay- 
ton  I.  Ward,  editor,  Alhambra  (Cab) 
Post-Advocate,  died  at  his  home  in  Lock- 
port  N.Y.,  Feb.  27.  ’ 

Clifford  Haun,  25-year-old  linotype 
operator  of  lola,  Kan.,  took  his  own  life 
March  5  by  taking  poison.  He  had  been 
without  work  several  months. 

James  F..  Van  Horne,  67,  for  15  years 
executive  secretary  of  the  New  Jersey 
State  Republican  (Committee  and  a  former 
newspaperman,  died  at  his  home  in  Tren¬ 
ton,  March  6.  Before  engaging  in  poli¬ 
tics  he  was  a  reporter  on  the  old  Trenton 
.Sunday  Advertiser,  now  the  Times-Ad- 
vertUer,  and  the  Trenton  True  American. 

John  D.  Walker.  63,  for  nearly  30 
years  circulation  manager  of  the  Johns- 
tmcti  (Pa.)  Tribune,  died  in  a  Johnstown 
hospital  March  3.  following  an  operation. 
.•\t  the  time  of  his  death  he  was  president 
of  the  board  of  Cambria  County  Com¬ 
missioners.  He  was  a  native  of  Nova 
Scotia  and  located  in  Johnstown  in  1889. 

Henry  Bardine.  31.  associate  editor 
of  the  Jewish  Chroniele,  died  last  week 
at  Research  hospital.  Kansas  City,  fol¬ 
lowing  an  operation. 

Floyd  W.  Walker,  35.  bookkeeper 
and  head  of  the  supply  department, 
Borqer  (Tex.)  Daily  Herald,  and  son  of 
C.  Herliert  Walker,  former  publisher  of 
the  Dalhart  Texan  and  the  Borger  News, 
died  from  gunshot  wounds  received  in  an 
accident  at  the  home  of  a  friend. 

Robfjit  Shand,  Jr.,  12-year-old  son 
of  Robert  Shand.  sports  editor.  Oakland 
(Cal.)  Tribune,  died  recently  of  injuries 
received  in  a  football  game  more  than 
six  months  ago. 

Edmund  Godin,  of  East  Weymouth, 
Mass.,  formerly  with  the  Quincy  (Mass.) 
Nnvs  and  the  Patriot  Ledger  and  Quincy 


correspondent  for  the  Boston  American, 
died  March  5  at  the  Carney  hospital. 

Daniel  F.  Reilly,  for  eight  years  with 
the  Lowell  (Mass.)  Courier  Jounud 
printing  department,  died  recently  in  that 
city. 

Patrick  J.  Dunne,  70,  native  Chi¬ 
cagoan  and  brother  of  Peter  Finley 
Dunne,  novelist  and  former  Chicago 
newspaperman,  died  this  week  of  heart 
disease  at  his  home  in  Chicago.  Funeral 
services  were  held  March  12. 

SCUDDER  WILL  GIVES 
DAILY  TO  FAMILY 

Control  of  Newark  News  Vested  in 
Trust  With  Voting  Rights  Given 
to  Edward  W.  Scudder, 

His  Son 

The  Newark  Evening  News,  through 
the  will  of  Wallace  M.  Scudder,  one  of 
its  founders  and  for  nearly  48  years  its 
publisher,  remains  in  the  control  of  the 
Scudder  family.  The  will,  offered  for 
probate  March  6,  at  Newark,  was  clear 
in  its  provisions  that  nothing  should  ham¬ 
per  the  freedom  of  the  present  regime 
and  that  there  should  be  no  divided  au¬ 
thority  that  might  prevent  the  News 
from  pursuing  its  policies. 

Mr.  Sc'udder,  who  died  Feb.  24,  set 
up  a  trust  for  his  heirs  with  the  ordinary 
trust  powers.  He  made  Edward  \V. 
Scudder.  his  elder  son  and  editor  of  the 
News,  Mrs.  Gertrude  W.  Scudder,  his 
widow,  and  the  National  Newark  &  Es¬ 
sex  Banking  Company  of  Newark,  the 
trustees  for  his  stock  in  the  News.  He 
stipulated,  moreover,  that  at  all  corporate 
meetings  the  two  other  trustees  should 
vote  in  accordance  with  the  wishes  of 
Edward  W.  Scudder,  so  that  the  latter 
could  exercise  untrammeled  control. 

Edward  W.  Scudder  already  is  the 
owner  of  more  than  one-third  of  the 
stock  of  the  Evening  News  Publishing 
company. 

.\rthur  J.  Sinnott,  managing  editor  of 
the  News,  who  for  five  years  has  di¬ 
rected  the  editorial,  news  and  feature 
departments,  said  of  the  situation: 
“There  will  be  no  change  in  the  con¬ 
duct,  policy  or  management  of  the  paner. 
The  same  executives  will  remain  in 
charge  and  carry  on  to  maintain  the 
News  as  an  effective  newspaper.” 

Mr.  Scudder,  who  it  is  understood  was 
many  times  a  millionaire,  made  pro¬ 
vision  in  his  will  for  the  Newark  Hos¬ 
pital  &  Home  for  Crippled  Children,  of 
which  he  was  treasurer,  leaving  it 
$50,000.  He  also  left  $.'^,(XX)  to  the 
Newark  Museum  and  smaller  bequests 
to  St.  Barnabas  Hospital  of  Newark,  the 
Homeopathic  Hospital  of  Essex  County, 
in  East  Orange,  and  the  Visiting  Nurse 
.Association  of  Newark.  The  income 
from  the  News  trust  will  go  to  his  widow 
and  his  daughter.  Miss  Antoinette  Q. 
Scudder.  His  younger  son,  Wallace  M. 
Scudder.  Tr.,  was  left  a  cash  bequest 
of  $30,000  and  will  come  into  his 
mother’s  share  of  the  estate  at  her 
I  death.  Mrs.  Scudder  was  generously 
cared  for  by  specific  provisions  and  a 
third  of  the  residuary  estate,  in  trust. 

‘  The  other  residuary  legatees  are  Ed¬ 
ward  W.  Scudder  hnd  Miss  Scudder, 
the  latter  in  trust.  The  executors,  who 
serve  without  bond,  are  Fldward_  W. 
Scudder,  Mrs.  Scudder  and  the  National 
Newark  &  Essex  Banking  company. 

WANTS  RASKOB  OUT 

Following  an  editorial  suggesting  that 
Democrats  of  the  nation  subscribe  to  a 
fund  to  pay  National  Chairman  John 
f  J.  Raskob  money  owed  him  by  the 
party,  the  .dbilene  (Tex.)  Reporter- 
.\ews  has  announced  it  will  receive  cqn- 
[  tributions  to  such  a  fund.  W  hen  paid, 
the  paper  stipulates  that  Raskob  must 
I  resign. 

[  JOINS  SELECT  LIST 

1  The  Lock  Haven  (Pa.)  Express  has 
joined  the  Pennsylvania  Select  List,  and 
will  be  represented  by  Fred  Kimball, 
I  Inc.,  in  the  national  advertising  field,  ef- 
;  fective  April  1. 
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express  truck  copy 

BREEDING  ILL-WILL 


S.N.P-A.  Secratary  Doubt*  if  ReTenue 
Receired  Offset*  Bad  Feeling 
Created  Among  New*- 


PEGGY  JOYCE  TO  WRITE 

Famous  Features  Syndicate,  Inc.,  has 
contracted  with  Peggy  Hopkins  Joyce 
to  write  a  daily  newspaper  feature,  a 
series  on  charm  and  the  art  of  attracting 
men.  It  will  be  released  March  23. 
Famous  Features  also  will  handle  a  spe¬ 
cial  series  now  being  written  by  Frau 
Elsa  Einstein,  wife  of  Prof.  Albert 
Einstein. 


PLANNING  MUSIC  FESTIVAL 


Fifty  Newspaper*  Co-operating  With 
Chicago  Tribune — Final*  in  August 


Doubt  as  to  whether  the  revenue  re¬ 
ceived  by  express  companies  for  adver¬ 
tising  carried  on  their  trucks  is  suffi¬ 
cient  to  offset  the  ill-will  created  among 
newspapers  was  expressed  recently  by 
Cranston  Williams,  secretary-manager 
of  the  Southern  Newspaper  Publishers’ 
Association,  in  a  letter  to  H.  M.  Smith, 
Railway  Express  company  superinten¬ 
dent  in  Atlanta.  The  letter  followed  a 
discussion  between  Mr.  Williams  and 
Mr.  Smith  on  the  express  company’s  en¬ 
try  into  the  advertising  field. 

In  the  discussion,  Mr.  Smith  declared 
the  express  company  viewed  the  sale  of 
advertising  space  on  the  sides  of  its 
trucks  as  the  use  of  a  by-product.  Mr. 
Williams,  in  writing  to  Mr.  Smith, 
showed  how  this  policy  might  react  un¬ 
favorably  against  the  express  companies 
and  the  railroads,  which,  in  many  case®, 
control  them.  He  explained  how  various 
forms  of  advertising  sought  a  share  of 
the  advertising  dollar. 

“That  dollar,”  he  wrote,  ‘‘is  just  so 
much — it  is  not  rubber  to  expand  and 
contract  at  will.  It  is  natural  that  news¬ 
papers  should  view  with  concern  the  en¬ 
try  of  another  medium  in  the  shape  of 
moving  billboards.  If  projected  into  the 
future,  we  might  find  the  express  com¬ 
pany  soliciting  local  advertising  or  ad¬ 
vertising  from  concerns  grouped  in  one 
section  of  several  states  but  without  na¬ 
tional  appeal  or  national  distribution. 

“The  express  company  is  directly 
allied  with  the  railroads,  in  fact,  I  be¬ 
lieve  now  the  express  company  is  owned 
by  the  railroads.  I  am  not  referring  to 
the  Southeastern  Express  Company, 
owned  by  the  Southern  Railway,  which 
has  not  permitted  use  of  its  trucks  for 
billboard  advertising.  We  find  the  rail¬ 
roads  appealing  for  newspaper  support, 
and  public  support  for  that  matter,  in 
their  troubles  with  bus  competition.  This 
new  departure  in  billboard  advertising 
might  raise  the  question,  do  the  carriers 
have  clean  hands  when  they  enter  pro¬ 
tests  against  other  forms  of  competi¬ 
tion  ?” 

An  actual  case  in  which  the  express 
company’s  new  policy  caused  the  loss  of 
one  newspaper’s  good-will  was  presented 
by  Mr.  Williams  by  means  of  a  letter 
from  a  publisher  in  the  Pacific  north¬ 
west  to  a  Chicago  concern  from  which 
he  purchases  features.  It  said ; 

“Several  months  ago  we  issued  in¬ 
structions  to  your  shipping  department 
to  ship  our  monthly  service  via  Ameri¬ 
can. 

“This  change  involved  practically  no 
saving  to  us,  but  was  a'uthorired  in  or¬ 
der  to  throw  a  little  additional  business 
to  our  local  American  Express  office. 

“Recently,  however,  the  American  Ex¬ 
press  Company  has  become  a  competitor 
of  newspapers  and  other  advertising 
media  and  is  selling  poster  display  space 
on  delivery  wagons.  Our  local  express 
delivery  trucks  are  carrying  advertising 
for  two  national  advertisers  who  were 
Rood  users  of  newspaper  space  until 
f*irlv  recently. 

“Kindly  accept  this  letter  as  your  in¬ 
structions  to  send  all  further  shipments 
to  us  h’'  mail,  as  was  done  formerly. 

“I  shall  appreciate  vour  acknowledging 
the  receipt  of  these  instructions.” 


MANN  JOINS  HERALD  TRIBUNE 

Arther  Mann,  assistant  London  cor¬ 
respondent  of  the  New  York  World,  has 
joined  the  New  York  Herald  Tribune 
London  Bureau. 


The  Chicago  Tribune  and  associated 
daily  newspapers  in  the  middle  west  are 
making  plans  for  the  second  Chicagoland 
Music  Festival.  It  will  be  climaxed  in 
August  by  a  two-night  concert  program 
in  Soldiers’  Field,  Chicago. 

Last  summer  more  than  5,000  partici¬ 
pated  in  the  contests  held  under  the  su¬ 
pervision  of  the  Tribune  and  27  associated 
newspapers.  This  year  SO  dailies  will 
participate. 


79  PAPERS  CONFISCATED 

The  Official  Gazette,  the  semi-official 
Prager  Presse  and  77  other  publications 
were  confiscated  by  police  in  Prague, 
Czechoslovakia,  March  8,  because  they 
published  a  parliamentary  speech  by 
former  General  Gaida,  a  Fascist.  Au¬ 
thorities  charged  that  the  speech  held  up 
the  country  and  the  legislative  bodies  to 
ridicule. 


JAY  HOUSE  RECOVERS 

Jay  House,  Philadelphia  Public  Ledger 
columnist,  has  returned  to  his  desk  after 
several  weeks’  illness. 


A  press  is  only  as  fast 


as  its  Rollers . 


Paralastics  keep  step  with  the  fastest! 


Press  rollers  can  be  either 
brakes  or  accelerators. 


All  the  speed'up  devices  in  the 
world  won’t  keep  the  papers 
shooting  fast  enough  if  the  rob 
lers  can’t  stand  the  pace. 


Paralastic  Rubber  Rollers  have 
been  developed  not  only  to 
keep  up  with  speedy  presses 
but  to  keep  presses  up  to  speed . 


No  time  out  for  washups!  No 
time  out  for  roller  changes!  No 
time  out  for  resetting  .  .  . 
with  Paralastics! 


Once  set,  they  go  on  their  effi' 
cient  way  month  after  month 
without  further  attention.  The 
heat  of  high  speed  friction  has 
no  effect  on  their  performance. 
Neither  have  the  changes  of 
climatic  or  artificial  tempera' 
ture.  Paralastics  are  giving 
equal  satisfaction  in  New 
England’s  cold  winters,  Spain’s 
torrid  summers  and  New 
York’s  climatic  hodge'podge. 


And  Printing  Qualities . . . 
Paralastics  actually  make  any 
press,  fast  or  slow,  print  better. 


Here’s  why.  The  special  Para' 
lastic  rubber  compound  has  a 
distinct  aflSnity  for  ink  .T akes  it 
from  the  fountain,  works  it  to 
a  just'right  film,  and  spreads  it 
on  the  form  with  a  skill  that 
suggests  actual  intelligence. 
Perfect  coverage,— not  too 
much,not  too  little,— that  gives 
smooth,  velvety  blacks,  open 
highlights,  crisp  type  and  un' 
smudged  whites, — the  nearest 
thing  to  made'ready  job  press 


printing  you  could  ask.  And 
once  the  ink  is  on  the  form, 
Paralastics  are  satisfied,— 
there’s  no  attempt  to  wipe  it 
off  the  next  time  ’round. 


Try  a  set  of  Paralastics  on  your 
presses.  Give  them  the  works. 
They’ve  satisfied  some  pretty 
fussy  pressmen  on  performance 
and  a  lot  of  hard  boiled  audi' 
tors  on  costs,— which  answers  a 
number  of  pertinent  questions. 


■  s 


American  Wringer  Co.,  inc. 


Roller  Specialists  for  More  Than  40  Years 


33  No.  U  S«Ile  St..  Chic«*o— WOONSOCKET,  RHODE  ISLAND — 46l  Eighth  Ave.,  New  York 


CHANGES  COLUMN  WIDTH 

The  LaPorte  (Ind.)  Herald- Arnus 
MS  changed  its  column  width  from  1214 
to  12  ems  and  is  appearing  in  new  body 
*ype  dress.  Ideal.  The  paper  expects  to 
toove  into  its  new  plant  the  latter  part 
of  this  month. 


P*ci6c  Coast  Representative;  Walter  S.  Hodges,  Lewis  Bldg.,  Portland.  Ore. 
Canadian  Factory:  FARNHAM,  QUEBEC 


Makers  of 


KILGORE  STARTS  WEEKLY 

The  Tallahasse  (Fla.)  State,  eight- 
weekly,  made  its  appearance  re- 
John  Kilgore,  former  managing 
W'lor  of  the  suspended  Florida  State 
beu’s,  is  editor  and  publisher. 


PARALASTIC 


RUBBER^  ROLLERS 
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SUGGESTS  COLUMNISTS  BE  ASSIGNED 
TO  WRITE  DAILIES*  PROMOTION  COPY 

Agency  Man  Calls  Present  Advertising  Too  Hackneyed — 
Charts  Main  Themes  of  180  Pieces  of  Newspaper 
Advertising  Placed  from  1918  to  1930 

By  C,  T.  MARTIN 

Vice-President,  Richardson-Plant,  Inc.,  Merchandising  and  Advertising,  Cleveland 


TV  EARLY  always  I  have  held  news- 
papers  in  high  esteem.  This  high 
rgard  lingers  in  spite  of  the  fact  that 
recently  I  absorbed  180  newspaper 
panegyrics  written  by  the  papers  them¬ 
selves.  I  will  admit  that  my  faith  was 
strained,  though  at  this  writing  it  is  do¬ 
ing  nicely  as  I  think  of  the  conclusions 
rather  than  the  steps  leading  to_them. 

How  many  newspapers  know  how  to 
adverti.se  their  own  wares?  Is  the  adver¬ 
tising  iK'tter  or  w'orse  than  formerly  ? 
Who  writes  national  advertisements  for 
newspapers  anyway?  All  these  are  ex¬ 
amples  of  questions  that  plagued  me 
after  perusing  a  recent  copy  of  an  ad¬ 
vertising  journal. 

The  general  impression  that  I  had 
found  something,  almost  intangible,  but 
different  in  the  issue  would  not  down. 
I-eafing  through  again,  thought  crystal¬ 
lized.  There  was  a  greater  numl)er  of 
newspaper  advertisements  than  usual,  and 
using  advertising  themes  that  varied  from 
the  old  story  of  Circulation  and  its 
overworked  co  -  worker.  Advertising 
Linage 

In  order  to  verify  my  impression,  I 
deliberately  took  the  time  to  read  every 
newspaper  adverti.sement  in  the  issue, 
classifying  each  as  I  went  along  accord¬ 
ing  to  the  main  theme.  The  result  was 
a  surprise  since  I  had  been  under  the 
impression  that  by  far  the  greater  num¬ 
ber  of  newsjwpers  still  proclaim  most 
loudly  either  in  terms  of  Circulation  or 
Advertising  Volume,  illustrated  in  either 
case  by  dull  graphs  that  are  unread  .so 
far  as  I  know  by  anv  other  than  the 
writers  thereof,  and  their  rival  papers. 

WTiile  in  that  state  of  amazement,  I 
delved  into  our  files  for  an  old  copy  of 
the  weekly  of  the  same  month  of  a  decade 
ago,  and  happened  to  hit  upon  one  of 
the  1918  issues.  Finding  that  only  7 
papers  advertised  in  that  number,  as 
compared  to  the  32  that  I  had  classified 
in  the  1930  issue,  I  tried  for  a  mean. 
The  1924  issue  showed  27  newspaper  ad¬ 
vertisements.  W  hat  surpri.sed  me  again 
was  to  find  a  preponderance  of  adver¬ 
tising  themes  built  around  Market 
Analysis. 

Hot  on  the  trail  of  something  or 
other.  I  picked  out  a  1921,  1922,  1926 
and  1928  issue  as  well,  and  proceeded  to 
read  carefully,  and  tabulate,  a  total  of 
180  newspaper  pronouncements  of  their 
own  merits  that  appeared  in  7  numbers 
from  1918  to  19.30.  The  tabulations  are 
interesting  to  me.  though  my  conclusions 
may  f)e  wrong  l>ecause  of  my  meager 
material. 

But,  after  reading  180  newspaper  ad¬ 
vertisements  thoughtfully  and  analyti¬ 
cally.  I  felt  that  1  had  done  enough 
pioneering.  Let  someone  possessed  of  a 
more  statistical  type  of  mind  than  mine 
carry  on ! 

The  striking  result  of  this  tabulation 
to  me  was  the  fact  that  in  1918,  seven 
newspapers  could  find  on'y  4  rea.s<ins  why 
advertisers  should  use  their  space.  In 
1921,  twenty-one  papers  formulated  only 
6  reasons  why  advertisers  should  give 
them  preference.  In  1922,  29  newspapers 
were  able  to  brief  nine  appeals  to  the 
advertising  jury.  In  1924,  27  publishers 
could  evoke  but  eight  reasons.  In  1926, 
3.S  newspapers  showed  9  points  of  pref¬ 
erence  for  their  particular  publications. 
In  1928,  29  dailies  were  able  to  strike 
but  10  kevTiotes  But.  in  19.30,  the  {ar¬ 
ticular  issue  that  caught  my  attention 
contained  32  newspapers’  advertisements, 
with  14  reasons  why  I  should  consider 
the  publication  in  question. 

The  tabloid  tabulation  figures  show 
that  circulation  still  holds  preferred 
{josition  in  the  minds  of  members  of 
newspai)er  promotion  de{)artments.  But, 
the  ratio  of  circulation  to  the  total  num¬ 
ber  of  reasons  given  is  substantially  20 
{)er  cent  of  the  total  in  19.30,  com{xired 


to  fourth-sevenths,  or  about  57  i)er  cent 
in  1918. 

The  15  classifications  that  are  shown 
here  were  so  obvious  that  there  is  no 
question  in  my  own  mind  but  that  the 


main  theme  was  selected  in  each  case. 
When  I  started  to  read  and  tabulate  I 
found  17  classifications.  But  in  the  two 
extras  the  same  basic  note  had  been 
sounded  as  in  two  of  the  15.  Hence, 
homogeneous  advertisements  were 
groupied. 

t'lass  appeal  is  obvious.  Mass  appeal 
likewise.  Under  the  heading  of  Volume 
of  -Advertising,  I  placed  all  those  adver¬ 
tisements  whose  chief  claim  for  prefer¬ 
ment  was  stated  in  terms  of  total  adver¬ 
tising  linage  or  comparative  volume, 
whether  compared  to  their  own  figures  of 
a  previous  period  or  to  figures  of  another 
publication. 

Circulation,  of  course,  is  evident  as  is 
also  General  Reader  Interest  in  editorial 
material.  The  theme  of  ten  advertise¬ 
ments  was  relative  to  a  Special  Section 
or  Feature  page  which  should  prove 
profitable  to  advertising  tie-ups.  In  other 
words,  these  pages  did  not  deal  with  edi¬ 
torial  matter.  The  hackneyed  theme  of 
Reader  Confidence  in  advertised  goods 
had  but  three  protaganists  among 
180  advertisements.  Key  Territorial  Po¬ 
sition  was  used  quite  heavily.  Under  the 
head  of  Testimonials  I  grouped  every¬ 
thing  that  smacked  of  “they  tried  it  and 
it  worked  for  them.”  Two  papers  of  the 
total  referred  to  some  local  current  event, 
such  as  a  Dairy  Show,  which  should  be 
blanketed  b.v  current  advertising.  The 
Purchasing  Power  of  the  Community  re¬ 
ceived  attention  from  9  papers.  The 
Market  Analysis  theme  is  of  interest,  in 
that  it  seems  to  have  reached  its  peak 
in  1924,  and  has  dwindled  since. 

Both  from  tabulation  and  general  ob¬ 
servation  I  believe  that  buyers  now  take 
for  granted  a  local  merchandising  serv¬ 
ice  department  of  a  good  paper.  There¬ 
fore.  the  patters  need  not  stress  this  {toint 
as  in  the  davs  when  market  analysis  was 
the  New  Gositel. 

One  newspaper  used  a  page  to  talk 
about  the  confidence  that  advertisers  had 
in  that  publication. 

Where  an  advertisement  gave  equal 
emphasis  to  two  themes.  T  gave  half  a 
point  credit  to  each.  Many  advertise¬ 
ments  had  from  three  to  six  themes  sub¬ 
ordinated  to  the  main  message,  but  I  al- 
wa^'s  could  select  the  second  fiddle  in  the 
advertising  orchestra. 

The  six  advertisers  that  were  unclassi- 
fiable  were  most  interesting,  since,  by 
hook  or  crook,  was  T  able  to  fit  them  into 
anv  of  the  grooves  that  I  had  carved. 

The  readers  of  this  article  mav  re¬ 
member  one  of  them,  which  was  a  classic 


indeed.  The  theme  was  that  of  an  adver¬ 
tiser  soliloquizing,  as  |)eople  do  in  Shake- 
si)eare  and  advertising,  to  the  effect  that 
he  would  tell  no  one  how  good  this  par¬ 
ticular  pa()er  had  been  proven,  because 
he  considered  it  an  advertising  gold  mine 
and  feared  that  some  of  his  prospecting 
competitors  might  drive  stakes  and  jump 
his  claim. 

Now — if  there  is  any  i)oint  to  this 
article,  it  is  not  one  that  I  advise  pub¬ 
lishers  to  take  too  seriously,  since  I 
merely  express  the  opinion  of  one  agency 
man  and  a  very  limited  number,  {jerhaps 
25,  maybe  35  advertising  men  whom  I 
have  heard  express  opinions  from  time 
to  time  on  the  subject  of  the  newspapers’ 


advertising  of  themselves.  In  this  small 
number  of  individuals  I  have  heard,  many 
times,  comment  as  to  the  lack  of  ingenu¬ 
ity  existing  in  the  promotional  depart¬ 
ments  of  newspapers 

Up  to  the  time  of  birth  of  this  article 
I  will  confess  that  I  had  been  under  the 
impression  that  the  national  advertising 
of  many  dailies  had  been  written  in  the 
bookkeeping  department,  and  then  turned 
over  to  a  linotype  operator  to  mould  into 
pleasing  and  eye-compelling  form. 

I  have  never  had  my  temperature 
raised  even  a  fraction  of  a  degree  by  the 
statement  that  Such-and-Such  carried  the 
greatest  linage  of  tire  advertising  (Sun¬ 
days  excepted),  or  that  the  Banner  is  first 
in  cosmetic  advertising  (Sunday  only!. 
In  fact,  the  policy  of  some  papers  to 
challenge  the  law  of  diminishing  returns 
by  running  too  mnch  advertising  as  com¬ 
pared  to  “reader  interest”  matter  makes 
the  Volume  of  Advertising  theme  a  poor 
one  to  me  since  it  invariably  brings  up  a 
oicture  of  my  modest  quarter-page  buried 
in  the  lower  right-hand  corner  of  a  one- 
column-of-news  page  that  faces  the  full 
spread  of  the  local  department  store. 

The  newspa{)er  advertisements  I  read 
and  remember  are  the  advertisements 
that  contain  the  Essentials  which  -Adver¬ 
tising  Carried  in  Those  Pai>ers,  Had  to 
Have  in  Order  to  Gain  and  Hold  Atten~ 
tion. 

Headlines.  Illustration,  Brevity,  the 
fundamentals  of  advertising  are  thrown 
out  the  w'indow  when  many  paijers,  that 
even  boast  an  advertising  writing  service, 
start  ti  talk  about  themselv'es.  'The 
verbo-i.y  of  certain  writers  of  news¬ 
papers’  national  advertising  makes  me 
think  that  they  were  requisitioned  from 
the  editorial  department  with  the  assur¬ 
ance  that,  for  once,  the  blue  pencil  had 
been  lost. 

Lender  normal  conditions  I  refuse  to 
wade  through  the  .340  words  that  repel 
me  from  one  of  the  tabulated  advertise¬ 
ments,  and  turn  instead  to  the  cheerful, 
brief,  attractively  illustrated  news  that 
Business  is  Good  in  Blankville.  Farther 
along  I  read  that  the  Blankville  Bvqle 
has  much  more  circulation,  city  and 
suburban,  and  better  news  columns  than 
any  other  paper  in  that  metropolis. 
Darned  if  I  don’t  believe  him.  He  slipped 
the  news  to  me  so  painlessly. 

But,  what  I  want  to  know  is.  why 
didn’t  he  headline  it  “Blankville  Breaks 
Business  Bogey.”  Far  fetched?  Yes! 
What  I’m  trying  to  disclose  is  that  the 
principle  which  makes  us  buy  a  paper 


on  the  street  or  which  causes  us  to  read 
advertising  in  the  pai)er,  should  be  ap¬ 
plied  to  the  national  advertising  of  that 
newspaper.  And  I  do  not  refer  to  blat¬ 
ant  headlines,  but  rather,  headlines  that 
are  something  more  than  just  nice  words, 
and  principles  of  ty{)ography  and  layout] 
that  at  least  measure  up  to  the  standards 
suggested  to  clients  by  the  paper’s  own 
advertising  writing  service. 

Of  the  various  theme  classes  into 
which  the  180  advertisements  fell,  Reader 
Confidence  in  Advertising  is  in  my 
opinion  the  weakest.  Key  territorial 
position  is  logical  and  can  be  made  inter¬ 
esting,  if  the  writer  will  curb  his  desire 
to  write  a  deathless  epic  of  seven  vol¬ 
umes  on  the  subject.  Nearer  to  the  time 
when  he  wants  to  buy  space  and  is 
weighing  values  is  the  time  to  tell  the 
prospect  about  that.  The  market  analysis 
theme  was  good  while  it  lasted.  It  is 
stock  in  trade  now.  And  how  we  like 
it  and  appreciate  it  in  the  agency  busi¬ 
ness  !  Circulation  need  not  be  dull  and 
prosy  as  a  problem  in  calculus.  Visualize 
it  either  by  illustration  or  words  that 
sing  instead  of  dropping  with  a  thud 

Too  many  newspa{)ers  take  themselves 
seriously  when  they  start  to  talk  about 
themselves  on  pa{)er.  I’d  like  to  see  a 
series  of  national  newspaper  advertise¬ 
ments  written  by  half  a  dozen  colutnnists 
of  my  acquaintance.  Their  advertise¬ 
ments  would  smile  themselves  into  the 
good  graces  of  the  sitace  buyers  of  the 
country. 

And  when  you  put  your  columnist  into 
the  promotion  department,  let  him  have 
an  office  far,  far  away  from  the  old 
timers  in  the  department.  Otherwise  he 
is  liable  to  absorb  that  atmosphere  of 
omniscience  that  seems  to  be  part  and 
parcel  of  such  de|)artments. 

Which  remark  does  not  indicate  that 
I  have  lost  a  newspaper  account  recently, 
or  that  I’ve  been  soliciting  a  newspaper 
promotion  man.  It  has  been  years  since 
I  was  inside  a  promotion  office.  Maybe 
that  is  why  I  made  the  statement.  Maybe 
that  atmosphere  has  changed  for  the 
better,  just  as  the  general  trend  of  news¬ 
papers’  advertising  has.  In  fact,  it  must 
have  changed  since  w’e  know  a  tree  by 
the  fruit  it  bears.  My  a{)ologies.  Old 
Timers ! 


PAST  PRESIDENTS  ORGANIZE 


Seventeen  Member*  of  Nebraska  Preti 
Association  in  New  Group 

Seventeen  former  presidents  of  the 
Nebraska  Press  Association  organized 
a  Past  Presidents’  Club  at  the  recent 
meeting  in  Lincoln.  Members  are: 

W.  A.  Brown,  Friend  Se^itinel;  A.  W. 
Ladd,  Albion  Nezvs;  F.  H.  Price, 
man  Grove  Reporter;  Henry  C.  Rich¬ 
mond,  Omaha  Nebraskan;  J.  F.  Webster, 
St.  Paul  Phonograph;  Will  M.  Maupin, 
Omaha  World  Herald;  J.  P.  O’Furey, 
Hartington  Cedar  County  News;  Henry 
Allen  Brainerd,  Hebron  Champion;  Mrs. 
Marie  O’Donnell  Weekes,  Norfolk 
Press;  Horace  M.  Davis,  Ord  Journal; 
J.  S.  Kroh,  Ogalalla  Keith  Counh 
Netvs;  Charles  R.  Kuhle,  Leigh  World; 
Emerson  R.  Purcell,  Broken  Bow  0«- 
ter  County  Chief;  Frank  O.  Edgecombe, 
Geneva  Nebraska  Signal;  Joseph  G. 
-Alden,  Y'ork  Republican;  Asa  B.  Wood, 
Gering  Courier;  George  C.  Snow,  Chad- 
ron  Journal. 

The  newspapers  named  are  those 
which  the  members  published  at  the 
time  of  their  election  to  the  presidency. 


TWO  JOIN  SPORTS  STAFF 

Two  new  additions  to  the  sports  d^ 
partment  of  the  Nezv  York  Daily  .Mirror 
were  announced  this  week  by  Dan  Parker, 
sports  editor.  They  were  Clarence  Cas- 
sin,  formerly  of  the  Nerv  York  World 
sports  desk,  and  Ken  7Smith  of  thf 
IJartford  (Conn.)  Courant.  Smith  is 
at  present  in  San  Antonio.  Tex.,  cov¬ 
ering  spring  training  activities  of  the 
New  York  Giants. 


NEW  AVIATION  SERIAL 

“Sally  of  Sky  Alley,”  by  Vera  Bro*% 
is  the  name  of  a  new  serial  announcM 
by  the  Ledger  Syndicate,  Philadelphia 
It  is  in  30  installments  and  has  22  orig¬ 
inal  photographs. 
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1 

2 
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6 
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29 
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29 

32 
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WHAT  OUR  READERS  SAY 


AGGRESSIVE  POLICIES 
HURT  PAPER  MILLS 


CONCERTED  RADIO  ACTION 

To  Editor  &  Publisher;  It  is  with 
much  interest  that  I  have  followed  your 
recent  reports  and  the  general  feeling 
among  publishers,  on  the  elimination  of 
radio  programs  from  the  news  columns 
of  daily  papers.  Your  editorial  Feb.  21 
issue  of  Editor  &  Publisher,  "Wanted; 
An  Organizer,”  seems  to  set  forth  the 
feeling  of  the  newspaper  publisher  in  a 
general  way,  but  with  an  indefinite  sug¬ 
gestion  as  to  how  the  obstacle  can  be 
overcome. 

It  would  be  interesting  to  know  the 
details  of  your  conception  of  such  an 
agency  as  you  outline  for  handling  the 
situation.^ 

Here  is  a  suggestion  which  I  believe 
would  work  out  harmoniously  for  all 
concerned,  satisfying  the  publisher  by 
covering  the  space  cost  of  the  present 
method  of  listing  radio  programs  and 
at  the  same  giving  the  broadcasters 
and  advertisers  full  publicity  and  credit 
at  an  insignificant,  minimum  cost.  In 
co-operation  with  the  various  sectional 
organizations  of  publishers,  call  a  confer¬ 
ence  of  newspaper  executives  at  a  cen¬ 
tral  o<iint  in  each  of  the  three  zones  of 
the  United  States.  Eastern,  Central  and 
Western.  “Hash”  over  the  questions  and 
“wrinkles”  pertaining  to  radio  program 
announcements.  Adopt  a  stated  time 
when  every  paper,  metropolitan  and  the 
smaller  cities,  will  make  an  announce¬ 
ment  that  no  more  firm  names  or  product 
names  will  be  "iven  in  the  radio  pro¬ 
grams  and  have  every  paper  subscribe 
to  this  agreement.  Include  in  the  agree¬ 
ment  that  each  subscribing  paper  will 
print  the  program  announcement  of  the 
various  features  at  the  different  hours, 
if  it  docs  not  mention  the  firm  or  product, 
but  that  details  of  the  broadcast,  with 
mention  of  the  firm  and  product  will  be 
added,  at  double  line  rates,  with  a  mini¬ 
mum  of  two  lines  and  a  maximum  of 
four  lines.  The  double  line  rate  is  war¬ 


ranted  by  the  matter  being  classed  as 
reading  matter.  Edward  P.  Dunlap. 

Philadelphia. 


‘SEMI-OFFICIAL"  INCORRECT 


J.  H.  Gundy,  President  of  Canada 
Power  and  Paper  Co.,  Cites  Big 
Factor  in  Decline  of  News¬ 
print  Industry 


To  Editor  &  Publisher:  I  notice 
that  on  page  12  of  your  issue  of  March  7, 
you  report  the  opening  of  a  new  Reuter 
wireless  service  to  Argentine  papers,  re¬ 
ferring  to  Reuters  as  being  “known  as 
the  British  semi-official  news  agency.” 

I  would  like  to  point  out  that  this  de¬ 
scription  is  entirely  inaccurate.  Reuters 
is  in  no  way  a  semi-official  agency  and 
has  no  more  connection  with  the  British 
government  than  have  American  news 
agencies  with  that  of  the  United  States. 
Possibly  this  misconception  has  arisen 
from  the  fact  that  in  some  parts  of  the 
British  Empire,  local  administrations  use 
the  Reuters  organization,  owing  to  its 
exceptional  facilities  foi  communicating 
official  announcements  to  the  press.  Such 
statements,  however,  are  always  issued 
as  official  "handouts”  by  Reuters,  which 
accepts  no  responsibility  for  their 
accuracy. 

The  mere  fact  that  Reuters  sells  its 
news  service  directly  or  indirectly  to 
some  3,000  newspapers  in  nearly  every 
country  of  the  world  insures  that  any 
attempt  to  serve  the  kind  of  “dope”  us¬ 
ually  associated  with  semi-official  agen¬ 
cies  would  meet  with  speedy  protest  and 
retribution  from  our  subscribers. 

1  would  be  much  obliged  therefore  if 
you  could  see  your  way  to  correcting  the 
erroneous  impression  given  by  your  story. 

A.  P.  Perry, 

Chief  Correspondent,  Reuters,  Ltd. 

New  York. 


JAMES  KERNEY  RETURNS 

James  Kerney.  editor  and  publisher, 
Trenton  (X.J.)  State  Gazette  and  Times, 
and  Mrs.  Kerney.  returned  to  Trenton 
this  week  from  Palm  Reach. 


J.  H.  Gundy,  president  of  Canada 
Power  and  Paper  Company,  named  the 
aggressive  expansion  of  the  newsprint 
industry  as  one  of  the  chief  factors  in 
bringing  about  the  present  poor  condition 
of  the  business  in  his  message  to  stock¬ 
holders  which  accompanied  the  recently 
issued  financial  report  of  the  corporation. 

“The  operations  for  the  period,”  Mr. 
Gundy  wrote,  “reflect  the  difficult  times 
attending  the  industry,  which  has  been 
suffering  from  a  policy  of  aggressive 
building  of  new  mills.  The  serious  over¬ 
expansion  of  mill  capacity  has  been  ac¬ 
companied  by  a  decline  in  consumption 
in  1930  of  approximately  8  per  cent,  this 
being  the  first  year  which  failed  to  show 
an  increase  in  consumption  since  1921. 
The  operations  of  your  corporation  were 
at  the  rate  of  approximately  56  per  cent 
of  capacity  in  1930,  as  against  77  per 
cent  in  1929.  Consumption  in  the  early 
months  of  1931  shows  a  still  further 
decline,  operations  to  date  being  at  the 
average  rate  of  approximately  43  per 
cent.” 

In  the  current  rejKirt,  operations  of  the 
,\nglo,  Canadian  Pulp  and  Paper  Com¬ 
pany  are  included  for  the  eight  months 
from  May  1,  1930,  and  thus  total  assets 
are  shown  at  $212,974,611,  against  $190,- 
091,556  at  the  end  of  the  preceding  year. 
The  balance  sheet  reveals  bank  loans  at 
the  end  of  1930  at  $14,558,000,  contrast¬ 
ing  with  $7,903,750  at  the  end  of  the 
preceding  year,  and  inventories  higher 
by  more  than  $1,500,000.  Net  working 
canital  at  $11,470,712  compares  with 
$27,338,471  at  the  end  of  1929. 

From  the  operating  profit  of  $6,184,- 
955  for  1930  was  deducted  interest  of 
$4,886,185,  leaving  a  balance  of  $1,298,- 


770.  Nothing  was  written  off  for 
depreciation  of  depletion,  while  in  the 
preceding  report  $2,521,878  had  been 
deducted  for  these  charges. 

Dividends  for  1930  amounted  to 
$1,750,00,  making  a  net  loss  of  $451,2^ 
before  depreciation  and  depletion.  Mr. 
Gundy  said  that  if  the  usual  depreciation 
and  depletion  charges  had  been  made, 
the  loss  for  1930  would  have  been  $2,382,- 
039. 

The  report  shows  that  investments 
have  been  written  down  to  the  market 
value  at  Dec.  31,  1930,  involving  a  de¬ 
duction  from  surplus  of  $4,717,795. 


‘SPECIAL”  REORGANIZED 


Ingraham-Power*,  Inc.,  Now  Ingraham, 
Cooley  &  Coffin,  Inc. 


Ingraham-Powers,  Inc.,  publishers’ 
representatives,  this  week  was  reorgan¬ 
ized  under  the  name  Ingraham,  Cooley 
&  Coffin,  Inc.  P.  B.  Ingraham  is  presi¬ 
dent,  William  O.  Cooley  and  H.  P. 
Coffin,  vice-presidents,  and  E.  M.  Doyle, 
secretary-treasurer. 

Mr.  Coffin,  who  joined  the  firm  in 
1930,  is  located  at  the  Chicago  office, 
and  the  other  officers  are  in  New  York. 
Offices  are  also  maintained  in  Detroit 
and  Syracuse. 

The  change  was  effective  March  10. 


GAGE  ADDRESSES  PRINTERS 

Harry  L.  Gage,  director  of  Linotype 
typography,  spoke  on  “W'hat  Lies  .Ahead 
of  Us  in  Printing,”  March  9,  before  a 
joint  meeting  of  the  Utica  (N.Y.)  Club 
of  Printing  House  Craftsmen,  the 
Typothetae  of  Utica,  and  the  Printing 
Crafts  Bureau  of  the  Utica  Cliaml)er  of 
Commerce. 


SPORTS  WRITER  WITH  BRAVES 

Johnny  Neun,  for  the  past  six  years 
with  the  Baltimore  Ei'eninq  Sun  sports 
staff,  left  recently  for  the  Boston 
Braves’  training  camp  at  St.  Petersburg, 
Fla.  He  plays  first  base  for  the  Braves. 


G)uestions  to  ask  yourself 


ABOUT  METAL 


In  far  too  many  cases  metal  hamllin^  costs  are  assumed  to  be 
necessary  expenses — unavoidable  and  therefore  never  carefully 
analyzed.  The  excessive  metal  charges  on  your  books  are  a 
tlirect  drain  on  net  profits.  Examine  composing  room  costs — 
then  investigate  the  modern  answer  to  these  questions.  How 
much  of  the  metal  purchased  has  disappearetl  when  inventories 
are  taken?  How  much  dross  is  exchanged  in  a  year?  How  much 
toning  metal  is  needed?  How  much  fuel  does  the  melting 
furnace  consume?  What  is  the  rental  value  of  the  space  it 
occupies?  What  labor  is  employed  in  handling  metal?  What 
investment  is  tied  up  in  metal  stocks?  Wliat  storage  space  is 
used?  What  does  down-time  on  machines  cost  you?  What  cost 
is  involved  in  unnecessary  resetting — in  dry  mat  and  plate  make 
over?  What  do  ilelays  at  press  time  add  to  your  overhead? 
Analyze  your  operating  costs — the  figures  will  be  surprising  and 
staggering. 


V 


THERE  IS  ONLY 

4IIVE  ANSWER 


The  modern  method  of  metal  handling  is  the 
Monomelt  System.  It  brings  substantial  savings 
in  every  composing  room  operation.  Metal  is 
melted  but  once,  temperatures  are  automatically 
maintained  at  uniform  levels.  Ask  for  folder, 
“Monomelt  —  'The  Modem  System  of  Metal 
(Control."  Monomelt  (Company,  16.36  Polk  St. 
N.  E.,  Minneapolis,  Minn. 


MOBfOMELT 

SYSTEM 


■  '  s 

7 


is 
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WORLD-TELEGRAM  LINAGE  IS  DOUBLED 
IN  FIRST  WEEK  AFTER  MERGER 


Held  Almost  Full  Volume  of  World’s  Department  Store  Linage 
and  Large  Share  of  Classified — City’s  Dailies  Used  156,467 
Lines  of  Promotion  Copy  in  Various  Papers 


The  Xrzi'  York  Telegram,  by  taking 
over  the  World,  Sunday  World  and 
Ezming  World,  much  more  than 
doubled  its  advertising  linage  in  the 
first  full  week  after  the  purchase  was 
completed.  It  was  successful  in  hold¬ 
ing  almost  the  full  volume  of  the 
Evening  World’s  department  store 
linage,  and  it  took  a  large  pf)rtion  of 
the  classified  linage  in  which  the  morn¬ 
ing  W'orld  had  been  one  of  the  city’s 
leader. 

At  the  same  time,  however,  practically 
every  other  newspaper  in  the  city  gained 
additional  advertising,  according  to 
figures  compiled  by  P'ditor  &  Publisher 
from  the  measurements  of  the  Advertis¬ 
ing  Record  Company,  New  York.  To 
some  extent  this  w’as  the  result  of 
vigorous  advertising  by  the  newspapers 
themselves,  which  rushed  into  each 
other’s  columns  with  large  copy  as  soon 
as  the  Scripps-Howard  purchase  was 
completed.  The  Herald  Tribune,  indeed, 
had  a  page  adxTrtisement  for  its  Sunday 
edition  in  the  last  issue  of  the  World. 

Comparative  figures  for  the  advertis¬ 
ing  linage  of  the  New  York  newspapers 
for  the  last  full  week  (Feb.  16-21)  be¬ 
fore  the  proposed  purchase  of  the  World 
received  any  publicity,  and  for  the  first 
full  week  (March  2-7)  after  the  pur¬ 
chase,  show  an  increase  in  total  volume 
of  more  than  188,000  lines.  Advertis¬ 
ing  of  other  newspapers  in  the  latter 
week  accounted  for  156,467  lines  of  this 
increase.  The  newspapers’  advertising 
W’as  aimed  at  two  things — to  capture  the 
readers  of  the  World  and  the  Evening 
World,  and  to  gather  in  the  classified 
advertising  of  the  World. 

The  Nezv  York  American  was  an 
especially  heavy  advertiser,  with  the 
World-’Telegram  running  second. 

Comparison  of  total  advertising  in  the 
evening  field  shows  that  the  Evening 
World  in  its  last  full  week  carried  198,- 
562  lines.  The  World-Telegram’s  gain 
in  its  first  full  week  over  the  earlier 
figures  for  the  Telegram  was  182,000 
lines.  At  the  same  time  the  Journal 
gained  45,(X)0  lines,  the  Sim  23,000 
lines,  the  Brooklyn  Eagle  28,000  lines 
and  the  Brooklyn  Standard-Union  16,000 
lines. 

In  the  morning  field,  the  World  in 
its  last  full  week  carried  102,980  lines. 
Gains  registered  by  the  other  morning 
papers  far  exceeded  this,  reaching  more 
than  194,000  lines.  The  Times’  gain 
was  roughly  72,000  lines,  the  American’s 
54.000,  and  the  Herald  'Tribune’s  44,000. 

Every  Sunday  newspaper  showed  large 
gains  on  March  8  as  compared  with 
Feb.  22.  On  the  earlier  date  the  World 
had  carried  44..535  lines.  The  survivors 
not  only  divided  this,  but  piled  up  a 
further  gain  of  229,000  lines,  or  prac¬ 
tically  50  per  cent,  for  the  Sunday 
papers  as  a  whole.  Part  of  this  gain 
was  due  to  heavy  automobile  advertis¬ 
ing  in  the  Brooklyn  papers  in  connection 
with  the  Brooklyn  Automobile  Show. 

In  the  classified  field,  where  the  battle 
raged  especially  hot,  the  morning  World 
volume  for  the  earlier  week  had  been 
.54.354,  and  the  Evening  World  4,337. 
The  other  papers  not  only  divided  this 
amount,  but  added  51.000  lines  more  of 
classified.  The  American  and  the 
World-Telegram  ran  almost  neck  and 
neck  in  classified  gains,  the  figures  be¬ 
ing  36.201  and  35.961. 

In  Sunday  classified,  the  .American 
show'ed  a  gain  of  some  11,000  lines,  and 
the  Times  nearly  7,000  lines.  The  total 
classified  volume  for  the  two  Sundays 
remained  comparatively  steady. 

In  department  store  linage  the  morn¬ 
ing  World  had  little  to  lose,  but  the 
Evening  World  ranked  second  for  the 
earlier  week  shown  in  the  table,  with 
92.069  lines.  The  Telegram  gained  the 
largest  part  of  this,  jumping  its  de¬ 
partment  store  volume  from  12,474  lines 
to  90.022  lines.  The  Sun  and  the  Times 
were  next  in  department  store  gains. 


The  following  figures  are  from  the 
measurements  of  the  Advertising  Record 
Company ; 


TOTAL  ADVERTISING 


Linage 

Linage 

Feb.  16-21 

Mar.  2-7 

Times 

266.247 

338,012 

Herald  1 

'rihime . 

192,628 

237,115 

MnrTii‘n*T  UVvrL!  . 

102,980 

American 

82,223 

136,479 

News  . . . 

185.528 

201,751 

Mirror  . 

61,002 

69,575 

Sun  . . . . 

317,389 

340,446 

Tournal 

242,787 

288,316 

198.562 

Post  .... 

821859 

79,252 

Graphic  . 

63,147 

65,362 

TelfKram 

(World-Tele 

gram) 

111,918 

294,390 

Hrocklyn 

Eagle . 

209,295 

237,453 

Standard 

Union . 

71,386 

87,234 

Brooklyn 

Times . 

108,955 

109,135 

Total 

2,296,906 

2,484,520 

Sunday 

Issues 

Linage 

Linage 

Feb.  22 

March  8 

Times 

143,760 

200,044 

Herald  Tribune . 

82,122 

124,636 

World  . . 

44,535 

•Xmcrican 

73,203 

139,923 

News  . . . 

60,412 

90,353 

Bro<  klyn 

Eagle . 

48.929 

99,911 

Brooklyn 

Times . 

7,917 

34,800 

Total 

460,878 

689,667 

CLASSIFIED  ADVERTISING 


Linage 

Linage 

Feb.  16-21 

Mar.  2-7 

Times  . 

42,733 

47,625 

Herald  Tribune . 

17,461 

26,513 

Morning  World . 

54,354 

American  . 

20,827 

57,028 

News  . 

Mirror  . 

3,601 

3,737 

Sun  . 

2,733 

2,942 

Journal  . 

583 

651 

4.337 

Post  . 

■453 

289 

Graphic  . 

8,173 

8,514 

Telegram  (World-Tele- 

gram)  . 

28,920 

64,881 

Brooklyn  Kaf^Ie . 

50,615 

51,660 

Standard  ITnicn . 

4,941 

5,055 

Brooklyn  Times . 

9,355 

11.302 

Total  . 

249,086 

280,197 

Sunday  . 

Issues 

Linage 

I.inage 

Feb.  22 

March  8 

Times  . 

35,488 

42,149 

Herald  Tribune . 

15,489 

18,240 

World  . 

19.188 

American  . 

10,926 

21,014 

Brooklyn  Fagle . 

17,346 

19,119 

Brooklyn  Times . 

2,633 

2.622 

Total  classified . 

101,070 

103,144 

DEPARTMENT  STORE  ADVERTISING 

Linage 

Linage 

Feb.  16-21 

Mar.  2-7 

Times  . 

55,461 

65,756 

Herald  Tribune . 

45,546 

39,570 

601 

.■\merican  . 

1,716 

1,848 

News  . 

52,297 

57,450 

Mirror  . 

Sun  . 

137,560 

149.387 

Journal  . 

90,361 

92,770 

92,069 

Post  . 

9,837 

9,949 

(traphic  . 

1,000 

560 

Telegram  (World-Tele 

gram)  . 

12,474 

90,022 

Brooklyn  Eagle . 

56,324 

58,466 

Standard  I'nion . 

13,468 

15,016 

Brotklyn  Times . 

11,979 

14,107 

Total  .  580,693  594,901 

The  following  table  shows  the  amount 
of  advertising  space  bought  by  each 
newspaper  and  the  amount  sold  to  other 
papers  for  the  week  of  March  2-7 : 


Space 

Space 

bought 

sold 

American  . 

(t6,4<>1 

8,688 

Tournal  . 

20,.S92 

15,960 

Post  . 

5,980 

2,570 

Herald  Tribune  .... 

11,237 

30,871 

Times  . 

578 

31.725 

World-Telegram  ... 

27,970 

12,650 

Sun  . 

21,235 

16,124 

13.872 

9,512 

Graphic  . 

1,000 

Brooklvn  Eagle  _ 

7,331 

Standard  Union  . . . . 

3,056 

Brooklyn  Times  . . . . 

724 

This  does  not  include  advertising  by  a 

newspaper  tn  its  own 

columns. 

TURNED  PAUPER  FOR  STORY 


^^ITH  public  criticism  directed  at  ir- 
”  regularities  in  the  management  of 
Mayview,  Pittsburgh  hospital  and  home 
for  the  destitute,  Ray  Sprigle,  city  edi¬ 
tor,  Pittsburgh  Post-Gazette,  disguised 
himself  as  a  derelict,  and  found  asylum 
in  the  institution  as  a  homeless  and 
friendless  inmate. 

He  stayed  a  week,  and  wrote  a  series 
of  articles  which  started  in  the  Post- 
Gazette,  March  6,  under  the  title,  “Over 
the  Hills  to  Mayview.’’ 

An  editor’s  note  with  the  series  said 
the  articles  were  not  attacks  on  the  in¬ 
stitution’s  management,  but  constructive 
in  informing  residents  of  the  work  of 
the  institution,  both  in  its  good  points 
and  bad. 


URGES  MILK  ADVERTISING 


Consumption  Should  Be  Doubled,  Pure 
Milk  Association  Told 

A  campaign  to  make  the  public  more 
“milk  con.scious’’  by  applying  up-to-date 
advertising  methods  to  the  dairy  in¬ 
dustry,  was  proposed  to  the  Pure  Milk 
Association,  at  its  sixth  annual  meeting 
held  in  Chicago  this  week,  by  R.  W- 
Balderston,  a  member  of  the  National 
Dairy  Council.  Mr.  Balderston  urged 
such  a  campaign  as  the  best  means  of 
relieving  the  present  over-production  of 
milk. 

“Not  only  must  you  convince  the  city 
people  that  the  betterment  of  their  health 
depends  on  their  increased  consumption 
of  milk,  but  you  must  use  yourself  as 
an  example,’’  he  told  the  milk  producers. 
“At  least  twice  as  much  milk  as  is  now 
consumed  should  be  drunk.” 

A  campaign  to  educate  the  public  in 
the  use  of  dairy  products  was  also  ad¬ 
vocated  by  Stewart  Pierson,  Illinois  sec¬ 
retary  of  agriculture.  “Money  wisely 
spent  in  an  effort  to  educate  the  public 
to  a  desirability  of  consuming  more  milk, 
butter,  cheesC  and  ice  cream  will  bring 
good  dividends  to  the  producers,”  he 
declared,  while  pledging  the  support  of 
the  state  in  carrying  out  such  a  cam¬ 
paign. 


KEENEY  SUCCEEDS  TAYLOR 

A.  G.  Keeney,  managing  editor  of  the 
Asheville  (N.C.)  Citizen,  has  resigned 
to  accept  the  managing  editorship  of  the 
Columbia  (S.C.)  Record,  effective  March 
24.  His  successor  has  not  yet  been  ap¬ 
pointed.  Wyatt  Taylor,  present  manag¬ 
ing  editor  of  the  Record,  has  not 
announced  his  plans. 


TWO  JOIN  ERWIN  WASEY 

Herbert  R.  Schaeffer,  formerly  with 
the  William  H.  Rankin  Company,  who 
has  been  doing  special  newspaper  promo¬ 
tion  work  recently,  has  joined  Erwin, 
Wasey  &  Co.,  New-  York  advertising 
agency.  H.  F.  Douglas,  who  was  with 
the  Curtis  Publishing  Company  in  sales 
promotion  work  until  recently,  has  also 
joined  Erwin.  Wasey  &  Co.  Both  are 
assigned  to  the  Camel  cigarette  account. 


SILVER  LININGS  IN  1930 
ADVERTISING  CLOUDS 


(Continued  from  page  5) 


Classified  advertising  in  Sunday  papers 
follows  the  trend  already  indicated  for 
the  daily  issues.  The  Sunday  showing 


is : 

Classified  Percent  of 
Year  Linage  1928  Total 

1928  .  58,107,392  100 

1929  .  54,903,258  94 

1930  .  44,805,124  77 


Automotive  advertising  in  the  Sunday 
papers  compels  publication  of  news  of 
the  kind  which  once  caused  its  bearer’s 
head  to  be  summarily  detached  from  his 
body.  It  follows : 

Automotive  Percent  of 


Year  Linage  1928  Total 

1928  .  34,841,026  100 

192»)  .  28,105,665  81 

1930  .  17,800,746  51 


Financial  advertising  is  so  badly  off, 
as  this  comparison  of  Sunday  figures 
shows ; 

7  Linage  Lead 

Financial  Percent  of 


Year  Linage  1928  Total 

1928  .  4,093,557  100 

1929  .  4,181.511  102 

1930  .  2,6%,864  65 


Sunday  grand  total  advertising  for 
these  cities,  1928-1930,  compares  as  fol¬ 


lows  ; 

Total  Percent  of 
Year  Linage  1928  Total 

1928  .  269,828.526  100 

1929  .  266,118,724  98 

1930  .  215,076,006  79 


An  unprejudiced  survey  of  the  situa¬ 
tion  disclosed  by  these  comparisons  indi¬ 
cates  that  competently  managed  and 
sanely  financed  daily  newspapers  arc 
holding  their  own  in  advertising  governed 
largely  by  local  conditions  and  immedi¬ 
ately  responsive  to  the  newspaper’s  own 
efforts,  that  they  are  holding  their  own 
and  more  in  the  field  of  general  products. 
In  the  automotive  and  financial  fields, 
where  conditions  at  the  advertising’s 
point  of  origin  rather  than  at  the  point 
of  publication  govern  volume  of  linage, 
there  is  little  chance  that  a  publisher’s 
effort  or  initiative  can  radically  alter 
present,  linage  conditions.  In  classified, 
the  kind  of  linage  that  is  easily  increased 
and  promoted  is  not  now  being  offered 
in  large  volume,  and  recovery  of  past 
records  apparently  has  to  await  improve¬ 
ment  of  general  trade.  There  is  little 
likelihood  of  another  1925-27  real  estate 
boom  for  several  years. 

As  to  the  Sunday  newspaper,  the  above 
comparisons  reveal  unmistakably  that 
advertisers  are  not  crowding  run-of- 
paper  Sunday  newspaper  space  as  in 
former  years.  The  serious  loss  in  reve¬ 
nue  from  this  source  last  year  is  respon¬ 
sible  for  much  of  the  anxiety  felt  then 
and  now  by  newspaper  owners,  for  the 
production  expense  of  the  Sunday  edition 
remains,  as  it  always  has  been,  out  of 
line  with  the  revenue  produced.  Specialty 
advertising  in  the  Sunday  paper  color 
and  gravure  sections  has  held  up  fat 
better  than  in  the  black-and-white,  a  fact 
of  comfort  to  the  comparatively  small 
number  equipped  to  render  such  service, 
but  of  little  present  interest  to  those  not 
so  armed. 

The  present  year,  to  date,  has  shown 
some  improvement  in  Sunday  linage, 
which,  if  continued,  may  avert  numerous 
suspensions  or  consolidations  of  Sunday 
issues.  That  step,  at  the  opening  of  this 
year,  appeared  to  be  inevitable  in  many 
cities,  especially  those  in  direct  competi¬ 
tion  with  important  metropolitan  Sunday 
papers.  The  alternative,  a  new  Sunday 
treatment  for  standard-sized  newsjwperL 
has  not  yet  appeared.  The  solution  w 
the  Sunday  problem,  however  it  “ 
reached,  will  be  a  long  step  toward 
restoration  of  the  volume  and  profit 
which  newspaper  owners  considered 
normal  during  the  past  decade. 


INLAND  APPOINTED 

Inland  Newspaj^  Representatives- 
Inc.,  400  North  Michigan  avenue,  (-hi- 
cago,  have  been  appointed  national 
advertising  representatives  of  the  Dveo* 
(Ill.)  Evening  Telegraph. 
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'UR  OVN  Voia£) 

•  or  LetTERs 


wllTR.  MILLER  OF  ‘THE  TIMES’  ” 
(Scribners),  F.  Fraser  Bond’s 
biography  of  Charles  R.  Miller,  editor- 
in-diief  of  the  A'iw  York  Times  from 
1883  until  his  death  in  1921,  is  an  un¬ 
usual  newspaper  success  story,  almost 
Alger-like  in  its  progression. 

Born  on  a  New  England  farm,  the 
future  editor  of  the  Times  quickly 
showed  his  disinclination  for  that  en¬ 
vironment,  and,  strangely  enough,  showed 
equal  disdain  for  school  and  college 
where  he  was  sent  at  considerable  sacri¬ 
fice  by  his  parents.  His  haphazard 
periods  of  study — he  refused  for  a  whole 
term  to  buy  a  textlxjok  and  read  French 
novels  in  class — resulted  in  his  being  ex¬ 
pelled  both  from  his  preparatory  school 
and  from  Dartmouth  college,  although  he 
was  reinstated  at  the  latter  in.stilution. 

But  while  rebelling  at  the  formal 
courses  of  study,  young  Miller  had  an 
amazing  faculty  for  obtaining  knowl¬ 
edge.  He  was  a  wide  and  purposeful 
reader,  and  when  forced  to  would  master 
an  entire  semester’s  work  in  a  short  pe¬ 
riod  of  concentrated  study. 

Upon  being  graduated  in  1872,  the 
future  editor  joined  the  “journalism 
school’’  of  Samuel  Bowles,  editor  of  the 
S^int/ field  (Mass.)  Kepublican,  and 
after  three  years  there,  joined  the  New 
York  Times  copy  desk,  taking  the  place 
of  a  friend  who  left  to  study  for  the 
ministry. 

W  ithin  a  year  he  was  promoted  to  the 
staff  of  editorial  writers,  and  in  1883 
when  John  Foord,  the  editor,  left  to 
join  the  Brooklyn  Standard  -  Argus, 
young  Miller,  then  only  34,  was  appointed 
to  succeed  him  by  the  publisher,  George 
Jones. 

But  the  Times,  then  powerful  after 
its  ex^se  of  the  Tweed  ring,  went  into 
a  decline.  Joseph  Pulitzer  appeared  on 
the  scene;  the  Herald  of  the  youn<^er 
Bennett  was  still  powerful;  and  in  1893 
the  Times  was  sold  by  Mr.  Jones’  heirs 
to  a  hopeful  group  headed  by  Mr.  Miller 
as  president.  But  something  was  lack¬ 
ing  and  the  paper  continued  to  sink  until 
Adolph  S.  Ochs  appeared  as  a  purchaser 
in  18%,  and  under  whose  guidance  the 
Times  entered  golden  ways.  Mr.  Miller 
was  retained  as  editor  and  held  $135,000 
of  the  $1,000,000  capital  stock.  At  his 
death  in  1921  this  stock  was  appraised 
at  $1,270,784. 

Keenly  intelligent,  possessing  sound 
judgment,  and  maintaining  a  conserva¬ 
tive  course,  Mr.  Miller  won  for  the 
Times  editorial  page  attention  and  pres¬ 
tige.  Two  of  his  war  editorials  reveal 
his  keen  grasp  of  the  international  situa¬ 
tion.  On  Aug.  6,  1914,  four  days  after 
(Jreat  Britain  entered  the  conflict,  he  pre¬ 
dicted  that  the  war  was  liable  to  result 
in  revolution  in  Russia,  revolution  in 
Germany,  and  the  break-up  of  Austria- 
Hungary.  On  Dec.  15,  1914,  appeared 
“For  the  German  People,  Peace  WHth 
Freedom,”  which,  starting  with  the  pro¬ 
phetic  sentence  “Germany  is  doomed  to 
sure  defeat”  stated  that  at  no  cost  would 
the  neutral  world  permit  a  German 
victory. 

Although  he  once  proudly  wrote  in  a 
biographical  sheet  sent  him  by  Dart¬ 
mouth  college  “Have  never  been  a  mem¬ 
ber  of  any  ‘organization  of  editors’  and 
never  traveled  with  an  ‘editorial  excur¬ 
sion',”  Mr.  Miller  “talked  shop”  in  maga¬ 
zine  articles  and  speeches.  In  a  piece  for 
Youth’s  Companion  on  “Training  for 
Journalism”  he  wrote:  “For  newspaper 
writing,  the  style  is  best  that  is  most 
direct.  The  spoken  style  of  plain  minds 
is  a  good  model.” 

At  another  point  he  said: 

“Our  nowspapers  form  a  great  reserve 
sjainst  the  growth  of  evils  and  at  the  same 
time  give  the  discontented  a  chance  to  ‘blow  off 
•team'  Where  there  is  no  freedom 

of  the  press,  as  in  Russia,  we  instinctively  look 
revolution.** 

Personally  brilliant,  a  man  who  at  68 
could  study  and  master  the  Russian  lan- 
guage;  rebellious  of  spirit — in  youth 
*wice  expelled  from  school  for  defiance 


of  scholastic  routine — it  seems  strange 
that  Charles  R.  Miller  left  little  of  the 
imprint  of  his  talents  upon  journalism. 
He  invented  no  technique,  launched  no 
memorable  crusade.  “’This  rebel.”  says 
Elmer  Davis  in  his  review  of  this  book 
for  the  Times,  “grew  up  to  be  the  most 
stalwart  champion  of  conservatism  in  the 
American  press — conservatism  in  poli¬ 
tics,  economics,  ethics  and  manners.” 

His  was  a  high  order  of  journalism, 
cultured  and  competent,  hut  one  looks  in 
vain  for  any  bonds  which  link  it  vitally 
with  the  vast  and  changing  picture  of 
American  life  from  1883  to  1921. 

Mr.  Bond,  author  of  this  biography, 
was  during  Mr.  Miller’s  last  years,  his 
secretary  and  editorial  assistant.  He  is 
now  attached  to  the  Columbia  University 
School  of  Journalism. — W.L.B. 

*  * 

A  RTICLES  on  the  demise  of  the 
New  York  World  are  the  fashion 
these  days.  Writers  everywhere  are  at¬ 
tempting  to  analyze  the  collapse  of  the 
famous  Pulitzer  papers. 

James  M.  Cain,  formerly  World  edi¬ 
torial  writer  and  author  of  a  Sunday 
column,  discusses  the  situation  in  the 
New  Freeman.  One  of  Ralph  Pulitzer’s 
weaknesses,  he  said,  was  his  devotion 
to  the  ideals  of  his  father.  Then  he 
adds : 

These  ideals  are  quite  well-known,  for  they 
were  carried  at  the  masthead  for  years;  but 
they  happen  to  be  about  as  representative  of 
Joseph  Pulitzer’s  newspaper  practice  as  the 
Gettysburg  Address  is  representative  of  .-Xbra- 
ham  Lincoln’s  political  practice.  They  had  a 
lot  to  say  about  progress  and  reform,  but  they 
had  nothing  to  say  about  bringing  in  tbe  hottest 
news  that  a  big  staff  could  collect;  and  they 
had  nothing  to  say  about  th»  most  important 
part  of  Joseph  Pulitzer’s  formula,  which  w.as  to 
leave  the  rabbits  to  less  ambitious  competitors, 
and  then  go  hunt  elephants. 

Walter  Lippmann,  editor  of  the  World, 
was  “too  much  of  a  gentleman,”  Mr,  , 
Cain  says,  to  be  a  good  editor. 

What  he  never  seemed  able  to  see  was  that 
the  handshake  after  a  tennis  match  is  public 
proclamation  of  tbe  fact  that  it  didn’t  really 
matter.  But  tbe  sole  excuse  for  a  newspaper’s 
activity  is  that  it  does  matter, 

*  ♦ 

^  HE  New  Republic,  commenting  on 

the  merging  of  the  World  with  the 
Telegram,  says: 

Two  newspaners  are  never  really  merged; 
one  swallows  tne  other.  It  is  always  the  pur¬ 
chaser  which  survives.  What  has  ac- 

tuallv  happened  is  that  the  World  is  dead  and 
the  Telegram  is  the  residuary  legatee. 

Discussing  “the  psychological  factor 
in  regard  to  the  advertising,”  to  which 
was  attributed  one  of  the  reasons  for 
the  downfall  of  the  papers,  the  New 
Republic  says: 

.Advertisers  do  not  like  to  be  associated  with 
anything  but  a  success;  they  had  rather  spend 
their  money  in  a  paper  with  200,000  circula¬ 
tion,  on  the  way  up,  than  in  one  with  400,000 
on  the  way  down.  The  World  was,  and  had 
been  for  years,  on  the  way  down. 

An  important  fact  to  remember,  the 


Only  10  other  cities  *  have  a  newspaper 
with  as  large  a  circulation  as  The 

Des  Moines 
Register  and  Tribune 

Over  240,000  Daily 


editorial  says,  is  that  all  the  bids  for  the 
World,  excepting  that  of  the  employees’ 
association,  came  from  chain  newspapers. 
The  article  concludes: 

It  remains  true  that  a  newspaper  chain,  like 
an  individual  paper,  must  be  the  lengthened 
shadow  of  one  man;  but  given  the  m.in,  his 
shadow  is  likely  to  be  much  longer  and  blacker 
if  he  is  a  multiple  publisher  than  if  be  con¬ 
trols  only  one  paper.  .  .  .  Only  by  happy 

accident  did  the  death  of  the  World  strengthen 
a  strongly  progres-sive  chain,  and  not  one  of 
markedly  conservative  tendencies. 

♦  *  * 

^HE  World  was  severely  criticised  by 
Oswald  Garrison  Villard,  editor  of  The 
Nation  in  that  periodical  about  a  year 
ago,  but  the  periodical’s  obituary  in  last 
week’s  number  carries  a  note  of  deep  re¬ 
gret.  In  retrospect,  the  article  says,  the 
faults  of  the  famous  daily  seemed  trivial 
and  its  surpassing  qualities  more  im¬ 
portant  than  ever.  The  Scripps-Howard 
acquisition  of  the  paper,  however,  is  re¬ 
garded  as  a  salutary  event- 
a  *  * 

'T’HE  magazine  Time  gives  a  dramatic 
version,  dealing  mostly  with  the  per¬ 
sonalities  of  the  principles  involved  and 
with  the  tense  situations  in  the  news¬ 
paper’s  editorial  rooms.  Surrogate 
Foley’s  court,  and  so  on.  Thumb-nail 
sketches  of  the  late  Joseph  Pulitzer  and 
E.  W.  Scripps  also  are  given.  In  the 
New  Yorker  the  event  leads  “Talk  of 
the  Town,”  with  an  expression  of  genu¬ 
ine  regret  over  the  passing  of  the  papers. 
The  Outlook,  in  addition  to  an  editorial 
on  the  event,  carries  an  article  “Death 
Comes  to  a  Crusader,”  by  William  P. 
Beazell,  formerly  of  the  World  staff. 

*  a  a 

A  N  address  by  Lee  A.  White,  of  the 
Detroit  Nejvs  staff,  delivered  at  a 
dinner  commemorating  the  l(X>th  anni¬ 
versary  of  the  founding  of  the  Rich¬ 
mond  (Ind.)  Palladium,  has  been  pub¬ 
lished  in  an  unusually  attractive  booklet 
by  the  Palladium  Publishing  Company. 
“The  Community  and  the  Newspaper”  is 
the  title  of  the  brochure. 


^ - \ 

Free  Pres*  circalatioo  ia 

growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


Betroft 


"Starts  Tka  Day 
in  Datroit" 


*  N«w  York,  Boston,  Chicogo,  Detroit,  CIovo- 
lond,  Philodohiliio,  ^Itimoro,  Kanoai  City, 
Pittsburgh,  St.  Louis  and  Das  Moines. 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  yore 

Ketalb  tribune 


^HE  second  of  William  Bolitho’s 
posthumous  books  has  been  published 
by  Simon  and  Schuster,  “Overture^ 
1920,”  the  play  that  was  produced  in 
New  York  this  season.  The  first  was 
“Camera  Obscura”  containing  many  of 
the  columns  this  matchless  writer  pro¬ 
duced  for  the  New  York  World.  In 
this  latter  volume  are  some  of  his  most 
famous  columns,  including  those  on  “The 
Green  Pastures,”  Grover  Whalen,  Chi¬ 
cago,  and  many  phases  of  city  life,  all 
works  which  certainly  raise  routine 
newspaper  writing  to  something  very 
close  to  genius.  Efolitho  was  not  gen¬ 
erally  appreciated,  and  his  tragic  and 
untimely  death  created  only  a  ripple  in 
the  literary  world,  but  it  is  encouraging 
to  know  that  there  are  enough  adtnirers 
of  his  work  to  warrant  the  publishing 
of  these  volumes. — J.W.P. 


DAN  A.  CARROLL 

Publishers’  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select 
group  of  Metropolitan 
Evening  Newspapers. 

Based  on  the  idea  of 
rendering  better  service  to 
a  high  grade  selective 
group. 

Each  CARROLL  News¬ 
paper  leads  in  national 
advertising  in  respective 
fields.  Ask  the  publisher. 

110  E.  42nd  St.,  New  York 


$632,625  Payroll 
Weekly  During  Feb. 
in  5%  of  Greater- 
Camden  Industries 

.liiHt  27  of  tho  5.S9  IndiiMrIe*  of 
the  t.reater-C’amden  (N.  J.)  area 
were  pa.ving  nearly  two-thirds  of 
a  million  dollars  to  their  em¬ 
ployees  last  month. 

Loral  business  Is  good— many 
stores  reporting  Increases  over 
1930— one  ns  high  as  30%. 

One  €>f  .America’s  best  tryout 
markets,  covered  only  through 
the 

COURIER-POST 

"A  24-Hour  Medium  at  ona  east" 
LMi  thin  halt  of  1%  roadtr  dofllootlon 
National  Repreoentatlvoa 
OEO.  A.  McDEVITT  CO. 


Advertisers  who  under¬ 
stand  the  state  realize  that 
Iowa  is  not  one  market  but  a 
group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  business, 
newspapers  in  each  of  these 
twenty-six  commercial  centers 
are  necessary. 

IOWA  DAILY  PRESS  ASS’N, 
COUNCIL  BLUFFS,  IOWA 
Amei  Tribune  Fort  iUdleon  Demo- 

Boone  Newe-Repub-  cr»t 


Ames  Tribune 
Boone  News-Repub- 
licen 

BurUnKton  Gazette 


Iowa  Clt7  Frees  Cit¬ 
izen 


DurunKLUu  wBAciiv  i«g:u 

Burllniton  Hiwk-Eye  Keokuk  Qatee  City 

Carroll  Daily  Heralil  Manhalltown  Tlmoi- 


Cedar  Rapids  Oaietta 
A  Republican 
CenUrrllle  lowedan 
a  citizen 
Clinton  Herald 
Council  Bluffs  Non- 
parell 

Creaton  Newi-Adrer- 

U»«f  _ 


Republican 
Mason  City  Olobe- 
Qazette  A  *nniee 
Muscstlne  Journal  A 
News-Tribune 
Newton  News 
Oelweln  Dally  Reg¬ 
ister 


Davenport  TImee 
Dubuque  Telefrapn- 
Herild  end  TImee 
Journal 

Fort  Dodge  Meeeen- 
ger  A  Clironlele 


Ottumwa  ('.ourter 
Perry  Chief 
RIouz  City  Journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening 
Courier 
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CORRESPONDENTS  WILL  HAVE  NO  PLACE 
IN  FUTURE  WARS,  NEVINSON  SAYS 

Veteran  British  War  Writer  Says  Conflicts  Will  Be  Fought  in 
Air  Over  Large  Centers  of  Population — Began  Newspaper 
Career  in  Greco-Turkish  War  in  1893 

By  ALLAN  DELAFONS 

London  Correspondent,  Editor  A  Publisher 

Future  methods  of  warfare  will  as  myself.  The  horses  died  off  quickly. 

give  no  scope  to  the  war  correspond-  “Elarly  in  the  last  war  there  were 
ents  of  the  present  day,  H.  W.  Nevin-  equally  big  difficulties  to  be  overcome, 
son,  who  has  been  special  correspondent  On  the  declaration  of  war  I  was  all 
for  various  British  newspapers  through  ready,  and  waited  instructions.  Lord 
campaigns  from  the  Greco-Turkish  War  Kitchener  was  very  antagonistic  and  no 
of  1897  to  the  European  War  and  the  permission  came,  and  so  I  took  to  run- 
Dardanclles,  said  to  me  in  an  interview  ning  over  to  France  and  Flanders  to  get 
recently.  news  of  the  early  fighting  of  the  British 

“I  do  not  think  any  of  we  correspond-  Expeditionary  Force  as  best  I  could, 
ents  who  survive  from  the  last  great  This  was  dangerous  work,  for  I  could 
war  will  see  another  war.  In  any  great  have  been  shot  as  a  spy  by  either  side, 
war  of  the  future  most  of  the  fighting  “However,  during  the  latter  half  of 
will  be  in  the  air.  Long-range  fast  the  war  the  British  Newspaper  Proprie- 
bombing  planes,  flying  at  great  heights  tors’  Association  arranged  with  the  mili- 
will  rain  gas  and  demolition  bombs  on  tarv  authorities  for  us  to  be  given  all 
the  big  civilian  centres  of  opposing  na-  facilities  in  our  work.  Myself  with 
tions.  Most,  if  not  all  the  offensive  Philip  Gibbs,  Percival  Phillips,  Perry 
blows,  will  be  directed  at  the  civilian  Robinson,  who  has  since  died,  Beach 
populace.  The  soldier  m  the  front  line,  Thomas,  H.  M.  Tomlinson,  H.  L.  Law- 
if  there  is  any  front  line,  will  lie  in  rence,  Ashmead  Bartlett,  C.  W.  Bean  and 
the  safest  place.  I  cannot  see  where  a  Malcolm  Ross,  were  billeted  in  a  chateau 
newspaper  correspondent  will  go  in  the  j-jose  to  the  front  lines.  Cars  were 
next  war.  Even  if  there  should  be  war  gj^en  us  and  special  officers  went  wher- 
correspondents  a  few  days  of  aerial  war  we  did.  Before  a  big  attack  the 

will  probably  l^ve  the  correspondents  commanding  officer  would  explain  his 
no  newspaper  omces  to  which  to  send  plans  to  us.  Then  we  would  go  where 
their  stones.  wished  to  watch  events.  On  our 

-But  if  the  war  correspondent  s  work  return  to  the  chateau  we  met  together 
IS  really  ended  now,  I  can  call  it  a  great  pooled  all  that  we  had  learned.  Then 
profession.  \\  hat  fine  opportunities  it  would  write  our  own  stories  and  they 
gave  a  young  man  for  adventure,  for  immediately  submitted  to  the 

travel  with  a  purpose,  and  for  gaming  censor. 

knowledge  of  all  races  and  conditions  “While  this  method  of  pooling  our 
of  men.  The  work  demanded  all  ones  knowledge  left  us  free  to  concentrate  on 
powers  of  quick  decisions  and  resolu-  ^^.^rk.  it  did  away  with  anv 

tion,  coupled  with  readiness  to  change  ^-j^^re  was  also  the 

plans  at  a  moment  s  notice.  One  had  ^  correspondent  would 

o  decide  quickly  whether  to  advance  or  ^he  only  wav  in  which  a 

to  retreat  or  to  go  m  for  an  entirely  correspondent  could  distinguish  himself 


new  project. 

Mr.  Nevinson  became  a  war  cor- 


was  either  by  the  amount  of  copy  he 


1  V  •  f  1  turned  out  or  bv  his  stvle  of  writing. 

^  •  For  instance  Philip  Gibbs  earned  dis- 

7  ti'iction  bv  his  really  wonderful  word 

ih.  T,  pictures  of  incidents,  manv  of  which  he 

against  the  lurks,  rrom  the  beginning,  ,  i*  •  .  •  '  -.u  _ _ 

when  the  Turkish  troops  drove  back  ^7"’ 

the  Greek  outposts  on  the  border,  the  ret'irnmg Jrom  the  front  line  and  from 

war  of  30  davs  was  one  of  continued  P^Jf^'icrs.  .  .  r  n 

retreat  ‘  greatest  war  correspondent  of  all 

“If  I  learned  nothing  else  in  the  period  .\rchib.ald  Forbes,  Mr.  Nevin- 

I  at  least  learned  the  art  of  retreat,”  H.  ,  , 

W.  Nevinson  told  me.  “But  that  started  ^he  first  opportunities  for  scoops 
me  on  the  career  of  war  correspondent.  Franco-German  war  of  1870. 

I  wrote  letters  to  the  London  Daily  Forbes  at  great  risk,  went  several  tmies 

Chronicle,  then  edited  by  H  W  Mass-  French  to  the  German  lines 

ingham,  and  he  cabled  me  to  liecome  the 

paper’s  regular  correspondent  during  the  Foth  sides  to  the  London  Daily  Sews.’ 
brief  war.  The  next  year  I  worked  for  Fi  1921  and  1922  Nevinson  represented 
the  Chronicle  in  Spain,  and  then,  for  the  ILiiir/ic.ttcr  Guardian  at  the  ash- 
succeeding  three  years  there  was  the  ’»Pton  Conference,  and  was  special 
Boer  War  in  South  Africa.”  correspondent  for  the  same  paper  in 

Leaning  back  in  his  chair  in  the  book-  Syria.  Palestine  and  Iraq  in  1926.  and  at 
lined  rcKim  in  Hampstead,  where  he  still  Geneva  Naval  Conference  in  1927. 
turns  out  articles  for  American  and  His  last  visit  to  America  was  with 
British  periodicals,  the  70  year  old  news-  P'lmsay  MacDonald  for  his  meeting  with 
riaiierman,  who  still  retains  the  erect  President  Hoover.  Recalling  American 
carriage  of  a  soldier  and  whose  fine  newspapermen  that  he  had  met.  Mr. 
features  still  carry  the  complexion  of  a  Nevinson  told  of  their  amazing  penchant 
man  who  has  spent  most  of  his  life  in  ^f’r  asking  unusual  questions,  and  of  the 
the  open,  recalled  his  contemporaries  of  embarrassment  of  Arthur  Balfour  at  be- 
the  South  African  War.  ing  unable  to  answer  some  of  their 

"Cieorge  Steevens,  who  wrote  for  the  questions  about  the  British  hTinpire. 

Daily  Mail,  was,  I  consider,  one  of  the  - 

greatest  of  vvar  correspondents.  Typlioid  SCHOLASTIC  GROUP  MEETS 

lever  t«)k  him  during  thte  siege  of  _ 

Ladysmith,  where  he  and  W'illie  Maud,  _  ,  ,  u  u  »  i 

another  fine  newspaperman  and  a  clo.se  Editors  Hold  Annual  Conven- 

friend,  shari-d  the  rigorous  days  of  the  Columbia  University 

siege  together.  I  nur.sed  Steevens  dur-  The  first  session  of  the  annual 


School  Editors  Hold  Annual  Conven¬ 
tion  at  Columbia  University 

The  first  session  of  the  annual 


ing  the  siege.  Maud  survived  but  died  Scholastic  Press  Association  meeting 


later  in  Somaliland 


was  held  at  Columbia  universitv,  Thurs- 


‘in  those  days  the  war  correspondent  day,  March  12.  and  the  convention  was 
had  no  easy  task.  We  had  no  uniform,  to  continue  until  Saturdav.  .About  800 
and  faced  violent  opposition  from  regu-  samples  of  school  publications  were 
lar  army  officers.  1  was  arrested  repeat-  placed  on  exhibit  in  the  prize  contest.  . 
edly  in  Ladysmith,  as  indeed  I  was  at  The  convention  was  opened  with  an 
Dunkirk.  Calais  and  Amiens  during  the  address  by  William  E.  Haskell,  assistant 
last  war.  .At  Suvla  Bay  I  was  nearly  to  the  president  of  the  Mete  York 
sliot  as  a  spv.  Besides  the  difficulties  of  Herald  Tribune,  in  the  McMillan  Audi- 
getting  news,  and  riding  miles  to  find  toriiim.  Several  sectional  meetings  were 
a  censor  and  a  telegraph  office  during  to  be  held  in  various  university  huild- 
the  Boer  W'ar,  I  had  the  further  ings.  Louis  Wiley,  business  manager, 
obstacles  of  having  to  find  billets  and  .Vrre  York  Times,  was  to  address  the 
food  for  my  horses  and  my  men,  as  well  general  meeting  Friday. 


GETS  SUSPENDED  SENTENCE 

Von  Carlsbausen  Given  Six  Months 
and  $S00  Fine  for  Assault 

Bud  V^on  Carlshausen,  publisher  of 
the  Dumont  (N.J.)  Reporter,  a  weekly, 
who  was  convicted  of  assault  upon  a 
Bergenfield  policeman  before  a  jury 
three  weeks  ago  was  given  a  suspended 
sentence  of  six  months’  imprisonment 
and  a  $500  fine  by  Judge  William  M. 
Seufert  of  Hackensack,  March  11.  Von 
Carlshausen  was  brought  to  trial  last 
month  after  resisting  attempts  of  the 
Bergenfield  police,  working  under  orders 
of  the  town’s  mayor,  to  arrest  him  for 
distributing  copies  of  the  Reporter  con¬ 
taining  an  attack  on  the  mayor’s  actions 
in  connection  with  a  proposed  civic  under¬ 
taking. 

In  handing  out  the  sentence.  Judge 
Seufert  warned  the  publisher  that  “If 
you  misconduct  yourself  either  per¬ 
sonally  or  with  your  newspaper,  the 
court  will  find  it  necessary  to  inflict  the 
full  penalty. 

“If  your  newspaper  is  to  be  of  any 
value  in  your  community,  it  ought  to  be 
of  a  more  or  less  conservative  tendency,” 
the  judge  concluded. 

ABITIBl  PROFITS  SHOW 
DECREASE  FOR  1930 

No  Dividends  Paid  on  Common  Stock 
as  Balance  Available  Shows  $513,836 

Against  $1,949,697  in  1929 — Oper¬ 
ating  Profits  Decrease  12  Per  Cent 

The  amount  available  for  dividends  on 
1,088.117  shares  of  common  stock  of  Abi- 
tibi  Power  and  Paper  Company  for  the 
year  ended  Dec.  31,  1930,  after  allow¬ 
ances  for  interest,  depreciation  and  de¬ 
pletion  and  preferred  dividends,  was 
$513,836,  or  47  cents  a  share,  according 
to  the  company’s  financial  statement.  As 
no  dividends  were  paid  on  the  common, 
this  amount  was  carried  forward  to 
profit  and  loss. 

The  amount  available  for  common 
stock  dividends  in  1929  was  $1,949,697, 
or  almost  four  times  as  great  as  that 
available  in  1930.  Operating  profits  for 
the  year  declined  about  12  per  cent. 
Thev  were  $7,374,337  as  compared  to 
$8..377,246  in  1929.  After  interest  at 
$2,786,070  and  depreciation  and  depletion 
at  $1,666..523,  there  remained  a  net  profit 
of  $2,921,744.  Preferred  dividends  for 
the  vear.  including  those  paid  on  stock 
of  Provincial  Paper  Company,  a  sub¬ 
sidiary,  amounted  to  $2,407,208.  Previ¬ 
ous  surplus  was  brought  forward  at 
$61,595,530  to  make  a  total  of  $62,109,366. 
From  the  accumulated  surplus  a  sum  of 
$500,000  was  transferred  to  investment 
reserve,  leaving  a  profit  and  loss  balance 
in  the  company’s  current  report  of 
$61,609,366. 

Through  consolidation  of  the  accounts 
of  Provincial  Paper,  the  balance  sheet 
showed  an  increase  of  $8,819,528  in  fixed 
assets  to  which  are  added  $1,3.34,434  ex¬ 
pended  on  capital  additions  during  the 
year  for  a  total  of  $10.1.53,%2.  The  bal¬ 
ance  sheet  reveals  total  assets  of  $193,- 
402.283  against  $177,921,713  at  the  end 
of  1929. 

STARTS  LECTURE  SERIES 

N.Y.  Times  Sponsoring  10  Talks  by 

Specialists  on  Newspaper  Advertising 

A  course  of  lectures  on  newspaper 
advertising  was  started  by  the  .Vctc 
York  Times,  March  11  in  the  club  room 
of  the  Times  annex.  The  lectures  will 
be  held  eyery  Wednesday  night  for  10 
weeks. 

The  first  lecture,  given  by  Prof.  D.  E. 
Robinson,  instructor  in  advertising  at 
Columbia  University,  was  general  in 
nature,  but  subsequent  talks  will  deal 
with  specific  branches  of  newspaper 
advertising,  such  as  radio,  food  products, 
real  estate  and  building  material.  A 
specialist  will  speak  on  each  subject. 

About  250  persons  attended  the  first 
lecture.  There  is  no  charge  for  the 
course,  and  the  series  is  being  arraneed 
bv  Ben  Dalgin  of  the  Times  advertising 
department. 


F.  B.  OFFER  HONORED  ON 
HOOLIGAN’S  BIRTHDAY 

Hearst  Executive*,  Cartoonists  and 
Writers  Pay  Tribute  to  Artist  at 

Dinner  to  Mark  31st  Anniversary 
of  Famous  Cartoon 

Executives,  cartixinists  and  columnists 
of  the  Hearst  organization  paid  tribute 
to  Frederick  Burr  Opper,  creator  of 
“Happy  Hooligan,”  at  a  dinner  aboard 
the  Lloyd-Sabaudo  liner,  Conte  Grande, 
March  11.  The  occasion  was  the  31st 
birthday  of  the  comic.  Arthur  Bris¬ 
bane,  the  principal  speaker,  character¬ 
ized  Opper  as  the  “ablest  American 
cartoonist.” 

“.At  St.  Paul’s  in  London,”  Mr.  Bris¬ 
bane  said,  “there  is  a  latin  inscription 
which,  referring  to  the  architect,  reads, 
‘If  you  want  to  see  his  monument  look 
about  you.’  The  same  applies  to  my 
friend,  Mr.  Opper.  If  you  want  to  see 
his  monument,  look  at  the  rising  young 
cartoonists  in  this  room.” 

Mr.  Brisbane  said  Opper  has  been  an 
incentive  to  all  in  the  profession. 

Messages  of  felicitation  were  received 
from  Calvin  Coolidge,  President  Hoover, 
.Alfred  E.  Smith,  Charles  M.  Schwab, 
Fannie  Hurst,  David  Belasco,  George 

M.  Cohan,  Dr.  Harry  Emerson  Fosdick, 
William  Lyon  Phelps.  Governor  Larson 
of  New  Jersey,  and  Governor  Cross  of 
Connecticut. 

Joseph  V.  Connolly,  editor  and  general 
manager  of  King  Features  Sj'ndicate, 
George  Finley,  Ward  Green  and  Jack 
Lait  of  King  Features,  Walter  Howie, 
general  manager.  International  News 
Photos;  Col.  A.  Gerratti,  general  mana¬ 
ger,  Lloyd-Sabaudo  Line;  Louis  Reid, 
radio  editor  New  York  American;  and 
Clark  Kinnaird,  of  Hearst  Radio  Cor¬ 
poration.  were  among  those  at  the  dinner. 
.Among  the  cartoonists  attending  were: 
Milt  Gross,  Russell  Patterson,  Harry 
Hershfield,  Tom  Powers.  Rube  Gold¬ 
berg,  .Ad  Carter,  Jean  Knott,  Walter 
Hoban,  Cliff  Sterrett,  and  Russ  West- 
over.  Representing  the  Hearst  group 
of  columnists  were  Mark  Hellinger.  .Ar¬ 
thur  “Bugs”  Baer,  and  Ted  Cook. 

•Speeches  were  broadcast  over  station 
WOR.  and  Hearst  Metrotone  cameras 
recorded  the  affair  for  the  talkies. 

THOMAS  J.  BLAIN 

Founder  and  President  of  Port  Chester 
Item  Dies 

Thomas  J.  Blain,  founder  and  presi¬ 
dent  of  the  Port  Chester  (N.Y.)  Daily 
Item,  now  one  of  the  Westchester  News¬ 
papers.  Inc.,  group,  died  at  his  home  in 
Port  Chester,  March  12,  after  a  week's 
illness. 

Mr.  Blain  was  born  in  Edinburgh, 
Scotland,  in  1861  and  came  to  this 
country  20  years  later.  For  six  years 
he  engaged  in  business  at  Flushing, 

N. Y.,  and  then  went  to  Port  Chester 
where  he  joined  the  staff  of  the  Enter¬ 
prise,  a  weekly.  He  established  the 
Daily  Item  in  1899.  He  sold  the  con¬ 
trolling  interest  in  the  paper  in  1926  to 
J.  Noel  Macy,  of  the  Westchester  group, 
but  retained  the  presidency  until  his 
death. 

He  was  a  former  vice-president,  of  the 
New  A’ork  St. ate  Press  Association,  and 
had  been  actively  interested  in  the  Na¬ 
tional  Editorial  Association,  New  York 
State  Publishers  Association.  New  York 
•Associated  Dailies,  and  the  World  Press 
Congress. 

THOMAS  OLSEN 

Thomas  Olsen,  53.  advertising  repre¬ 
sentative  of  the  United  States  Daily 
and  the  .Veto  York  Journal  of  Coinr 
merce,  and  formerly  with  the  financial 
advertising  department  of  the  IVall 
Street  S’ezi's,  died  in  Great  Neck,  L.I-, 
March  11. 

Czarnecki  Reappointed 

The  United  States  Senate  has  approved 
the  reappointment  of  Anthony  Czarneeb, 
former  member  of  the  editorial  staff, 
Chieapo  Daily  News,  as  collector  of  cus¬ 
toms  for  the  port  of  Chicago. 
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I  HUNCHES 

IOne  Dollar  Zi-ill  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


I 


NUMBER  PAINTING  JOBS 
GIVEN  VETERANS 


Birmingham  Post  Launches  Unusual 
Relief  Plan  —  Jobless  Soldiers 
Painting  House  Identifica¬ 
tion  on  Curbs 


L 


Dollar  Pullers 

$One  Dollar  zvill  be  paid  ^ 
for  each  idea  published.  J) 
Send  clipping  for  payment.  ^ 


Do  You  See  Down  Memory 
”  Lane?”  is  a  daily  department  in 
the  Fort  Worth  (Tex.)  Star-Telegram. 
It  calls  for  reminiscences  from  older 
citizens  of  the  appearance  of  and  inci¬ 
dents  in  the  city  during  the  period  30  to 
.iO  years  ago. — W.D.H. 


Do  the  school  authorities  of  yo'ur  com¬ 
munity  bar  married  teachers  in  the 
schools?  Whether  they  do  or  not.  an  in¬ 
teresting  story  may  be  written  on  this 
subject,  with  views  from  exponents  of 
b<'th  sides. — F.P.H. 


Colorado  newspaper  recently  held 
an  old  automobile  license  plate  contest, 
offering  a  small  prize  for  the  oldest  and 
another  prize  for  the  most  complete  col¬ 
lection.  The  contest  brought  a  large 
number  of  entries,  with  a  number  of 
pictures  of  early  automobiles  also  sub¬ 
mitted.  More  than  20  persons  were 
found  who  had  old  automobile  plates  for 
ten  years  or  more  tacked  up  in  their 
garages. — L.G.M. 


Dezwer  Rocky  Mountain  News  re¬ 
porter  discovered,  after  a  survey  of  the 
city,  that  Denver’s  smallest  home  is  a 
brick  structure,  eight  feet  wide  and  14 
feet  long,  having  one  room.  It  is  lo¬ 
cated  on  one  of  the  city's  busiest 
streets  in  the  residential  district.  Park 
avenue. — M. 


The  harbor  reporter  of  the  Bridgeport 
(Conn.)  Sunday  Post  built  up  an  inter¬ 
esting  feature  from  the  fact  that  hun¬ 
dreds  of  tons  of  coal  lay  on  the  bottom 
of  the  harbor,  while  many  families  were 
suffering  for  lack  of  fuel.  The  coal  ac¬ 
cumulated  over  a  period  of  years  through 
waste  during  unloading  of  coal  barges,  a 
small  quantity  going  overboard  at  each 
operation.  It  was  learned  that  but  few 
attempts  had  been  made  to  salvage  the 
lost  coal. — C.  B.  B. 


An  editor’s  note,  attached  to  contro¬ 
versial  articles  on  the  editorjal  page, 
and  inviting  readers  to  write  their 
views,  adds  to  interest  in  the  page.  An 
800  per  cent  increase  in  “letters  to  the 
editor”  was  obtained  by  this  method  by 
the  Birmingham  (Ala.)  Post,  when  it 
began  the  use  of  a  column.  “The  Liberal 
Viewpoint,”  under  which  is  carried  out¬ 
standing  articles  by  various  writers. — 
W.  C.  Stewart. 


The  Albany  (N.Y.)  Knickerbocker 
Press  is  printing  a  series  of  2-column  pic¬ 
tures  and  stories  on  Albany  dogs — not 
thoroughbred  show  breeds  but  just  plain 
dogs— developed  from  the  human  interest 
angle. — L.  C. 


What  class,  teachers,  lawyers,  doctors, 
newspapermen,  clerks,  etc.,  in  your  city 
has  the  best  credit  and  which — whisper 
it — the  worst?  Your  merchants’  credit 
bureau  can  give  you  a  good  story  on 
this. — Niver  W.  Beaman. 


.\  novel  unemployment  relief  plan 
which  brought  big  returns  in  prestige 
and  good-will  is  being  operated  by  the 
Birmingham  (Ala.)  Post,  a  Scripps- 
Howard  newspaper. 

The  plan  put  .SO  World  war  veterans 
on  the  streets  of  Birmingham  as  walking 
advertisements  for  the  Post,  gave  each 
of  them  a  good  income,  provided  a 
strong  hook-up  with  the  American  Le¬ 
gion  and  brought  forth  hundreds  of 
compliments  from  city  officials  and  other 
civic  leaders. 

The  plan  is  based  on  the  lack  of  house 
numbers  in  American  cities. 

The  Post  gave  fifty  legionnaires  aprons 
carrying  the  following  sign :  “I  represent 
the  American  Legion  and  the  Birming¬ 
ham  Post.  Your  house  number  painted 
on  the  curb,  25  cents.” 

The  legion  financed  the  veterans  for 
paint,  brush  and  stencils. 

City  officials  and  others  were  induced 
to  pose  wearing  the  aprons  and  their 
photos  were  published  in  the  Post. 

Out  of  more  than  1,0(K)  applicants,  the 
50  most  needy  veterans  with  families 
were  chosen. 

Representatives  from  a  local  paint 
company  instructed  the  veterans  how  to 
paint. 

The  newspaper  encouraged  household¬ 
ers  who  wanted  to  aid  the  veterans  to 
telephone  in  their  requests,  and  the  Post 
published  their  names. 

Because  of  the  large  number  of  ap¬ 
plications  for  aprons,  the  Post  is  consid¬ 
ering  increasing  the  number  of  working 
veterans  from  50  to  100  during  the  next 
few  W'eeks. 

EXPOSED  ROAD  GRAFT 

Official  Audit  Ordered  a>  Reault  of 
St.  Joseph  Gazette  Series 

■  (Special  to  Editor  &  Publisher) 

St.  Joskph,  Mo..  March  9. — A  young 
news  editor,  not  yet  .30  years  old,  is  re¬ 
sponsible  for  exposing  methodical  graft 
in  the  Buchanan  county  court  offices  in 
the  last  four  years.  On  the  basis  of  the 
campaign  started  by  him.  a  state  audit 
has  been  ordered. 

The  young  man  is  Gordon  Thrailkill, 
news  editor  of  the  St.  Joseph  Gacette. 
In  talking  about  the  expose,  he  gives 
credit  to  two  labor  investigators.  Warren 
S.  Welsh,  secretary  of  the  Union  I-abor 
Von-Partf-san  League  of  St.  Joseph,  and 
Myron  F.  Coots,  chairman  of  the  league’s 
investigating  committee. 

Welsh  and  Coots  went  to  Thrailkill 
with  evidence  of  a  steal  from  laborers  on 
road  gangs  in  the  county.  .Affidavits  were 
obtained  showing  payroll  padding  and  a 
series  of  stories  was  run.  Thrailkill 
then  went  to  Jefferson  City  with  the  in¬ 
vestigators  and  obtained  the  order  for 
the  audit,  which  will  cover  four  years. 


Any  veteran  fireman  can  tell  a  good 
story  about  funny  things  people  do 
under  the  stress  of  excitement  at  a 
fire.— N.W.Q. 


For  Your 
New  Building 


\Our  consultation  service  brings 
to  you  or  your  architect 
V  specialized  technical  skill, 
V  insuring  savings  in  con- 
X  struction  costs  and 
economies  and  effi- 
X  cienev  in  operation. 

s.  P.  WESTON,  INC. 


Newspaper  Buildings, 
Production,  Operation, 

Surveys,  yaiualions. 

Lexington  Avenue.  New  York 


Better  Plants 
at  lower  cost 

by  consulting 
the  Archineer 

The  design  of  successful 
newspaper  plants  is  our 
specialty.  Bear  us  in  mind 
when  you  are  considering 
practical  cost  reductions. 

Frank  D.  Chase,  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 

V. _ J 


A/TOBILE  (Ala.)  REGISTER  re- 
cently  conducted  an  advertising 
writing  contest  in  which  readers  were 
urged  to  compete  for  cash  prizes  for  the 
best  advertisements  written  for  a  list  of 
business  firms  participating  in  the  con¬ 
test.  At  the  em^of  the  contest  the  prize 
winning  advertisements  were  published 
by  the  business  houses,  making  a  four- 
page  spread  in  the  Register. — G.H.W. 


Why  not  a  page  of  small  advertise¬ 
ments  on  spring  house  cleaning?  Dry- 
cleaners.  floor  waxing  agencies,  laun¬ 
dries,  rug  cleaners,  vacuum  cleaner 
dealers,  chimney  sweeps,  window  wash¬ 
ers,  paint  stores,  upholsterers,  etc.,  are 
good  prospects. — G.fi.M. 


By  the  latter  part  of  March  millinery 
stores  should  begin  to  show  their  Easter 
hats.  Easter  falls  on  April  5,  and  ad¬ 
vertisements  for  Easter  clothing  should 
begin  appearing  about  the  middle  of 
March.— R.A.M. 


Have  your  local  finance  company  line 
up  insurance  agencies  on  a  co-operative 
campaign  offering  automobile  insurance, 
fire  insurance  and  casualty  insurance  on 
a  monthly  finance  plan. — J.A.S. 


Waterbury  (Conn.)  Republican-Amer- 
ican  recently  obtained  a  full  page  of  ad¬ 
vertising  from  merchants  and  other  busi¬ 
ness  houses  whose  telephones  had  been 
changed  with  the  issuance  of  the  new- 
directory.  A  box  inserted  in  the  center 
of  the  page  called  attention  to  the  ad¬ 
vertising  as  that  of  reliable  companies. — 
E.L.Eay. 


“JUST  THE  MAN 

WE  WANTED!” 

That  is  the  usual  way  it  is  put 
by  employers  who  have  turned 
to  the  Personnel  Bureau  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity,  to  fill 
their  editorial  or  business  staff 
needs. 

Executives  are  coming  to  de¬ 
pend  more  and  more  upon  the 
Bureau.  It  saves  them  time  by 
putting  them  in  touch  with 
men  possessing  the  right  quali¬ 
fications.  It  serves  them 
promptly!  It  costs  them 
nothing! 

If  you  need  a  man  with  jour¬ 
nalistic  training  and  experience, 
write  or  wire  John  G.  Earhart, 
Director.  836  Exchange  Ave., 
Chicago.  III. 

NO  CHARGE  TO  EMPLOYERS 


The  WELFARE  COMMITTEE 

of  thm 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de 
partment. 

Address  the  Secretary 
Treasurer  please,  Mr.  Clar 
ence  Eyster,  care  Stai 
Building,  Peoria.  Ill. 


“The  Open  Road  Is  Calling”  is  the 
way  the  Boston  Sunday  Herald  is  pre¬ 
senting  a  special  classification  of  'used 
automobiles,  arranged  alphabetically,  usu¬ 
ally  according  to  name  of  car.  The  first 
letter  is  in  display  type. — P. 


St.  Louis  Post  Dispatch  is  running 
Wednesdays  a  page  of  classified  adver¬ 
tisements  under  the  page  title  “Special 
Bargains  for  this  Week  at  Your 
N'EiGHBORHoon  STORES."  Each  column  is 
devoted  to  a  certain  section  of  the  citv. 
— N.B.T. 


Baseball  teams  will  be  swinging  into 
action  soon.  The  opening  game  can  be 
made  the  subject  of  an  advertising  spread 
with  each  advertiser  offering  a  prize  for 
the  first  single,  first  put-out,  first  double, 
first  stolen  base.  etc.  Pictures  of  the 
players  may  be  used  in  the  center. — Put 
Hankerson. 


C/omplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 
Arthur  S.  Thompson,  Maetagmr 


^  Cline  -Westingh  use  ^ 
Double  Motor-Drive  ’ 
with  full  automatic 
push  button  control 
is  used  by 

Cincinnati  Enquirer 

Cincinnati,  Ohio 
A  eh  them  about  it 


CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 

Street 

New  York:  Daily  News  Bldg. 
220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 
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NOTABLES  LAMPOONED 
BY  INNER  CIRCLE 


N.  Y.  Political  Reporter*  Sing  Satiri- 
callx  of  Tammany  Hall,  City 
Magistrate*’  and  Bank  Inqui¬ 
ries  at  Annual  Dinner 


Tammany  Hall,  Westchester  County 
Republicans  and  the  Bank  of  United 
States  inquiry  were  satirized  in  songs 
and  skits  at  the  annual  dinner  of  the 
Inner  Circle,  an  association  of  New  York 
political  reporters,  at  the  Hotel  Astor, 
New  York,  March  7.  More  than  1,000 
men  and  about  300  women  witnessed 
the  show  written  and  acted  by  the 
reporters  under  the  direction  of  Howard 
A.  Shiebler. 

Celebrities,  including  Governor  Roose¬ 
velt  and  former  Governor  Alfred  E. 
Smith,  of  New  York,  Mayor  Walker, 
Tammany  leader  John  F.  Curry  and  W. 
Kingsland  Macy,  Republican  state  chair¬ 
man,  saw  themselves  impersonated  on  the 
stage.  The  show  was  called  “The  Green 
Passers,”  or  “All  John’s  Chillun  Got 
Wings.”  . 

The  first  act,  taking  its  cue  from  the 
Pulitzer  Prize  Play,  “The  Green  Pas¬ 
tures,”  opened  with  a  Sunday  school 
scene.  A  negro  teacher  was  seen  telling 
his  class  about  the  wonderful  Tammany 
Heaven.  This  was  followed  by  a  fish 
fry  at  which  John’s  Chillun,  or  the  Tam¬ 
many  district  leaders,  impersonated  by 
reporters,  sang  an  ironical  hymn  to  Tam¬ 
many.  John  Curry  arrived  and  intro¬ 
duced  two  reporters  as  Max  D.  Steuer, 
special  investigator  in  the  Bank  of 
United  States  inquiry,  and  Isidor  J. 
Kresel,  former  aid  in  the  magistrates’ 
courts  investigation  and  now  a_  witness 
in  the  bank  case.  These  two  rivals  en¬ 
gaged  in  a  boxing  bout.  At  the  close 
of  the  act  a  chorus  of  scribes  sang,  “We 
write  a  lot  between  the  lines.” 

The  second  act  dealt  with  the  difficul¬ 
ties  of  the  Westchester  Republicans,  the 
troubles  of  the  city  magistrates  and  the 
Bank  of  United  States.  Former  Gov¬ 
ernor  Smith  and  his  Empire  State  Build¬ 
ing  received  attention  in  a  song  about 
politics  and  real  estate. 

A  scene  in  a  “judiciary  hospital” 
showed  six  ailing  judges  and  six  nurses 
in  a  Floradora  Sextette  number. 


A  reporter,  assuming  the  role  of  Presi¬ 
dent  Hoover,  gave  a  monologue,  and  a 
group  of  scribes  discussed  Albany  affairs. 

Among  those  present,  in  addition  to 
the  previously  mentioned  civic  officials, 
were :  Secretarv  of  War  Patrick  J.  Hur¬ 
ley,  Charles  D.  Hilles,  Republican  Na¬ 
tional  Committeeman;  James  A.  Farley, 
Democratic  State  Chairman;  Lieut.  Gov. 
Herbert  H,  Lehman;  Samuel  S.  Koenig, 
New  York  County  Republican  chairman' 
John  H.  McCooey,  Brooklyn  Demo¬ 
cratic  leader ;  United  States  Senators 
Robert  F.  Wagner  and  Royal  S.  Cope¬ 
land  ;  Police  Commissioner  Edward  P. 
Mulrooney,  and  Surrogate  James  A. 
Foley. 

Mayor  Walker  made  his  annual  ad¬ 
dress  to  the  association  and  its  guests, 
which,  according  to  custom,  was  not  re¬ 
ported.  Clarence  Worden,  president  of 
the  Inner  Circle,  presided. 


SHOVELED  SNOW  FOR  NEWS 


Albany,  N.  Y.,  Newsmen  Penetrated 
Vermont  Blizzard  Area 

Vermont  provided  another  of  its  “big 
weather”  stories  this  week  and  reporters 
and  photographers  from  Albany,  N.  Y. 
newspapers  ploughed  through  high  snow¬ 
drifts  to  re-establish  communication  with 
isolated  towns  and  villages.  Just  a  little 
more  than  two  years  ago  Albany  news¬ 
men  waded  through  deep  mud  and  water 
to  cover  the  Vermont  flood  in  almost 
the  same  area. 

An  automobile  bearing  reporters  and 
cameramen  of  the  Albany  Evening  News 
and  Knickerbocker  Press  was  the  first  to 
penetrate  the  54-mile  road  from  Benning¬ 
ton  to  Rutland  after  the  blizzard  of  last 
weekend.  At  one  part  of  the  route,  more 
than  an  hour  was  required  to  traverse 
one  mile  where  wind  had  piled  snow  10 


to  15  feet  high,  according  to  John  Wan- 
hope  of  the  .Albany  Evening  News  staff. 
A  team  of  horses  and  an  army  of  shovel¬ 
lers  were  employed  to  get  the  news  car 
to  Rutland,  center  of  greatest  damage. 
Many  towns  along  the  route  had  been 
cut  off  from  outside  communication  for 
two  days  and  hundreds  of  week-end 
motorists  were  stranded  in  snowdrifts. 


OLD  PRINTING  EXHIBITED 


Example*  of  Ancient  Chinese  Art  on 
View  at  Columbia  University 

The  oldest  examples  of  printing  are 
represented  in  a  public  exhibition  at 
Avery  Hall,  Columbia  University,  ar¬ 
range  by  the  Department  of  Chinese  in 
co-operation  with  the  China  Institute  in 
America.  Illustrating  eleven  centuries 
of  printing  development  in  China,  the 
materials  range  from  early  woodblock 
production  of  the  Buddhists  to  modern 
typographical  art. 

A  photographic  copy  of  a  portion  of 
the  Diamond  Sutra,  the  world’s  oldest 
dated  book,  printed  in  868,  now  in  the 
British  Museum,  is  displayed.  There  are 
two  facsimile  copies  of  Buddist  wood- 
cuts  of  the  tenth  century. 

The  first  traces  of  printing  in  China, 
it  was  explained  by  Cyrus  H.  Peake, 
acting  executive  officer  of  the  Columbia 


department  of  Chinese,  were  found  in 
the  walled-up  library  in  the  Tun-huang 
caves  in  Chinese  Turkestan  by  Sir  Aurel 
Stein  and  Prof.  Paul  Pelliot. 

“While  it  has  long  been  known,”  Mr. 
Peake  said,  “that  the  Chinese  developed 
block  printing  and  printing  from  mova¬ 
ble  type  centuries  before  Europe,  yet  it 
is  not  generally  so  recognized.” 

The  exhibition  includes  three  wood¬ 
blocks  of  the  type  from  which  the  earli¬ 
est  books  were  printed.  One  is  from 
Tibet,  one  from  China,  and  one  from 
Japan.  The  exhibit  closes  March  15. 


ON  PRINTING  COMMITTEE 

Representative  Hugh  Ike  Shott,  pub¬ 
lisher  of  the  Bluefield  (W.Va.)  Daily 
Telegraph  has  been  appointed  to  the  joint 
committee  on  printing,  succeeding  the 
late  Edgar  R.  Kiess  of  Pennsylvania. 
This  committee  handles  the  major  part 
of  the  printing  done  by  and  for  the  two 
houses  of  Congress. 


BOND  FIRM  SUES  SHAFFER 

Bosworth,  Chanute  &  Co.,  of  Denver, 
stocks  and  bonds,  recently  filed  suit  for 
$34,450  in  the  district  court  against  John 
C.  Shaffer,  newspaper  publisher;  his  son, 
Carroll,  and  Frank  J.  Smith,  as  officers 
and  directors  of  the  Illinois  Building 
Company.  The  plaintiff  holds  bonds  it 
alleges  the  defendants  agreed  to  pay  for. 


INTERTYPE  REPORTS  EARNINGS 


1930  Profit  of  $409,020  Compare* 
With  $765,125  in  1929 

The  Intertype  Corporation  and  subsidi¬ 
aries  for  the  year  ended  Dec.  31,  1930, 
report  a  net  profit  of  $409,020  after  in¬ 
terest,  depreciation  and  taxes.  This  com¬ 
pares  with  net  earnings  of  $765,125  dur¬ 
ing  the  preceding  year. 

Earnings  during  the  year  were  ad¬ 
versely  affected  by  a  decreased  volume 
of  sales  which  was  caused  by  curtailed 
operations  in  the  newspaper  and  pub¬ 
lishing  business,  the  report  of  the  com¬ 
pany  said.  The  recession  was  noticed  in 
both  the  sale  of  type  and  the  sale  of  new 
typesetting  machinery. 

The  balance  sheet  as  of  the  close  of 
1930  showed  total  current  assets  of 
$6,890,511  and  current  liabilities  of 
$571,242  compared  with  current  assets  of 
$7,341,867  and  current  liabilities  of 
$656,035  at  the  close  of  the  preceding 
year.  Surplus  Dec.  31,  1930,  was 
$3,151,642,  against  $3,350,137  at  the  close 
of  1929.  The  property  account  increased 
$66,082  during  the  year. 


CHANGES  NEWS  TYPE 

The  Philadelphia  Inquirer  now  is  using 
Ionic  No.  5  in  its  news  columns. 


Stereotype  Room 
Efficiency 

Mean*  quick  production  of  good 
plate*  and  the  elimination  of  re- 
ca*t*  a*  far  a*  po**ible. 

Moulding  Blankets 

Hard  and  Soft  G>rk  Blankets 
Heaiy  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(AH  Siaea) 

Space  Packing  Felt 
4  ThickneMcs  —  No.  25, 
No.  35,  No.  40,  No.  50 

Em$y  to  tear,  quick  to  ploeo 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addre**  NENSCO 
Worce*ter,  Ma**. 


Berry-Mingle  Co.^inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

a 

Designer*  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

Specialist*  in  selection  and  sale 
2  ofmachineryforincreasedpro- 

■»  duction. 

_c 

g-  Consultant*  in  construction,  de- 
o  sign,and  plan  of  arrangements 
<  of  buildings  to  meet  the  news- 

•  paper  and  publishing  needs. 

-£  A  Strictly  Quality  Product 

^  A  Quafity  Purchase  is,  after  ail, 

^  fhe  Exorcise  of  fhe  Truesf  Economy 


^  These  are  the  Famous  Users  of  the 

GOSS  *‘GT  ANT”  matrix 

1  rolling  machine 

Dispatch,  Columbus.  O. 
NewS'Bee,  Toledo.  Ohio 
Tribune,  Beaver  Falls.  Pa. 
Eagle,  Brooklyn,  N.  Y. 
Courier-Express, 

Buffalo.  N.  Y. 

Detroit  Daily,  Detroit, 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern.  Ohskosh, 
Wis. 

Manitoba  Free  Press, 
Winnipeg.  Can. 
Times-Star,  Cincinnati, 
Ohio 

Press-Scimitar, 

Memphis.  Tenn. 
Journal-Herald. 

Dayton.  Ohio 
Chronicle,  San  Francisco. 
Calif. 

Telegram.  Toronto,  Can. 
News.  Cleveland,  Ohio 


Chicago  Daily  News 
{2  machines) 

Journal,  Milwaukee.  Wis. 

(2  machines) 

Star,  Kansas  City,  Mo. 

(2  machtnes) 
Globe-Democrat,  St. 

Louis,  Missouri 
Press,  Pittsburgh,  Pa. 
Press,  Cleveland, Ohio 
Post,  Cincinnati, Ohio 
Times- Picayune.  New 
Orleans.  La. 

Nichi-Nichi,  Kobe.  Japan 
Record.  Philadelphia.  Pa. 
Times- Press,  Akron,  O. 
News,  Buffalo ,  N .  Y . 
Citizen,  Columbus,  Ohio 
Express.  London,  £)ng. 
Times,  Hartford.  Conn. 
News.  Detroit.  Mich. 
Times-tJnion,  Rochester, 
New  York 


BLACK  JACK 

Gummed  Packing  Felt 

Sold  in  Cut  STRIPS 

PACKED  IN  CARTONS 
READY  FOR  USE 

BLACK  JACK  GUMMED 
PACKING  FELT 

FUSES  to  the  MATRIX 

UNDER  HEAT  AND  WILL 

NOT  GRANULATE 


American 


Publishers  Supply 

P.  O.  Box  131 

West  L3mn,  Mass. 


Rebuilt  Presses 


SCOTT  16,  24  and  .*2-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 


This  heavy  duty  GOSS  “GIANT”  moulds  dry  mat*  DUPLEX  Metropolitan  Quadruple 
faster,  better,  than  direct  pressure  machines,  at  half  Stereotype  Presses  —  print  up  to  32 
the  investment,  without  damage  to  the  type.  Send  for  pages, 
the  folder.  It  tells  ALL  the  facts. 

-  Available  jar  Early  Delivery 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  YOEX  CHICAGO  SAN  EKANCISCO 


WALTER  SCOTT  &  COMPANY 


Main  OHm  *  Futory. 

New  York  OMm . 

Chloan  one* . 


. Plainfield,  N.  J. 

.Brokaw  Bid*..  1457  Brondww 
. Monadnock  Bloek 


j  ~U  tfK  4^  M  Insure  a  successful  year — Schedule  an  intelligent  and 
I  M.  eW  M.  persistent  advertising  campaign  in  Editor  &  Publisher. 
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Opportunities!  Look  Them  Over 


Broken  Help  Wanted  Situations  Wanted  Equipment  Wanted 


Wonderful  Opportunity  for  party  with  limited 
capital  and  newspaper  experience.  Weekly  and 
job  plant  within  fifty  mlnutea  Times  S<iuare. 
Fast  growing  field;  good  circulation;  splendid 
Mulpmcnt;  low  price;  easy  terms.  J.  B.  Shale, 
limes  Building,  New  York. 


Newspaper  Brokerage — Only  high-grade  proper¬ 
ties.  I'eraonal  service.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 


Circulation  Promotion 


Over  W7c  of  nil  circulation  campaigns  on  daily 
newspapers  In  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  Tlie  dei>endable,  self-financing  PART- 
I/)WR  PI/AN  campaign  is  absolute  insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  in  circula¬ 
tion  building.  Partlowe  added  circulation  is 
clean  circulation.  Every  snbscription  verified 
by  the  publisher  or  your  Circulation  Depart¬ 
ment.  No  subscrijition  accepted  unless  paid 
for  in  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  scientific 
survey  of  your  field  and  an  intelligent  estimate 
of  lu  possibilities — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 


Da  Priest’s  "Better  Times"  Campaigns  more 
than  double  circulations  of  8  newspapers  In 
19.<I0.  Embody  new  plans  and  ideas,  unique  in 
circulation  building.  DePriest’s  successful  cam¬ 
paigns  in  4  N.  Y.  City  boroughs  assure  success 
anywhere.  An  organisation  of  experts,  speaking 
live  languages.  HUDSON  DePRIEST,  246  6th 
Av.,  N.  Y.  and  Box  817,  Tampa,  Fla. 


The  W,  8.  Kendall  Company,  104  N.  Bailey 
Are.,  Louisville,  Ky — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Blair  *  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigtu.  Telephones: 
Office  2- 18.11;  residence  81-9240. 


A,  K.  Stewart  Company,  El  Certes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
building  organisation  accepting  only  bonaflde 
aubacriptlons  (paid  in  full  by  subscriber).  Write 
or  wire,  without  ohiigation,  for  field  survey. 


Editorial — Press  Service 


Oa  the  Boardwalk  at  Atlantlo  City 
Weekly,  monthly  feature  of  the  world  at  play. 
Arrivals  —  local,  foreign  —  If  desired.  Conven¬ 
tions.  AMignmeots.  Photon.  O.  Leimbacb, 
Press  Service.  810  Schwehm  Bldg.,  Atlantic  City. 


The  Door 
To  Opportunity 


The  Classified  Service  of 


EDITOR  &  PUBLISHER 


is  the  door  to  opportu¬ 
nities  in  the  advertising 
and  publishing  fields. 

Publishers  read  our 
Classified  in  their  search 
for  Executives,  Services, 
Used  Equipment  and 
Supplies,  and  they  write 
to  Classified  Service  ask¬ 
ing  help  in  filling  their 
requirements. 


Classified  Service 

EDITOR  & 
PUBLISHER 


Advertising  Salesmen;  A  Baltimore  evening 
newspaper  seeks  several  local  salesmen.  Snc- 
cessful  applicants  must  have  had  experience 
servicing  lm|Hirtant  local  retail  accounts.  .Must 
be  able  to  write  forceful  copy  as  well  as  sell. 
State  age,  experience  and  salary  requirements. 
Box  B-WIT,  Editor  &  Publisher. 


Wanted:  Managing  Editor,  eastern  city,  2'>0.- 
(kiO.  experienced,  callable  of  handling  staff, 
(live  full  particulars  in  first  letter.  Address 
B-605,  Editor  A  Publisher. 


Wanted — Pressroom  foreman  familiar  with  Goss 
octuple,  and  Goss  color  press,  for  morning 
newspaper.  Prefer  man  with  several  years' 
experience  as  foreman,  and  one  not  more  than 
4,">  years  of  age.  Must  be  sober,  member  of 
Pressmen's  Union,  and  have  sympathetic  under¬ 
standing  of  ottlce's  pressroom  problems.  List 
references.  Give  detailed  account  of  your  ex¬ 
perience,  and  eligibility  for  foremanship  in 
first  letter.  B-<i09,  Editor  &  Publisher. 


Syndicate  Feature  Salesmen  wanted  to  sell  ex¬ 
cellent  and  lively  newspaiier  features  In  addi¬ 
tion  to  own  line.  State  territory  now  covering. 
Box  B-611,  Editor  A  Publisher. 


Situations  Wanted 


Advertising  Man.  Can  write;  lay  out;  sell — and 
I  don’t  mean,  maybe!  Highly  educated;  easy 
to  look  at;  character  and  references  A-1. 
Knows  the  newspaper  business  like  the  prover¬ 
bial  "book.”  Presently  employed  in  another 
field,  and  wants  to  get  back  into  newspaper 
work.  Address:  Edward  O’Fallon,  Jr.,  428  W. 
Broadway,  Louisville,  Ky. 


Advertising  Manager — well  seasoned,  thoroughly 
experienced,  married,  31  years  old,  available 
about  April  lat.  Present  paper  showed  big 
gain  in  1930  despite  depression.  The  best  of 
references.  Write  R.  W.  Clarke,  Escanaba, 
Mich. 


Advertising  Manager-Solicitor — 10  years’  expe¬ 
rience.  classified  and  display,  metropolitan  and 
smaller  city,  desires  connection,  preferably  in 
Bast.  Record  of  ablUty  that  will  insare  results. 
B-608,  editor  A  Publisher. 


Circulation  Manager,  Assistant  or  city  circula¬ 
tor.  16  years’  dally  and  Sunday  experience. 
All  phases  of  work  and  accounting.  Aggressive 
and  with  initiative  to  elRciently  and  economi¬ 
cally  manage  your  clrrulatlon.  Recently  man¬ 
ager  of  60.000  dally  and  Sunday.  Married. 
Age  .30.  Moderate  salary.  B-602,  Editor  A 
Publisher. 


Circulation  Manager,  road  man  of  proven  abil¬ 
ity,  age  28,  wants  position  with  dally,  write 
or  wire  J.  E.  King,  Box  1852,  W.  Palm  Beach, 
Fla. 


Circulation — Young  man  with  14  years’  practical 
experience,  carrier  delivery,  newsstands,  promo¬ 
tion,  etc.,  wishes  new  position.  B-601,  Editor  A 
Publisher, 


Circulation  Manager — Young  man,  inarrle<l.  ex¬ 
perienced  In  morning,  evening  and  Sunday  field, 
wishes  new  position.  Present  employer  notified 
of  intention  to  ebange.  Available  on  short  no¬ 
tice.  Box  B-010.  Editor  A  Publisher. 


Classified  Manager,  marrietl,  age  30,  cleancut, 
level  head.  Experience,  7  years  successful 
selling,  now  assistant  to  outstanding,  success¬ 
ful  classified  executive.  Have  learned  to  watch 
costs,  overhead,  promotion,  sales  and  success¬ 
ful  executives.  Appreciate  permanent  connec¬ 
tion  In  return  for  steady  growth  on  sound  busi¬ 
ness  principles.  Box  B-.lfiO,  Editor  A  Publisher. 


Composing  Room  Executive — Forty -one;  thor¬ 
oughly  experienced;  twenty  years  with  larger 
newspapers;  good  appearance:  harmonizer;  real 
producer:  go  anywhere.  B-60<!,  Editor  A 
Publisher. 


Copy  desk  man  available.  Experienced,  fast  and 
accurate.  Any  territory.  P.  J.  R.  317  East  32nd 
street,  Paterson,  New  Jersey.  Tel.  Sherwood 
2-«>19. 


Production  and  Contact  Man,  3  years  extensive 
agency  experience,  married,  ambitious.  Write 
Box  B-674,  Editor  A  Publisher. 


Publishers’  Assistant  Manager,  fully  experi¬ 
enced  and  capable  of  handling  all  details  of  a 
subscription  department;  also  circulation  pro¬ 
motion  work.  Understands  office  details,  man¬ 
agement  ai»l  the  buying  of  supplies.  Possesses 
an  unusually  interesting  record  as  to  securing 
display  and  classified  advertising  by  mail,  b.v 
team  work  with  display  staff  and  by  personal 
contact.  1  am  ready  to  serve,  lu  any  one  or 
all  of  the  capacities  referred  to.  a  publisher 
who  can  use  a  man  of  the  above  calibre.  Ad¬ 
dress  Box  B-604.  Editor  A  Publisher. 


Reporter,  columnist,  lay-out  man,  copy  reader. 
Experienced.  Gene  G.  Grendel.  Itklfi  Tiffany 
St..  N.  Y.  C. 


Reporter  and  Rewrite  Man — who  can  go  out 
and  get  a  story,  sit  in  on  the  copy  desk,  write 
stage,  screen,  book  reviews,  is  looking  for  a 
J<d>.  22,  single,  good  education.  Small  town, 

metro|>ulltan  dally,  and  news  association  ex- 
iverlence.  References.  Box  B-612,  Editor  A 
Publisher. 


Sports  Editor-writer — .1  years  metrojiolitan  ex¬ 
perience.  Live  wire.  Go  anywhere.  Good 
record.  Reference.  Box  B-.'iSfi  Editor  A 
Publisher. 


Under  date  of  December  23.  19.30. 

JOHN  O’HARA  (NiSORAVE, 
who  wrote  a  piece  about  The  World  for  ’The 
Editor  and  Publisher  last  week,  wrote  a  let¬ 
ter  to  a  former  World  associate  (in  the  busi¬ 
ness  office). 

A  paragraph  of  this  letter,  which  is  repro¬ 
duced  here  with  the  consent  of  Mr.  Cosgrave, 
reads  as  follows; 

"1  am  hoping  •  •  •  •  that  you  are  at 
work  again  •  •  •  •  If  1  had  any  power  or 
pull,  both  would  have  been  exerted  in  be¬ 
half  of  an  engagement  for  you,  and  not 
out  of  admiration  for  your  personal  charm 
and  conversational  talent,  but  from  con¬ 
viction  of  your  push.  Industry,  fertility  of 
mind  and  genuine  capacity  to  get  things 
done  and  keep  them  moving.  And  for  these 
abilities  you  would  do  as  well  In  one  place 
as  in  another.  For  all  this  no  one  has 
better  evidence  than  I.  And  whenever  I 
think  of  the  years  between  1912  and  1927, 
yon  are  coupled  with  my  memories  of 
them." 

The  subject  of  the  foregoing  paragraph  is 
looking  for  a  position  In  Greater  New  York  or 
vicinity.  Not  necessarily  in  the  Newspaper 
business.  Advertising,  Selling,  Sales  Manage¬ 
ment,  Promotion.  Possesses  a  practical  knowl¬ 
edge  of  all  branches  of  the  printing,  publishing 
and  book  business.  A  writer  of  ability.  Box 
B-II03,  Editor  &  Publisher. 


Mechanical  Equipment  For  Sale 


For  Sale — R.  Hoe  A  Co.  Quad  Wehb  press,  pro¬ 
ducing  dally  circulation  of  60,000.  10  to  32 
page  newspaper.  Can  be  seen  in  operation  any 
day  but  Sunday.  Also  one  casting  box;  one 
tall  cutter;  one  shaver;  one  trimming  horse. 
lx>ng  Island  Dally  Press,  Merrick  Road,  near 
.Tamaica  Ave.,  Jamaica,  N.  Y’.  Tel.  Republic 
9-3200. 


Printing  Plant  for  Sale.  Complete  Stereotype 
and  Nickel  plating  equipment,  Goss  routers, 
shaver,  tall  cutter  A  finisher,  Wesel  casting 
hox.  Duplex  furnace,  etc.  Sheridan  paper 
cutter.  Scott  color  press.  Linotypes,  Intertyi)e, 
Make-a-mat  machine,  Hoe  saw  table,  Royle 
router,  proof  presses,  etc.  Miscellaneous 
e<|iilpinent  and  motors  I*rlres  and  terms  at¬ 
tractive.  H.  Nlmls.  Bush  Terminal-Lift  No.  6. 
33-,35th  St.,  ground  door,  Brooklyn,  N.  Y. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y'.  C. 


For  Sale — Improved  Play-O-Graph  with  moving 
Iwse  runners.  In  good  condition.  Cheap  for 
quick  sale.  Address  Herald  Publishing  Com¬ 
pany,  Anderson,  Ind. 


Two  Linotype  Machines—  Model  “K" — two  mag¬ 
azines  and  two  molds — latest  key  board  cams 
in  good  condition.  Rebuilt  recently— only  used 
by  us  about  6  weeks — price  $fi00.00  each.  Also 
a  stereotype  matrix  table — in  good  condition 
for  sale.  Apply  Samuel  F,  Smith,  Varnum 
Park,  Waltham,  Mass. 


Wanted  to  buy,  one  tubular  plate  router,  good 
condition,  cheap  for  cash.  Box  B-591,  Evlitor 
A  Pni>lisher. 


Office  Equipment  For  Sale 


Burroughs-Moon  Hopkins  Billing  Machine.  Style 
7202;  In  good  working  shai>e.  Fur  sale  very 
reasomble.  .Address  Tribune  Publishing  Com¬ 
pany.  Clieyenne,  Wyoming. 


Journaliatic  Antiques 


A  Collector  is  In  the  market  for  Joumallstlr 
antiques  such  as  autograph  letters  of  former 
editors  In  this  country  or  In  Canada,  dating 
hack  eveu  to  Colonial  times;  first  Issues  of 
well-known  newspapers;  pictures  of  famous 
Amerh'an  Journalists  of  past  generations:  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containg  accounts  of  event’i 
of  unusual  Interest;  or  any  other  antique  o.' 
relic  In  the  fields  of  advertising  and  publish 
Ing.  Look  through  your  old  letter  files,  scrap 
books,  etc.  Then  let  me  know  what  you  bav< 
and  what  your  price  Is  (must  be  moderate,  bu: 
for  cash  If  accepted).  E-746,  Editor  A 
Publisher. 


Newspaper  File 


New  York  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  Y’ork  Tribune  of  each  of  the  following 
datso  of  the  year  1866:  April  16,  81.  22,  28 
24,  28.  30.  May  1,  2.  3,  6,  6,  7,  8,  9,  10.  14 
to  28  (inclusive),  80,  81,  June  1  to  9  (Inclu¬ 
sive).  Must  be  in  gtKxl  condition,  untom  and 
complete.  Editor  A  Publisher. 


Old  Newspapers  For  Sale 


Rare  Original  Newspapers,  1825  Saturday  Eve¬ 
ning  Post,  1863  Vicksburg  Citizen  on  wall 
paper.  Both  for  810.00.  Tborson,  306  So.  19th, 
Omaha, 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Businsss  BatabUahed  ia  1899 
350  Madison  Awa.  Naw  York 


Don't 

Bother 

Your 

Friends 

Use  the  Classified  Service 
of  Editor  &  Publisher  to 
locate  an  opportunity. 

CLASSIFIED 


— is  where  you  can  tell  of 
your  experience  and  abil¬ 
ity  to  an  audience  that  in¬ 
cludes  the  employers  in  the 
Advertising  and  Publish¬ 
ing  world. 


CLASSIFIED  RATES 

SITUATIONS  WANTED  OTHER  CLASSIFICATIONS 

1  Time  — .50  per  line  1  Time  — .75  per  line 

3  Times  —  .40  per  line  4  Times  —  .60  per  line 

Count  six  words  to  the  line  —  Cash  with  Order 
Classified  closes  Thursday  Morning 

White  space  charge  at  same  rate  per  line  per  insertion  as  earned  by 
frequency  of  insertion.  Minimum  space,  three  lines.  The  Editor  A  Publisher 
reserves  the  right  to  classify,  edit  or  reject  any  copy. 


82 


Editor  &  Publisher  The  Fourth  Estate  for  March  14,  1931 


By  MARLEN  PEW 

IX  November  of  last  year  the  unem-  and  pushed  it  over  the  cliff,  with  fatal 
ployment  situation  among  newspaper  results.  Meanwhile  one  of  the  elephants 
folk  in  New  \’ork  iK-came  an  urgent  had  descended  to  the  valley  by  a  round- 
problem.  pulling  at  the  heart-strings  of  about  route  and  there  vented  his  spite 
all  responsible  journalists.  The  News-  on  the  machine,  trampling  it  to 
paper  t'lub  of  New  York  appointed  a  re-  smithereens, 
lief  committee  with  Stephen  K.  Swift  as  *  ♦  ♦ 

chairman.  This  week  Mr.  Swift  resigned  T  AST  week  the  Ixjys  pulled  down 
the  post,  to  take  a  foreign  assignment  ^  from  the  wall  of  the  World’s  city- 
for  .Vc7i>  York  Titiws,  and  in  closing  his  room  Joseph  Pulitzer’s  famed  slogan, 
committee  duties  he  made  this  remark-  “.Accuracy,  .Accuracy,  .Accuracy,”  and 


Last  week  the  Ixjys  pulled  down 
from  the  wall  of  the  World’s  city- 
room  Joseph  Pulitzer’s  famed  slogan, 
‘‘.Accuracy,  .Accuracy,  .Accuracy,”  and 
this  week,  according  to  Reading  (Mass.) 
Chr(miclc,\(\\e  lioston  newspapars  carried 


able  report:  week,  according  to  Kcaamg  t-'iass.; 

In  three  months  a  total  of  1,435  news-  C/i-rtwitc/c.llive  lioston  newspapars  carried 
paper  people  applied  to  the  committee  a  news  item  about  .Albert  N.  Leman,  of 
for  assistance  to  secure  employment.  Of  Heading,  with  spelling  as  follows : 
the  number  82  were  rejected,  due  to  in-  Rost— Alfred  E.  Leman, 

eligibility.  Of  the  1,353  registered  appli-  Globe— All^rt  M.  Leman, 

cants,  of  whom  789  were  heads  of  Herald— Albert  N.  Leaman. 

families,  the  committee  succeeded  in  plac-  /  ranscript — Alger  N.  Leman, 

ing  843  persons,  and  441  placed  them-  Record— Albert  N.  Lemann. 

selves  without  aid  of  the  committee.  Of  Mr.  .Alliert  N.  Leman  is  a  Reading 
the  843  who  secured  positions,  284  were  newspaperman,  just  elected  to  a  public 
located  in  jobs  in  this  city  and  559  out  office 
of  town.  Editorial  offices  absorbed  271,  * 

business  offices  gave  work  to  187  and  A  OD  spellings  of  the  name  Marlen  E. 
385  were  received  in  commercial  and  in-  ^  Pew;  Marleau  A.  Puu,  Moyne  E. 


dustrial  fields,  outside  of  the  newspaper 


Pew ;  Marleau  A.  Puu,  Moyne  E. 
Pew,  Myrellene  Pugh,  M.  H-  Paoue, 


business.  In  addition  the  committee  gave  Martin  Phew,  Murlen  Pew,  Milton  Penn, 
financial  aid  to  127  persons  and  medical  Molley  Pew,  Theo.  H.  Pue  and  Maplin 
aid  to  42  others.  H.  Pew.  Most  of  these  spellings 

The  work  of  the  committee  was  closed  occurred  recently  in  letters  from  news- 
last  week,  (ieorge  H.  Squire  of  New  paper  offices,  though  three  were  pub- 
York  Times  was  treasurer  of  the  com-  hshed  in  newspapers  and  trade  papers, 
mittee  and  with  Mr.  Swift  deserves  *  *  * 

creditable  mention  for  the  effective  C  EA'^ENTY-FIA'E  contributors  and 
operation.  readers  of  Louisrdlle  (Ky.)  Couricr- 

Editor  &  Publisher  cites  Chairman  Journal  and  Times  have  organized  what 
Swift’s  report  as  a  happy  indication  of  is  called  a  Point  of  A^iew  Forum,  meet- 
what  can  be  accomplished  by  a  few  de-  ing  on  Sunday  afternoons,  with  Harri- 
termined  men  when  the  cause  lies  as  son  Robertson,  editor  of  the  Courier- 
close  to  the  heart  of  the  profession  as  Journal,  as  president.  The  members 

did  unemplovment  last  November.  A  discuss  matters  of  public  policy  and  thus 
considerable  number  of  New  York  news-  vocalize  the  Point  of  View  Forum  which 
paper  workers  are  still  searching  for  em-  is  a  feature  of  the  daily  newspapers, 
plovment  and  the  work  of  the  committee.  .Among  the  members  are  representative 
we  think,  should  be  reorganized  and  car-  citizens  of  both  sexes  interested  in  social, 
ried  on.  And  the  example  set  by  the  civic,  political  and  economic  problems. 
New  York  Newspaper  Oub  should  in-  The  idea  appeals  to  me  as  a  valuable 
spire  other  newspaper  organizations  to  contribution  a  newspaper  may  make  to 
relieve  the  condition  of  workless  crafts-  its  community, 
men  of  their  communities.  *  *  ♦ 


’  HE  best  story  I  have  heard  recently 
on  the  general  subject  of  news  values 


PRESIDENT  HOOVER  announced 
sometime  ago  that  he  would  not  be 
“used”  as  a  testimonial  letter  writer,  or 


comes  in  a  personal  letter  from  J.  B.  boost  private  enterprises,  but  Mast  week 
Powell.  Shanghai  correspondent  of  Chi-  he  sent  to  John  T.  Tuthill,  Jr.,  a  letter 
cago  Tribune.  Some  months  ago  United  lauding  the  Patchogue  (L.I.)  Advance. 
Press  appointed  as  correspondent  in  the  “I  do  indeed  congratulate  you  upon  this 
Dutch  East  Indies  the  editor  of  a  Dutch  recognition  (New  York  State  Press  As- 
colonial  newspaper.  Soon  thereafter  the  sociation  cup  for  “best  weekly”)  of  your 
Netherlands  government  sent  out  a  new  fine  service  to  community  and  country,” 
governor-general,  an  event  of  major  wrote  the  President.  Tuthill  is  editor 
importance  in  Far  Elastern  colonial  cir-  and  publisher  of  the  Advance.  He  re- 
cles,  and  the  editor  cabled  more  than  produced  the  President’s  letter  8-columns 
.500  words,  with  liberal  quotations  from  wide  and  page  deep  in  the  Advance, 
the  speech  of  the  new  governor.  The  The  only  notable  work  the  Advance 
U.P.  foreign  editor  in  New  York  cabled  contributed  to  community  and  country, 
his  new  correspondent  a  hot  call-down,  last  year,  if  I  may  be  the  judge,  was 
explaining  that  .50  words  would  be  suffi-  the  action  of  the  editor  and  publisher  of 
cient  coverage  for  the  installation  of  a  the  paper  in  heartily  joining  in  a  defense 
new  governor.  .A  few  days  later  the  of  a  political  gang  that  framed  up  a 
correspondent  cabled  30  words  about  an  rival  ^itor,  causing  his  arrest,  includ- 
elephant  butting  a  Ford  car  loaded  with  ing  finger-printing,  on  a  thoroughlv  un¬ 
natives  over  a  cliff,  killing  three  and  just  charge  of  blackmail.  It  was  the 
injuring  several  others.  To  his  amaze-  dirtiest  piece  of  jo'urnalistic  treachery 
ment  the  Dutch  editor  received  from  the  that  had  come  to  my  notice  in  many  a 
foreign  editor  an  order  for  600  addi-  day.  The  blackmail  charge,  later  toned 
tional  words  on  the  elephant  story,  down  to  “attempted  extortion,”  was  the 
“Wffiat,”  he  asked  a  traveling  salesman  outgrowth  of  an  attempt  by  the  rival  edi- 
who  happened  to  be  in  Java  at  the  time,  tor,  who  happened  to  be  fighting  the 
“do  those  .Americans  consider  is  news?”  gang,  to  inve.stigate  a  charge  of  gross 
The  salesman  replied  he  would  prefer  to  immorality  which  a  woman  had  made 
read  the  story  of  the  elephant’s  raid  on  against  one  of  the  gang’s  candidates  for 
a  Ford  car,  but  the  Dutch  editor  insisted  miblic  office.  The  case  was  thrown  out 
the  incident  was  trivial.  All  that  had  -s  baseless  when  it  came  to  trial  in  the 
happened  was  that  a  crow'd  of  natives,  state  supreme  court.  Of  course,  poor 


traveling  through  the  jungle  in  a  Ford. 


Hoover  knew  nothing  of  this  and 


were  challenged  by  three  elephants  that  his  letter  is  to  be  regarded  as  a  friendly 
loomed  up  in  the  road  ahead.  The  na-  gesture  to  the  New  York  State  Press 
tives  deserted  the  car  and  climbed  trees.  Association,  donors  of  the  cup.  The 
WTien  the  elephants  wandered  off  the  famed  columnist.  F.  P.  .A.,  sometime 
natives  resumed  their  journey,  hut  had  ago  wrote  that  he  thought  newsnaper- 
not  gone  far  when  one  of  the  elephants  men  were  often  unnecessarily  unkind  to 
emerged  from  the  bush,  charged  the  car  one  another,  but  despite  hot  local  rival¬ 


ries  I  hold  that  the  average  newspaper¬ 
man  is  inclined  to  be  clubby.  Long 
Island  political  journalism  is  by  no 
means  typical. 

*  *  « 

jVEWSPAPERS  that  give  alluring  de- 
^  '  scriptions  of  the  elaborate  funerals 
of  gangsters  and  their  “$10,000  caskets” 
can  take  it  from  a  New  York  funeral  di¬ 
rector  that  “they  ain’t  no  such  animile,” 
according  to  my  correspondent,  Richard 
N.  Lee. 

^itors,  however,  can’t  be  blamed  for 
their  broad  headlines  and  column  stories 
of  such  funerals,  the  funeral  director 
stated.  They  merely  share  the  delusions 
of  the  dead  gangsters’  charitable  friends. 

“Gangsters  do  pay  $10,000  for  caskets,” 
he  said,  “but  they  aren’t  so  smart.  No 
casket  made  is  worth  that  price.  The 
‘solid  silver’  casket  they  buy  is  a  silver- 
plated  bronze  piece  costing,  anywhere  in 
the  United  States,  no  more  than  $1,500.” 

*  ♦  ♦ 

A  STONISHING  errors  occur  in  news- 
papers,  often  impossible  of  explana¬ 
tion.  They  are  so  wrong  that  they  are 
funny.  D.  H.  Talmadge,  of  Portland 
(Ore.)  Oregonian  cites  one,  from  a 
newspaper  in  the  Willamette  Valley  in 
his  state,  which  cannot  be  explained.  It 
was  in  an  obituary  notice  and  stated  that 
the  deceased  lady  was  married  on  May 
11,  1887,  “at  St.  Lawrence.  S.  D.,  in  the 
same  town  where  Grover  Cleveland,  fu¬ 
ture  president,  was  postmaster  at  that 
time.”  _  Somebody  wrote  it.  Somebody 
passed  it  to  the  linotype.  Somebody  set 
it  in  type.  Maybe  somebody  read  it  in 
proof. 

♦  ♦  ♦ 

A  CHANCE  acquaintance  gave  the 
^  writer  the  following  information 
concerning  the  bootlegging  industry  of 
I-ong  Island,  flourishing  this  season. 
Two  important  liquor  “syndicates”  in 
New  York  control  the  operations.  The 
most  ticklish  part  of  the  work  is  to  get 
a  ship  to  a  secret  dock  and  unload  under 
cover  of  darkness.  The  cargoes,  re¬ 
cently,  have  mainly  come  from  Canada, 
despite  the  export  laws  of  that  dominion. 
Scotch,  rye,  gin,  champagne  and  cordials 
come  in  large  volume,  mainly  whiskies. 
Usually  they  are  packed  in  half-b‘ushel 
burlap  bags,  each  one  containing  24 
pint  bottles,  heavily  wrapped  in  paper, 
and  bearing  various  labels.  The  present 
demand  is  for  a  fairly  good  quality  of 
rye.  All  bottles  are  labeled,  but  labels 
mean  nothing.  A  cargo  is  unloaded, 
either  from  Ocean  or  Sound,  on  an 
average  of  every  five  days,  with  per¬ 
haps  120.(X)0  pint  bottles.  Old  brick 
yards  or  other  industrial  docks  are 
sometimes  used,  but  on  occasion  ships 
come  to  public  docks  and  manage  to 
unload  without  interference. 

♦  ♦  ♦ 

'T'  HE  graft  is  enormous.  Canadian 

rye  is  sold  at  the  dock  at  around  $30 
to  $^  per  case,  meaning  24  pints.  The 
stuff  sells  for  from  $3.^  to  $4  per  pint 
in  the  New  York  market.  A  fleet  of 
trucks,  guarded  by  gunmen  in  closed 
automobiles,  will  meet  the  ship.  A  man 
called  a  “checker”  will  undertake  to  un¬ 
load,  claiming  for  his  crew  .50  cents  per 
case.  Usually  the  trucks  are  trimmed 
with  sacks  of  potatoes,  garden  truck, 
bales  of  hay,  or  other  camouflage,  but 
some  grafting  officials  on  the  course  of 
travel  from  Orient  Point  or  Montauk 
Point  are  prepared  in  advance  for  the 
passage  of  the  trucks,  usually  at  night. 
The  truck-driver  receives  $1(X)  for  the 
four-hour  trip.  Often  it  is  necessary  to 
store  the  stuff  for  a  short  time  and  in¬ 
dividuals  owning  barns  or  garages  rent 
them  out  for  a  day  or  a  week,  receiving 
$100  or  more  for  the  privilege.  Town 
traffic  cops  and  county  authority  spies 
sometimes  knock  down  as  high  as  $25 
to  $.50  per  truck  moving  through  their 
jurisdictions.  The  gunmen  keep  off 
hi-jackers  and  this  interference  has 
now  been  fairly  well  stopped.  A  couple 
of  weeks  ago  the  driver  of  a  booze 
truck  drove  into  a  deep  ditch,  was 
caught  under  the  load  and  burned  to 
death.  The  newspapers  reported  the  in¬ 
cident.  On  another  occasion  there  was 
a  battle  between  grafting  cons,  but  the 
scandal  was  smothered.  Once  in  a 
while  some  cop  or  denuty  will  hold  up 
a  truck,  because  of  dissatisfaction  over 
his  split,  but  in  such  cases  he  merely 


drives  the  truck  under  cover  until  thel 
question  of  swag  is  settled.  There  ii| 
little  scandal.  J 

♦  *  ♦  ] 

TAESPITE  the  heavy  drain  of  grafti 

Iwoze  syndicate  profits  are  iinrnen^ 
— estimated  by  my  knowing  acquaintanci 
at  more  than  a  half  million  dollars  a 
month  for  each  of  the  two  bands  of 
operators.  His  estimate  seems  to  tigmg 
out.  If  this  information  is  correct,  it 
is,  in  my  view,  mainly  a  reflection  on, 
parasites  in  the  livery  of  the  state,  prey.' 
ing  upon  bootleggers.  It  also  is  a 
grave  indictment  of  local  journalisnij 
Intelligent,  fearless,  enterprising  report¬ 
ers  cannot  fail  to  know  of  such  condU 
tions.  The  corruption  continues  prao-j 
tically  without  interference,  year  by 
year.  One  might  conclude  that  tht 
newspapermen  themselves  are  in  the 
graft.  But  my  experience  with  them  ii 
that  they  are  either  afraid  to  “peach”  or 
callously  accept  the  situation  as  incur¬ 
able.  The  familiar  theory  that  “we  are; 
not  crusaders,”  is  a  convenient  refuge 
for  many,  I  dare  say.  I  would  not  care' 
to  risk  my  skin  to  prevent  booze  traffic^, 
in  the  present  circumstances,  but  I  cer¬ 
tainly  would  not  hesitate  to  make  a  1 
newspaper  fight  against  sworn  public  1 
officials  who  sell  influence  to  law-  I 
breakers.  The  ramified  corruption  of  ] 
public  office  is  the  major  evil.  1 

*  ♦  ♦  I 

the  editor  who,  some  time  ago,  I 

asked  us  for  a  suggestion  as  to  a 
profitable  issue  for  editorial  discussion, 
the  following  taken  from  a  report  of  the 
Children’s  Bureau  at  Washington,  is  re¬ 
spectfully  offered :  Some  70,000  more  i 
children  were  employed  in  industry  and 
trade  in  this  country  in  1929  than  in 
1928.  The  long-time  movement  to  re-  i 
deem  American  childhood  for  the  public  ' 
school,  instead  of  the  factory,  is  not 
progressive — it  is  reactionary.  One  rea¬ 
son  that'  unnumbered  legions  of  men  and 
women  are  looking  for  work  today  is 
that  some  state  governments  permit  the 
employment  of  little  children  at  ch«qi 
wages. 

A  writer  may  be  as  sentimental  as  he  I 
wishes  in  dealing  with  the  subject  of  ! 
child  labor.  It  is  a  topic  which  every  j 
woman,  and  most  men,  can  comprehend 
As  a  rule  our  general  heartlessness  does 
not  extend  to  boys  and  girls  in  their 
early  teens.  We  only  begin  to  ignore  or 
hate  each  other  when  we  have  reached 
the  adult  stage.  Child  labor  threatens  to 
continue  until  some  means  are  found  to 
enact  federal  legislation.  State  govern¬ 
ments  often  are  easily  controlled  by 
manufacturing  interests.  It  is  believed 
however,  that  any  federal  act  to  limit 
the  exploitation  of  childhood  would  in¬ 
vade  state  rights.  This  was  last  tested 
when  a  measure  forced  through  Con¬ 
gress  by  President  Wilson  failed  when 
the  test  came  in  the  United  States  Su¬ 
preme  Court.  Far  from  me  to  say  that 
the  local  newspapers  of  any  state,  by 
united  action,  cannot  queer  the  abom¬ 
ination  which  permits  little  children  to 
destroy  their  lives  by  yielding  youth  to 
underpaid  labor.  The  shame  of  this  is 
real  every  year,  but  is  more  than  ever 
vivid  when  heads  of  families  are  in 
breadlines.  This,  it  seems  to  me,  makes 
the  suggestion  of  a  crusade  more  than 
ever  feasible. 

JOINS  OHIO  SELECT  LIST 

The  Circleznile  (O.)  Herald  has 
joined  the  Ohio  Select  List,  it  was  an¬ 
nounced  this  week  by  the  John  W. 
Cullen  special  agency.  New  York,  adver¬ 
tising  representatives  of  the  list.  The 
Herald  is  published  by  A.  A.  Hoopin- 
garner,  who  also  publishes  the  Dover 
Reporter. 

HELPED  WAR  VETERANS 

.A  bureau  to  aid  Word  War  veterans 
in  making  applications  for  loans  on  their 
adjusted  .service  certificates  was  estab¬ 
lished  by  the  Toledo  Blade  immediately 
following  passage  of  the  bonus  bill  by 
Congress.  A  total  of  2,500  applications 
were  handled  in  a  week. 

CONDUCTED  COOKING  SCHOOL 

The  Meriden  (Conn.)  Morning  Rec¬ 
ord  conducted  a  cooking  school  recently. 
E.  E.  Smith  is  publisher. 


i 


